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Abstract 

This thesis explores the influence of social media on body image perceptions and the 

motivations for cosmetic and plastic surgery (CPS) among individuals in Kuwait. With the 

increasing presence of Western beauty standards on social media platforms such as Instagram 

and Snapchat, this research investigates how these standards affect body dissatisfaction and 

intentions to undergo CPS in a society that balances traditional values with modern beauty 

ideals. 

The study uses the Theory of Planned Behavior (TPB) to analyze the role of attitudes, 

subjective norms, and perceived behavioral control in shaping CPS intentions within the Kuwaiti 

context. Other key variables included social media use, exposure to Western beauty standards, 

body image perceptions (both positive and negative), intentions to undergo CPS, beliefs 

regarding CPS, concerns and risks involved in CPS, and perceived subjective norms of CPS.  

A quantitative approach was employed, with data collected through an online survey 

(n=300). The sample was composed of 128 men, 137 women, and 23 who preferred not to 

identify. Descriptive statistics were calculated, including percentages, means, and standard 

deviations. Correlation and regression analyses were conducted to test the hypotheses and 

answer the research questions. 

The results show that frequent social media use was correlated with greater motivation 

for CPS. This was confirmed by significant correlations between social media use and attitudes 

(r = .172, p < .01), intentions (r = .195, p < .01), and beliefs regarding CPS (r = .211, p < .01). 

Exposure to Western beauty standards influences negative body image perceptions (r = .636, p < 

.01). Similarly, exposure to these beauty standards is positively correlated with attitudes toward 

CPS and intentions to undergo CPS, which was supported by the data (r = .178, p < .01 and r = 



  

.287, p < .01, respectively). Results also show that subjective norms on CPS intentions, that is, 

support from friends and family significantly increased motivation to undergo CPS (β = .293, p < 

.001). 

In testing the research questions results show significant differences in positive body 

image perceptions between those who had undergone CPS and those who had not. However,  it 

was the subjective norms, especially social acceptance, and support from close circles, that 

significantly predicted intentions to undergo CPS (β = .293, p < .001). Lastly, identified beliefs 

about CPS and social motivations as strong predictors of CPS intentions, accounting for 40% of 

the variance in intention (R² = .403). 

This study demonstrates the significant role of social media in shaping body image and 

influencing cosmetic surgery trends in Kuwait. These findings suggest that culturally sensitive 

interventions are needed to promote healthier body image perceptions and reduce the negative 

psychological impacts of social media-driven beauty ideals. 
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Chapter 1: Introduction 

 Background 

Cosmetic and plastic surgery (CPS) encompasses many procedures to enhance or restore 

physical appearance and function. CPS is often perceived primarily to enhance physical 

appearance and conform to societal beauty standards. However, these procedures can also be 

crucial in addressing various health-related issues, significantly improving patients' quality of 

life. Beyond the realm of aesthetics, cosmetic and plastic surgery encompasses reconstructive 

procedures designed to correct functional impairments and congenital abnormalities, as well as 

to repair damage caused by trauma or medical conditions. Procedures such as otoplasty can 

correct protruding or prominent ears, which might otherwise lead to psychological distress and 

social challenges, particularly in children. By reshaping the ear, otoplasty enhances appearance, 

boosts self-esteem, and reduces the likelihood of bullying and social anxiety (Greig et al., 2019).  

Another critical application of plastic surgery is removing excess skin, often necessary 

after significant weight loss. Individuals who undergo bariatric surgery or other weight loss 

programs may experience large amounts of sagging skin, which can cause physical discomfort, 

skin infections, and mobility issues. Surgical interventions such as body contouring and 

panniculectomy help remove this excess skin, alleviating these health problems and facilitating a 

more active and comfortable lifestyle (Song et al., 2015). Furthermore, reconstructive surgeries, 

including breast reconstruction post-mastectomy and cleft lip and palate repair, are vital for 

restoring both function and appearance. These procedures address aesthetic concerns, enhance 

physical abilities like speech and eating, and contribute to overall psychological well-being 

(American Society of Plastic Surgeons, 2022). 
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The global prevalence of both health-issue-related and intentional CPS has been rising 

steadily, driven by increasing social acceptance, advancements in medical technology, and the 

influence of media and celebrity culture. According to data from the International Society of 

Aesthetic Plastic Surgery (ISAPS), millions of surgical and nonsurgical cosmetic procedures are 

performed worldwide yearly (ISAPS, 2024). The United States, Brazil, and South Korea are 

among the leading countries in the number of procedures performed (Steroidal et al., 2011). 

In recent years, there has been a notable increase in the demand for minimally invasive 

procedures. The popularity of treatments such as Botox and dermal fillers has surged due to their 

accessibility and immediate results. Technological innovations, such as advanced laser therapies 

and new injectable materials, have also contributed to the growth of the CPS market (Harris, 

1982). The rise of social media platforms has further amplified the visibility of cosmetic 

procedures, with influencers and celebrities frequently sharing their experiences and outcomes 

with a global audience (Gimlin, 2020). In Kuwait, CPS has gained significant traction and is 

influenced by traditional values and contemporary global trends. Kuwaiti society places a high 

value on appearance and personal grooming, which has fueled the demand for surgical and 

nonsurgical cosmetic procedures. The influence of Western beauty standards, perpetuated 

through media and social media, has also played a crucial role in shaping local attitudes towards 

CPS (Al-Awidi, 2023). 

Cultural factors in Kuwait, such as integrating Bedouin traditions with modern lifestyles, 

have created a unique landscape for beauty standards. Traditional values emphasize modesty and 

natural beauty, while contemporary influences encourage the pursuit of aesthetic enhancements 

to align with global beauty trends. This duality is evident in the increasing number of individuals 

seeking CPS to improve their self-image and conform to societal expectations (Penn, 2020). 
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The popularity of social media platforms like Instagram has further accentuated the desire 

for cosmetic procedures in Kuwait. Many Kuwaitis follow beauty influencers and celebrities 

who endorse CPS, thereby normalizing and promoting these practices. This cultural shift has led 

to a greater acceptance of CPS and has made it a common pursuit among various age groups in 

the country. Overall, the interplay of traditional values, modern influences, and social media has 

shaped the evolving CPS landscape in Kuwait, reflecting broader global trends while 

maintaining distinct cultural characteristics. 

 Problem Statement 

Social media has become a powerful force in shaping global beauty standards and body 

image perceptions. Platforms such as Instagram, Facebook, and TikTok are filled with curated, 

often edited, images portraying idealized versions of beauty. These platforms encourage 

comparison behaviors, leading individuals to measure their appearance against these often 

unattainable images. Extensive literature shows that social media can significantly influence 

beauty perceptions and body image concerns (Henriques, 2020). This study explores how 

frequent social media use shapes individuals' attitudes toward body image, mainly through the 

Theory of Planned Behavior (TPB) lens. By focusing on social media use, the current research 

will investigate how users' engagement with these platforms influences their perceptions and 

attitudes towards body image and beauty standards, especially within Kuwait. 

In recent years, body image issues have become more prevalent, primarily due to 

continuous exposure to idealized beauty standards on social media. This exposure has been 

linked to adverse psychological outcomes such as low self-esteem, anxiety, depression, and 

eating disorders. For instance, studies have found that frequent social media use correlates with 

higher levels of body dissatisfaction and appearance anxiety, particularly among young women 
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(Wang, 2023). The current study seeks to understand how these attitudes and perceptions, shaped 

by social media exposure, influence users' views on cosmetic procedures, drawing from the TPB 

construct of attitudes. 

The internalization of these beauty standards often leads to harmful behaviors, including 

extreme dieting, excessive exercise, and consideration of cosmetic and plastic surgery (CPS). 

The pressure to conform to idealized beauty images can be overwhelming, with many individuals 

feeling inadequate or unattractive if they do not match these images (Ma, 2023). This study will 

explore the factors contributing to this internalization, focusing on subjective norms outlined in 

the TPB. The research aims to understand how social influences from family, friends, and social 

media shape individuals’ internalization of beauty ideals and their consideration of CPS. 

There is a pressing need to examine the relationship between social media, body image, 

and intentions regarding CPS, particularly in cultural contexts such as Kuwait. While much 

research has focused on Western populations, the impact of social media on body image in 

Middle Eastern societies, where traditional values intersect with modern global influences, 

remains underexplored. This study addresses the gap by investigating the socio-cultural factors 

influencing body image and CPS intentions in Kuwait. 

Overall, this research aims to fill the gap in the literature by providing a comprehensive 

analysis of how social media influences body image and CPS intentions in Kuwait, contributing 

to both academic knowledge and practical solutions. In addition, the study will be grounded in 

the Theory of Planned Behavior (TPB), which offers a comprehensive framework for predicting 

and understanding behavior. TPB posits that attitudes, subjective norms, and perceived 

behavioral control guide behavior. In this context, the study will examine: 
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Attitudes: How social media exposure affects individuals' attitudes towards beauty 

standards and CPS. 

Subjective Norms: The role of social pressures, including from family, peers, and social 

media influencers, in shaping body image perceptions and CPS intentions. 

By applying the TPB, this research will uncover how attitudes, subjective norms, and 

perceived control shape Kuwaiti individuals’ intentions regarding body image and CPS, 

contributing to a deeper understanding of the intersection between social media influence and 

health-related behavior. 

 Study Purpose 

The purpose of this study is to investigate the influence of social media on body image 

perceptions and intentions toward cosmetic and plastic surgery (CPS) among individuals in 

Kuwait, utilizing the Theory of Planned Behavior (TPB) as the guiding framework. Specifically, 

the study explores how attitudes, subjective norms, and perceived behavioral control, as shaped 

by social media exposure to global beauty standards, affect individuals' motivations and 

decisions to consider CPS. This research seeks to provide culturally relevant insights into the 

psychosocial factors driving body image concerns and CPS intentions in the unique socio-

cultural context of Kuwait. 

 Study Gap and Justification 

The influence of social media on body image and cosmetic surgery intentions has been 

extensively studied in Western contexts. However, there is a significant gap in the literature 

concerning how these dynamics play out in non-Western, culturally distinct settings such as 

Kuwait. This study addresses the need to explore the specific socio-cultural factors in Kuwait 

that influence perceptions of body image and motivations for cosmetic and plastic surgery (CPS) 
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under the influence of social media. The following gaps have been identified in existing 

literature that render their findings applicable to this thesis's context. 

Cultural Specificity: Much of the existing research on the influence of social media on 

body image and CPS intentions is based on Western populations (Fardouly et al., 2015; Perloff, 

2014). These studies often highlight the impact of Western beauty standards, which may not 

fully capture the unique cultural dynamics present in Kuwait. In Kuwait, a blend of traditional 

values and modern, global influences creates a distinct socio-cultural environment that may 

differently affect individuals' perceptions and behaviors related to body image and CPS (Al-

Awidi, 2023). 

The intersection of Traditional and Modern Influences: Kuwaiti society is 

characterized by a juxtaposition of traditional Islamic values and contemporary global trends. 

