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Presenter�
Presentation Notes�
Hi and welcome to this presentation titled Web 2.0 Marketing: Word of Mouth Marketing to the Extreme.

My name is Danielle Theiss-White and I’m currently the General Reference Coordinator at K-State Libraries

I am relatively new to this position, beginning last May, but previously I was at Emory University in Atlanta as the Periodicals and Reference Librarian. 

 

I became interested in this topic when my colleagues and myself at Emory began to think how market our library workshops and new web-based tools to our graduate students.  We began to explore new ways to reach out to our students and I’m still trying to learn more.  I am not an expert by any means about this topic, but I do find it interesting and hope that some of the ideas presented here will be helpful for you and your libraries.  This presentation will also be interactive, so I’m hoping that since you’re here that you have some interest in this topic and would be able to share what you may be doing in your libraries as well.



Let’s begin.  �


Web 2.0 Library Marketing
Strategies

—



Presenter�
Presentation Notes�
If we had a Web 2.0 Library marketing toolkit, what would it look like?  What tools would be in it?  What resources would we need to have to build a Web 2.0 marketing strategy?   �


B
Presentation

e Define Web 2.0, Library 2.0, and Marketing

e Relevant Web 2.0 Library Marketing strategies
— Relationship Marketing
— Word of Mouth Marketing

e Create a Web 2.0 Marketing Strategy

e Steps to evaluate your Web 2.0
marketing efforts
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Presentation Notes�
If we had a Web 2.0 Marketing Toolkit, we would first need to know what is the definition of Web 2.0 as well as marketing definitions, so that’s what we’ll discuss first in this presentation—Define terms so we’re all on the same page so to speak

�1.

Over the next couple of slides, I will define what I mean by Web 2.0, Library 2.0 and define some marketing strategies that I feel fit right in with web 2.0 tools and will help us market our library services in new and innovative ways—having our patrons help us in the process by sharing their stories, ideas, and insights into library resources with each other



2.

Then we will discuss how to use web 2.0 tools to allow these marketing strategies to come to fruition and I will posit examples of these from libraries around the country and ask you for additional examples that you may be conducting or be aware of



3.

Then we will discuss how to get started on created a Web 2.0 Marketing Strategy



 4. 

How to evaluate your marketing efforts

�


Define Terms: Web 2.0

Web 1.0 Web 2.0
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“We have to meet our users where they are with tools the can (use) and are comfortable using.  Anonymous.



Michael Casey mentions in his statement about a 2.0 world that “Customer, or user, participation has become essential.  The role users play, both directly and indirectly, in corporate advertising, marketing, and customer service has expanded exponentially within the past few years, and the Internet has been the catalyst for this change. Pg. 74



Two key elements make up Web 2.0:



1.  Sharing of content easier:

Companies and their web sites have become more open and interactive, allowing user input and customization and adopting a more open attitude toward information sharing through the use of application programming interfaces (APIs)



2.The importance of conversation:

	Advent of new tools (blogs, wikis, other social software applications) allows customers to talk and interact like never before





http://www.nsba.org/site/docs/41400/41340.pdf

National School board report on social networking claims that today’s 9-17 year olds spend almost as much time using social networks as watching tv per week (9 hours per week on social networks or using social software whereas these same youth may watch 10 hours of tv�

http://www.netlash.com/dyn_new/UserFiles/Image/web1vsweb2.png
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Presentation Notes�
Courtesy of Michael Stephens recent talk about Web 2.0 and Libraries�
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Presentation Notes�
Courtesy of Michael Stephens recent talk about Web 2.0 and Libraries
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by Tim O'Reilly Subscribe to tim, oreilly,com
09/30/2005
The bursting of the dot-com bubble in the fall of 2001 marked a turning point for the web, Many Boed e ardds ins Web 2.0 Report
people concluded that the web was overhyped, when in fact bubbles and consequent shakeouts
appear to be a commaon feature of all technological revolutions, Shakeouts typically mark the point at + Chinese Weh 7.0
which an ascendant technology is ready to take its place at center stage. The pretenders are given the + French Principles
burn's rush, the real success stories show their strength, and there begins to be an understanding of « German Webi 2 and Best
what separates one from the other. + Italian Practices —

) ) ) ) ) + Japanese hat does
The concept of "web Z.0" began with a conference brainstorming session between O'Reilly and « Kaorean wehb 2.0
MediaLive International. Dale Dougherty, web pioneer and O'Reilly WP, noted that far from having « Spanish mean for
"crashed", the web was rmore important than ever, with exciting new applications and sites popping up your
with surprising regularity. What's more, the companies that had survived the collapse seermed to have o company?
some things in common, Could it be that the dot-com collapse marked some kind of turning point for the web, such that a call to et the latest an the why,
action such as "Web 2.0" might rmake sense? We agreed that it did, and so the Web 2.0 Conference was barn. what, wha, and how of Web

2.0 in this O'Reilly Radar

In the year and a half since, the termn "Wweb 2.0" has clearly taken hold, with more than 2.5 million citations in Google, But there's Report. Learn more.

still a huge amount of disagreement about just what Wweb 2.0 means, with sorme people decrying it as a meaningless marketing
buzeward, and others accepting it as the new conventional wisdom.

This article is an atternpt to clarify just what we mean by web z.0. Tagged Articles

In our initial brainstorming, we formulated our sense of Web 2.0 by example: o
Post to del.icio.us

Web 1.0 Web 2.0
DoubleClick  --=  Google AdSense This article has been tagged:
Ofoto --= Flickr : : :
Al armai L T R web  oreilly internet article
mp3.com - MNapster toread
Britannica CQnline --= wikipedia
personal websites RS blogging
evite -- upcoming.org and EYDE Articles that share the tag
domain name speculation -- search engine optimization weh:
page vigws -- cost per click
screen scraping -->  web services Very Dynamic Web Interfaces
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Define Terms: Library 2.

