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INTRODUCTIOM

Recent literature on aginc is plontiful, but little

lias been written about clothing for the older woman. Much

of the research on Aging v>as been conduotod with persona

living in institutions or with i: oups that may or

may not provide a tr .ioture of the ol ilation.

Th© investigator* s previous work with the adult pro-

of the Kansas Cooperative Extension Service seemed to

Icate that older women had ©lothine problems which were

age-related in addition to problems common to younger women*

xperienceo with older women also led the inv ator to be-

lieve that market offerln "oet clothing behavior* Old

women appeared to regard clothino services provided for their

age groups as inadequate. It was hoped that an inv sti ration

-pressed clothing problems and practices could be compar

with similar rese and thus provide a link in thr clailn

provod market offerings for women over sixty

•

Statement o£ th ->le% Research findings (3, 17

>

21, 22, 23), nt literature (2, k§ 9)§ and personal ob-

servations indicate that clothing has an important effect on

one»s mental perspectiv . This study was designed to oxarcino

thing of women sixty years old or over and to
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compare results with a study made by « (22) in Iowa City,

\ra, in 1963 and with otfaay related studies (21, 23 )• It

was assumed that Q resist an a - i 1 .tity

which r fea a stigma in a youth-or 1 society 1 and that

wliil- these women may havo specific physiolo; ical clothi:

do, other needs are similar to those of youngs* count' r-

pari *

Piv s of The purpose s of the li-

gation were (1) to 1 am about the in' it in and importance

of clothing to older women \ (2) to Identify i actor-:, ol.

women say are y. Lena when they shopj (3) to learn what serv-

ices older women would like to have when they s ; and (

co-^pare fi v/ith those reported in similar studios*

•„:::...i :-:is of _„. out the report of

s Inv ;, certa II be interpi with

certain meani , term nac±n&n shall be interpreted as

mea: I the e ; appear to result from a

series of processes slmulta ly takir

jut the life gpai . 1 "clothing behavior" shall

be ini d as in m caused by clothing

^riences, and wcl : : exp< ;es" shall be 1

to include all that has happ to the woman as a It of

lothing* The term "poor" shall be ini loan-

ing those whose basic needs exceod their means to satin
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i •- -*

Areas of resident all be designated as r

ral fans," "rural-non-farra, " or "urban* w The term "rural

farm* shall be lot i as loolndii >so living in the

_*y and engaged in a ricultur • a "rural- -farm*

ill be interpreted as including those living in rural areas

/or towns of under £#500 population who are not enganod in

• The term "urban" shall be in ted as includ*

lose living in I of ^ 9$0Q or nore population.



lacusriion of ar.in * IJLfe has not ended for the

, but it may have cba . -5 woiian whose age 1b be-

tween sixty and seventy-four is generally self-, 3 is

in better health, has better f lal vol >v&

social a woraan w - re of age or

• Tj© woman fro?n sixty to seventy-four years old oft

rag alone or with uoband in an urban area* There la

d need of clothing that ful fills; raical, psycho-

ical, social., jds and values aecor to

ick (8)# Metraux e-.rphasized that very few irre

in behavior and belief are abc relai .

Ideas about the behavior and relat.1 "pa o le have

largely oa - ie and 1 tm aoc {!)• Metraux

grant at after retireraent le may just M islon

and be concerned about a rood n al f ut the old V >n need

not be relegated to the •' type portrayed by Bed ^n

in his pantomime of the little old man with stoop Viers

and measured gait, or the pathetic flcure of Shakospear' *s

King Lear after ho n
t I . rtolo.rlcal

nonatratcd that aging is not necessarily assc-

ciated with deterioration and disease* //"Biological and

cal studios 1 g in "The Research in

Lent of the Aged" by Shack ( ) a at nany

mon



out basis i

jfoporta £ clJo.lur- to tha aged* one and Pons

stated that the social tanco of clothing and itL ct

Jrosa cq .not be , s loses half its meaning

if not seen and appreciated by others (13)» According to

these sarje researchers, the importance women attach to clothe

ause it la visible and will valuated by others empha-

sizes its social charac (13)# Crawley in Prose , vinksa

a. also indicated tho social slgnlfi of troso by

~ng out that women wear their best clot/- o "or social

[2)i il Impw»y.--. >• of

, clothing onbracos almost every aspect of

and has affect and

ghout : (,\). tble organ! ;ns

have lor ly to ppaj) od and shel-

ls the need for decent old to improve a nan's ability

to help hinsolf (Ij.).

ROD , lead of the dermatology department of Mi

ispital in Chicago, in a pi n of flndl 03-

loan Medical Women* • Association, reported that

and use make-up to ss other women or bo ad-

red by their peers, to stay -looki , Increase their

fee] tlm
,

i] , ause it is the

to do, no of a as rivalry

r men, and to triumph over physical Units! oody (f6)«
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Latedt "Sonet , tly,

a t
f 3 clothes & a proj iself—

s real itlf or i •©] .5 is • to

r up to" (3), st In clo 3 or

d not bf

woofm were raoro In need of i clot! of

• won. one • ost \srore

in at ' . asing

r worsen

w thi { 22 ) •

1 and
'

bad a psyc 1
(

wonon happ.1 r, -

against a •

ping for clot (21). n stt. ts and ita

ars rer* die 3 3 of el al

agrr , that payt I by cl o

th for the
)

.