Existing studies do not typically address this duality, often focusing on more homogeneous 

cultural contexts. Understanding how this interplay influences body image and CPS motivations 

is crucial for providing culturally relevant insights (Penn, 2020). 

Social Media's Role in Kuwaiti Context: While studies have explored social media's 

general influence on body image, limited research exists on its specific impact on Kuwaiti. The 

pervasive use of platforms like Instagram among Kuwaitis and the role of social media 

influencers in shaping beauty standards warrant a focused study to understand their unique 

effects (ALshammari, 2022). 

Gender Dynamics: Existing research often does not delve deeply into how gender 

differences in Kuwait might influence the relationship between social media use and CPS 

intentions. Kuwaiti men and women may experience and respond to social media influences in 
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distinct ways, influenced by cultural norms and expectations specific to the region (Batool et al., 

2022). 

Body dissatisfaction and the pursuit of unattainable beauty standards can have severe 

mental health implications, including anxiety, depression, and low self-esteem. By understanding 

how social media influences these issues in Kuwait, this study can inform mental health 

interventions tailored to the local context, thereby promoting healthier body image perceptions. 

Insights from this research can guide policymakers in developing regulations for social media 

content related to beauty standards and CPS. This can help mitigate the negative impact of 

unrealistic beauty portrayals and promote more positive, diverse representations. For CPS 

practitioners in Kuwait, understanding the psychosocial factors driving individuals to seek 

cosmetic enhancements is crucial. This knowledge can improve patient consultations and ensure 

that motivations for CPS are well-understood, leading to better patient outcomes and ethical 

practice. This study's unique contributions, including theoretical and practical contributions, are 

outlined as follows. 

Cultural Contextualization: This study extends the existing theoretical frameworks, 

such as the Theory of Planned Behavior (TPB), by applying them to a non-Western, culturally 

unique context. It provides a nuanced understanding of how traditional and modern influences 

influence body image and CPS intentions in Kuwait. 

Policy Development: The findings can inform the creation of policies regulating social 

media content to promote healthier body image standards and reduce the prevalence of 

unrealistic beauty ideals. 
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Clinical Interventions: The study provides valuable insights for CPS practitioners, 

enabling them to understand better and address their patients' motivations and concerns, thereby 

enhancing the quality of care. 

Educational Programs: The research can support the development of educational 

programs that foster critical media literacy among Kuwaiti social media users, helping them 

navigate and critically evaluate online content. 

In conclusion, this study fills a significant gap in the literature by exploring the influence 

of social media on body image and CPS intentions within Kuwait's unique socio-cultural context. 

It offers theoretical and practical contributions that can enhance our understanding and inform 

interventions to promote healthier body image perceptions and responsible CPS practices. 

 Organization of the Document 

This document is organized into five chapters, each addressing different aspects of the 

research process and findings. 

Chapter 1: Introduction- This chapter overviews the research topic, including the 

background, problem statement, study purpose, research questions, and theoretical framework. It 

introduces the study's relevance and outlines the key objectives, focusing on the influence of 

social media on body image and cosmetic and plastic surgery (CPS) intentions in Kuwait. 

Chapter 2: Literature Review—The second chapter reviews existing literature on social 

media’s impact on body image, global beauty standards, and cosmetic surgery. It includes a 

detailed exploration of Kuwait's cultural context and how Western beauty ideals influence local 

perceptions. The chapter also examines the theory of planned behavior (TPB) and its application 

to health-related behaviors, particularly about body image and CPS. 
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Chapter 3: Methodology- This chapter outlines the research design, participants, data 

collection methods, and analytical techniques used in the study. It describes how the online 

survey was developed, administered, and analyzed using TPB constructs (attitudes, subjective 

norms, and perceived behavioral control) to investigate the relationship between social media use 

and CPS intentions in Kuwait. 

Chapter 4: Results—This chapter presents the study's findings, including descriptive 

statistics and inferential analyses. It highlights vital patterns and relationships between social 

media use, body image perceptions, and CPS intentions. The results of the TPB framework and 

research hypotheses are discussed. 

Chapter 5: Discussion and Conclusion- The final chapter discusses the implications of the 

findings for theory, policy, and practice. It also addresses the study's limitations and suggests 

future research directions. The chapter summarizes the study's contributions to understanding 

social media’s role in shaping body image and CPS intentions in Kuwait, offering 

recommendations for promoting healthy body image perceptions. 
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Chapter 2: Literature Review 

 Introduction 

This chapter explores the complex relationship between beauty standards, body image, 

and social media's influence, focusing on cosmetic and plastic surgery (CPS) in Kuwait. It 

examines how social media affects individuals' intentions and behaviors regarding CPS across 

various cultural backgrounds. The chapter begins by differentiating between surgical and 

nonsurgical cosmetic procedures, detailing the benefits and considerations of each. It provides a 

historical perspective on the diversity of beauty standards across cultures, showing how they 

reflect deeper societal values, norms, and even economic and political contexts. Additionally, it 

analyses the influence of Western culture on global beauty ideals, primarily through media 

representation. Lastly, the chapter delves into the risks associated with CPS, highlighting the 

importance of informed consent and ethical communication by practitioners. 

Surgical vs. Nonsurgical Procedures: Understanding the Options 

Cosmetic surgery and non-surgical procedures are two main areas where people can alter 

their looks. Surgical operations include medical operations that permanently change a structure 

of the body, for example, breast enlargement surgery or aesthetic surgery, which takes longer 

and is risky, needs the use of anesthesia, and has a longer duration of rehabilitation (Kim & Ahn, 

2012). According to Zojaji et al. (2014), cosmetic and plastic surgery advertisements lead to 

greater acceptance and approval of the surgery. The sphere of aesthetic medicine provides a great 

variety of services, from invasive to noninvasive treatments, each of which has advantages and 

drawbacks. To that effect, anyone considering going for any of these procedures must understand 

their fundamental difference. Figure 2.1 from Chang (2014) depicts the steps in aesthetic upper 

eyelid surgery, where a very complex incision is made to conduct changes in appearance. Figure 
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2.1(A) depicts the first part of the operation, where the superior palpebral eyelid has been cut 

through, and the redundant skin and tissue are excised. This step proves to be paramount in 

accomplishing the preferred eyelid crease and addressing ptosis. 

Figure 2 1: Crease construction and wound closure (A) procedure completed, (B) Upper lid 

opened, (C) Completion of wound closure (from Chang, 2014)   

  

Figure 2.1(B) shows the patient's appearance two weeks after surgery. The eyelid has 

now been sutured, showing the proper overlap required to recreate the fold. Figure 2.1(C) 

indicates the state of the eyelid a few weeks after the surgery when sutures have been taken out, 

and the eyelid is more contoured and has a better shape. These stages expounded the active 

surgical process and the anticipated graduality from cutting to healing, which supports the 

efficiency of the technique for wrinkle removal.  

On the other hand, non-surgical interventions like Botox injections or dermal fillers are 

comparatively safer with quick recovery, mild to moderate discomfort, and relatively shorter 

complications as compared to surgery. However, they are not permanent and require frequent 

touch-ups (Cavallini et al., 2014). Surgical rhinoplasty is one of the most common options to 

improve their noses' looks (Kim, 2012). Botulinum toxin A injections, also known as Botox, 

treat wrinkles because they are safe and effective (Cavallini et al., 2014). Different elements can 

be used instead of Botulinum Toxin for different CPS applications. Figure 2.2 shows a case 

study by Chirico (2021) of a 54-year-old female patient referred to their department for labial 

http://www.e-aaps.org/journal/view.php?number=120
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incompetence management. A minimally invasive procedure using hyaluronic acid (HA) 

injections was proposed to enhance the appearance of her lips temporarily. 

Figure 2 2: Mechanism of Action of labial incompetence management (from Chirico et al., 2021) 

 

To evert the lip and cover the lower teeth, 3 mL of HA filler was injected perpendicularly 

through the skin into the inner lip. Results were stable without touch-ups at 3- and 6-month 

follow-ups (Figure 2.2B and 2.2C). The findings show that the minimally invasive HA filler 

technique temporarily improved the patient's lip look without surgery. This approach emphasizes 

https://www.mdpi.com/2076-3417/11/16/7507
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the benefits of non-surgical cosmetic operations, especially when underlying health issues 

prevent surgery. 

 Historical Background of Beauty Standards Diversity Across Cultures 

Beauty standards have always been as diverse and changing as the societies that produced 

them throughout history. These are not aesthetic standards only; they represent their society’s 

culture and even sometimes the socio-economic and political system of their time. People’s 

beauty standards changed dramatically in both directions across the spectrum, influenced by 

geographical location, period, and intercultural communication. 

As noted by Konstan (2014), Naini (2011), and Parkison (2021), ancient beauty standards 

reflected virtues, power, and divine blessing. The Greeks admired balance and ratio, as these 

attributes were thought to be inborn among the gods, setting up a benchmark of beauty for 

Western art and aesthetics for centuries. The Renaissance era worshipped chubby figures, as they 

signified that a person could afford to eat often since starvation was a genuine concern. 

In Eastern cultures, the beauty norms vary greatly. It is worth recalling that in historical 

China, foot binding was prominent because miniature feet were considered an integral part of the 

female image (Ko, 2005). This practice depicted a beauty standard that sidelined agility and 

strength to look slender and ladylike. However, in Japan, the Geisha adopted the application of 

white makeup, fashionable physique, gorgeous hairstyles, and kimonos, which are globally 

renowned for being symbolic of Japan’s culture, though they do not depict the general Japanese 

measures of beauty that is prevalent today (Miller, 2006; Slade, 2009; Ragalye, 2012). 

In contrast, Euro-American beauty standards have been identified to have historical roots 

in colonial and imperialism sets out. European colonizers brought their beauty standards to 
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colonized African societies during the colonial era, which also influenced the beauty standards of 

the societies (Chen et al., 2020). Other scholars, such as Marasca (2020) and Pieterse 

(2019), also stressed that whiteness is associated with superiority and desirability. These 

concepts were reaffirmed through books, paintings, and other written and artistic 

communications or scholarly studies. Such a system of race placement with the superior white 

Europeans at the top of the chain was thus maintained by economic domination and propagation 

of ‘beauty standards’ where white features were deemed beautiful and deserving of success 

(Hall, 2016). 

The Europeans and Americans were economically potent, allowing them to exert social 

forces on people of color to adhere to European or American aesthetics to gain acceptance and 

jobs (Chen et al., 2019). This says much about history and racism and how some races or ethnic 

groups have been made to fit the parameter of beauty by subjugating and relegating others to the 

periphery (Suk, 2019). When placing the beauty standards into the historical context of 

colonialism, imperialism, and structural racism, it becomes apparent that beauty standards are 

historically informed and perpetuate power structures and hegemonic ideals (Parker & Chakrani, 

2022). Contemplating the historical background of beauty standards alongside their ongoing 

continuity is crucial to exploring how colonial and racist paradigms still shape beauty standards 

in the contemporary culturally diverse world (Howell et al., 2017). 