Join Mow
ar Slgn In

About Library 2.0

My director has tasked me (and I'm wery willing to take It on) with Bt Thirs DISEUSSIEm

doing brief, hitand-run, emails to all the library staff to explain Started Apr 20 by

Librarmy 2.0 concepts and tools to our staff, most of whom hawve no Tracey Reed
desire to mowve forward (there are some and I'm thrilled to have Wigwy DISCUSSIONS »

Hill Drew created this
sacial network on MNing.

them on board). This is & copy of the email | sent out today. I'd be Create your own social netwark an

. ) ) ) L ing 1
curious to what w'all think. The next one will be on del.icio.us Pl T s
because it's probably the most relevant to thermn. Tag
-t Latest Activity

Category: Defining WWeb 2.0/ Librarn " FEana Hulchinson Salzmann added
Subject: What's this | hear about Library=2 .07 28 the blog post ‘ILe presentation on

Tags: library, 2.0, ermail, definition, Manading Library 2.0°
explanations, staff 1 haur age

Hi all,

Chrizs Maisano left a comment for
[T

You may hawve heard the terms "web 2.0" and "library 2.0" buzzing = hours ags

about the library world. Or maybe you hawven't, and that's ok. But

| N N . Chris Maisano joined the group
what I'd like to do is take a second and explain what both of those Urban Librariss
things mean, and same of the "2.0 tools" that wvou might continue ta = hours age
hear about, and that we here at CPLS might be looking at to better Chris Maisano jsined Library 2.0
serve our patrons. I'll try to keep the editorial comments out of it 3 hours ago
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How are libraries getting involved in this?





Library 2.0 definition:

There is some debate on library blogs about what is the real definition of library 2.0, but there have been several books published this year with some excellent descriptions



Definitions of L2 

Library 2.0 is all about library users -- keeping those we have while actively seeking those who do not currently use our services.  It's about embracing those ideas and technologies that can assist libraries in delivering services to these groups, and it's about participation -- involving users in service creation and evaluation. Library 2.0 is an operating model that allows libraries to respond rapidly to market needs.  This does not mean that we abandon our current users or our mission.  It is a philosophy of rapid change, flexible organizational structures, new Web 2.0 tools and user participation that will put the library in a much stronger position, ready to efficiently and effectively meet the needs of a larger user population.��Michael Casey LibraryCrunch 

The principles of Library 2.0 seek to put users in touch with information and entertainment wherever they may be, breaking down the barriers of space, time and outdated policy. It is a user-centered paradigm focusing on knowledge, experience, collaboration, the creation of new content and encouraging the heart.��Michael Stephens Tame the Web 

Library 2.0 is very much influenced by technology-driven, two-way, social interactions between staff and staff or staff and patrons.  L2 has provided a framework within which we've been able to re-evaluate virtually every aspect of classical librarianship with the end goal of usability and findability in mind.��John Blyberg Blyberg.net 

Library 2.0 = (books 'n stuff + people + radical trust) x participation��Darlene Fichter Read Darlene's complete Post here 

Library 2.0 is the natural evolution of library services to a level where the library user is in control of how and when she gets access to the services she needs and wants.�







Library 2.0: a guide to participatory library service by Michael Casey and Laura Savastunuk

Other examples include……….



There is also a Library 2.0 forum where ….librarians have banded together to support each other and their efforts to create Library 2.0 opportunities at their libraries.  Have any of you joined this forum?  What do you think of it?  I’m just beginning to explore it…



What is the connection between library 2.0 and web 2.0?



Michael Casey states that “ Library 2.0 is about doing more with the same or fewer resources.  It’s about efficiency without sacrificing quality.  It’s about reaching out to your new users without losing those we already have.  Many current and forthcoming web 2.0 resources allow libraries to work toward the library 2.0 model.  With web 2.0 tools, we have at our disposal a way for users to participate with us.  



What about the connection between Library 2.0 and the marketing strategies we’ll discuss today?

With the goal of library 2.0 to increase user participation, we can use word of mouth marketing techniques to help facilitate this effort

�


®)
Define Terms: Library 2.0

“Through the

“Library 2.0 “Library 2.0 implementation of
Is a model empowers the first two
for constant users N elements, Library
and = through e 2.0 seeks to
purposeful participatory, Improve services to
change” user-driven current library
services” users while also

reaching out to
potential library
users.”

Casey, M. & Savastinuk, L. (2007). Library 2.0: a Guide to Participatory Library Service. Information Today, Inc.: Medford, New Jersey.
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A. “Library 2.0 is a model for constant and purposeful change”



B. “Library 2.0 empowers users through participatory, user-driven services”



C. “Through the implementation of the first two elements, Library 2.0 seeks to improve services to current library users while also reaching out to potential library users.”





Read from page 6 of the Library 2.0 book�


Library 2.0 Meme Map

LIBRARY 2.0 MEME MAP
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participation 3. Reaching of the patrons long tail
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%. Component-based softwaes, notmonalithic LS
6. Constant change
OPALC 7. Use of Web 2.0 apps and services The library
- Federated saarch . Open standards H::.h
- R85 for catalaging
records & search
rasults
- Racords tagging
- Ugar rawlew 5
Tha libr ary is
THE PHYSICAL LIBRARY suaryy here
g patron 20 = fram
Mokile devices for users . :ﬂ'd‘l?ﬂﬁz

The librasy uies fexible,
bestof-bread syshems

http://www.flickr.com/photos/bonaria/113222147/
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Define Terms: Marketing, Publicity,
and Promotion

e Marketing: determining who you serve and with
what products

e Publicity: getting the word out that you can help
people do their jobs better, cheaper, or faster

e Promotion: talking to people about their needs
and your strengths

Seiss, J. (...). The Visible Librarian: Asserting Your Value through Marketing and Advocacy. Publisher: City.

m
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Marketing is not something you do in your spare time, with spare change.  It is, or should be, an integrated systems that covers everything from finding out what your customers need to evaluating how they perceive your products and services.  It includes everything that the library does, from the day you open the doors.  Your marketing efforts must be consistent within the message you are sending and in the way that you send it.  You must take advantage of all the various ways of communication available to you.  Modern marketing’s most basic principle is the supremacy of the customer. Siess goes on to say 



�


B
Questions to ask

Who are our students?

How do they communicate with each other?
Where do they spend their leisure time?