'. -> „• Grow

tinuous a on rsardlaas of wor:

. h tho outwar.. may be evl«

biise f certe

>ry r- t Of : &•

par; hair. llaiT| 3 1
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t half of these women weighed an average of nineteen to

tw 3 more than the ideal weight for their height and

bone structure* Sixty-four per cent of her res; ta com»

ickoned waistlines made It c. am

to buy d clo • In body contour

which caused fitting problems for these women were :ig

breasts, I4.V Pcr oentj heavy upper arms, 36 per cent; round

s, 33 P°f cent| and dowager's hump, 18 per c

La- also garments and pa 3 which accommodated tha

lar/er bust, waist, and hip measures were too larro in tha

3 and too lonr in body 1* . Middl - d women

need garments si ly longer In back and fuller In the arm*

scye to accommodate rounded shoulders and fat deposits around

I back and shoulders. Garments s also be proportion-

ately lc e waist and hips and have a lower bust pla -

ment than is iard (17)* Ryan implied that body changes

experienced by the aced causa fitting problems because stand-

ard measurements are based upon measurements of younger women

) # Tate and Glisson stated t'lat enlarged waistlines oauaed

difficulty wl rchasin s and recommended he - ze

as a partial answer to this neod (10). Respondents

in the 3artloy 1 sntly expressed a need for altera*

asltatod by enlarged waistlines. Round shoulders

were also re 1 as a common re change In tha age •

Because of changes in body contour which causa clothing prob-

es for the raiddl - d woman, current styles are often



8

r suited to younger women (23)« * ein f president of

Caprito Pants, In; . , oas»nted In Women* s ivoar Dally that while

nobody Is roally old today, the "ye-Ye" and "Mod" looks are

not for the mature woman past orty* Most of the *n r~

ation" styling t be made in sl7.es 1 an fe.

While the over sixty-five y tap will .nue to {-row in

the next docade # er^hasls In styling will still be youthful (27)

•

*°rt 3 >ok The Art3 of Costume fj ^,3,

Appearance, stated that an older woman1 s slothes I : be ;

signed to give a rounding and softening effect on the face and

a slimming effect on the body. Wrinkl s and loose skin demand

fabrics and colors t'iat d - haslse rather than accentuate

them* The white-haired lady who knows how to make the b^

of her tiali can eclipse even the youthful beauty {£)•

ton c wearing of glasses will t ap~

-ate hat shapes? and lumbago and arthritis will

the need for garments tarns are more e p easier to

it on$ an r in w . Most

sssjsn rind dresses witb tippers down the back bard so fasten^

but this Is especially tr SV tin woman* C onfortable

shoos and :"ull«»longth foundations are also used* The .g

woman1 s wardro stable and few os are

purchased. More lasting qualities in stylo and less interest

in fads is express .• Since wardrobe is small
,

©omrjs even more essent or It to be compl* «Blng«

There Is as wide a variation in thx rencos of



rly as t r la or any age group (5)»

1 woaan and the
,

mark t , Aalde from a : lurry

•one y«ars ago, very little inl I has been shown in the

lor person as a consumer* Adv rtisements direct d to the

middle-ag^d atxrat financial preparation for r<

:

stirenent are

pi tal| but there la little evidence that industry la

taking 8eriouely the production of goods or services to be

us alusivoly by older women. Yet, this group forms an

ever-increasing aegmont of uur population which ftevello, a

prorainent ooeanographor and educator who is now professor of

population policy and director of the Cent r or Population

Studios at Harvard Oniveraity, oatiraatod will roach 9 i3#30ij.

billion by the year 2ij.00 in comparison with only three bil-

lion in i960 (2£)» World population is doubling every thirty

years* This prodigious rate of increase is, in part, the

1% of "death control 1
' through medicine and health meas-

ures and increased ability to produce food and other neces-

r very day over a thouaand men and women in the United

States pass their sixty-fifth birthday {Uj., l f ') • In 1900

ore were only three million persona who had aurvivod to age

aixty-five. fty 19^9 this number had increased to fifteen and

illlon, and by 1975 it is estimated that there

will be over twenty and five-tenths million ace sixty-five and

over (lo) • There are twice as many people in the United Stat s

today as were In 1900 but n arly four timea as many in



the sixty-five anc category ilk)*

rs who have I ilscd the num»

p of aged and, the: , I r potential as a market group,

point to I junt of money available for the ase of

s as a barrier to sal . and H >anz found

the majority of women would onJoy having more money to spend

on clothes (21U

forces tend to obliterate the diiTc re.ice in

•pending patterns of different age groups and classes. A' -

cording to Ilia, these include mass communication of fashion

ideas and innovations! mass distribution of good* and sorv*

; n^ral lmU'flfimil in r.-ducatlonf and growth in urban-

ization (11). Pennock stated that expenditures -or clotMng

were two percentage points less in 1961 than in 19l|J.» Khw

led that relative stability accounted for some of this

, but that adoption of a more casual it; 3sing

was a more important factor (12)# In former gen rations only

a priviler w could mean: lly look forward to a life in

retirement which did not mean beeominr dependent on a lly,

friends, public assistance, or private charit . Today,

tirament benefits or retirement pensions accrue as tr

of retir oris* Social Security, with its pro - of

rs Insurance, is only one of the ppogrtN that

have to the I . The Ing marsu«»

facturer is og a much needed market that could be lucra-

tive for him* although few of the aged patronise expensive
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linos , Warden stated tliat ?. is more t in t Lover*

cod, • lino or garments than in couture (2^. .

Bador quoted l»s account of the thlnki^ : r-

chandisers in regard to the ol arket ast

I know is one group of marketing men wio view
>r Citizens* market as ' tor s same* mark ,

considering it unwise to single out oldsters
cially directed efforts, seeing no difference botween its
demands a: others of our population*

There is anot r roup that avoids age ldentl ica-
, ling it wise to do so, but resorts to indirect

or I :s to inter is in products
they sell that are of particular service t w+

There is a third group«—an ever increasing on< —at
ae is as a sizeable and growing markei rig

great business potentialities with its constituents be

-

it a different psychology and hav. ^dicated needs,
sailing 'or special d and handling (1 )•

The general concensus seems to be that the ared are

difficult to sell because they are often short of spendable

funds? reoist Identification; already own much of what they

want; and, regardless of added y ars, feel like and want to

treated like everyone else* As shoppers, they show a c r-

tain amount of sal aistance and lo ;p quality.

