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INTRCDUCTICON

During the academic year of 1971-1972, more than fourteen thousand
students from abroad enrolled in U.S5. colleges and universities. Nearly
seventy institutions of higher education reported that they had five hundred
or more foreign students enrolled.1 These impressivas figures'represent a
postwar phenomencn, an influx across American borders that shows no sign of
abating.

Despite the facts that these foreign students bring to the campus a touch
of exotic color; that they enrich the educatiomal milieu of American students,
their potential sipnificance is often overlooked in the total university
prograim since they are a small minority and sometimes present bizzare and -
troublesome problems. Yet the impact of their short-term American study expe=
rience can be an important factor in the development of their home countries.
It can also play a major part in future Americen foreign policy and interna-
tional relations. Hény of the students are destined to have wmsual cpportu~
nities for influence and leadership—perhaps not immediately, but within a
decade or two. Vhen they return to their homelands, they bring back and apply
for their nation's benefit the technical knowledge and skills which America
¢an provide. But they will bring back something else: their impressions of
America. For an ever widening circle of their countrymen, they will serve és
interpreters of America. As firsthand observers, they will be the authorities
vho shape attitudes, for good or bad, which may prevail toward this country.

During the early postewsr period, the casual assumption was made "that
any internaotional educational exchange would almost automatically produce
desirable results." Later it;was recognized that "this assumption was too

optimistic and that sometimes the wrong kind of trainging may do more harm



2 ; :
than zood.” Crie of the heopes was to develop friendly feeling toward the
United States; in some cases, however, anti-American attitudes were intensi=-

. fied. In a survey rerort, Selltiz ard Cock (1962} wrote that vit is an over-
simplification to expect that a peried of study.in a foreign country will
uniformly result in more favorable attitudes toward that coun.tr-y'."3 Thus,
growth in American public awareness and in the mumber of actual foreign
students has increased the need for more precise information about foreign
students.

Foreign students have assumed a significant role in the relations among
groups and nations. The consequent effects of such relations upon individuals
and‘institutions.have gradually received attenticn; there are increasingly
numerous studies in social research. In addition to those works dealing explic-
itly with policy and program organizations, a number of studies have explorsd
the attitudes and adjustment problems of foreign students in the United State.
However, we know altogether too little about the general conditions of the
formation and change of the attitudes. One class of determinaﬁts that has‘
repeatedly emerged as important is communication experience. To provide more
knowledge sbout such determinants, this thesis reports on the images that
foreign students have about the United States and American people, and the
effects of mass communication behavior on these images.

The findings reported in this paper are based on a study of a sample of
200 subjects drawm from the 425 foreign students population regularly enrolled
at the Kansas State University during the spring of 1972. The report will ii;i
(1) define ‘the problem; (2) review relsted literature; (3) describe the reseér-
ch methods and the procedures for gathering the data; and (4) present and
discuss the results. It is hoped that the findings of the study can provide

promising leads for further research.
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Interpaticnal Education,. (New York, 1972), p. 4-6.
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CHAPTER I
THE PROBLEM

In view of the present staté of communication technology, it has been
possible for people to learn what is happening beyond their physical surround-
ings, and in this way to widen their scope of knowledge. In other words, mass
media in today's world have becoﬁe'the main link among people, not only within
the same community, but within countries, and among countries. Mass communica-
tion is an important means of bringing people closer to others with different
geographical and cultural backgrounds, providing information about the routine
of their daily lives and their more important events.

Through the mass media, a means of culture contact, a highly selective
picture of the United States is passed along to foreign students before and
afier they come to this country. The formation and change of the plciure is
not completely the result of mass commnication. According to Elizabeth Tedd,
mass media exposure is among the factors that aflect the formation of national
images.1 Dawson also pointed cut in his study that the mass media of commu-~
nication in general piay an important, if not critieal, role in building,

: . _ . R i 2w A . vt
reinforcing, and changing natiocnal images.” Since national images are a factor

_‘in internaticnal understanding, the investigation of mass media use by foreign

students and their imazes can be helpful in improving understanding between

their home countries and the host country.