These standards often blend traditional values with modern influences, creating a unique 

beauty narrative. For example, the value placed on clear, glowing skin and well-groomed 

appearances aligns with global beauty trends yet is also deeply rooted in Arab cultural practices 

of self-care and hygiene. Similarly, emphasizing familial solid and social connections in the 

Arab world influences perceptions of beauty, where warmth, hospitality, and kindness are highly 
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esteemed traits (Haddad, 2023; Kuipers, 2022; Laham, 2020). These sources suggest that while 

physical beauty is recognized, attributes such as generosity and wisdom have traditionally played 

a significant role in the concept of beauty in the Arab world. However, this changed over the 

years due to various factors that cut across Islamic culture, Bedouin customs, and globalization 

within Kuwait and the larger Arab world. Specifically, Markus and Kitayama (1991) found that 

in traditional Arab culture, physical attractiveness was not highly valued, but more importance 

was attached to characteristics such as kindness and intelligence. However, with the emergence 

of global media and social networks, new forms of beauty have been introduced, thanks to 

maintaining traditional values and modernization. These new standards are often characterized 

by features like clear, radiant skin and nicely groomed hair, demonstrating global beauty 

standards and Arab practices of personal grooming and cleanliness (Melisse et al., 2020). 

Figure 2.3 shows a diagram that categorizes individuals' perceptions based on age and 

physical appearance using two axes. Parameters of this matrix included the vertical axis that 

distinguishes between ‘Beautiful’ and ‘Ugly.’ In contrast, the horizontal axis divides the patients 

into ‘Young’ and ‘Old’ (Ogilvie, 2005). 
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Figure 2 3: Societies View of Beauty (from Ogilvie, 2005) 

 

In the positive class of beautiful and young are people, especially women who are skinny 

and regarded as having perfect features; they include the young girls presented as models on 

billboards. The second quadrant, both beautiful and old, represents older people who are believed 

to be young and do not have aging signs. Women over 30 are beautiful, confident, booming, and 

professional (Ogilvie, 2005). Ugly and young are represented in the bottom left quadrant, 

comprising youths trying out non-mainstream appearances: outcasts, outcasts, punks, and 

members of minor cults of 12-30 years of age; those with conspicuous skin blemishes. The 

bottom right quadrant of ugly and old includes older people as seen as sick, crippled, or dying; 

https://ro.ecu.edu.au/cgi/viewcontent.cgi?article=1110&context=theses
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poor health and aging are characteristics of this quadrant as it encompasses long sickness and 

physical breakdown. 

Thus, mental markers related to whiteness are called markers of beauty and success. This 

continued the cycle of the inferior status for those categorized as non-white, in terms of their 

racial and ethnic backgrounds, who had to assimilate to European forms of beauty in order to 

gain middle-class acceptance. In this case, whiteness is beautiful, and other races and ethnicities 

carry the foundations of social, political, and economic power established in history. They argue 

that it is vital for scholars to explore both the establishment and continuous promotion of beauty 

standards in light of colonialism, imperialism, racism, and other structural factors. 

 Influence of the Western Culture 

Western beauty standards started to have a more substantial effect, changing trends 

towards Western dress and cosmetics approaches. This movement exemplifies a more extensive 

pattern in several areas whereby beauty norms have adapted to social, cultural, and technical 

advancements (Williams, 2024). Nagar and Virk (2017) address the standardization of beauty 

norms across non-Western nations, showing the widespread influence of beauty ideals. They 

examined the effect of acute media images on a sample of young adult Indian women (N=60). 

They reported that self-esteem changes over time were also influenced by group membership. 

Overall, their results indicate that the impact of media exposure varied significantly over time 

between the intervention and control groups for all three measures. 

Rhodes (2006) also talks about the similarities in conceptions of beauty and differences 

in attractiveness across cultures. Grammer et al. (2003), coming deep further on the same 

concept, state that it may be that there is no universal content for beauty standards, but there are 

universals for creating beauty standards across cultures. Thus, different countries' beauty ideals 
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can be associated with cultural and economic roots. The exposure to Western culture, 

globalization, and urbanization noted by Pike and Dunne (2015) in their review piece “The Rise 

of Eating Disorders in Asia” contributes to such beauty benchmarks. Jung (2018) also recognizes 

how contemporary and traditional standards of beauty shape women’s self-perception of beauty, 

emphasizing the cultural norms that compel women to conform to those standards. Moreover, 

Nagara and Nurhajati (2022) continued discussing globalization, following beauty standards, and 

considering that beauty norms are social constructs linked with global trends. 

On the other hand, what may be perceived as being beautiful in one culture may be 

perceived as odd in another, indicating that beauty norms are culturally determined. It is also 

possible to identify the influence of cultural diversity to determine perceptions of body obesity 

regarding the notions of beauty. This is widely appreciated as a beauty standard in Euro-

American cultures. This approach challenges the argument that beauty norms are set by biology, 

arguing that they are vulnerable to the cumulative culture and social philosophy. 

In Kuwait, these global influences intersect with traditional values to create unique 

beauty standards. The influence of Western media and beauty ideals in Kuwait, driven by 

exposure to platforms such as Instagram and TikTok, highlights the need to explore how these 

global trends interact with local culture (Lodi, 2020). While Western ideals emphasize thinness 

and specific facial aesthetics, Kuwait’s beauty standards are shaped by a blend of modern global 

influences and traditional cultural values. This intersection creates a distinct beauty narrative that 

has not been fully explored in the literature, thus identifying a gap in understanding how Western 

beauty ideals affect body image and cosmetic surgery intentions in Middle Eastern societies like 

Kuwait. 
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 Beauty and Body Image in the Arab world and Kuwait 

The transformation of beauty ideals in the Arab region, especially Kuwait, has been 

shaped by a blend of cultural and historical elements and Western beauty influences. Research 

by Frith et al. (2005), Jung (2018), and Xie & Zhang (2013) investigate beauty ideals within 

various cultural frameworks, highlighting the significance of cultural factors in forming these 

standards. Moreover, Swami et al. (2010) delves into the links between beauty standards, sexism, 

and objectification to show the complex ties between societal views and beauty norms. Đurović 

et al. (2016) offer perspectives on how cultural and religious beliefs, including Islamic 

principles, shape beauty perceptions, particularly among Muslim women. 

Mitchell (2014) compares thin TV characters to mostly average-sized characters to assess 

social comparison theory's effects on Kuwaiti college-aged young adults' body image. According 

to the combined study, TV shows affect body image differently for men and women. Slim-

character TV specials reduce men's overweight evaluation, preoccupation, information seeking, 

pressure, and internalization. Watching more shows with skinny characters lowers self-

satisfaction because the appearance evaluation has a pessimistic coefficient estimate: overweight 

preoccupation, information seeking, pressure from others, and general internalization increase. 

Thin TV characters make women more overweight-conscious. Watching shows with average-

sized characters made women seek information, feel pressure, and internalize. Average body 

character programmers can also enforce body image internalization. Essentially, similar methods 

are evident throughout the Arab world as a whole. Tensions between local culture and faith and 

the effect of the West in shaping beauty ideals also exist in the region. Other Gulf Cooperation 

Council countries, such as Saudi Arabia, Qatar, and the United Arab Emirates, remain diverse in 
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their beauty requirements due to cultural, social, and economic factors (Alfalih, 2016; Kheir, 

2008). 

In Kuwait, the early twentieth century’s beauty concern involved wearing less makeup 

and dressing modestly in Arabic costumes (Penn, 2020). However, with the contemporary 

advancements and integration into the global economy within the Arab region in the past couple 

of decades, beauty standards and aspects of their body image have evolved. Concepts of beauty 

have evolved in Kuwaiti society, characterized by both traditional and neo-liberal outlooks. This 

is evident by the fact that Western fashion has been accepted while there are protocols observed 

in traditional wear, such as the abaya and the thobe or the jellabiya. This multiculturalism is 

evident in beauty standards and body perceptions among Kuwaiti men and women (Gonçalves, 

2018; George, 2021; Lodi, 2020). 

Moreover, Kuwaiti women consider the measure of beauty through proper dress 

code and decency, yet elegance is acceptable. While there is still value laid on natural beauty, 

many women also want to change or modify their looks to suit the Western world, especially 

with spotless skin, well-shaped arched eyebrows, and well-groomed hair. People’s cosmetic 

needs today differ from the previous year; they use Botox, fillers, and even plastic surgery. They 

want to look like that, which is prevalent among some Kuwaitis (Al Naimi, 2021; Alsuwailan, 

2006; Todosi, 2014). Likewise, Kuwaiti men also experience an alteration in beauty standards 

that are dominant in society, tightly intertwined with the older ideas of machismo, such as 

cleanness, styling, and physical looks. Male Kuwaitis are starting to take more interest and pay 

attention to fitness and grooming, with figures like beard maintenance, hairstyling, and skincare 

among them. However, exposure to Western media and celebrities has made Kuwaiti men more 
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in tune with the fashion world and the look they should portray (Alqutub, 2018; Hirsch, 2011; 

Prianti, 2018). 

It is important to note that Kuwait's beauty and body image perceptions are not uniform 

and can vary significantly depending on age, socioeconomic status, and cultural background. 

While some Kuwaitis may embrace Western beauty standards, others may prioritize traditional 

values and cultural authenticity. Overall, the evolving landscape of beauty and body image in 

Kuwait and the Arab world reflects the complexities of identity, globalization, and cultural 

change in the modern era. As societies navigate these shifts, discussions surrounding beauty 

ideals and body image remain dynamic and multifaceted. 

 Impact of Cultural Variations on Body Image and Beauty Standards 

The impact of cultural variations on body image and beauty standards is profound, as 

evidenced by the wide-ranging preferences for male and female body fat across different cultures 

(Frederick et al., 2007). While some cultures may idealize thinner body types, others may 

celebrate fuller figures. This diversity highlights the subjective nature of beauty, the expression 

of individual preferences on beauty, and underscores the influence of cultural norms and values 

in shaping perceptions of attractiveness. Moreover, Shahani-Denning (2003) introduces the 

"beautiful is good" bias, rooted in the perception that physical appearance reflects inner 

qualities and permeates various cultural contexts. Similarly, Sisti et al. (2021) argue, "Every 

culture has its own definition of beauty.” This bias manifests in societal interactions such as job 

interviews and assessments of ability and morality, where attractive individuals are often favored 

(Dion et al., 1972). Thus, cultural beliefs about beauty impact individual self-perception and 

influence social dynamics and opportunities. 
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Madan (2018) examines how variations in self-construal (independent vs. interdependent) 

culture affect beauty seeking. In Western societies, people view themselves as autonomous and 

unique. Eastern civilizations practice interdependence, where people see themselves as part of a 

collective. Cultural beauty norms define what is desirable in a society. Figure 2.4 shows how 

self-construal affects beauty norms. Western societies may value uniqueness and success. 

Eastern may value social harmony and roles. Beauty norms define self-discrepancy as the 

difference between one's actual and ideal selves. When people feel their looks do not match 

beauty expectations, they feel self-conscious, according to the figure. Enhancing appearance 

Products show that self-discrepancy drives cosmetics use. They utilize these things to match their 

appearance to beauty standards. Due to stricter social standards and higher self-discrepancy, 

interdependent cultures utilize more appearance-enhancing items (Madan, 2018). 