1 d that the seeming disint r pro-

pie in market offerings nay be due to the <*act that good! and

services have been slanted toward the customer

of olearly identifying the wants and needs of this

was ] d out by Dodge when he sta< at a clear r

differentiation may be observed in accordance with the at-

tained age of the p rsonj t Ider the person, the
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more Id- Li wants to bo (20) • CubJ'-ets in tha

Dedga study stated s; ra a one' Indir'fc ront to

and one- d difficulty

finding Lt and at 80) • Bader -

half of her aubj^cts wore aat~ In at

wh - xpreased dissatisfaction with stock. Deal

or style and fit wer ^e important than price or eaae of

caro (22).

one and Form found women who were highly educated

had a greater tendency to enjoy ing (13) • Bader found

-half of the women in her stuc" oyed shopping and or. -

half did not enjoy s , and that enjoyment of shopping

lessened as ape increased. Reaaona for not liking to shop

war | not wanting to apend tine ahop-

, and not g able to find ale o fit or clot .ing

iy lik d, Two-tl irde of i >aaa in tho Bad in-

dicat oy wo; ciaea for hone wear and were crita-

of thoae on the market aaying they wore too fussy, with-

t pockets, leewea were not la , and printa were

uninteresting (22). Bad r found no relationship between

tional attainment and liking to s , nor did income appear

to be a '
|

low incomes wore also

older women and i waa an age relationahlp within the in-

e and ahoppi ,ship# An intangible element in

ahopplnp waa suggested (22).

Treatment i in stores was also a factor
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liking or not likinr to sho-. fty-nlne pay cent of the

subjects In the Badcr study felt they wore courteously treated

by aal s people, but so e felt they were given less attention

because of age* rty (66*lj. per cent) indicated the way they

were dressed made a difference and felt it was more important

to be dressed well in a town where tboy were not known (22)

•

Oth r r sponat 3 given in the Bader study were that clerks

sizod up the customer ff ara ce and holped the well-

dressed customer soon r» All subjects dressed up Tor going

t, but one~fourth of the wjiaen had someone else shop for

• ttt in the study used approval service because

they r show garraents to t cir husbands, had more time to

decide on the purchase, anc Ld coordinate garments with

je already in their wardrobes* There was some mail ore. r

buying and boms women ordered from newspaper advertisements,

catal p flyers from stores* • belinp and Rosencrana

report d t'rat most subjects window sV ; that c and

were more important than price or ease of care; and that

y wanted a larger jj 1 ation of drosses tvor to

(21)*

fikUU Jyi mi - :infl the a^e. SeUtil nsphasised

,t the int rvi wc r must ask every on exactly as worded

in the ini • While one should not avoid int ?

-

I bo difficult to int ?

a Wvman whe; husband is present*
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Int wera of the aged roust be alort ai*d find ways te

n to c ;ffl?minlcat r clot:

and her feelings about thera# Pal I in establishing rap-

port is necGSsary Cor asful rviews (7)«



a clooting the sample* The writer found four croups

of women sui table for study in Manhattan , Kansas* These

groups were the retired faculty members, Farror>rs• Wives Club

members, Golden Age Club members, and Faculty Mothers Club

embers. The Golden Ape Club group which consisted of nin

women m rs who were sixty or more yoars of age with varied

ious faiths, Incomes, occupational an national back-

/und8 and sponsored by the irst Methodist church of Sue -

hattan, Kansas, was sel as the ur: or this i

tigatio: .

isecutlvo odd numbered names were selected until a

population of tViirty was secured from the alphabetised mem*

berahip list* Three attempts were made by telephone to con-*

tact tut I'or appointor • If there was no answer after

raw calls, or if the individual did not wish t. rate,

even n name prvQeG.'. m original selection was

• The intorv disc t it was not wise

to call for appoir fes more than two days in advance as

sv did not like to be commit' or a greater length

of time and in some eases forgot the appol t.

i£ obi ~ ;ata . 1 int rviews were

used to obtain information. This method d the 0] por-

tunity to observe the sub in tb al 1_ situation

and
i

led an opportunity 'or th nr to clarify
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^ons the respondent did not tand*

eloped for the Interview so le were similar

to those in "An Exploratory Study of Clothing Problems and

Attitudes of a Group of Older Women in Iowa City* Iowa" by

Bader (22) * Question* wit xed choice responses w ;m~

d with open end < . An lot may be

found in the Appendix* fw inary interview sc wars

administered to twelve woiaon sixty~fivo yoars of age or ov

who lived In Manhattan, Kansas* and who were not members of

the Gold n Age • Approximately t t s was re-

quired to administer schedule* Questions of a personal

nature regarding chara 3 tics of ths ct were placed

at the end of the schedul •

Trat int of data. the data ware tabulated to facili-

tate the handling of information* A study of the data was

made to „ne associations between a , t toft*

tion, and occupations of the s bjecta and their clothing at-

til and problems and to eompi a with simi-

lar studies in . s were expressed in

a anc in tables aed/or narrative •



FINDIHQS

.jcriptjon of reap . spondents conaiated

thirty active women who ranged from sixty-two to eighty*

six years of age. A number and y e distribution by

age n**oup ia shown in Table I# Most res were proud

to tell how old tbey were f but one woman felt it was rude to

f s age # There was little complaint expressed over

• Very faw respondents viewed themselves in tha

"old" catc • dents generally reserved this clasc -

ficat «• le in retirement or nursing homes which re-

spondents visited regularly« and for which they provided

entertainm- nt

•

TAIL I

humbhr an:

. :© Croup : Ui.UrOr

6l- 3 27

7U *k V?

.1-90 7 23

3pond .d not reveal her .

The period of r 3 in ?4anhattan

ranged fron four to sev -seven years with an average real*

ice of tl irty-five years* Before moving to T^anhattar,

twenty-tliree r< (77 per cent) hftd lived in an urban

aj four (13 pay cent) had lived on far— | and r a (10
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per c nt) had livod in rural non~fama communities* nineteen

respondents (63 per cent) were widower..* [33 P^r

lived with their husbands, and ono was sin 1 •

Most subjects were reluctant to discuss the amount of

s ir J income with the interviewer. Approximately on< m

fourth of tht subjects deel.i /ulge the amount of their

income* Ml but one of those reporting ie indicated a

yearly amount of less than $6,000. All respondents receiv- d

social -rity which was suppler A by other inco •

servation of living conditions indicat of the

subjects was destitut . The situation wan described cl arly

by the respondent who r marked* "When I want or need s •
-

thing beyond ay monthly income, I cash a bond. I don*t do it

without thought, but I have what I need."

