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CHAPTER T

TEE PRCBIEM, DEFINITICKS OF TERMS USED, AND
LIMITATICNS OF THE STUDY

Consumer education has received varying degrees of
emphasis in secondary school curriculums over the past several
decades., The increasing concern of many individuals as well as
recent passage of federal legislation have renewed interest in
consurmer education. As the public's interest in consumer
education waned in the 1950's, the research regarding consumer
education in secondary school curriculums decreased. The
extent to which consumer education was being taught in the
secondary schools or by whom it was being taught was not known

in the early 1960's.
I. TEE PRCBLEM

tatement of the Problem

The purpose of this study was to survey, in part, the
extent to which consumer education was being included in the
curriculums of Kansas secondary schools during the 19681969 -
school year with emphasis on the vocational homemaking programs.
While consumer education concepts may be easily incorporated
within many of the homemaking courses, this may likewise Dbe
true for business education and social science courses. Per—
sonal finance, business economics, general business, and other

courses with similar titles were thought to be the business



education courses most likely to contailn consumer educztion
concepts. Within the realm of social science, the courses nrost
likely to contain consumer education concepts were thought To

be economics and family living.

Importance of the Study

This study was inspired by the challenge to expand
currently existing homemaking programs to inclﬁde consumer
education as a major emphasis as presented in the 1968
Vocational Education Amendments to the Vocational Education Act
of 1963. In order to expand programs, it is first necessary
to learn what is presently being attempted within the area of
consumer education in the secondary schools; thus, this study
will present some basic information regarding consumer education
instruction in Xansas secondary schools.

Further encouragement came from a review of the working
papers of the National Conference on Consumer and Eomemaking
Education held in February, 1969, for home economics educators.
This conference was a direct response to the new vocational
amendments, and the educators in attendance voiced an immediate
need for survey and evaluation of existing homemaking programs
in 6rder that expansion and redirection of programs to empha-
size consumer education might occur.

It is hoped that the information presented in this
report may serve as a pilot study to provide some of the back-

ground information for a more comprehensive investigation into



consunmer education instruction within Kasnsas secondary schools.

Justification for such a study of Kansas secondary
schools existed, in part, becsuse of the following statement
made over thirty-five years ago by Mendenhall and ﬁarap:

There sre no conclusive nationsl fipures available
that give any accurate estimate of the total number of
schools or the total percentages of schools offering
specific courses in consumer education. The most conser-
valive estimates indicate that at leost 10 per cent of the
hii-h schools offer gapecific courses, while many more than
this pefcentage are offering some type of consumer edu-
cation.

These same observations were cited in the 186C edition

of the Zncyclopedia of IZducational Research. A review of the

available literature yielded no information on the current
status of consumer education for the secondary schools of

Kanseas,.

Cbjectives of the Study

The objectives formulsted for the study were: (1) %o

()]

become farmiliar with the literature concerning consumer edu-
cation in secondary school nrograms; (2) to identify consumer
education concepts in relation to homemaking through a review
of textbooks and curriculum guides; and (3) to partially deter-
mine the current status of consumer education in Kansas secon-
dary schools by: (a) isolating consumer education concepts

within the Kensas Homemaking Guide znd examining the 1968-1969

lJames B. Mendenhall and Henry Harep, Consumer
Education (liew York: D. Appleton-Century Company, 1943), P. 56



Vocational Home Economics Program Justification Forms for
evidence of these consumer education concepts; (b) examining
the High School Principals' Organization Reports for 1968-1969
to determine how many secondary schools offered courses within
the curriculums of homemaking, business education, and social
science which might contain consumer education concepts and to
discover if separate courses in consumer education were offered
by any secondary schools; and (¢) summarizing the responses of
vocational homemaking teachers to an information sheet based

on consumer education concepts identified in the Kansas

Homemsking Guide to vocational homemaking teachers.