Figure 2 4: Impact of culture on the pursuit of beauty (from Madan, 2018)  
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Eastern countries (China, Japan, Korea) use more appearance-enhancing items than 

Western countries (USA, Canada) due to social standards (Gaudio et al., 2014). Eastern cultures 

have more self-discrepancy due to cultural constraints; hence, they use more beauty products to 

close the gap. The psychological impact of beauty or physical appearance on self-confidence in 

confrontation with the external world moderates the effect of cultural norms on beauty product 

usage, with tighter norms increasing conformity and product use. Poor body image sufferers 

confront several psychological and physiological issues. Negative body image perceptions are 

highly linked to disordered eating and eating disorders. These problems demonstrate the 

enormous impact of beauty standards on mental health and well-being. Next, we will address 

body image and fulfillment. 

 Body Image and Body-Satisfaction 

Body image is generally defined as how we perceive ourselves, how we think about our 

body, how much we like or dislike what we have or how we want it to be since it forms a 

considerable portion of who we are or as referred to as self-identity (Silva et al., 2019) and is a 

psychological concept which has been described as the techniques used in thinking, estimate, 

emotions, and behavior connected with the physical appearance (Yamamotova et al., 2017) 

postulates that, to analyze body image and its intricacies, the aspects that are involved are 

Cognitive, Perceptual, Affective and Behavioral.  

Cognitive aspects involve thoughts and beliefs about one's body, such as internal 

dialogues regarding appearance (Silva et al., 2019). Perceptual aspects focus on how accurately 

individuals see and appraise their body size, shape, or weight (Lips, 2016). Affective 

components relate to emotions tied to body satisfaction or dissatisfaction (Cash & Smolak, 
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2011). Lastly, behavioral components stem from body image, like avoiding specific clothing or 

monitoring one's body (Gaudio et al., 2014). 

 Gender and Race Differences in Body Image Perception 

Historically, studies on body satisfaction have predominantly centered around white 

women, leaving a substantial void in our understanding of body satisfaction among other 

demographic groups. This omission extends to white males and individuals from ethnic 

minorities, irrespective of gender. Eisler and Hersen (2012) aptly highlight this dearth of data, 

underscoring the importance of broadening our research focus to encompass a more diverse 

range of individuals. 

Societal norms and cultural influences play pivotal roles in shaping how individuals 

perceive their bodies. These factors intersect with gender and racial identities, contributing to 

unique experiences and challenges regarding body image (Cash & Smolak, 2011). Gender norms 

often dictate different ideals for male and female bodies, with women typically facing more 

pressure to conform to thinness ideals, while men may feel pressured to achieve muscularity. 

Similarly, racial and ethnic backgrounds introduce additional layers of complexity, as beauty 

standards vary across cultures and communities. Thus, exploring how gender and race intersect 

with body perception offers valuable insights into the multifaceted nature of body image (Lips, 

2016; Lipson et al., 2020).  Alternatively, gender and race differences can trigger body 

dissatisfaction and prompt CPS. 

In the context of Kuwait, gender plays a significant role in shaping body image 

perceptions, with distinct expectations for men and women. Influenced by traditional values and 

global beauty trends, Kuwaiti women may feel pressure to maintain a specific appearance, 

leading to body dissatisfaction and consideration of cosmetic and plastic surgery (CPS) (Penn, 
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2020). Conversely, men are increasingly influenced by Western ideals of fitness and muscularity, 

impacting their body image and potentially leading them to pursue similar aesthetic 

enhancements. By examining how gender dynamics in Kuwait intersect with global beauty 

trends, this study aims to shed light on the specific pressures Kuwaiti men and women face 

regarding body image and how these pressures may influence their decisions to undergo CPS. 

Understanding these gender-specific issues in Kuwait is essential to contextualize body image 

concerns and motivations for cosmetic surgery within the unique cultural and societal landscape. 

 Body Dissatisfaction Leads to CPS 

Body dissatisfaction refers to comparing oneself to others in society and feeling 

dissatisfied with one's physical appearance, a phenomenon influenced by various cultural and 

ethnic factors (Markova & Azocar, 2021). Individuals often internalize societal beauty standards, 

leading to inadequacy or dissatisfaction when their appearance does not align with these ideals. 

This dissatisfaction can stem from societal pressures to conform to certain body types or personal 

insecurities about physical attributes. Research suggests that body dissatisfaction is a prevalent 

issue, particularly among women, and can have negative consequences for mental health and 

well-being (Lizińczyk et al., 2020; Verplanken & Tangelder, 2011). Identifying the factors 

associated with body dissatisfaction is crucial due to its negative impact on well-being and its 

significance in the current study. Body dissatisfaction is strongly associated with lower self-

esteem among adolescents (Shoraka et al., 2019). This correlation underscores the significance 

of body image in shaping overall self-esteem, with negative perceptions of one's body 

contributing to declines in self-esteem over time (Cash & Deagle, 1997). Those factors extend 

from family to self-esteem, as discussed below. 
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Family: Family plays a significant and ongoing role in shaping the development of 

young individuals as they seek parental admiration and acceptance throughout their formative 

years (Griffiths et al., 2016). Parental attitudes and behaviors can profoundly influence the 

likelihood of their children developing body image and eating concerns, either positively or 

negatively (Cash & Smolak, 2011). For instance, parents prioritizing weight management 

activities may inadvertently contribute to their children's body dissatisfaction (Shoraka et al., 

2019). This influence can manifest through direct actions such as making weight or appearance 

remarks, teasing children, pressuring them to lose weight, or supporting restrictive diets 

(Damiano et al., 2015). Additionally, indirect parenting methods, such as making harsh body-

image comments or endorsing extreme exercise or dieting behaviors, can also impact children's 

body-image perceptions and self-esteem (Cash & Pruzinsky, 2002). In the long term, these 

parental behaviors may contribute to internalizing societal beauty standards and developing 

negative body image among children (Grabe et al., 2008). Such actions perpetuate self-criticism 

and teach children to judge themselves and others based on appearance, potentially leading to 

long-lasting psychological consequences (Cash & Deagle, 1997). 

Peers and social pressure: Peers and social pressure play pivotal roles in shaping body 

image perceptions among today's youth, who are inundated with mainstream media and social 

media influences (Tiggemann & Slater, 2014). Research has consistently linked the portrayal of 

muscular male body ideals and slender female beauty ideals in the media to body image 

misperception, body dissatisfaction, and the development of eating disorders (Griffiths et al., 

2016). This relationship is primarily attributed to social-cognitive processes such as social 

comparison, wherein individuals compare themselves to idealized images and peers (Arafa & 

Senosy, 2017). Social pressure to conform to certain body ideals can be particularly influential in 
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the peer environment as adolescents seek peer acceptance and validation (Levine & Murnen, 

2009). Peer teasing or bullying related to weight or appearance can have detrimental effects on 

body image and psychological well-being, leading to an increased risk of disordered eating 

behaviors and negative body image (Griffiths et al., 2016). 

Self-esteem: Self-esteem shapes individuals' body image perceptions and overall well-

being. Research suggests that self-esteem and self-concept are closely intertwined with body 

image, with higher self-esteem as a protective factor against the adverse effects of Body Mass 

Index (BMI) and body image dissatisfaction (Ahadzadeh et al., 2018). Individuals with higher 

self-esteem may be better equipped to withstand societal pressures and unfavorable judgments 

related to body size and appearance, thus reducing the impact of BMI on body image perception 

(Griffiths et al., 2016). Moreover, self-esteem is a buffer against the detrimental effects of others' 

negative opinions and criticisms regarding one's body (Perloff, 2014). Higher self-esteem may 

mitigate the anxiety induced by external judgments and help individuals maintain a positive self-

image despite societal beauty standards (Cash & Pruzinsky, 2002). Furthermore, body 

dissatisfaction is a multifaceted issue influenced by societal norms, aesthetic appeals, personal 

traits, and communication patterns. Understanding these factors can help shed light on the 

complexities of body image concerns and inform efforts to promote body positivity and self-

acceptance (Woekel,2005).  

Aesthetic Appeals: Aesthetic appeal mirrors individuals' discontent about their bodies 

(Xu, 2019). On social media platforms, aesthetic ideals are often glorified and perpetuated, 

increasing pressure to attain these standards. However, this emphasis on aesthetics can also give 

rise to symbolic aggression, manifested through derogatory comments, online forums, and 
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private messages. Individuals may experience heightened body dissatisfaction when faced with 

such aggression, further exacerbating negative feelings about their appearance (Baer, 2018). 

Personal traits and body dissatisfaction: Personal traits play a crucial role in shaping 

individuals' experiences of body dissatisfaction (Markowitz & Tsfati, 2019). Creative thinking 

and practical communication skills are often perceived as favorable attributes regarding physical 

appearance. However, societal emphasis on external beauty standards can overshadow other 

personal qualities, leading individuals to prioritize aesthetics over intrinsic characteristics. This 

can contribute to feelings of inadequacy or dissatisfaction, as individuals may perceive 

themselves as falling short of societal expectations (Alpaslan, 2021). 

Communication and physical attraction: The concept of an ideal look often 

emphasizes feminine attractiveness and exerts its influence through various media outlets (Sari et 

al., 2022). Women's behavior, particularly regarding appearance, is a significant indicator of self-

objectification—a phenomenon influenced by societal norms and media representations. Social 

media platforms like Instagram may exacerbate this tendency, as individuals curate their online 

personas to align with societal beauty standards. Online and offline Communication about 

physical appearance can contribute to body dissatisfaction, as individuals may feel pressure to 

conform to unrealistic ideals (Caso et al., 2020). According to the study conducted by 

ALshammari (2022)Kuwaitis mostly use Instagram to track famous individuals' activities, 

followed by Facebook, Twitter, YouTube, Snapchat, and TikTok. Instagram's appeal stems from 

its capacity to facilitate social growth and personal development within its network. 

Furthermore, the impact of body dissatisfaction on self-esteem may vary across 

demographic groups, with specific racial, ethnic, or gender groups experiencing heightened 

vulnerability. Sociocultural factors, such as cultural beauty standards and gender norms, may 
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exacerbate body image concerns and influence self-esteem differently among diverse 

populations. Self-esteem plays a multifaceted role in the relationship between body image and 

overall psychological well-being, highlighting the importance of fostering positive self-

perceptions and resilience against societal pressures. Social media platforms like 

Instagram promote beauty standards and increase body dissatisfaction in Kuwait. Kuwaitis, 

particularly women, may experience pressure to conform to Western-influenced ideals of 

thinness, flawless skin, and other aesthetic markers, which celebrities encourage and are firmly 

rooted in online social interactions. Social media, family expectations, peer pressure, and societal 

norms shape body image and self-esteem (Penn, 2020). Thus, many Kuwaitis, especially 

adolescents, may use CPS to conform to these beliefs. Kuwait's unique mix of traditional cultural 

norms and modern global influences shows how body dissatisfaction appears, often leading 

people to seek CPS to boost self-esteem and match social expectations. Addressing Kuwait's 

rising CPS tendency and promoting positive body image requires understanding these culturally 

specific issues. 