When questioned abut omploym t, .. - our women

(00 yr cont) said they had worked for pay at • »lme in

their liv s but were not working now| three (10 r cent) had

/er worked outside their ; and throe (10 p t) w

working at the time of the interviews. u j
} past and/or

present occupations are classified in Table XI • All respond-

ents did their own housework although some said they had

assistance with heavy work*
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«aBLT II

CLA

.

3Y

Type of
Occupation

i n ii ii i iw i iaaPMMB— mi

Number
[

previously! Percentage

29&2

.

Professional

1 rical, saleaj

cutiv ,

Managerial

Household Help

Craftsmen,
Operators

\w rfiri'jjn" 1

! nmrirnwaaam

The educational attainment ients

ranged from soao grade school to work beyond a roaster 1 s d -

• This is rrcs in Table III* Thirteen respondents

(lj.3 pa* oent) had education beyond high school; six (20 per

cent) were high school graduates! and eleven (37 P c r ee

had less education* Respondents who had less than a hi

school ica\ >n were reluctant to divulge this fact, taly

six women (20 per cent) interviewed had not attended high

sohool.
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TABLF; III

•:.

dueatlonal Ati aJ

Some prade school

Grade school graduate

Some high school

i school graduate

Some college11

College graduate**

Attended Institutes or short courses • Mgh i 1«
Utded two subjects with masters >es and one with

work toward a doot J degrc ,

lace the sample was drawn from an 01 a roll,

all subjects belonged to at least ono organization* Seventeen

of the women interviewed (T ) belonged to five or

less organisations while thirteen (l\3 per cent) held memo- -

ship in six to nine organizations* The types of organizations

to which r lents belonged are listed in Tab! • Twenty*

two of the respondents (73 P^r cent) reported that they dressed

same for attendance at -neetinps or >tions of all or

izations* Respondents i that special cir as was requi?

for attending Country Club, Business Women 1 s Guild, isn

Star, Domestic es Club, Golden A| 1 , ohurc'

tions* Comments indicated that whil nts were socially

active, they were selective In sing organizations to which
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•y belonged* None indica hat they would avoid an or-

gan!tational function because of the lack of iate

clothirv .

TABU IV

!G TO

>n

iEations for ared 30 100

Church *
Lodges 19 63

Neighborhood clubs 19 63

Special interest 17 57

Church affiliated 10 33

Professional group* 5 17

Twenty-two women (73 P <t) were earphatic in atatl

that they spent very little time alone t (27 P'?

reported that they spent more time alone than with ot

and i_ Respondents were

equally divided in liking and disliking to shopt Little a ree-

stent was s tw en age and ant of shop iow*

•ver f all the e ts who disliked shopping said that the in-

ability to find what they wanted was one of the reasons* Tfaoy

becaoe frustrated and tired during the "hunt." Reasons

for disliking to shop are presented in Table V # A ecraplete
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t of problems c : by aubjocta while shopping la

in the A opendix*

TAUL V

[TAG >H OF

; mob .

Inability of i nt to
find wanted item 15 50

La tiring to
paap \t 5 17

Inability adent to ob-
tain s. r fit an
atyle 5 17

Reapondont baa never enjoyed
ehopplng 2 7

raado roapondent
wous 2 7

Shopping makes reapondont
2 7

nt "wants to get it
r wit 1 3

nt dislikes getting
used to now ra 1 3

at dislikes trying
i garments 1 3

Reapondent :a styl m I

•if: Old 1 3am sssb

Rospondenta who liked to shop were Just aa j /•

r reasons as thoao who dialiked a 1 • ason8

given by rospondenta are shown in Tabl
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When income and shopping attitude* were compared, six

(2C t) with ies undor §3»000 liked to shop, and

five (17 p<
I
disliked shopping* Six (20 per cent) sub-

<:s with incomes feetwe 3#0G0 and $6*000 lik?d to s

.• (17 P< r cent) disliked shopping. One woman (3 per

cent) in the over $6*000 incoaa range liked to shop* Ths

D respondents did not reveal Lr ine ,

TABT" VI

xnu tv ».

SB rMS
.:

Respondent likes to shop

Rer at likes to see new
clothing and fabrics

Respondent finds it important
to have suitable clothes

ndent viaB more time to shop
and more money for cloth

spendent 1. ; to spend money

50

33

33

27

3

lucational at t and shopping att s

, Poop (13 p I) of those with ^rade school

ed i to shop and (10 per cent) disliked

• is wit I nations* six (20 per

\t) likod she and five (1 cent) disliked shoppin .

(17 t) of those with college educational attain-

ment liked e (23 pa* cent) disliked shopping*



Tabic VII presents this data*

^Hfc AND

disl: TO

aUilmnrntf Humbftg Pflt»oanta^a

Grade school

Hi£h school

College

1555,, ,. ffinratrr
p

f

r£&

h

6

5

13

20

17

reant

3

7

10

17

23

Treatment of respondents by sales elerks In ctor s had

impact on the pleasure derived from s- ... consensus

seemed to indicate tliat it was important to be neatly groomed

and appropriately dressed at all times* twenty respondents

(67 per cent) felt that the way they were dressed when shop*

ping made a differenoe in treatment received from sales people.

ht women (27 per cent) felt that grooming and dress made

no difference in the way they ware treated in Stapes as they

ware personally acquainted with sales personnel and ware given

)d service. ive subjects (17 per cent) felt they were

passed by for the younger customer! three (10 per cent)

felt it depended on the store and they dressed accordingly!

two (7 per cent) felt their dress was evaluated as a eauge

for sales potential and directly affected the attention they

were riven.

The women interviewed expressed appreciation Tor sales
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?;ho : customers when the store received raer-

mdiso suitable for t\v • Two (7 per cent) did comment that

the older customer was more apt to buy becaus rt to

was great r, a istoncr also had an

obliftation when s isprove the stereotype that older

1 are poor customer::.