IT. DEFINITIONS OF TERMS USED

The majority of terms in this report were used in a
general way. Some terms, however, were used in a specialized
sense and warrant a definition. The terms to be defined in
this section are: consumer education; vocational homemaking;
Vocational Eome Economics Program Justification Forms; and

Eigh School Principals' Organization Report-

Consumer Education

| Since consumer education had not been officially defined
by the United States Office of Education, it was necessary for
therinvestigator to develop a working definition for the
purposes of this study. The explanations of consumer education

as set forth by Thal and by the President's Committee on



Consumer Interests and the =oals of consumer educatlion as
stated by Schoenfeld and lendenhall were drawn upon to develop
the following definition: Consumer education is prenaring
individuals and families to schieve, according to their own
values, maximum satisfaction in everyday living through
manzgement of both human and material resources with emphasis
on: (1) budgeting and money management; (2) consumer rights,
responsibilities, and obligations; and (3) the selection, use,
and care of goods and services such as credit, housing, and

various methods of providing financial security.2’3’4’5

Vocational Homemaking

The term homemaking was considered as synonymous with
home economics. According to Hall and Peaolucci, the five
purposes of a homemaking program at the secondary level have
been best identified by Spafford and Amidon. One of these five
purposes stressed consumer education as it stated that a

secondary homemaking program should guide pupils to:

EHelen M., Thal, "Family Finance Education--Scope and
Structure,"” Tesching Topics, XV. (Spring, 1966), 1-3.

5President's Committee on Consumer Interests, Consumer
Education--What It Is and What It Is Not, Washington. (undated
pamphlet)

4David Schoenfeld, "The ¥hy and How of Consumer
Educetion,” Hational Association of Secondary School
Principals Bulletin, LI (October, 1967), 28-29.

5James E. Mendenhall, "Youth Needs and School
Respousibilities,” National Association of Secondary School
Principals Bulletin, LI (October, 1967), 18.




» . » use their resources to provide the mezns for
satisfying needs, developing interests, and using
cepacities to attain the values and goals considered
most worthwhil% for the individual, the femily, and
the community.

A vocational homemsking progrsm was interpreted as one
which seeks to prepare youth and adults for 2 satisfying
femily and community life and for gainful employment in occu-
pations using homemaking knowledge and skills of which consumer

7

education is one of the areas emphasized.

Vocational Home Economics Program Justification Form

The Vocational Home Zconomics Program Justificationr
Forms were prepared by the Vocational Home Zconomics Division
of the Kansas State Department of Public Instruction and have
been completed annually in the past by the vocational home-
making teachers within the state. The forms are designed to
provide the state office with a comprehensive view of indi-
vidual vocational homemaking programs as planned by the

teachers.

High School Principals' Organizstion Report

This report is prepared annuglly by the principals of

Kansas secondary schools and is located within the klementary

601ive A. Hall snd Beatrice Psoluccli, Teaching Home
Beonomics (New York: John Wiley and Soms, Inc., 1961),

7State Department of Vocational Technical Education,
Home Economics Division, Vocational Home Zconomics,
Cklahoma City, Oklahoma. (undated publication)




and Secondary Accreditation Division of the State Department of
Fublic Instruction. The report provides a descriptive view of
the secondary school program including such items as: total
enrollment figuresj; enrollment by class and by sex; accredi-
tation status; number of teachers; pupil/teacher ratioc; course
offerings with respect to grade levels; enrcllment in individual
courses; teacher names, preparation, certification, and

salaries; and other related information.
ITTI. LIMITATIONS OF THE STUDY

This study was limited in the respect that only the
vocational homemaking program of Kansas was studied in-detail.
Another limitation was that the information collected
regarding secondary school programs came only from the analysis
of two sets of reports, the Vocational Home Economics Program
Justification Forms and the High School Principals' Crgeniza-
tion Reports, and from the information sheet completed by
vocational homemaking teachers. The textbooks and curriculum
guides utilized were those available in the Kansas State

University library.



CHAPTER IT

REVIEW C

ki

THE LITSRATURE

A review of the literature concerning consumer
education instruction provided information regarding past and
present research studies, a brief history of the consumer
education movement, current opinions of notable persons about
the need for consumer education, and suggested curriculum

content.
I. CONSUMER EDUCATION RESEARCH STUDIES

Mendenhall and EHarap reported that a grezt deal of
research concerning consumer education topics was done in the
1830's and the early 1940's. BSuch research studies covered the
range of consumer needs, current school practices, curriculum
materials, methods and classroom procedures, and evaluation
techniques, Of the studies cited by Mendenhall and Harap, the
ones most relevant to this study are those of Kent, Wilson,
and Hadsell, All of these studies were conducted prior to 1943.