Chjectives of the Study

The general purpose of the study is to explore the attitudes of a group
of foreign students in the United States; to assess the change that may take

place after exposure to mass media; and to discuss the patterns of mass media



use by foreign students. Through this report, the au‘b’noi' hopes to throw light
on the possible relationship between mass media exposure and the image of
the Urdted States among this specific group under study--—foreign students at
Kznsas State University.

The specific objectives of the study are (1) to gather information about
the mass communication behavior of the students before and after arrival;
(2) to gather information about the fereign students' impressions of the
United States and about the U.,5. people, as well as the changes.in these
imprgssions during the sojourn; (3) to examine the mass media as sources
contributing to their impressions, the rglationship between students' mass
media exposufé and their images; (4) to discover possible leads and hypotheses -
for further research; {5) to draw valid conclusions on the basis of the find-

ings.

Significance of the Problem

Widespread agreement that cross—cultural education is the essence of
culture contact znd resulting culture change has emphasized the need for
better understanding and more intelligent direction of exchange programs.
Foreign students c;mprise a usefui population for the study of international
commnication and its impact on attitudes, Thefefore, know;edge of the results
of the survey of image and mass media use by foreign students is important
both politically and scientifically.

Studies of.foreign students have not been lacking. However, social scien—
tists have given too little systematic attentlon to problems of the fermation
and modification of images with special reference to the role of the media

of mass communication in that process. This study tends to lobk at the foreign

students as an audience in a cultural setting and attempts to map out the



salient features of audience bzhavier, interests, and opinions. It may point
the way to more extensive exploration in this phase of cross-cultural contact

from the standpeint of mass communication.

Definition of Terms

The following terms are defined for use in this study:
1. Foreign Student::

In general, the conceﬁt of "permanent residence" is the most useful in
determining the definition of a foreign student. The esseptial point is that
a student should travel to a coﬁniry other than his own, underteke a course
of study, and return to his home country. The concept of citizenship or nztion-
ality camnot cover this in all cases. Ideally, each couniry should enumerate
the foreign students it receives according to the country or territory in
which the student is permanently resident. Displaced persons and rafugees
sheuld be listed as such, and not classified under the countries from which
they ccme. In practice, countries differ considerably in the'concept they use
in determining who shall be counted as a foreign student.

For purpose of study, we will define this term as students enrclled av
Kansas State University din the spring of 1972 but who were neither citizens
nor permanent residents of the United States.

2. Image:

According to Merrill, the term "image" is synomymous with "stereotype"
or "generalized picture,” and is used in international studies to refer to
the general view that national groups have been observed to have of each
other. While he defines it as a composite of impressicns, themes, cpinions,

and attitudes that form an overzll or dominant "representation,” and & cOn~-



solidated characterization of "the people" and "the govermment" of country,
Merrill considers the images the basis for the formation attitudes and
. opinions.3
Looking through the literature of image research, we should keep in mind
that image may be dangerous. Although not themselves responsible for war or
other forms of overt hostility szmong nations, they consﬁitute the seil on
which hostility may nmore eazsily develop. They affect perception, thought,
Judgment and action.h Image may contain some truth, but they may not always
reflect reality.5 It is incorrect to assume that because images exist they
must therefore be at least partlially true. There are causes of images, but
that dées nof.mean that they are justified by objective facts. National images
change with time, and are responsive to the economic and political situation
of the moment. Image change occurs as a reswlt of either (a) a change in the
situation or external conditions or (b) a change in the way people see and
assess the situation or referent.
Images are "learned.” Very young children do not share the images found
in adults. Images are conveyed through communication of various kinds, such
as newspapers, the cinema, radio, schocl textbcoks, popular magazines, lectures
and acquaintances. They are frequéntly accepted, uneritically, by the receivers.
of the communication. There is some indication-that images are reduced in
strength and in frecquency when steps are taken to eliminate them from the
cormunication media,7
In keeping with the concepts above, the term "image" is used here as the

perceived cheracteristics of the United States and of the American people,

and favorable or unfavorable attitudes sbout them held by foreign students.