What community activities do they take part in?

Do they spend time online? What sites do they visit?

Casey, M. & Savastinuk, L. (2007). Library 2.0: a Guide to Participatory Library Service Information Today: Medford, New Jersey.
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Before you decide what type of promotional activities you would like to participate in, please ask yourself these questions.  You may want to create a focus group of new and returning students to get accurate answers.





Are the students mainly distance students?  Are they only here in the evening?  Do all students check their email?  Do they have mailboxes, home addresses, required classes that a librarian can get in?



�


®

Marketing Strategies

e Relationship Marketing

e Word of Mouth Marketing



Presenter�
Presentation Notes�
We’re going to transition to look at three types of marketing strategies that I feel can have a connection with Web 2.0.  These two marketing strategies are relatively new in the marketing literature (only about 30 years old).  We’ll discuss each of these strategies and see some examples of these in the library setting.  



The first, relationship marketing, is what I feel needs to be a given in library marketing strategies and then you can build on this marketing type with word of mouth marketing.



�


®

Relationship Marketing

“Relationship marketing is defined as

communication that provides service
benefits (technical support, such as how to
access a database; help and advice on
services; and information such as hours of
operation, or the number of weeks
materials may be checked out).”

Menzie, K. A. (2006) Building online relationships: Relationship marketing and social presence as
foundations for a university library blog. Ph.D. dissertation, The University of Kansas, United States
-- Kansas. Retrieved October 17, 2007, from ProQuest Digital Dissertations database. (Publication
No. AAT 3214805).
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I found a great dissertation written by Kathleen Menzie from the University of Kansas titled: Building Online Relationships: relationship marketing and social presence as foundations for a university library blog.  Kathleen is a K-State graduate so I felt compelled to use her research in my talk today, but her research gives a great foundation for us to understand what relationship marketing is and how it can be used with web 2.0 tools such as blogs.

Menzie’s dissertation looks at the differences between students reactions to two different blog types: one that focuses on relationship marketing principles and the other focuses on social presence.  



A few things Menzie points out about relationship marketing include:

Menzie goes on to say:  Researchers

in relationship marketing assert that users who have had a good experience

with an organization and received valuable and useful information return to that

organization when they need additional information.



Without your library services clearly displayed in an electronic format, you will have nothing for your patrons to discuss with each other (I’m getting ahead of myself here), but you need a good foundational web presence of what your services are before you can move on to discuss word of mouth marketing.

�


Relationship Marketing

“Relationship marketing is in its broadest
sense Is about cultivating good
relationships between staff and existing
customers and maintaining those
relationships, thus retaining customer
loyalty.”

Henderson, K. (2005). Marketing Strategies for Digital Library Services. Library Review. 54(6), 342-345.
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Word of Mouth

“The only thing that really
matters to librarians is
word of mouth publicity”



Presenter�
Presentation Notes�
Word of Mouth (the act of consumers providing information to other consumers)

Edelman’s Trust Barometer found that for the first time in U.S. history, trust in “a person like me” increased from 20% in 2003 to 68% today.  Forrester, Intelliseek and Compete also share similar trends with 50% of consumers turning to their peers AND the information they are creating online to form opinions.  

January 23, 2006, New York — Global opinion leaders say their most credible source of information about a company is now “a person like me,” which has risen dramatically to surpass doctors and academic experts for the first time, according to the seventh annual Edelman Trust Barometer, a survey of nearly 2,000 opinion leaders in 11 countries. In the U.S., trust in “a person like me” increased from 20% in 2003 to 68% today. Opinion leaders also consider rank-and-file employees more credible spokespersons than corporate CEOs (42% vs. 28% in the U.S.). 



Word of Mouth Marketing: Giving people the reason to talk about your products and services and making it easier for that conversation to take place

Marketing concepts are based on concepts of customer satisfaction, two-way dialog, and transparent communications.  

There have been many books and articles written about word of mouth marketing and I’ve included these in the handout for you to explore.

�


Basic Elements: WOMMA

e Educating
e |ldentifying
e Providing
e Studying

e Listening and responding
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So, what are the basic elements of word of mouth marketing?



There is actually an association called the Word of Mouth Marketing Association.  The website is listed on your handout, but it’s www.

This association gives some great tips that are helpful for us to think about when we begin planning a PR campaign for a specific new service….

The basic elements of word of mouth marketing include the following…..



Educating people about your products and services



Identifying people most likely to share their opinions



Providing tools that make it easier to share information



Studying how, where, and when opinions are being shared



Listening and responding to supporters, detractors, and neutrals

�

http://www.womma.org/

Good word of mouth is tough to earn even
when you’re extraordinary. By contrast,
bad word of mouth tends to be very
ordinary. It's easy to earn and fast to
spread.

Katya’'s Non-Profit Marketing Blog

m

K-STATE LIBRARIES




WOMMA Types

e Viral Marketing
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Viral Marketing: Creating entertaining or informative messages that are designed to be passed along in an exponential fashion, often electronically or by email.   (Something in a blog, etc.)



Discuss the Web 2.0 youtube video created by K-State professor….



Look at other youtube videos done by libraries



Community Marketing: Forming or supporting niche communities that are likely to share interests about the brand (such as user groups, fan clubs, and discussion forums); providing tools, content, and information to support those communities. 

What about new students?  Orientation programs, target certain groups in the school, the student council, Recruit library ambassadors who are already strong supporters of the library to encourage them to share about the workshops with their friends.



Could we use Facebook here?  Jenny McCraw, K-State’s own Instructional Design librarian has created a facebook page where she is reaching out to a distinct community online



Influencer Marketing: Identifying key communities and opinion leaders who are likely to talk about products and have the ability to influence the opinions of others.   Get your professors involved—Dean of the Theology school, etc. 



Conversation Creation: Interesting or fun advertising, emails, catch phrases, entertainment, or promotions designed to start word of mouth activity. 



Brand Blogging: Creating blogs and participating in the blogosphere, in the spirit of open, transparent communications; sharing information of value that the blog community may talk about. 



Referral Programs: Creating tools that enable satisfied customers to refer their friends. 