Tm -four respondents (30 p r o< at) that

•y shopped alone v. 3ix (20 p -r cent) shopped with som< -

on • Seventeen (57 P «%) of I I bjects inv ated

relied on thai* own judrrnent when making a shopping decision

asked someone else for an opinion* They con: -

ored consulting others a mattor of court ey or c aation.

1 ven res nti (37 P<^t» cent) folt that the advice of

nband, daughter, or friend was reliable while only two

would r< ly on a clerk 1 s opinion. woman remarked that

sin r husband had to look at h rf he should bo cons

made a decision. Iks sorrjotimes sent him to bring

cl to her on approval. aw women expv d a real desire

\V the support of others when shopping or less cor;.' -a in

ir own Judr :~r nt because of age, v ral conr shop-

ping a social activity and .elt it was courteous to ask the

opinion of a impanion even though v;ould not

r minda if th did not like ibs dross themselves.

Dut-or-town shopping r< d by ten worsen (33 pay

cent) occurred because respondents c:uld not find what they
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wanted locally or ae thny a: i when visiting in e -

city. fw nty-six subjects (87 per cent) said they pro*

ferred department at available special use

more done in one at , v7©re more

favora | , and there waa less pressure to buy; tats*

ments were qualified aa the women c ; would ahop until

What they wa and • stores,

re was little evidence of aa iaara for rail order I

ping although e (27 jar cent) used a service

at ti , s, especially for sales advert in papers or for

writing stor 8 which would a on t *al»

When questioned about the use of stor , vo

an (17 P' r cent) indicated that they would use an approval

prl -ause they could show a garment to their husbands*

coordinate articles wit >se already In their wardrol
(

'.ry

on rarraents at t-rir leisure, and s Hm out*

-town stores without travel!: • time

for decisions without inconveniencing • ; ivo re*

(17 P^r cent) indieal would use a per-

xal 8 v now if it were available w 11 five

(17 P-r cent) that a service would b

r and covld not shop p
'

l

•

(7 per cent) reported using deliv ry ;o. hen asked if

vould use a specialty ahop ir a , b* ty

ualastically I Ld if



27

they could got bettor rit and styling* Little concern was

expressed about being set apart as an a and some

mentod that it would be an excellent way to fot interesting*

well-sty:1 ajrwnll that fit wit ing through racks of

garments styled for youti . | wore cone t

where garments were sold than they were about Hag clo; .: I

that were suitable and .ing to thenu

Twenty-fonr r I .idents (30 per cent) felt that mer-

ants did not give h attention to the mature woman when

stock pchandise* five (17 par cent) wore sat dt

and one had not thought about it# Recommendations -ta

lie to merchants ?'or . a wi

range oi' styles; more hal - ; or ;-..,. that

art neither strictly house dresses nor dress-up dresses)

I in half-size garments (on? respondent remarked t

>andj*as or - ); taall sizes

for mature wor .-.; :nore ease in skirts wit -

out excess . 1 ating or gathering at the waist) Short

waist 1 and larger aire ce without increasing nee ,

bust, ar measurements J longer skirts) dresses with

s) smaller prints! colors suitable for aging complexions)

pot ; front s) bett r lebelin

tj inst- or care) bett .ality and more attention

to /Tain and finish) fabrics that breathe and resist pillin ;

i stock distribution so that fever women I



a given ar a have the saw osf and Improved alterati

aervic • re was no Indication of a r

dissatisfaction and I , inxjorao, or activi. • -

ally, shangea in appearance or oy age were accepted,

but there was a definite feeling of Inability to urchase

clothing that would help I Boston 1 .oir best*

When I to designate the factor taost Ii:iportant

whf lectins clothes, there was soste hesitation on the part

of respondents I y said that all of t ao

were important* After car 1 o, deration

VIII were given by the i 5dents« Those indicating

beeomi oa reasoned that becomincness included c t and

that a garcaent would be expensive at any « rice if it were not

booomir..- • oa of care and wearing qualities not ration-

alized as easily. Women of all ar s e ore «r

too many dresses alike in stores, garments r*

i
at a ne HP wider variety in styles e d,

TABLF VIII

* iwai i?7aafa;i7.Ba"i: \i t 'it'ibb
actor Number Percentage

i

Becorrtin^ness 21 70

Comfort 5 17

Cost z 7

Wearing quality i 3

^a"'i:tt
ii

l,gt sss= :.i:;'.:v 3SS
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When asked the period in life when they considered

cl >at Important, thirteen women (lj.3 per cent) selec

th ; ten (33 per cent), thel* early adult life J tlirse

(10 per || no difference t it life; two (7 per cent),

middle life; and two (7 per ), the teens, se selecting

later yoare said they now liave more time, .o money, and a

greater for attractive attire sinoe they have more figure

faults to overcome* A number and pert tribution of

respondents and the periods when clothes were moot iiitporta

is given in I .

fkBIS IX

HilMlfi R %HT> T RC . TA

Period when clothing was
' ;

. rta
number Percental o

2

r

7

i*ly adrdt 10 33

1-: 2 7

Tr -sent 13 43

: U~ :•:: 3 10
.u.tt'au

When aakod how much importance they attached to dross-

, fel ;:/-four women (30 per cent) said they dressed up

even h they planned to stay at home alone* I our some*

les dressed up and two never did unless they wer out*

The most common reasons re v>ort or :.a pnu t ;at
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y wanted to be pr able if company e come or to be

ready to leave the house # One respondent spoke for many when

she saidt "It Is a habit* When I grew up* no one was allowed

downstairs unless properly dressed* We owe it to our family

to be noat and well dresnod at the breakfast table and throu -

out the day*" ^s felt that dressing up was a morale

booster and stated that they frit bwttar wnen they looked bet~

ter* One respondent who kept roomers felt that s
; ould be

dr^ up i another dressed up for her husband*

When respondents were asked what t lothlng they

preferred for home wear* tw - 'ivo (83 p it) answer

house ft| two (7 por c< ivt)* old good dresses; two (7 per

: .), BOtUM coats; and one (3 per cent)* slacks* Those who

answered "house dresses" qualified their statements by saying

that they did not mean "just a kitchen drees" but some! 3

that 1 be worn to th, , ;>r a ride, or to \ a

neighbor. Presses made of cott on* J rsey* or washable fabrics

were most often worn by women during interviews* Kespondents

criticised house dresses that are on the market and said they

were often unattractiv 9 ^orly made* without sleeves* and

made of • Women who had formerly worked outside

the hone remarked that while they had anticipate 6 not dr^ssi

up everyday when they stopped work* they found that they were

more >rtable and happier when they did*

sees for home wear but added they would buy such dresses
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if they could find what they want? J. Other r spondenta aaid

ay were no la interested in home sewinf

.