 Social Media Influence on Body Image and CSP 

 Social Media and Beauty Standards 

The emergence of new interactive platforms on social media demonstrates the 

interconnectedness between self-presentations, peer influences, and beauty standards. Numerous 

women could emulate their desired media figure because of this ideal's social, psychological, and 

practical benefits and the conviction that their lives will improve. (Engeln-Maddox, 2006). 

Moreover, the prevalence of social media platforms exacerbates these pressures, as young 

people are constantly exposed to curated images and lifestyles that promote unrealistic beauty 

standards (Fardouly et al., 2015). The pursuit of likes, comments, and followers on social media 
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often reinforces the importance of physical appearance, further contributing to body 

dissatisfaction and low self-esteem among adolescents (Perloff, 2014). Social media can bypass 

or even disturb cultural conventions and strengthen them. This contradiction prompts urgent 

inquiries about the current relations between customs and technology in Arab nations like 

Kuwait (Shen & Khalifa, 2020). Research conducted in Kuwait indicates a significant reliance 

on Instagram for tracking famous individuals' activities, highlighting the platform's role in 

shaping social norms and personal development within the Kuwaiti community (ALshammari, 

2022). 

Social media platforms have become ubiquitous in contemporary society, profoundly 

influencing individuals' perceptions of beauty and body image. With the rise of platforms like 

Instagram, Facebook, and Twitter, users are constantly exposed to curated images and content 

that often idealize certain body types and beauty standards (Kaewpradub et al., 2017). Users 

engage in image sharing and consumption, with physical attractiveness playing a central role in 

these interactions. 

Social media's impact may be more substantial than conventional media due to its 

constant availability on smartphones. Kaewpradub et al. (2017) added that social media users 

share their images and look at others' photos, with physical attractiveness playing a significant 

role in these interactions. Users are exposed to meticulously curated social media content 

showcasing idealized body types, such as thin bodies (thinspiration) or lean and muscular bodies 

(fitspiration) and getting messages and comments on their bodies.  Users often compare 

themselves to beauty ideals on social media and adopt these standards as their body image. When 

one's physical appearance does not align with their internalized ideals, it may lead to body 
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dissatisfaction. This notion is especially crucial for teens who dedicate more time and get 

criticism about their looks on social media (de Vries et al., 2019). 

Furthermore, social media users, particularly women, often seek validation and feedback 

on their appearances through interactions on these platforms (Grower et al., 2019). The constant 

exposure to idealized images and the pressure to conform to societal beauty standards 

perpetuated on social media exacerbate body dissatisfaction (Cohen et al., 2019). The 

reinforcement of an ideal look, often emphasizing feminine attractiveness, through various media 

outlets contributes to self-objectification and heightened body image concerns, particularly 

among women (Sari et al., 2022). 

Understanding beauty standards for women involves considering how individuals 

perceive beauty within their cultural context. Different cultures have unique perspectives and 

attitudes toward what is considered attractive, leading to variations in beauty ideals and 

expectations. On social media, women often seek validation by seeking feedback on their 

appearance from others, especially when they see popular posts being widely shared. This 

constant quest for approval can influence their perceptions and concerns about achieving the 

"ideal" look. Personal traits play a crucial part in considering body dissatisfaction. 

 Influence of Social Media Advertising and Images 

The advent of social media has revolutionized the way people perceive and engage with 

their body image. Platforms like Instagram, Facebook, and TikTok have become powerful 

mediums for promoting thin body ideals and perpetuating messages against obesity (Cecon et al., 

2017). Social media's influence on beauty and body image, particularly among the young, is a 

hot topic in research. Studies like those from Aparicio-Martínez et al. (2019), Fardouly et al. 

(2015), and Vuong et al. (2021) have delved into how social media use links to body image 
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worries, showing how platforms such as Instagram may lead to self-objectification and 

dissatisfaction with one's body. 

ALshammari (2022) conducted an exploratory study on social media celebrities and the 

role of public relations companies in improving the mental image of the masses in Kuwait. Table 

5 shows the descriptive summary of the responses to the questionnaire’s items used to measure 

the degree of improvement in the mental image. It is clear from Table 5 above that the arithmetic 

means that the degree of improvement in the mental image of the masses toward social media 

celebrities was high, ranging from (3.98 to 4.08). These results can be explained by referring to 

the study (Fitch, 2017; Ghryani & Omar, 2021), which showed that the mental image of the 

masses and customers is closely related to public relations, where public relations practices are 

based on building, improving, and maintaining the mental image. Improving the masses’ mental 

image is the starting point for all programs and plans PR firms implement. 

Studies, including (Fitch, 2017; Zamani et al., 2015), have shown that public relations 

companies contribute to achieving a state of trust, respect, and mutual understanding between 

celebrities and their audiences and ensuring that this state is maintained for as long as possible. 

Moreover, PR firms work to justify situations, remove misunderstandings, explain and analyze 

problems, anticipate and seize opportunities for celebrities, increasing public confidence in 

celebrities and their satisfaction with their content. Further research by Anderson et al. (2022) 

and Craddock et al. (2019) examines how social media evolves beauty standards, noting the 

complex role these platforms play in shaping what society views as beautiful and how 

individuals perceive their bodies. Gorskà et al. (2023) also highlights social media's part in 

heightening body dissatisfaction and potentially triggering eating disorders. 
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 Factors Influencing Perceptions of Body Image and Body Image Disorders 

Several factors affecting body image have been researched, including Body Mass Index 

(BMI), family, peers, society, media, culture, self-esteem, psychopathology, gender, age, marital 

status, education level, smoking status, alcohol consumption, physical activity, weight control 

behavior, religiosity, and spirituality (Lewer et al., 2017).  Body Mass Index (BMI) is commonly 

used to measure body fat, considering height and weight (Lewer et al., 2017). Higher BMI has 

been associated with negative body image, possibly due to societal pressures regarding body size 

(Griffiths et al., 2016). Family dynamics greatly influence body image, with parental comments 

about weight potentially shaping self-perception (Cash & Smolak, 2011). Peers also play a 

significant role, as social pressure to conform to certain body ideals can lead to body image 

concerns (Tiggemann & Slater, 2014). Societal standards of beauty, often depicted in media, can 

contribute to feelings of inadequacy (Grabe et al., 2008). Cultural values and norms regarding 

body size vary across societies, impacting body image (Swami et al., 2010). Indeed, several 

factors, including self-esteem, influence body image perceptions, and low self-esteem is often 

associated with negative body image (Cash & Pruzinsky, 2002).  

In a study by Chae (2022), boys and girls with school achievement had higher body 

image distortion than students without school achievement, and boys and girls who did not try 

weight control had higher body image distortion than those who tried weight control. In addition 

to common factors, boys had higher body image distortion in middle school students, coed 

school students, and students who did not exercise in school gym class. At the same time, girls 

had higher body image distortion in students with low school achievement and with low 

economic status. Physical activity can promote positive body image (Sabiston et al., 2019). 

Behaviors related to weight control, such as dieting, can contribute to body image concerns 
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(Stice et al., 2013). Religious and spiritual beliefs may influence body image (Spiller et al., 

2020). These factors collectively shape individuals' body image experiences, underscoring the 

need for a comprehensive understanding of body image concerns. CPS is a practice, or an 

intervention people adopt as a remedy once they are dissatisfied. 

Mental health conditions such as depression and anxiety can distort body image (Cash & 

Deagle, 1997). Gender identity shapes body image experiences and is influenced by societal 

expectations (Griffiths et al., 2016). Body image concerns can vary across life stages 

(Tiggemann, 2004). Moreover, relationship status can impact body image, particularly in 

committed relationships (Kroon et al., 2019). Education level influences body image through 

factors such as access to health information (Grabe et al., 2008). 

Additionally, smoking and alcohol consumption behavior may be linked to body image 

concerns (Foster & Rodriguez, 2018). Also, alcohol consumption affects body image through its 

impact on self-perception (Levitan et al., 2006). The traditional role of media, which was highly 

focused on information broadcasting, has evolved over the years. Grabe et al. (2008) confirm 

that mass media influences women by depicting the thin-ideal body, which causes image 

disturbance in women.  

Media representation of cosmetic and plastic surgery also plays a significant role in 

shaping perceptions, particularly among specific populations like medical students. Research 

indicates that exposure to media portrayals of cosmetic procedures can lead to misconceptions 

about the field's scope and nature as a medical specialty (Mortada, 2019). This highlights the 

importance of accurate and balanced media representation to provide a realistic understanding of 

plastic surgery and its implications. 
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There is a connection between feeling unhappy with one's body and experiencing adverse 

effects on mental health, as seen by the misconception of body image and dissatisfaction with 

body weight. The concept of an ideal look often emphasizes feminine attractiveness and exerts 

its influence via various media outlets. Social media tends to depict slender women as more 

aesthetically pleasing and accomplished in comparison to overweight women.  

 Risks of CPS 

Cosmetic and plastic surgery brought significant shifts in societal attitudes and 

acceptability caused by cultural shifts, media portrayals, and advancements in technology. Once 

viewed primarily as a means of satisfying vanity, plastic surgery is now increasingly recognized 

as a valid method for enhancing self-esteem and physical appearance (Denadai et al.,2015). This 

transformation in perception can be attributed in part to the increased visibility of cosmetic 

procedures in the media and the willingness of celebrities to openly discuss their own 

experiences with surgery (De Blacam et al., 2015). 

The normalization of cosmetic and plastic surgery has been further propelled by social 

media platforms, where individuals can share their surgical journeys and outcomes, thereby 

reducing the stigma associated with such treatments (Fraser et al., 2017). However, despite this 

growing acceptance, public opinion on plastic surgery remains complex and varies significantly 

depending on factors such as gender, age, and cultural background (Bonell et al., 2021). For 

instance, women undergoing cosmetic surgery may still face criticism and negative perceptions, 

highlighting the inconsistency in public approval. 

As cosmetic and plastic surgery becomes increasingly accepted and normalized, 

prospective patients are becoming more aware of the associated risks. Plastic surgery, like any 

surgical procedure, carries inherent risks ranging from minor inconveniences such as scarring 
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and dissatisfaction to more severe complications such as infections, adverse reactions to 

anesthesia, and, in rare cases, death (Dunkin et al., 2003). Therefore, informed consent is crucial 

for individuals considering plastic surgery to ensure they understand the potential risks and 

benefits before undergoing any procedure. A study by D’Amico (2008) showed that consumers’ 

choice of a cosmetic procedure provider was directly correlated to their perception of the risk 

associated with the procedure. More than 90 percent of consumers said they would choose a 

plastic surgeon to perform invasive procedures, which the respondents associated with the 

highest risk. Less than 40 percent said they would choose a plastic surgeon for less invasive 

procedures associated with lower risk. For the least invasive procedures, the percentage was as 

low as 15 percent (Figure 2.5). 