	This could be accomplished by a “Tell a Friend link” added to your workshop page or registration pages



Product Seeding: Placing the right product into the right hands at the right time, providing information or samples to influential individuals. 



�

http://www.youtube.com/watch?v=6gmP4nk0EOE&eurl

WOMMA Types

e Community Marketing
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WOMMA Types

Influencer Marketing
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WOMMA Types

e Conversation Creation




WOMMA Types

e Brand Blogging




WOMMA Types

e Referral Programs
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WOMMA Types
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Word of Mouth Marketing Tips

e Give people something to talk about

e Encourage frontline staff to look for
opportunities to deliver messages
when engaged with customers

e Feed the grapevine

e Personalize

e Collect testimonials

e Enlist the whole library family
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Peggy Barber and Linda Wallace from Library Communications Strategies

say…Speak Up: The Power of Word of Mouth Marketing �


“Potential Web 2.0 WOMM
Avenues —  — _

: Social
Podcasting HiyElpEes bookmarking
sites
Blogging tagging Websites
RSS
| Personalization
folksonomies
Facebook Social Networking Sites
alerts
Wikis
Blogger
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Link to these off the ppt to share with everyone….







What would be some others?



Would anyone like to shares something they are dong in their libraries?



�


B
Building a Web 2.0 Marketing Strategy

“Word of mouth can be managed.
You are not merely at the mercy
of those who talk.”

Wilson, J. R. (1991). Word of Mouth Marketing. New York: Wiley.

m
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So what should we include in our toolkit?







1.



2.



3.



4.



�


®

Toolkit ﬁ

1. Word of Mouth Marketing
Knowledge

2. Use Web 2.0 tools to enhance
WOMM opportunities for your
patrons

3. Evaluate your efforts



Presenter�
Presentation Notes�
1.







2.





3.











Make sure that your service gives customers no choice but to talk positively about your library.  When you introduce a new service, plan a word of mouth PR campaign to generate positive word of mouth before the release.�


Learn more about Word of
Mouth Marketing



Presenter�
Presentation Notes�
There are some excellent resources listed in your handout.�


How to start...
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Web 1.0

Internet marketing was viewed just like other marketing—static, one way messages, created by the library and directed to the patron.  No direct feedback



Web 2.0 Promotion  a type of viral marketing---WOMMA

Traditional marketing channels, by their very nature, were highly controlled—created by the library and directed to the consumer.  With Web 2.0, you don’t control the message—everyone can create and shape the message.  Word of Mouth marketing is amplified---  Do you look up your library on the Internet to see if anyone is talking about it?  How many people mention your library on the blogs?  Wouldn’t it be great if people would start talking about your library services online?  Would this be scary for you?  How many blog readers do you have?  Could you start a blog to alert people to upcoming services and library events?  Are the search engine results that you do find on your library predominantly positive or negative?



�

http://m.phpmagazine.net/entry_1_2755.html

Learning 2.0

|1_-(!lll..l{ MeTirnels, Earrsp»osws e

g Weneldivicly rzalls

welcoarme to the orginal Learming 2.0 Programn. This site was created to suppaoart PL
prograrm designed to encourage staff to explore mew technologies arnd reward thermm for doing 22 Thing=.

launched., it has fostered Learning 2.0 programs all over the world.
wour organizaticon.,

Fnmrichirges thuce
“

Learrning 2_0

ST s Learming 2.0 Program:

" rTrTL FTERLLTLEEY

a discawvwery learming

Simce the prograrmi's
If wou are interested in duplicating or mMmodifeing this program for
please === Program Motes on About Page and contact Helene Blowers for information.

Leaming 2.0 Message

volelcome to Learning 2.0, arn online self-discovery program that

encourages the exploration of web 2.0 tools and new techhnologies,
specitfically 22 Things=s.

This program was=s Drigir‘nall'g.-' developed and launched for the staff at
the Public Library of Charlotte and Mecklenburg County in August 2006
weith a total of 252 F T participants creating blogs and many
additiornal guests joining in. Since the program’'s launch, the exercises
here have helped other library systems develop programs of their
own, the first being the Yarra Plenty REegional Library system in
Melbourmne, saustralia.

If vou're interested in duplicating this program for vour own staff,
please feel free to do so under Creative Commons. Saod although
PLCMC staff have already completed this program, this site will remain
Up for wour use.

Additionally, wou might find some of my ocrocoram notes an the Sbout
page helpful. Here's a list of a few other libraries that have already
u=ed this program to launched their own Learning 2.0:

- Yarra Plenty Regional Library, Melbourne Australia

- Missouri River Regional Library, Jefferson City, MO

- Combined Srms Research Library, Fort Leavenworth, KS

- San Jose Public Library 28 San lose State Liniversity, San Jose
L8

- Loudouwun County Public Library, Leesburg, "

Mote: For an updated list of libraries and other organization=s doing Learning 2.0, wiew the
Lesrning 2.0 List.

About this Project

The 23 Things

The Participants

Learming 2.0 &

Here are sorme okther librarvies

doing Learning 2.

(=}

Lakeheasd University

librari

Carrcoll County

Public

ibrary

Wi estern Marwland Public

Libraries

Eastern Shore Regiconal

Librarw
Summer 2.0

“Inivarsity

of

Izslands ITS

Suan

- LICF

2 ting
= | 1 [}
M= gatimng Mew

nologiss
UCol Library

Leasrning

T

online Learning

Recent Paosts

) http://plcmclearning.blogspot.com/
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Five Weeks to a Social Library

Fi-ve We_-eks_ to a Blogs | Course Content | RSS Feed - Blogs | RSS Feed - Comments | Wiki | About
Social Library : g

L secrch

Recent blog posts

el e ar About Five Weeks to a Social Library

schools is offering a Submitted by meredithfarkas on Sat, 2006-09-30 16:32, About the Course | From the administrators

g':.c‘;'.":cf!f_;?g“' el Five Weeks to a Social Library is the first free, grassroots, completely online course dewvoted to teaching librarians about social software
e Cilip in London Talk and how to use it in their libraries. It was developed to provide a free, comprehensive, and socdial online learning opportunity for
s del.icio.us Limits?? librarians who do not otherwise have access to conferences or continuing education and who would benefit greatly from learning about
* Five Weeks at ASIST social software. The course will be taught using a variety of sodal software tools so that the participants acquire experience using the