In his study of high school courses, Kent found consumer
education most commonly offered under these titles: consumer
education, consumer economics, consumer buying, consumer
business principles, personal economics, business economics,
consumer business education, consumer relations, consumexr

goods, consumer science, consumer guidance, marketing, and



salesmanship.8

t‘endenhall and Harap disclosed that a study by ¥Wilson
found that the social studies, home economics, and business
education departments offered more in consumer education than
the other departments of the 158 schools surveyed. Wilson's
study identified specific consumer education subject matter
taught by the departments of social science, business, home
economics, natural science, mathematics, arts, and vocational
education.9

An unpublished study by Hadsell which was discussed by
Mendenhall and Harap showed that of schools offering separate
consumer education courses, the courses are mostly offered by
the departments of business, social studies, and home econcmics
with approximately 50 per cent of such courses given by the
business department in high schools.10

Tubach surveyed Kansas high schools in 1951 %o determine
the status of consumer economic education. Tubach used the
term consumer education interchangeabiy with consumer economic
educaetion. Tubach's study was small in scope with only
thirty-three high schools returniﬁg informative guestionnaires,

A1l thirty-three high schools reported teaching consumer

education in some way, but only six of the schools had separate

€Mendenhall and Harap, op. cit., p. 48.
9Ibid., pp. 50-54.
101pig., p. 335.
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consumer education courses. Twenty-four high schools
considered the courses which included consumer education content
as elective courses while four high schools considered such
courses as required. Three high schools included consumer
education in both elective and required courses. OCf the six
high schools reporting consumer education as a separate course,
four schools had an enrollment of 475 or more pupils. One
school offered this separate consumer education course for
one-half semester. Three schools offered it for one semester,
and two schools offered it for two semesters. These separate
courses were offered only to grades ten, eleven, and twelve in
he reporting schools. The major field of training of the
consumer education teaschers was business or social studies for
all six schools. Tubach found no significant differences
between vocational and nonvocational schools or among various
sections of the state.ll
A national survey conducted in 1959 by the Office of

Education surveyed a sample of 3,975 schools of which 3,796
offered home economics. The five most fregquently reported
course titles were "Home Economics," "Homemaking," "Family
Living," "Clothing," and "Foods".

This study revealed that in courses titled "Eomemaking"

1lpreda Leota Tubach, "An Analysis of Consumer Economic
Education in the High Schools of Kansas" (unpublished Master's
report, Kensas State University, Manhattan, Kansas, 1951),
pp. 10-16, 50.
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only % ver cent of itne clsss time was devoted to consumer

i

(

b

education in vocational schools and 2 per cent of the class

tiﬁe in nonvocational schools. In courses titled "Focods" &4

per cent of the class time was given to consumer education in
vocational schools snd 2 ner cent in nonvocational schools.
"Family ILiving" courses spent 6 per cent of class time on
consurer education in vocationsl schools and 5 per cent in
nonvocational schools. Consumer education received 4 ter cent
of class time in "Home =zconomics for Boys" courses in vocational

schnools and nonvocational schools alike.12

A consumer education vroject was conducted at the Purdue
Research Foundation of Lafayette, Indiana. This educational
project was titled "Survey and Evaluation of Consumer Zducation
Progrzms in the United States". Joseph N, Uhl was the chief

investigator of this project which began January 1, 1969, and

was scheduled to be completed by October 30, 1969. The results

of this study are to be published in a Sourcebook of Consumer
Education, a descriptive analysis of individual consumer

education programs across the nation, and in a Final Zeport

containing a selected evaluation of consumer educatlon materials
and programs and staff recommendations for future program

development and modifications. Both publicatlons will even-

12United States Department of Health, Zducation, and
Welfzre, Office of Education, Home Economics in the Public
Secondary Schools, CE-8%010, (Washington: Government rrinting
Office, 19562), pp. 79-85.




tually be available Lnrough the Bducational Recources Infor-

1%

mation Center of the United States Office of =zducation.
II. DEVeIOPMENT CF CCHESUMGR BDUCALTICH

At the turn of the century, social and industrial
changes affected living standards and values. A group of
people, who recognized these changes and effects, believed that
better homes could be achieved through better management and
improved skill in the use of resources. Thus, the American
Home Zconomics Association was founded in 1909 and became the
first organized group to promote consumer education.14

Consumer education rapidly developed during the 1920°'s

to the 1940's. Kyrk's book A Theory of Consumption and Harap's

book EZducation and the Consumer both had considerable influence

in the 1920's. During the depression years of the 19%20's
consumer education was a vital concern. In 1940 the Zducational
Policies Commission of the National Education Association pro-
posed that schools emphasize the following objectives: "(a)
wiser purchasing and consumption of food, clothing, shelter,

health, and recreation; (b) more technical buying information;

15"Questions and Answers zbout the Purdue Consumer
Education Study." (Layfayette, Indiana: Purdue University,
explanatory paper accompanying Consumer Education Study survey
materials, September, 1969).