The Commmunication Varilable

Ascording to Todd, the factors that affect the formation of images are
not systematically analyzed in the research literature.8 Those found to be
significant may be classified under four main headings: (a) personal and
sociological faetors characterizing the foreigner (age, sex, social-economic
class, status mebility, education, political orientation); (b) psychological
characteristics of the foreigner (general hostility level, tendency toward
optimism or pessimism, toward distance or involvement, toward rigidity or
adapﬁability); (c¢) national characteristics of the foreignerts own country
(its politica) relations with the United States, its cultural status in the
world, the nature of iis major problems); (d) "exposure" factors, that is,
nature and degree of acquintance with the United States, either from a distance
{through moviés, newspapars,‘radic, and other mass media, a&vertising% personal
econtacts at home with traveling or resident American or with fellow-countrymen
who profess knowledge of the United States, intercultural institutioms, offi-
cial organizations and publications) or through firsthend knowledge (as
affectéd by the conditions of the visit, personal experience during the visit,
length of stay).

Carter also indicated that the forming, fixing, and transmission of images

9 Thus, commnication, either through

are basic processes in communication.
personal contact or through mass media, may be considered an importénﬁ variz-
ble contributing to the formation and change of images. The role of mass
cormmnication as a part of the total barrage of communicatlon that operates
to form and change attitudes has been difficult to isolate and study, but

some evidence exists to support the incerences that more and more mass commi-

nication is being substituted for other kinds of communicaticn in the Jife



of the modern, literate adult city dweller.lo
The media of mass communication have become so powerful that they supply
, stereotypes for all possible circumstances through the written word, the
spoken word, aznd a ccombinaticn of the spoken word and visual images. Inter-
nationally, the repidity, influence, and scope of modern U.S. mass media
have reached a new peak. Many foreign people, businaSses, and organizations
representing many rhilosophies are projecting the "U.S., image"™ through American
mass media, Whether or not mass media correspond with reality, they continue
to provide the basis for the building and changing of intermational images.
Dawson suggested that although mass_communication is not necessarily
the only inflﬁence, it does play an important role in the formation and
modificaticn of images and attitudes.ll Mass communication operates within
a complex of other variables, not the least of which are other fdrms of
communication, such as cross-cultural contacts, traditions and cultural
heritage, group influences, and a number of other factors which operate to

shape foreign images of the United States and of the American people.
Limitstion

This study was limited to oné university's foreign siudent population.
It is hoped that the findings will present a vélid picture of this particular
group-~foreign students at Kansas State University during the spring of 1972,
Projection of this picture to other groups of foréign students during differ;

ent pericds or at different universitles would be unwarranted.
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CHAPTER II
REVIE{ CF RELATED LETERATURE

Investigation related to thi§ study spans a wide range of literature
in the journalistic and sociological sciences. A survey of the literature
pertaining to cross-cultural research points up the complexit& and scope
of the varisbles involved in exchange programs for foreign students. The
task of attempting to investigate these diverse factors has been clarified to
soame extent, by Jacobson, XKumata and Gullahorn who suggest that there zre
three basic approaches to cross—cultural studies.l These approaches are:

{1) studies of the "pictures" that are held by the people of crne culture about i
those of another culture, (2) studies related to the changes or modifications
that oceur in the people of one culture when they are exposed to the people
of anc-her culture, and (3) studies pertaining to the types of reactions that
occur in people as a result cf the diffusion and assimilation of culturally
foreign ideas and techniques.

The difficulties and problems that are encountered in cross-cultural
research were made explicit ﬁy Hudson, Mohamed and LaForge in their report
of a massive five yeér study on Arab and American young people.2 In attemét—
ing to measure the variables relating to family relations, personality, and
attitudes, in a crosse-cultural context, the authors struggled with numerous
vroblems of research desizn, sampling, cﬁltural ralues, and language diffi-
culties. Other invastizators have outlined patierns and resumec of completed
research in attemphs to collate the efforts of varicus groups and organiza—
tions, and te point the way tqward more efficient and methodical investiga=-

3

tions.