Figure 2 5: Preference versus perceived risks of CPS in women within the USA (from D’Amico, 

2008)

 

 

https://www.academia.edu/download/85877345/prs.0b013e31816c3c4920220512-1-14jf4t6.pdf
https://www.academia.edu/download/85877345/prs.0b013e31816c3c4920220512-1-14jf4t6.pdf
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In the context of discussions about body image, plastic surgery represents a complex 

intersection of societal norms, personal perceptions, and cultural influences (Denadai et al., 

2015). The portrayal of idealized bodies in the media and on social media platforms can 

contribute to unrealistic beauty standards, prompting individuals to seek cosmetic interventions 

to achieve these ideals (Fraser et al., 2017). However, it is essential to acknowledge that plastic 

surgery is not a panacea for body image concerns and that societal pressures to conform to 

specific standards should be critically examined and challenged (Bonell et al., 2021). Moreover, 

individuals considering plastic surgery should be empowered to make informed decisions about 

their bodies, considering their values, preferences, and potential risks (Dunkin et al., 2003). 

The American Society of Plastic Surgeons stresses the significance of patients 

understanding the risks and advantages of any operation. Risk awareness is a medical and ethical 

need to help patients make informed choices (American Society of Plastic Surgeons, 2022). 

Surgeons must communicate risks and establish reasonable goals in an age when social media 

and celebrity endorsements might raise expectations for cosmetic surgery (Mortada et al., 2019). 

Mortada also states that this obligation is crucial. Comprehensive patient education and 

reasonable expectation setting are essential to patient-surgeon interaction and plastic surgery 

patient happiness and safety. 

 The Theory of Planned Behavior (TPB) 

The Theory of Planned Behavior (TPB) was developed by Icek Ajzen in 1984, building 

upon the Theory of Reasoned Action. TPB includes four main parts: target behavior, intention, 

attitude toward the behavior, subjective norms, and perceived behavioral control. It suggests that 

intention is the main factor influencing behavior, affected by attitudes, subjective norms, and 

perceived control (Ajzen, 1991). TPB evolved from the Theory of Reasoned Action created by 
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Fishbein and Ajzen in 1975. While the Theory of Reasoned Action focused on attitudes and 

subjective norms, TPB added perceived behavioral control as a crucial element, emphasizing 

individuals' belief in their ability to perform the behavior (Trafimow, 2009). This framework 

provides a structured way to analyze the complex factors influencing health-related decisions 

influenced by technology and society, laying a solid foundation for research and analysis (Ajzen, 

1991). 

Figure 2 6: Visual Representation of the Theory of Planned Behavior (from Ajzen, 1991) 

 

“The TPB starts with an explicit definition of the behavior of interest in terms of its 

target, the action involved, the context in which it occurs, and the time frame” (Ajzen, 2020, 

p.314). This statement shows the importance of context and time frame in utilizing TPB.  

Attitudes are an individual's evaluations and emotional responses toward a particular 

behavior. Positive or negative attitudes significantly influence the likelihood of performing that 

behavior, as discussed by Ajzen (2001) and Cacioppo & Berntson (1994). In the context of CPS 

trends influenced by social media in Kuwait, attitudes represent individuals' evaluations, either 

positive or negative, towards altering their appearance surgically. Research by Slevec 

& Tiggemann (2010) has explored attitudes toward cosmetic surgery in middle-aged women, 

https://reedjoe.com/wp-content/uploads/2018/04/ajzen1991_teori-perilaku-yang-direncanakan_theory-of-planned-behavior.pdf
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highlighting the role of body image, aging anxiety, and media influence in shaping these 

attitudes. Understanding individuals' attitudes towards cosmetic surgery is crucial in 

comprehending their motivations and decisions regarding surgical enhancements.   

Subjective norms involve the perceived social pressures or expectations from essential 

individuals, such as friends and family, concerning the behavior. The perception that these 

significant others approve of the behavior can increase the individual's propensity to engage in it, 

as indicated by Cialdini et al. (1990) and Quinn et al. (2017). However, it refers to the perceived 

social pressures or expectations from significant others regarding engagement in a specific 

behavior, such as pursuing beauty standards through cosmetic surgery. Markey & Markey (2009) 

have investigated the correlates of young women's interest in obtaining cosmetic surgery, 

emphasizing the influence of societal norms and media messages on individuals' perceptions of 

cosmetic procedures. Exploring subjective norms can provide insights into the societal influences 

driving individuals towards considering CPS.   

Perceived Behavioral Control refers to the individual's beliefs about their competence and 

control over performing a behavior. Alvarez-Risco et al. (2021) and Barmpagianni et al. (2013) 

suggested that a higher sense of control enhances the likelihood of behavior performance. 

Perceived behavioral control reflects individuals' beliefs in their ability to perform a behavior, 

considering financial resources, accessibility to surgical procedures, and confidence in outcomes. 

Tang et al. (2022) have studied the association between total screen time, body dissatisfaction, 

and cosmetic surgery intentions among young adults, highlighting the role of perceived control 

in shaping intentions toward cosmetic procedures. Examining perceived behavioral control can 

shed light on the practical considerations influencing individuals' decisions regarding CPS.   
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Intentions signify an individual's readiness and commitment to enact a specific behavior. 

Strong intentions are a robust predictor of behavior execution, as posited by Alvarez-Risco et al. 

(2021) and Kim et al. (2022). Intention, within the framework of cosmetic surgery trends 

influenced by social media in Kuwait, represents individuals' readiness and willingness to 

undergo surgical enhancements to alter their appearance. Dehdari et al. (2015) have explored the 

prediction of intention to perform cosmetic surgery among female college students based on the 

Theory of Reasoned Action, emphasizing the significance of intention as a predictor of behavior 

in the context of cosmetic procedures. Investigating intention can provide valuable insights into 

individuals' motivations and likelihood of engaging in cosmetic surgery practices.   

Behavior is the actual conduct exhibited by individuals. When there is a strong alignment 

between intentions, perceived behavioral control, and subjective norms, the individual is more 

likely to actualize the intended behavior, as supported by the findings of Singh & Kaur (2021). 

The context of cosmetic surgery trends in Kuwait encompasses individuals' actions to alter their 

appearance surgically. Martinez et al. (2023) have systematically reviewed motivations for 

seeking cosmetic enhancement procedures of the face, highlighting the behavioral aspects 

associated with individuals' decisions to undergo cosmetic surgery. Understanding the behavioral 

patterns related to cosmetic surgery is essential for comprehending the real-world implications of 

social media influence on individuals' choices regarding surgical enhancements. 

The Theory of Planned Behavior provides a solid theoretical foundation that fits well 

with the goals of this study, which seeks to examine the relationship between social media usage 

and trends in CPS in Kuwait. TPB is ideal for this research project because it focuses on 

comprehending and forecasting human behavior in health-related situations (Ajzen, 1985). TPB 

offers a thorough method to investigate the intricate relationship between social media impact 
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and individuals' thoughts and actions on CPS dynamics (Fishbein & Ajzen, 1975). The theory of 

planned behavior suggests that people's actions are guided by their intentions, which are shaped 

by their attitudes, subjective norms, and perceived control over their behavior (Ajzen, 1985).  

Social media platforms like Instagram and Snapchat strongly impact how people view 

their attractiveness by promoting idealized beauty standards. Past studies have shown that the 

Theory of Planned Behavior (TPB) effectively explains different health behaviors impacted by 

social and environmental factors (Ohannessian & Vannucci, 2020). Research has demonstrated 

the importance of attitudes, subjective norms, and perceived behavioral control in predicting 

behavior change, establishing TPB as an appropriate framework for this research. To gain insight 

into the rise of cosmetic and plastic surgeries in Kuwait, precisely due to the impact of social 

media, this research seeks to explore the factors involved by utilizing the Theory of Planned 

Behavior. (Chen et al., 2019, Glanz & Bishop, 2010). 

Thus, utilizing TPB in this research allowed us to understand how social media exposure 

influences people's opinions on cosmetic surgery, the social norms related to these procedures, 

and their sense of control over participating in them. On one hand, this study explored to 

understand how the portrayal of beauty standards on social media platforms influences 

individuals' self-image in Kuwait. Moreover, on the other hand, to understand the role social 

media-induced perceptions of body image play in motivating individuals in Kuwait to consider 

cosmetic and plastic surgery. The connection between TPB and the research goals guarantees 

that the study is well-equipped to thoroughly explore the link between social media usage and 

cosmetic surgery trends in Kuwait, ultimately enhancing our knowledge of this phenomenon.  
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 Hypotheses and Research Questions 

 Hypotheses  

H1:  Frequency of social media use will positively correlate with the motivation 

(attitudes, beliefs, intentions, subjective norms) for cosmetic and plastic surgery in 

Kuwait. 

H2:  Exposure to Western beauty standards on social media positively correlates with the 

perceptions of body image (positive or negative) among social media users in Kuwait. 

H3: Kuwaiti social media users' exposure to Western beauty standards influences their 

attitudes towards cosmetic and plastic surgery (CPS) and affects their intention to 

undergo CPS. 

H4: Perceived subjective norms (media use, family, friends, aesthetic appeal) influence 

the Kuwait social media users’ motivation to engage in CPS. 

 Research Questions 

RQ1: Is there a difference in perceptions of body image among those who have 

performed it and those who have not? 

RQ2: Which subjective norms will influence the likelihood of Kuwait social media users’ 

intentions to undergo CPS? 

RQ3: What are the factors that influence the intention to undergo? 
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Chapter 3: Methodology 

 Introduction 

This study investigated the relationship between social media exposure to Western beauty 

standards and attitudes towards cosmetic and plastic surgery (CPS) among Kuwaiti individuals. 

This chapter outlines the methods employed in conducting the study, including the research 

design, participants (research population), data collection procedures, and data analysis 

techniques. 

 Method 

This study has been conducted using quantitative inquiry. Quantitative research is a good 

fit for this study because it is specific to online studies; it allows for gathering numerical data 

from a broad audience, which helps analyze patterns and draw conclusions supported by strong 

statistical evidence (Garrison et al., 2001). This approach was beneficial for assessing the 

frequency and spread of particular attitudes or actions among internet users (Aslan, 2021). A 

study conducted by Dillman et al. (2009) is one example that proves the effectiveness of 

quantitative research in online studies. The benefits of utilizing quantitative methods in online 

surveys are highlighted by the authors in the book "Internet, Mail, and Mixed-Mode Surveys: 

The Tailored Design Method." They emphasize the simplicity of conducting online surveys, the 

capacity to reach a wide range of people, and the effectiveness of gathering numerical data for 

statistical purposes. 

This study was also an online survey because the population sample comprises online 

media users in Kuwait. This way, it becomes easy to connect with them as research participants 

within the online context. The online survey has been distributed to the research population via 
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social media, particularly WhatsApp, after approval from the Institutional Review Board. (IRB). 

This study used WhatsApp because it is commonly used in Kuwait in various daily activities. 