2007 tools while they are taking part in the class. It will make use of synchronous online communication, with one or two weekly Webcasts
s PB Wiki presentations and many small group IM chat sessions made available to participants each week. By the end of the course, sach student will develop a
e Final reflections proposal for implementing a specific sodial software tool in their library. Five Weeks to a Social Library will take place between February
* Social bookmarking 12 and March 17, 2007 and is limited to 40 participants (these participants have already been chosen), However, course content will be
* RSS feeds freely viewable by interested parties and all live Webcasts will be archived for later viewing. The course will cover the following topics:
« Week 5 Reflections
O ISHDES * Elogs

more * RSS
~ * wWikis
* Social Networking Software and SecondLife
+ Social Bookmarking Software
3 + Seling Sodal Software @ Your Library

» blogs
+ Course Content The content of this course is licensed under a Creative Commons Attribution-MNon-Commercial-Share-Alike license,

e Introduction

o Week 1: Blogs For a listing of the sodal software experts who will be presenting during the course, please visit the Program. You can also access

o Week 2: RSS & content for each week of the course from the menu on the left side of the page. For more about the organizers of the course, please

Social visit the About Us page, The list of individuals participating in the course is available on the Participant Blogs page. To receive all blog

Bookmarking
o Week 3: Wikis
e Week 4: Social

content coming from the course, you can subscribe to the following RSs feed http: / /www.sociallibraries.com/course /blog/feed.
To receive only blog posts from the organizers of the course, you can subscribe to this RSS feed

metworking, Flickr hittp:/ Swwrw sociallibraries. .com/course /taxonomy /term /132 /0 feed, We hope you all will take something useful from this
& MMOGs course!

s Week 5: Selling
Social Software » read more | 7 comments

e Final Project
e Successful
Completion List

» Feed aggregator
e RSS Feed - Blogs
o RSS Feed - Comments

LY
-4 http://www.sociallibraries.com/course/
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First steps...

e Create a library blog and allow
comments from patrons

*‘

- L
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https://www.google.com/accounts/Logout?continue=http%3A%2F%2Fwww.blogger.com&zx=wt41gpcw6fg1&il=true

Shortcuts

Short Cuts - Moz

Eile Edit ¥iew History Bookmarks Tools

del

=1 |

ne| | httpagiksulib. typepad.comfshortouts]

8= [B] [[Cl=]sm [S]

K-STATE LIBRARIES
LINKS

K-State Libraries
assignment Planner
Library Instruction Classes
Mew Books Feeds

Mews Resources

Short Cuts: Instruction blog
Talking in the Library blog

SEARCH SHORT CUTS

Search Short Cuts I

ABOUT SHORT CUTS

Published by Library Instruction, K-State
Libraries

KSUL Calendar
Fri Jun 8 - Sat Jul 7, 2007

Fri Jun 8, 2007 o
R Hale
open
Sam-6pm
R Hale

services
8am-6pm
SatJun 9, 2007
EER  Hale
open

1pm-5pm
— ..

') Google Reader 2 K-State Libraries bi TypePad (. ww "% GenRef Blog 2" wiki | | K-State Calendar %% Library Stats %% directory [~ Gmail - Inbox %% Patron catalog | | Staff catalog @] Intrahet

June 01, 2007

IM There by K. Whitehair

Ever run into a research roadblock like not being able to find that ane article youo found yesterday that
seems to have disappeared today?

K-State Libraries is here to help. wou can send us your question via I8, Just visit the K-State Libraries
homepage (| H i lul and click on the Ask a Librarian link on the bottorn of the page. Then
type your question into the chatbox.,

If wou are already using I8 you can add the Hale Library Help Desk (located on the 2nd Floor) to vour
friendsbuddys contact (or whatever it rmay be called) list.

= aldAr halelibraryhelp

= vahoo usernarme: halelibraryhelpdesk@yabhoo. com
= tsMhalelibraryhelp@hotmail.com

+ Jabber or GTalk: halelibraryhelpdesk@gmail.com
- ICQ #: 25200189

= meeho username: halelibraryhelpdesk

There are plenty of other options for getting help. For actual hurman contact you can abways corme into the
Hale Library Help Desk between Sam and 10pm sMonday-Thursday, Sam-éprm Friday, fam-5prm Saturday,
and 1pm-10pm Sunday [with exceptions for intersessions, summer, and holidays -

http: s Awnnae lib L ksu edud hourss halehoors. htrml) . oo can also call (F86) §32-7421 during those times,
Questions can also be sent to the Hale Library Help Desk e-mail at genre f@, ksu.edu. The Hale Library
Help Desk staff regularly checks this e-mail account when it is staffed. Translation: an -mail sent at
2:00arm Tuesday morning will not be read until five hours later at about 8:00am Tuesday.

June 01, F00T &t 11546 A4 in K-State Libraries Info | Permalink | Comments (0}

What's in Your Food? by L. Bonella

How much potassium is in an apple? How much vitamin B12 in a potato? How much calcium in broccoli?
There is a really easy way to find the answer to these and many more questions thanks to a site maintained
by the USDA. Just go to http: s Awweee.nal.usda. govs fnics/ foodcormpf searchy, and putin the name of the
food you are curious about [or if that wehsite is too hard to rermermber, go to http: s fnotrition. gov, then
click on “what's in Food™ on the left and then “Look up Calories or Mutrients in a Food™ on the rléht].