ashion inter -at was indicated by twenty* :
-

spondenta (93 P*r cent) who said they read fashion nrws in

neu rs and Tiagazin a and by tw.--nty*six (37 per cent) l

discuss fashion with their friends* Responses ated that

the women were aware of current fashions, familiar with market

offer:_ aluated r wardrobes and wanted to sake wise

ioea when additions were made to thai* wardrobes*

Problems in interviewing * Respondents found it dif-

olt to keep a list of factors in mind long enough to ana*

wor auGsti • blera was solved by giving the respond-

ents a list of factors which could be held and read* Probing

was necessary whan respondents said they did not know the

answer* The verbosity and impair aring of some subjects

made it difficult to terminate some interviews*
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In comp. the I963 Bac itudy (22) made in Iowa

City* Iowa, the 1962 Bartloy study (23) nmde in Manhattan,

Kansas, and the i960 Doling and Rosencran* study (21) made

in Lansi , 1 ;higan, with th© present study, many similar*

Itics wore noted* Subjects in the four studies were sixty

or more years of a
;

' • The income, social activity, and educa-

tional level were ht to be above average Par those inter-

red in the studies* Subjects In this study did not sense

a sti^aa against organisations for the aged, nor did they

avoid social funct because of the lack of clothlr • Hone

of the Bader subjects belonged to an 8 Ization for t

aged and many were c ned over being set aside as an a

group (22) » beling and Hosencrana lack of appro-

priate clothing to wear r d the amount of social partlci-

-1 (21)* indings suggest that women who accept cha

that con!© with acing also accept clothing avt. La to them

and do not let it curb their social participation*

Respondents in tills study were equally div in

liking and disliking shop which agreed with tX s in

the Dader Study, Llttl -cement was observed between a; ,

incorce, or education and I attit In this study

J

however, 3ader reported an effect of an age r onahip within

income and shopping enjoyment relationship* Incone also

appeared to be a factor rmininf* enjoyn nt of sboppinr in
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the Bador study (22), bclin^ and Hoscrierans found subjects

wi 4 wy to spend for clothes ;>r tly used shoppir

as a morale booster, "ost of the subjects enjoyed window

shoppin did not mind the time spent s Lag for clothing

(21)* Li Id to the c m that ing for clothing

has an intangible element* Some woman find the act of shop-

ping for clothes pleasurable w: .era need to purchase

clothing as well as shop for it to receive the same satis-

faction*

Respondents in this study reported tron received

in stores had Impact on the aura derived from shoppin: ,

and that age and the way they ware dressed affected treatment

''•d while shopping* Subjects expressed an a-

n for disproving the stereotype that older people aro set

in their ways and are poor buyers* These findings agl

with findings reported by Bador (22)* r women fool both

-ma of a youth-oriented society and a responsibility

for g agreeable customer •

w subjects in t is Study showed loss confidence in

ment because of age* More than half of the women

1 on their own advice even when they a: someone else

for an o and consit: isulting ethers a matt r of

esy or oonversati t. aa^r's subjects also liked advio

wl opping but indicated it was more . tant for them to

like the drr 3 (22) * l:iv ati at: d \m w

what they wanted and considered selecting a dr^ss which was
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suitable for thea more important than tho social aspect of

Approval sorvlce, .? service, and nail order

buying were used by a snail segment of subjects in La study;

however, noro than half of the subjects said they wc ae a

specialty shop for their age group if they ooult

fit and styling* Ho concern was expressed over beinp set aside

as an age group* Bader*s s^ wed a similar inter-

in store? services but were soneernsd ever t" issibility of

t aside as an age group If they patronized a st ity

shop fo: women (22) • There is a ^Ity

;?8 which supply l and for mat

The stii^aa of beine* set aside as an age group would :od

if clothing needs wars net.

Two-* I of the subjeets in study reported me -

mts did not rrive enough attention to bmM women w)

1 d merchandise an, d a definite of not

being able t ice clothing that would help the mature

an lc r best. Subjects re d market offerings did

not erovide e alf-sisc dresses in Tor

mature women* Changes that come with age were accept ,

jtration over their apy ©e was expressed* Secomingness

was r as a major factor when selecting clo . Bader 9 s

also ind 3tion with mere se avail-

in stores and rted a need ore half-sizes in

smartly styled s* b was the factor considered most
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>ortant when selec clothes (22) • Hartley reported

woman were partially sa 30 available In

Manhattan etc • d becomln^ness an Important

factor ting clothing and i half-size dresses

fit better (23 )• ~bcling and Rosencrana reported subjects

.nd dresses in their sizes but found selection limited

(21). se findings lead to the conclusion that figure

come with ace require measurements that are gen-

illy In half-size s and I the avallaM ly of

hal s in srtiart 1 Lei Is limited.

d In tho 1 t study indicated th 'tanoa

of when rted they wanted to be presentable

at all Class and felt better vl <,ey looked bett .

up even when t stay at home alon •

se dr 1 ware worn when staying at homo and wer< i-

cized because of style, workmanship, and quality. Dresses of

cotton, jersey, and wae fabrics were won b oft

duri Htm lnt.rvi'»ws# 3adcr r ported similar fine I ' •

->tley vt 9 b c omlngness , and ease of care ware

•tant factors considered when selecting ho ae dresses and

suggested that women pi I attractive in preference

to ease of cr . Jorsey was one of the fabrics most often

se: or dresses by subj cts (23)» There Is confusion

the term "house dresses." Subjects in

specified that ean a "kitchen dress.