Research has indicated that WhatsApp is a favored social media platform in Kuwait, proven by 

its high usage among teachers and social media enthusiasts (Al-Awidi & Al-Furaih, 2023; Al-

Enezi et al., 2017). WhatsApp's popularity in Kuwait can be credited to its effectiveness in 

communication, sharing information, and educational activities, cementing its place in the digital 

scene in the area. 

This study utilized a cross-sectional research design to investigate the relationships 

between the key constructs of the TPB model and Kuwait individuals' intentions to adopt CPS. 

The TPB was the theoretical framework guiding the research, emphasizing the role of attitudes, 

subjective norms, and perceived behavioral control in shaping behavioral intentions toward CPS. 

 Participants 

The participants in this study were recruited randomly from the Kuwaiti population, and 

they had to be citizens, specifically social media users aged 18 and above. A convenience 

sampling method was employed to select participants based on their accessibility and 

willingness. A specific question was asked under the demographics, notably age, to ensure that 

participants were 18 and above. The participant selection process was adopted, leaning on the 

scholarly work of Dastidar (2021) and Islam & Darzi (2022). The sample size was comprised of 

300 participants, who were both male and female. 

 Measurements 

For this study, an online survey with a predefined questionnaire following relevant scales 

aligning with TPB and the research hypothesis was developed using Qualtrics. The survey was 
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designed to take no more than 20 minutes to complete. The questionnaire was drafted in English 

and later translated into Arabic to facilitate the research participants' understanding. 

 Research Design 

To align with the aims of this study on social media's influence on self-image and 

motivation for cosmetic and plastic surgery in Kuwait, survey questions were adapted from prior 

research. These questions were organized based on the constructs of the Theory of Planned 

Behavior (behavior, intention, attitudes, subjective norms, and perceived behavioral control). 

Also included were queries about Western beauty standards, attitudes towards CPS, intention to 

undergo CPS, and demographics.  The demographic section covered marital status, age, 

education level, income, gender, and nationality to fully understand participants' diverse 

backgrounds. 

SPSS was used for the data analysis because of its user-friendly environment. It 

facilitates data analysis without requiring extensive programming experience, making it a 

valuable tool for exploring the impact of social media on individuals' perceptions and 

motivations related to cosmetic and plastic surgery in Kuwait (Doorn et al., 2020). 

 Data Collection Procedures 

Data was collected using a structured questionnaire administered online via Qualtrics. 

Survey questions were gathered from previous studies, particularly the works of Almajnoni et al. 

(2023), Blais and Weber (2006), Henderson-King (2005), Wolf (2021), and Yang (2015) 

modified to fit the objectives of the current study. Questions were grouped according to the 

constructs of the Theory of Planned Behavior (behavior, intention, attitudes, subjective norms, 

perceived behavioral control) that align with the hypotheses. 
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The survey items were adapted from validated scales previously used in research, like the 

Acceptance of Cosmetic Scale (ACSS; Henderson-King,2005), the risk-taking scale (Blais & 

Weber, 2006), subjective norms, and perceived behavioral control (Wolf, 2021). Data has been 

collected through an online survey distributed via social media platforms such as WhatsApp to 

randomly selected people. Similar approaches to collect quantitative data through an online 

survey distributed via social media platforms and combined with snowballing in a relevant 

context were used by scholars Dastidar (2021), Evans & Mathur (2005), Islam & Darzi (2022) 

and Regmi et al. (2017). These scholars have combined online surveys with snowballing or 

random selection to efficiently collect quantitative data in various contexts. Their approaches 

align with the task’s requirement to use a similar method in Kuwait's context. The survey 

included standardized measures to assess participants' exposure to Western beauty standards, 

attitudes towards CPS, and demographic information. Participants were asked to complete the 

survey voluntarily, and confidentiality and anonymity were ensured.  

 Key Variables and Constructs 

 Social Media Influence 

The influence of social media on body image and cosmetic and plastic surgery (CPS) 

intentions is significant in contemporary society. The scale was measured with 12 items adapted 

from Cozma & Muturi (2021). The items were measured on a scale of 1 (never) to 5 (all the 

time). Social media platforms such as Instagram, Facebook, and TikTok have become powerful 

mediums for promoting beauty ideals and perpetuating messages that influence body image 

perceptions (M = 2.88, SD = .68, α = .70). The constant exposure to curated images and content 

on these platforms can lead to heightened body dissatisfaction and a greater desire for cosmetic 

enhancements among users. Research indicates that social media users often seek validation 
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through likes, comments, and followers, which reinforces the importance of physical appearance 

and can contribute to low self-esteem and body dissatisfaction. In Kuwait, the prevalence of 

social media use, particularly Instagram, is notable, with many individuals using the platform to 

follow celebrities and beauty influencers, further shaping their beauty standards and perceptions 

of body image. Understanding the impact of social media on body image and CPS intentions is 

crucial for comprehending the cultural and psychological dynamics that drive these behaviors in 

Kuwait. 

 Exposure to Western beauty standards 

Body image in the Kuwaiti context is mainly influenced by the Western beauty standards 

portrayed on social media platforms. Those social media feeds seemingly affect the perception of 

Kuwaiti individuals’ body image and inform their intention to go for CPS. 

The scale was measured using 15 items adapted from Yang (2015). The items were measured on 

a scale of 1 (strongly disagree) to 5 (strongly agree). Examples of the scales include 1) “I 

frequently encounter cosmetic and plastic surgery content on social media,” 2) I feel more 

inclined to consider cosmetic and plastic surgery after viewing such content on social media, and 

3) Social media content about cosmetic and plastic surgery enhances my knowledge about these 

procedures (M = 3.93, SD = .78, α = .88). 

Positive perceptions of body image: Perception in this study has been measured by 5 

items using a 5-point Likert on a scale of 1(strongly disagree) to 5 (strongly agree), adapted from 

Yang (2015), and the prompts were 1) “Exposure to Western beauty standards on social media 

positively influences my body image,” 2) “I frequently view the images of beauty on social 

media as positive comparisons for my body image.” 3) “The positive feedback on cosmetic 

surgery posts on social media impacts my self-esteem.” The perception of Kuwaiti social media 
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users' body image is influenced by their exposure to Western beauty standards (M = 2.59, SD = 

.93, α = .88).  

Negative Perception of Body Image: Negative perception in this study has been 

assessed by 5 items using a 5-point Likert on a scale of 1(strongly disagree) to 5 (strongly agree), 

adapted from Yang (2015), and the prompts were 1) “Seeing Western beauty standards on social 

media leads to a negative perception of my body image.”, 2) “I believe my self-esteem is 

negatively affected by the beauty standards depicted on social media.”. 3) “I often feel 

dissatisfied with my body after viewing Western beauty standards on social media.” (M = 3.84, 

SD = .86, α = .91). 

Attitudes toward CPS: Attitudes in this study refer to using the Acceptance of Cosmetic 

Scale (ACSS) from Henderson-King (2005). The participants’ attitudes were measured with 5 

items on a 5-point scale with 1 (strongly disagree) to 5(strongly disagree). The prompts were 1) 

“I believe that having cosmetic surgery would help me feel better about myself,” 2) “I think 

cosmetic surgery is a good way to improve my self-esteem.”, 3) “If I could afford it, I would 

consider having cosmetic and plastic surgery to make myself feel happier.” (M = 3.35, SD = .84, 

α = .88). 

Intentions to undergo CPS: This study uses the Acceptance of Cosmetic Scale (ACSS) 

from Henderson-King (2005). The participants’ attitudes were measured using 5 items on a 5-

point scale with 1 (strongly disagree) to 5(strongly disagree). The prompts were 1) “I am 

currently considering cosmetic surgery to improve my self-image.”, 2) “I see cosmetic surgery as 

a personal choice that I am likely to make for my satisfaction.” 3) “If a relative underwent 

cosmetic surgery and were pleased with the results, it would make me more open to considering 

it” (M = 3.52, SD = .83, α = .88). 
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 Perceived subjective norms 

Perceived subjective norms in this study were measured using 5 items adapted from Wolf 

(2021). The participants’ subjective norms have been assessed through a 5-point scale with 1 

(strongly disagree) to 5(strongly disagree). The prompts were 1) “I feel that people important to 

me support the decision to engage in cosmetic and plastic surgery (CPS),” 2) “My friends' views 

on cosmetic and plastic surgery influence my motivation to consider it,” 3) “The opinions of 

celebrities or influencers on social media about CPS have an impact on my motivation to engage 

in such procedures.” These adapted questionnaires or prompts were distributed to participants to 

surface what informed their decisions. This leans on how the following elements (media use, 

family, friends, self-esteem, aesthetic appeal) influence the Kuwait social media users’ 

motivation and how they can contribute to their decision-making process (M = 3.46, SD = .76, α 

= .75), 

 Concerns and Risks involved in CPS 

Concerns and risks in this study refer to 3 items adapted from Blais and Weber (2006). 

The participants’ attitudes were measured using a 5-point scale of 1 (extremely unlikely) to 

5(extremely likely). The prompts were 1) Seeing images of cosmetic procedures on social media 

makes me aware of the potential risks involved., 2) I believe that frequent exposure to cosmetic 

surgery posts on social media could lead someone to underestimate the risks., 3) After viewing 

cosmetic procedure posts on social media, I feel concerned about the possible complications (M 

= 3.28, SD = .70, α = .84). 

 Use of CPS among Respondents 

The study includes three final questions (yes or no) designed to assess the respondents' 

prevalence and intentions regarding cosmetic and plastic surgery (CPS). These questions are 
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critical in understanding the respondents' experiences with CPS and their motivations and future 

intentions. The first question aims to determine whether the respondents have previously 

undergone cosmetic or plastic surgery. The responses to this question provided a baseline 

measure of CPS prevalence among the study population. For respondents who have undergone 

CPS, the follow-up question seeks to clarify whether their primary motivation was medical. This 

distinction is essential for differentiating between surgeries performed for aesthetic enhancement 

and those done to address medical issues, such as congenital deformities, injuries, or functional 

impairments. For respondents who have not yet undergone CPS, the next question assessed their 

future intentions regarding CPS. Understanding these intentions provided insights into potential 

trends in CPS demand and the factors that influence individuals' decisions to consider these 

procedures. The responses to these questions were analyzed to identify patterns and correlations 

between the prevalence of CPS, the reasons for undergoing these procedures, and the intentions 

of those who have not yet experienced CPS. This analysis helped paint a comprehensive picture 

of CPS usage among the respondents, including actual experiences and future aspirations. 

 Data Analysis 

Quantitative data obtained from the survey were analyzed using statistical software such 

as SPSS. SPSS is an open-source statistical software that offers a user-friendly environment, 

allowing researchers to perform various statistical analyses without extensive programming 

experience. It supports various analyses, including descriptive statistics, correlation, regression, 

ANOVA, and Chi-square tests, making it a versatile tool for hypothesis testing and data 

exploration (Doorn et al., 2020). 

Additionally, in the survey, participants were asked to provide some demographic 

information (gender, age, marital status, level of education, income, nationality, occupational 
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status). The analysis began with descriptive statistics to summarize the sample's demographic 

characteristics and the distribution of responses to survey items. These included means, standard 

deviations, frequencies, and percentages. Following this, inferential statistics were employed to 

test the hypotheses. This involved (Doorn et al., 2020): 

Correlation Analysis: To examine the relationships between social media exposure, body 

image perception, and CPS intentions. 