“# Library Workshop

RECENT POSTS

I There by K. wWhitehair

what's in vour Food? by L. Bonella
June Bugs by E. Fritch

Audio Books by T.L. Colerman
scanning 101 by J. Colerman

kMay: Time for Spring, Time to Study? By E.
Fritch

watch vour Stuff! by T.L. Coleman
Quiet Zones in Hale by J. Colernan

Mo tore Book Reviews by S K. Kearns
Maxos: Mapster for Merds by L. Bonella

CATEGORIES

#Azk Dawve! Catalog Claszes Databases
K-State Libraries Info
Technology

RECENT COMMENTS

Laura on Audio Books by T.L. Coleman
Laura on June Bugs by E. Fritch
luvsprpl on Summer Reading by K. Brewton

ARCHIVES

June 2007

bz 2007

April 2007

rarch 2007
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Presentation Notes�
This is the K-State Instruction blog created by…….  And has been in production since …..  It started off as a newsletter print format, but has transitioned to an online format.  Since this time, over ….comments have been written by ….people



Let’s see some examples of these…�


Talking In the Library

K-State Libraries: Talking in the Library

SITE SEARCH

GO!

K-STATE
LIBRARIES
LINKS

K-sState Libraries home page
Assignment Planner

Blogs list

Claszes, Tours, and Hours
Flickr Photos

Mewy Books Feeds

Mews Resources

Short Cuts: Instruction blog
Talking in the Library blog

K-STATE
LINKS
Infotech Tuesday
K-State News
University Calendar
iTAC Training

October 12, 2007

Stop Kiss

| just saw the play Stop Kiss by Diana Son put on by our very own K-State Theatre Department. At some schools you go into a
show not sure if it is going to be any good, but not here. | have never ever seen a bad production at K-State. It may not
have been a play | like or agree with, but it is always moving.

Like mamy in the audience, | read the playbill while waiting for the show to start and read this interesting quote:

In the sense that politics is a way of looking at events that happen to people. | would never personally say
¢This is a play about homophobia. This is a play about gay bashing. This is a play about the civil rights of gays
and lesbians in America.’ | would describe the play as a love story.-Diana Son

iththe Payangh by deniferTarla rican Theatre, T66), 27

Tarala, 1. {19990, Playzan pe: Onk Conmet: Anlntera

Like a nerd, | looked up 5 in our library catalog the minute | got home from the awesome play. According to our
catalog, the play is about Young Wormen-Crimes Against, Hate crimes, and Homophobia, That's & scary description, and a
very narrow one in my opinion. | think | side with Diana Son and call this play a love story, while some bad things happen
that caused people to describe it as being a hate crime and hormophobia, this p[é\; iz rea"l-l.\,-' about love and friendship. But
don't take rmy word for it, go to Stop Kiss and see for yvourself.

Permalink | Comments (1)

Digg This | Sawe to del.icie.us

October 11, 2007

The Libraries and K-State Online

The good news: we've added tons of events to the calendar for our K-State Online "course,” Research Help @ kK-State

place.

The other news: we've had a few questions about these events and whether or not people can get them off their K-State
Online Calendars, since they're showing up along with all of vour other coursework, For now, the easiest way to filter these
events out is to change the monthly view on wour calendar page so thatwou look at each individual course at a time. This
can be a little inconvenient if wou want to see all of wour assignments and events on a single calendar, but never fear. Wwe're
working on a way to make the process a bit more streamlined for wou K-State Online users, so stay tuned!

web /Tech | Permalink | Comments {0}

Diga This | Sawe ta del icio.us

RECENT COMMENTS

Donna on Stop Kiss

Alice on Yum.

Tara C on And it shall be called. .. The
Bookend Cafe

Livia on vurm,

Kacie Ray tacSee on And it shall be
called... The Bookend Cafe

susan wolf Berhow on Book of the Day:
Evaluating a Decade of world Bank Gender
Policy: 19290-99,

Intrepid Person on Rain in the Great Roormn
Rachel on Those crazy cowboys

luvsprpl on A tribute to classic romance
novels on film

ttaureen E on & tribute to classic romance
novels on film

RECENT POSTS

Stop Kiss

The Libraries and K-State Online

um.

Becorme an Explorer and wiin Cash

Digital maps, jonesing for the cafe, digital
cameras, cites

Book of the Day: Evaluating a Decade of
wworld Bank Gender Policy: 1920-29,

Friday Factoid

Celebrate American Archives sonth: &
slideshow of photos from our collections
wain cash by exploring K-ztate's Archives
It's banned book week, read what you please!

!

e
-
-
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WOMM Blog Example

EMORY .
CANDLER Pltts ) &" VE:
HOHOOLIOE Theology Library

Mg
THEOLOGY — | W J[E el
B Cirory sorvicos ] collosions

~:&\ Pits Home » Library Services » Research Tools » Informeation Manager
SBL Citation Builder

SBL style is designed for students and schalars writing in the ¢

ibrary Sep

> Research Tools

» Finding Books : . " i
eI studies, Biblical studies, and studies of early Christianity.
» Searching Primary Texd Please use the following links to build SBL formatted citations:
> Informetion Management
» Communications Bookwith 1,2, or 3 authars (7.2.1)
Bookwith 1,2, or 3 editors (7.2.7)
Wiorkshops Journal with continuous pagination (7.2.23)

Interlibrary Lozn
Information Help Desk
Facuty Support

Circulation

Computing & Printing
Bilackbriard & Reserves for
Studlerts Caonsultthe 2BL Handbook of Style for source types not listed.
Storace Requests
Wy Library Accourts

Digital Image Archive and SBL Citation Builder
Fosted by Brandon Wason
sbl citations and other cool stuff 4 A
i A \ I'weas browesing around the Pitts Theological Library
? 1) I N wehsite and found this neat little tool that creates SHL

I'm afraid I've forgotten who mentioned this, but to pull a Hebrews. ., e = - .

" B . . citations hased on information you enter into a form.
Somewhere, someone says" that the Pitts Theological Library Unfortunately it only offers seven difisrsnt types of citations,
website has a nifty little toal that helps you put together but its usefulness should be appreciated nonetheless.
These citations conform to the SBL Handbook of Style.

Journal without continuous pagination (7.2.31)
Encyclopedia or Dictionary (7.2.28)

CD-ROM with a Carresponding Print Edition (7.3.12)
Internet Publication with a Print Counterpart (7.3.13)
Internet Publication without a Print Counterpart (7.3.14)

Questions or Comments? Please contact us

bibliographic citations in proper SBL format: SBL Citation Builder.