S L¥putn O'Brien, "AHEA's Consurer Interests - Past and
Fu-ure,” Journal of Home Economics, XL (September, 1948), 363.
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nl5 A Consumer cZducation Study was also

and (c) wiser saving.
launcked in 194C by the KNational Association of Secondary
School Principals and financed by the National Better Business
Suresu. This study developed worthwhile curriculum meterials,
and the whole of the Consumer Education Study's work was
sunmarized by Wilhelms in 195l~16

During the depression years, however, consumer education
began to concentrate on the use of resources other than monetary
resources. Since a general lack of monetary resources existed
at this time, consumer education emphasized making things at
home, This emphasis on producing a great many goods and
services within the home along with the increasing incomes were
responsible, in part, for the notable lack of interest in

consumer education in the 1950's and early 1960's in educational

realms. The Encyclopedia of Educational Research summarizes:

The feilure of the consumer education movement to make
& profound impact on the secondary-school curriculum can
be attributed to the following factors: (a) It was a
depression inspired movement, and the dramstic rise in
family income and expenditures in the fifties deprived the
movement of its motivating forece; (b) Consumer education
courses have been unable to supplant the established
courses with which they competey (¢) The integration of
consumer problems and information into the reguired
secondary-school courses met with the competition of
equally insistent and valid demands from other "life
adjustment” areas such as mental health, socilal adjustment,
safety, conservation, family relations, air age education,

15chester W. Harris and Marie R. Liba (ed.), Encyclopedia
of Educational Research (Third edition; New York: The Macmillan
company, 1960), p. 400.

161144,
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17

end the like,

Consumer education is being revived in the latter 1%£0's.
Indicative of this revival are the number of newly published
course cutlines for consumer education and the state and federal
legislation emphasizing consumer education in the public
schools.

Prominent in the area of federal legisletion was Public
Law 90-576 Vocationasl Education Amendments of 1968. These
amendnents emphesized & third major aspect of consumer education
for homemeking programs which were previously directed by the
Vocationzl Act of 1953 to prepare individuzls for homemaking
and for wage earning. Public Law 90-576 specifically states in
Pert ¥, Consumer and Homemaking Education, that federal funds
paid to a state will be expended solely for educational pro-
grams which are related to the following purposes:

L, Tncourage home economics to give greater consideration
to social and cultural conditions znd needs; especially
in cepressed areas
Lncourage preparation for professionzl leadership
ire designed to prepare youth and adults for the role

f homemsker, or to contribute to the employability of
such youth and adults in the dual reole of homemaker
and wage earner
Include consumer education programs

Are designed for persons who have entered or are
preparing to enter the work of the home.

[@Rvs!
L ]

G

The amendments provide thet at least one-third of the
Federzl funds nade availaoble under this section shall be
used in econonmically depressed areas or areas with high
rates of unemployment for programs designed to assist
consurers and to help improve home environments and the

171pi4.
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quality of femily life.18

ITI. THE Nu=D FPCR CChoUMsR LDUCATICK

The need for consumer educstion has been emphasized at
various times during the last seventy years. One especially
noteworthy polnt of emphasis was the establishmént of the ten
imperetive needs of youth by the National Association of
Secondary 3School Frincipals in conjunction with the Hational
Education Association in 1944, Consumer education was one of
these imperstive needs.19

The National Association of Secondary School Principzals
was evidently convinced of the intense need for consumer
educetion as it devoted its entire COctober, 1967, Bulletin to
the topic of consumer education. Mendenhall felt quite strongly
that consumer education shcoculd occupy an important place in the
secondary school curriculum. He thought that probably consumers
would never encounter unbiased education except in the schools.
Mendenhall voiced his concern as he stated, "Consumer education
certainly is relevant to adolescent existence if ths rate at

which teenagers consume their own and others' income is a

8& Guide for the levelopment of Consumer and lomgmaking
Education (Iincoln, Nebraska: Department of iHome wmconomics
mducation, College of Agriculture and Home Economics, University
of N¥ebrasks, 1969), p. 6.

1%s1ter S. Monroe (ed.), Encyclopedia of Zducational
Research (Second edition; New York: The Macmillan Company,

1950), 301.