"

They war that could be worn to the store or when
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visiting a friend* is a rr ;>r a wider selection of

s th -:ent#

bjectc in this study reported clothos were more im»

portant to them now than A been . .od

in life* They now have more \ , tors noney to

spend, and a greater need for attractive attire because of trie

cosmetic changes that come with age# The Bador study also V ~

ported subjects considered clothing important at their pr

ago and stated older von t fee excluded

or Judged to bo older than their

ware careless about their appearance (22). Ibel ir and Hos -

oranr. rtod subjects felt others gave attention to the kind

of clothos they vers (21).

are awai cosm at coma

with age and their related clothing problems | however, it

must allzed that women of all ages some tines n

of fitt: is and a poor selection of rmdise»

Int in cloi I as it has been in earlier 1 s

yet the women may have 1 ijoy this

t# Older women know what they want, but mar

inrs are limited in sizes and styles which meet this nee v.

.

Subjects S' d were int bed in clot • - ow

:s concern about their appearance because of a£.- •



is study of clo problems of the aged was co. -

ducted during the summer of 1966* The sample consisted of

thirty women who were members of the Golden Age Club sponsored

by the First Methodist Church* Manhattan, Kansas* Data were

obtained by means of personal interviews* Interviews took

approximately thirty minutes eac •

Subjects ranged >om sixty-two to ei -six years of

and had lived in Manhattan from four to s y-aevon

years* Rural and urban backgrounds did not appear to influx

e responses* Incomes reported by twonty-three of the re-

>ndenta werai eleven under 3,000j eleven from ^3#000 to

?6# 00C; and one reporting over f6»000« Ninetoon respondents

were widows } ten lived with >andsj and one was single*

Most of Interviewees were well educated* Thirteen re~

spondents oyond high s ; six respondents

were high school gradual ; ,ve r ta had some high

L| had not attended l*i£h 30hool# Two*thirds of

the women in the study felt the way they dressed when shop-*

pine affect d the treatment ttaay Ml sales rks*

Three- a of the subjects shopped alone J those who con-

sulted said they did so as a matter of

lied on v ir own judgmaB* when making a da*

cisic . Pew ex: rossed the desire for the opinion of others

whi or felt less confidence in their own judgment
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because of ago* Ten womon I Uses i u of tov. •

r-six pr--ferred dtpa* I stc v specialty shops;

although they shopped in both typo a of stc: , uwever,

twenty subjects report it thoy would use a ap= jp

designed for r age p i* Waaj • r it and

styli; . Little cor. was expr possibility

of beinc identified as an age group if they should shop in

La type of store*

Major problems ntered by respondents when shop-

ping were fit, styling* lack of variety, and poor color e *

3 for aging c xloiuw Twenty-two respondents indi-

cat at merchants did not give e thought to the mature

woman* s clot- Si and p Looting stock

for their stc* | at merchants increase

the numb ' styles stocked in half-sizes, provide smart

ol
"

>r the mature worn** , tore attenti

to quality of fabric, and provitl efficient alteration

• actors fr tly mentioned were those common to

r women J alt age as a factor cannot be dli

when one considers expror ma of

for young people, monotonous styling in availal ~
(

attitudes 01 .chants and sal s p nel towards

women ai ers«

i'vices desired by older women also

lactor» 3ts were not concern r > Ing set
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aside aa an age group and ws ally .

ovlde suitable, sjsartly styled clothing in else ranges

ate for then. 'Lose not liking to shop gave Inability

id what as the major reason.

The changes in appearance tlmt co^.e with acing we:

acr , but 1 was a definite dissatisfaction over not

ng able to purchase clothing that would help the subjects

ir br •

# Twenty«»one respondents stat < d tat when they

sel eld slothing, becomingness was more important than fash-

ion, oonfort, of care, wearl aliti , or cost* Twelve

of the \ ned said c 3 were more important to

a now than at any other period in thai* life because they

now have more time to shop, more money, and more f igure faults

to ec- lAg»i

Subjects expressed a desire to be well~dressod at all

timesj with twenty-four stating that thoy dressed up oven

ugh 1 d to stay at home alon • :>uae drosses on

9 market were described as unsatisfactory in style, fair ,

and quality of construction.

Ir t in fashion was indicated by tw<- -3ix r -

spondents who said that they disoussed fashion with the

friends and by - who r n news in marazir

• The manner in which wo mded to cues*

tions showed that thay were aware of it fashions, were

iliar with market offerings, evaluated their wnrdrob
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and were inter *sted in making wie o adc -

tionfl wore nmde, a were not unwill.. o accept fas" m

, were concerned ov

clothing for older women. y were not as much ( d

with aging as they were with the monoi provided

by merchants and clo

^erativ© during int rvlows I r to aid in a study of

ig probloir • The results of study indicate

that Interest remains I » to was in

yoi , bat is dee smartly *\ '.v©

clot .

com&e^datl • . The writer recOEroonds that adt -

tlonal studies be clothing for c women with

sentative s& of old' La as well as with aanw.

turers and ~^rc slants in the same locality in order to verify

reports of market of and problems aneountered by the

women when purchasing clo > It would be lat to

camp.- le Umr r - o . ; by merchandisers and

, in order to arrive at a picture ...r to the one

a "te n«*aner" or a "suburbanite," nal observa-

tions by an inv ator of trea n older women while

jpplnf^ and of t" Ml used by them would give inainht

to i d practices for both mere :omer#

A survey of retirement villages I habllitation centers for



arc In operati n as wo11 as the ms and successes of

be valuable in

.Lai g rvic m tt£0 .

tudy of sloth; or old r wen If tended

as diss:. in t'.ds aroa w< d by subjects,

,1 by husbands^ to relate elo -nt

exj i by the .
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1 # A« am lonr have you lived in Manhattan?
« Where did you live before?

a) _______ rural farm
*°) __ rural non~farm
c) ______ urban

2. .arital stataa?
a)

.

rjarried
b)

.

widowed
c) ______ 3.',

3# '"hat is your yearly income?
a) under ^1,500.00~

' 1,500.00 but under §3,000*00
c) ' 53,000,00 but u $L" %,500.00 but under , .00

») ;5,000.00 but u . .00
. -0 but under fog »00

<
..