This reminds me of a similar website that I've mentioned before in
Also on the Pitts website is a Digital Image Archive, which

has countless images {mostly woodcuts) fram
Reformation valumes of the sixteenth to nineteenth
centuries. Some of you may remember that Luther Poster

this regard: the Tyndale House Library Catalogue sllows you to
search their catalogue, and when you click on the titles of search
results up pops a window with various formats of bibliographic

Courtesy of the Digital Image Archive,

citation for that item: Tyndale House Library Cataloque. And Pitts Theology Library, Candler Schaol of they were handing out at SBL [astyear.
while I'rm on SBL formatting, [ should also mention again this helpful Theology, Emory University.

online summary: Student Supplement to the SBL Handbook of

style.

!
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Allow personalization

e Of the library catalog

e Of subject guides and/or social
bookmarking sites




& LIDrares |oolbar v HElE |

HENMEFPIN CATALOG TERMET BIRTH TO SIX KIDS TEENS 55+ WORLDLINKS JOB & CAREERLINKS CONTACT US
Ty REFERENCE & BOOKSPACE SUPPORT YOUR EVENTS & -
RESEARCH LIBRARY SES MY ACCOUNT

Isearch... @

catalog = catalog mews

55 RSS feed @
Share your Comments

» Barnes & Hol HCL Lookup v. 1.3

Sh;lre yoLlerggmments abol;l_tﬂbooks, EVE:(s,dmutsm — » Hew Search rits
L) =iy (L=l E LTS R alied dots | ————— 2 Free Downloadable Videos

frorm the Library? Let everyone know. Waondering if
a title is worth reading? Look for comments from
other Hennepin County Library users.

Look for the m button in the Library Catalog and an our N

b st O ] s!
Book Lists. Click on the button add a comment and view comments AR [ T
added by others. In addition, you will find these features on the page:

» Hetflix Lookup Tool

» oble HCL Look
+ book summaries; B

+ table of contents; »

+ hook reviews, #

+ first chapters; » Requests OGQueue Improved
+ author notes; » Guick Search for Firefox

+ character descriptions (for fiction); ¥ Author Alerts

+ related book lists of interest; #» Audio eBooks

+ recently commented titles; B Finding DVDs in the Catalog
+ recent reviews from Amazon readers; #» Limit by Date

-

cover art fwhere available)

YWhen you add your first comment, you will be prompted to create a
"Display Mame" that appears with your comments, along with a
password. Use your Display Mame and password when subrmitting
subsegquent comments. YWhen other users read your comments, they can
click on your narme to view all your comments.

RZS feeds are available for individual titles and a cumulative feed is
available as well.

= Post a Comment

Comments: [El = Camment by Library Staff

= On hday 23 at S:01 P, slowhands wrote:
| thought Suzanne's diary for Micholas.. [comment moved to Suzanne's
diary for Micholas discussion page].

e
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Penn Tags

- & (=Y I pennkey lagin II post | abo

iy \
.
-
PennTags 2 subscribe to this page
k1 search

Popular tags — tags used at least 70 times

20thcentury_music biomed_home cataloging census City_p|anning CO pyrlght data dental_home environmentaljusﬁce fair_use fll m
some recent projeckts

film_rmusic gender GIS health hiStOI’Y horror_filrm  international internet libraries library  manuscript mapping  maps  medicine  metadata movies  music — | Mediewal Sources: Biblical
Literature

new_york My Times opera penntags PennvetTags philadelphia psychoanalysis refbooks reference statistics stats tagging  technology  to_read

— | Mediewval Sources: E-Texts

H — Med | S : related
tra nSpOrtatlon transportation_policy  urban_studies wet_home vetsrinary video_games webz.0 WoImMen R

databases

— | Mediewval Sources: core
databases

Bibfical arnd Related Literature - Researcfr fuide copy
make a new projeck |

Mediewval Sources: Eiblical Licerature

okrent
wiew all
- E:
Facebook [ Welcome to Facebook? CopY - 2:‘:;::
kparsard ...and 3 okther people + kags

Va Libwary: Digital Inftiatives - Metadata copy
Diocumentation. mappings, links, etc

metadaka bethpc

dnfreritance and loss? A brielf survey of Google Books copy
Abstract
The Google Books Project has drawn a great deal of attention, offering the prospect of the library of the Future and rendering many other library and digitizing projects apparently superfluous. To grasp the value of
Google's endeavar, we need among other things, to assess ks quality. On such a wast and undocumented project, the task is challenging. In this essay, I atkempt an initial assessment in bwo skeps. Firsk, I argue that
mosk guality assurance on the Wweb is provided either through innovation or through "inhericance.” In the later case, Web sites rely heavily on institutional authority and quality assurance technigues that antedate the
wieb, assuming that they will carry across unproblematically into the digital world. T suggest that quality assurance in the Google's Book Search and Google Books Library Project primarily cores through inheritance,
drawing on the reputation of the libraries, and before them publishers involved, Then I chose one book to sample the Google's Project, Lawrence Sterne's Tristram Shandy, This book proved a difficult challenge For
Project Gutenberg, but more surprisingly, it evidently challenged Google's approach, suggesting that quality is not automatically inherited. In conclusion, I suggesk that a strain of romanticism may limit Google's ability to
deal with that wery awlkewward object, the boolk,

digital_resources books to_read by bethpe ...and 1 other person

Forest History Society -databases copy

URL changed to htbp: { fussns, Foresthistory .orgfResearch/databases. html.
Mo OCLC record For the six databases. ...

http://tags.library.upenn.edu/

it ¢
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Presenter�
Presentation Notes�
The librarians at the University of Pennsylvania are experimenting with something they call PennTags. They’ve created a social bookmarking site for members of their institution so that sites of interest, bibliographies or links to other user-created content can be collected and shared by the user community. Users can download a specialized toolbar or use a bookmarklet created to facilitate adding content to PennTags. Beyond having users tag their entries, a next step could allow them to tag other library content found in the OPAC or institutional repository. It will be interesting to see how this and other institutional-based social bookmarking sites develop. Take a look at some of these resources and sites, and consider signing up for one or two of them to get a feel for how they work. If one of your resolutions is to learn some of the new information technologies, social bookmarking is a good place to begin. �


Hold Student Focus Groups

e Hold focus groups to see how the
students would want to communicate
with the library regarding its new
services

Silverman, G. (2001). The Secrets of Word of Mouth Marketing. New York : AMACOM.

m
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Evaluating Your Efforts




®)
Evaluating Your Efforts

e Monitor website traffic

,z:‘éﬁffﬁx}‘
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Presenter�
Presentation Notes�
Monitor website traffic and look for blogs that may mention your new efforts online�


®)
Evaluating Your Efforts

e Conduct a Student Awareness study/survey

,z;‘éﬁffﬁx}‘

K-STATE LIBRARIES



Presenter�
Presentation Notes�
Conduct surveys, focus groups evaluating your new marketing and promotion efforts�


®)
Evaluating Your Efforts

e Feedback forms
— Paper form
— Electronic format

,z;‘éﬁffﬁx}‘
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Presenter�
Presentation Notes�
Have feedback forms available electronically and in paper form at your library to get feedback regarding your new services and promotion efforts�


Building a Library 2.0 Game Plan

Se-learning

Practical Strategies for Building a Library 2.0 Game Plan

Live Webcast
October 23, 2007
11 a.m Pacific | 12:00 p.m. Mountain | 1:00 p.m. Central | 2:00 p.m. Eastern

e http://www.acrl.org/ala/acrl/acriproftools/lib20.cfm

L
-_‘ir
~ f‘,
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Where to go from here...

Kansas Libraries Word of Mouth Marketing Group

’ Search this group ] ’ Search Groups ]

(=) Diseussions 1message view all »

Yiew this page "CULS 2007 Weh 2.0 and Waord of Mouth Marketing Resource

Danielle (you)
Group owner

Ey Danielle - 10:56am - 1 author - O replies

3 Members 1 rmember wview all »

ﬁ.PaQES 1page view all »

CULS 2007 Weh 2.0 and YWord of Mouth Marketing Resources

Last updated by Danielle - 10:54am - 1 authar - 1 page long

New since last time: 1 page, 1 1

Home ‘

[edit welcorme message|

+ new post

+ invite members

+ add page

Discussions
Members
Pages

Files

About this group
Edit my membership
Group settings

Management tasks
Inwite members

Members: 1 (rau)
Activity: Lowr activity

http://groups.google.com/group/kansas-libraries-word-of-mouth-marketing-group

f
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B
Where to go from here...

RefShare
Search v View v Language = Help ~ About this Database
All References switch to: | standard view
Use: ) selacted l:::'Page ) all in List
[ add to My List |[ Print || Export || Create Bibliography |
Orefip: 66 Book, Whale Reference 1 of 12
Boolk Title: Crapevine : the new art of word-of-mouth marleting
Authors: Balter. Dave, Buttman John
Source: 2005, 214, Portfolio, Mew Yorl
. R efS h are FO I d e r DRE'F 1D: 72 Journal Reference 2 of 12
Title: TWhen Enowledge Sharmng Worles
Authors: EBates Ilary Ellen
Source: EContent, 2005, 28, 6, 17
Orefip: 68 Journal Reference 3 of 12
Title: Tpsize this| Libraries need relationship marlceting
Authors: Besant Larry 3. Sharp. Deborah
Source: Information Cutloolk:, 2000, 4, 3, 17-22
Ll Raf ID: 69 Journal Reference 4 of 12
Title: Upsize this! Libranes need relabonship marleting
Luthors: Besant Larry 30 ;. Sharp Deborah
Source: Information Outlosk, 2000, 4, 3, 17-22
Orefip: 71 Journal Reference 5 of 12
Title: The Power Of Wow

__1-‘ - L}
~ L]
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Presenter�
Presentation Notes�
What tools need to be in our toolkit?





Make sure we knowledge of how to use word of mouth marketing with web 2.0 tools and how to evaluate our efforts.  For more information, I’ve created a refshare folder which you will all have access to where you can view books that are available on this topic.

�

http://www.refworks.com/refshare?site=015251129878000000/RWWS1A524337/Word%20of%20Mouth%20Marketing%20Resources

')
Where to go from here...

del.icio.us / Web2.0WOMM / http://del.icio.us/Web2.0WOMM

your bookmarks | vour network | subscriptions | links for you | post

All your items (15)

= earlier | later = showing all 15 itemns

ReadfMriteyWeb

Readfrritevwehb is a popularwehblog that provides YWeb Technology news, reviews and analysis.

the clustrain manifesto

Aopowerful global conversation has begun. Through the Internet, people are discovering and inventing new ways to share relevant knowledg
speed. As a direct resull, markets are getting smarer—and getting smarter faster than most companies

ith blinding

Zhurch of the Customer Elog

Since 2001, Ben McZonnell has been researching the effects of ward of mouth on customer loyalty. Faorbes calls his w
word of mouth gospel™

Huba) "the

Library 2.0 Reading List on Sguidoo
Wwelcome to the Library 2.0 Reading List ariginally created for the ALA Library 2. 0fLibrary Futures online caurse.

MHetvouz - Online Social BEookmark Manager - Sawve, Tag and Share wvour bookmarlks
delicio.us
Yielcome - Amerncan Marlketing Association - weieh marketingpowvear com

Five Weesls To A Social Library | The first free, grassroots, completely online course dewvoted |
social software

Five Weeks to a Social Library is the first free, grassroots, completely online course devoted to teaching librarians abo
their libraries. twas developed to provide a free, comprehensive, and social online learning

Aao\/ndg librarians about

social software and how to use itin

Learning 2.0 - About

Welcome to the original Learming 2.0 Program. This site was created to support PLCMC's Learning 2.0 Prograrm,;, a discovery learning program designed to
encourade staffto explore new technologies and reward them for daoing 23 Things. Since the program's laun

e
-
-
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Presenter�
Presentation Notes�
I also created a del.icio.us account which lists resources available on the Internet on this topic.  You can go to this site to view the links provided, but if you would like add additional ones, please use the username and password listed on the handout as we can create our own network of information.







Any questions? Comments, Discussion?�
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