.00 but un ,500,00
h) 10,500*00 or above
1)

'

j) ____ no BUM

Ij.. What was your age at your

• iav

a)
.

no
.

l ±
yea

' of srork ________
• Are you woi now?

b) yea

6, What waa the last grade you co . 1 t d in school?
a) ______ lata
b) ______ grad uate

______
) .

.tate"~
o

________ aollege raduate
.

r

7» r will ot
a)

w!



kl

. A # To what social and rel anieations do )

a) •

)
I « II

I
III « l» II II H i » 1 II III .III I——— II m »

|
f)

i

c) _ -}

h)

• l«ation arr ;lot: a 031 ircporte:

• ;7hat period .'. portant
to
a)
b) _ early adult

d)
~—

;

10

•

Having is to you mr
selecting clothes?
a)

i
fa.

b) ]
y

"

rrss
c) __

___ ease of car©
o) ^roar: alities

i

cost

11. if you plan to stay at hone alone?

m My
b) ___ soraetiiaes

a) mr,
What I >V clothes do you usually wear ar net

a)
slacks, , o#

odM dross
d)

-•'

B Wit
a)
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• How often do you road fashion news in tho newspapers
and Tyjagasines?
a ) larly
b) ____, sonoti-ne«
c) _____ novor

15» ^ you enjoy shoppinr for clothes?
a) _____ no
b) yea
c) .'by?

l6» shop do you take tirso to look a1 Ing dL -

a) _, regularly
b)

.

sc

c} ______ never

17* If a fa: ow was an d wfc you woi
would you be apt to stay for it?
a) _____ no
b)

t

c) fhrr or why not?

I i In y »ur opinion how the way you are dressed aff
the way the sales clerk treats you?

19« A* Do you usually shop alone or with S
a) ale
°j „ *itto soraeone

B* If so do you ask their advice?
a) no
b) __

c) liy j not? ...

20 « Where do you she
a) _______ local
°j .--___ local specialty shop

o - . - awn stores
sail order
o—21

f) Why? _



to

21 * that are y a .3 or problems when you shop?

I of these services would you use if they were
available?
a ) _ approval service
b)

mmmmmmmmmm personal shopping servics
c ' _—

.

3r your age
&) .

deli- service
;

" others

23 • In your o inion do clothing
attention to the clothln da of Mftttf
a) no

pfti

c) r

• ffhat b at ions, if anyf would you like to raak' -tor*

e . i clothing they stook?
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MAJOR PR :ng

too sr&ll
Dp- too lor the waist
Too f
Too wto] as in the bust and rparison

to waist size
rt skirts

All front openings or bock zippers
lioate drosses in the same town
;veless dresses

styles not i at© for older women
Poor scire color for the 1 xion
Hecklin a lar^e and too low

Irts without ease or with oxeeasivc d gathers
at the waist

"mall sizes were found only In the teen department
women found the selection over size .ourteen raea

script prints
Uninteresting e-

os le a and length
Barrow b .- z era hard to find
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la investigation was designed to clof

I and pr i of a selected group of women sixty

or more s of age # Objectives of the study were to learn

nit the interest in and im ortance of clothing to the older

aa| to id-nti r wowsn saw a#t problezot when

they a ; to 1. am what a rvi to

have when they she | thos*

d in similar stud: I •

Data were obtained I vs conducted

•tana* of 1966 in Hanhatt ,

ranged in I -t^ro to 7~slx y ars and had lived

in Manhattan frora four to c /-seven yoarc. oxiraate:

ono- *th of the wonen int ?ed declined to divulge t

mt of income

.

, all but one of those :>rting

income indicated a yearly burnt of leas than ,000. re-

spondents had above avera tional attainment Cor their

ace and were socially activ .

Two-thirds of the women in the study fait the way

•om

sal* s cl rks# - tha of the subj ;

grossed a >-

or indicated reduced confix in their own judgment

ause of • Ten (33 I>w cent) of the worsen sometime*

shopped out of tva , Twenty-six (87 paf those i -

terviewed preferred dopar ; storos ov- r specialty shops

j

, 1 both t . Twenty subjects
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(6? it) salt would use a specialty shop i'or their

ap if they could got bett r it and styl . ,c

s encountered by respondents whe: L uded

poorly designed, uninteresti v , lonotonous garments in unsuit-

ab:i lors and sises, and an ov - 3 on cloth or

•

Becomingneas was considered the moot is factor

when sal ng clothing by tw -jne subjects (70 per *«nt)«

Twc [j|0 per cent) said clothes were of more inportanco to

at present than during any oth r p riod in -jaise

y now have , money to spends and sore

problsag to overso . oy were not as

much | d with aging as with market offerings provided

by s and clothing nanufas

vore compared with the 1963 Ba 7 in

Iowa City, Iowa j th4 1962 Hartley study in Manhattan, iCansasj

and the i960 "holing and Rosencrans study in Lansing, Michigan*

Subjects in these etx;dies were similar in age ran e, *ef

and social activity* All women interviewed belonged to one

or more organisations* Subjects in the Bador study did not

! to oreanisations for the arod. and I. rans

I
the lack of approprla lothin d the amount

cial participation. is was not found in the Kansas

studi- . Respondents in this study were equally c d in

liking and disliking shopping which compared with findings in

study* belinc and Rosoncraas found that most
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loots enJoyed window •

Subjects In tho present study and in t- r study

..' treatment r in storos affooted ^sure

d from shop: . In both itudJ

r own judgment when . . both

grour wod Interest in a specialty shop for their

, tho Bador study report aside

as an age group* tley reported subJ eta wc lally

satisfied l ohandise available, wh; I

I said subJoe - ;•

tion was limitr . ts in tho studies

writ r Indicated the stock of half-slse d was Int .

jse dresses were generally worn at hosts all id

in i to style, workmanship, and qua . od

on I r, ortanc© of satjs actory clot of

1 ter waHin*