Regression Analysis: To predict the influence of independent variables (e.g., social media 

use, attitudes, subjective norms) on dependent variables (e.g., intentions to undergo CPS). 

ANOVA (Analysis of Variance): To compare means across different groups and 

determine if there are significant differences in CPS intentions based on demographic variables. 

Chi-Square Tests: To explore the association between categorical variables such as 

gender and the likelihood of considering CPS. 

These statistical methods helped understand the complex interplay between social media 

influence and CPS behaviors, providing robust evidence to support the research hypotheses. 

 Ethical Considerations 

Before data collection, this study's Ethical approval was obtained from the Institutional 

Review Board (IRB) at Kansas State University. Informed consent was obtained from all 

participants, and they were assured of their right to withdraw from the study at any time without 

penalty. Participants’ confidentiality and anonymity were maintained throughout the research 

process, and no names or other forms of identifiers were collected in their responses. 
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Chapter 4: Results 

 Introduction 

This chapter presents the findings of the study, which explored the influence of social 

media use on attitudes, beliefs, and intentions regarding cosmetic and plastic surgery (CPS) 

among social media users in Kuwait. The chapter begins by outlining the sample's descriptive 

statistics, including demographic variables such as age, gender, education level, and social media 

usage patterns. This provides a clear understanding of the composition of the study participants. 

Following the descriptive analysis, the chapter delves into the hypotheses testing, where the 

relationships between key variables—such as social media use, exposure to Western beauty 

standards, attitudes towards CPS, subjective norms, and intentions to undergo CPS—are 

analyzed using statistical techniques. Correlation analysis, chi-square test, independent sample t-

test, and hierarchical regression are employed to assess the strength and significance of these 

relationships. 

 Survey Demographics 

The study initially gathered data from 327 participants. However, 27 entries were 

removed due to incomplete responses (almost 90% missing data), leaving a final sample of 300 

participants for analysis. The demographic breakdown of the sample is provided in Table 1, 

covering key variables such as age, gender, education level, income, marital status, and 

occupational status. The age distribution of the respondents shows that the majority fall within 

the 30-39 age group, representing 38.2% of the total sample (n = 112). The next largest age 

group is 40-49, comprising 27.6% (n = 81) of the respondents. 
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Table 1: Survey Demographics 

  n % 

Age 18-29 62 21.2 

30-39 112 38.2 

40-49 81 27.6 

50-59 29 9.9 

60-69 8 2.7 

70+ 1 .3 

Gender Male 128 44.4 

Female 137 47.6 

I prefer not to say 23 8.0 

Education level High school graduate 12 4.1 

Some college 6 2.1 

Bachelor’s degree 189 64.9 

Higher education 

(Postgraduate) 

84 28.9 

Income (Kuwaiti 

Dinar) 

Less than 10,000  29 10.0 

10,001 - 20,000  48 16.5 

20,001 - 30,000  88 30.2 

30,001 - 40,000  69 23.7 

More than 40,000 57 19.6 

Marital status Single 144 50.3 

Married 80 28.0 

Divorced 50 17.5 

Widow/widower 12 4.2 

Occupational 

status 

Student 73 24.9 

Employed 168 57.3 

Non-employed 50 17.1 

Others 2 .7 
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The youngest age group, 18-29, makes up 21.2% (n = 62) of the participants, while those 

aged 50-59 account for 9.9% (n = 29). A small portion of the respondents are older, with 2.7% (n 

= 8) aged 60-69 and 0.3% (n = 1) aged 70 or older. Regarding gender, the sample is relatively 

balanced, with 47.6% of the participants identifying as female (n = 137) and 44.4% as male (n = 

128). A minority of 8.0% (n = 23) chose not to disclose their gender. In terms of education, a 

significant majority of the participants hold a bachelor’s degree (64.9%, n = 189), while 28.9% 

(n = 84) have completed higher education (postgraduate). A small proportion of respondents 

have lower levels of education, with 4.1% (n = 12) being high school graduates and 2.1% (n = 6) 

having some college education. 

The participants’ income levels vary, with the largest group earning between 20,001 and 

30,000 Kuwaiti dinars per year, accounting for 30.2% (n = 88) of the sample. The second-largest 

group, at 23.7% (n = 69), earns between 30,001 and 40,000 Kuwaiti dinars, followed by 19.6% 

(n = 57), earning more than 40,000 Kuwaiti dinars. Meanwhile, 16.5% (n = 48) report an annual 

income between 10,001 and 20,000 Kuwaiti diners, and 10.0% (n = 29) earn less than 10,000 

Kuwaiti diners. In terms of marital status, half of the respondents are single (50.3%, n = 144), 

while 28.0% (n = 80) are married. Additionally, 17.5% (n = 50) of the participants are divorced, 

and 4.2% (n = 12) identify widows/widowers. Finally, most participants are employed (57.3%, n 

= 168), while 24.9% (n = 73) are students. 17.1% (n = 50) of the sample are non-employed, and 

0.7% (n = 2) identified as being in the "other" category for occupational status. 

Participants were asked if they had performed CPS for medical reasons or not. The 

results show that among the 119 participants who reported having undergone cosmetic or plastic 

surgery (CPS), only 7 individuals (5.9%) did so for medical reasons. In contrast, the vast 

majority, 112 individuals (94.1%), underwent CPS for non-medical reasons. This indicates that 
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most participants who performed CPS did so for aesthetic or other non-medical motivations, with 

only a tiny percentage citing medical necessity as their primary reason. 

A chi-square test of independence was conducted to examine the relationship between 

gender and whether participants had performed cosmetic or plastic surgery (CPS). The results 

indicated a statistically significant association between gender and performing CPS, χ² (2, N = 

288) = 23.33, p < .001. Examination of the crosstabulation shows that a higher proportion of 

females (75 out of 137) had performed CPS compared to males (33 out of 128). The “Prefer not 

to say” group also had a relatively minor number of individuals who had performed CPS (11 out 

of 23). 

A second chi-square test examined the relationship between marital status and whether 

participants had performed CPS. The results revealed no significant association between marital 

status and performing CPS, χ² (3, N = 286) = 2.10, p > .05. The distribution of CPS performance 

did not differ significantly across marital status categories, suggesting that marital status is not a 

significant predictor of whether someone has undergone cosmetic or plastic surgery. These 

results indicate that gender is significantly associated with CPS performance, while marital status 

is not. 

 Descriptives of Study Variables 

This section presents the descriptive statistics for the key variables examined in the study, 

including social media use, exposure to Western beauty standards, body image perceptions, 

attitudes, beliefs, and intentions regarding cosmetic and plastic surgery (CPS). Table 2 presents 

the survey variables' means, standard deviations, and Cronbach's alpha values. 
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Table 2: Descriptive statistics of survey variables 

 Mean Std. Deviation Cronbach α 

Use of social media  (12 items) 2.88 .68 .70 

Exposure to Western beauty standards (5 items) 3.93 .78 .88 

Positive perceptions of body image (5 items) 2.59 .93 .88 

Negative perceptions of body image (5 items) 3.84 .86 .91 

Attitudes towards CPS (5 items) 3.35 .84 .88 

Intentions to undergo CPS (5 items) 3.52 .83 .88 

Beliefs regarding CPS (5 items) 3.50 .71 .85 

Concerns and Risks involved in CPS (3 items) 3.28 .70 .84 

Perceived subjective norms of CPS (5 items) 3.46 .76 .75 

 

Participants reported moderate levels of use of social media (M = 2.88, SD = .68, α = 

.70), while exposure to Western beauty standards was relatively high (M = 3.93, SD = .78, α = 

.88). Respondents had lower positive perceptions of body image (M = 2.59, SD = .93, α = .88) 

compared to negative perceptions of body image (M = 3.84, SD = .86, α = .91). In terms of 

attitudes toward cosmetic and plastic surgery (CPS), participants showed moderately positive 

attitudes (M = 3.35, SD = .84, α = .88) and intentions to undergo CPS (M = 3.52, SD = .83, α = 

.88). Beliefs and concerns about CPS were similar, with beliefs regarding CPS averaging (M = 

3.50, SD = .71, α = .85) and concerns and risks involved (M = 3.28, SD = .70, α = .84). Lastly, 

participants reported moderate perceived subjective norms of CPS (M = 3.46, SD = .76, α = .75), 

indicating the influence of social pressures regarding these procedures. All variables showed 

acceptable internal consistency, with Cronbach's alpha values ranging from .70 to .91, indicating 

reliable measurement of the constructs. 
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 Hypotheses and Research Question Testing 

Correlation analysis, t-test, and hierarchical regression were conducted to test this study's 

hypotheses and research questions, examine the relationships between variables, and identify 

significant predictors. The variables of interest are social media use, attitudes, intentions, 

subjective norms, and beliefs regarding CPS. The Pearson correlation coefficient (r) values and 

their significance levels, as shown in Table 3, are used to assess the strength and direction of 

relationships between social media use and these motivational factors.  

Table 3: Inter-correlation of study variables 

 1 2 3 4 5 6 7 8 9 

1. Use of social media  1         

2. Exposure to Western 

beauty standards  

.314** 1        

3. Positive perceptions of 

body image  

-.081 -.139* 1       

4. Negative perceptions of 

body image 

.361** .636** -.116* 1      

5. Attitudes towards CPS  .172** .178** .231** .156** 1     

6. Intentions to undergo CPS  .195** .287** .114 .364** .462** 1    

7. Beliefs regarding CPS  .211** .261** .131* .324** .552** .543** 1   

8. Concerns and Risks 

involved in CPS  

-.040 .146* .151** .146* .434** .353** .414** 1  

9. Perceived subjective 

norms of CPS  

.302** .308** .192** .347** .488** .483** .541** .330
** 

1 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

The first hypothesis (H1) predicted that the frequency of social media use influences 

motivation (attitudes, beliefs, intentions, subjective norms) for Cosmetic and Plastic Surgery in 

Kuwait. The results show that frequency of social media use was significantly correlated with all 
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the motivational factors for cosmetic and plastic surgery (CPS), including attitudes towards CPS 

(r = .172, p < .01), intentions to undergo CPS (r = .195, p < .01), beliefs regarding CPS (r = 

.211, p < .01), and perceived subjective norms of CPS (r = .302, p < .01). These positive 

correlations suggest that higher social media usage is associated with greater motivation to 

engage in CPS in terms of attitudes, intentions, beliefs, and subjective norms. 

The second hypothesis (H2) predicted that exposure to Western beauty standards on 

social media is correlated with perceptions of body image (positive or negative) among social 

media users in Kuwait. The results show that Exposure to Western beauty standards was 

significantly negatively correlated with positive perceptions of body image (r = -.139, p < .05) 

and significantly positively correlated with negative perceptions of body image (r = .636, p < 

.01). This indicates that increased exposure to Western beauty standards on social media is 

associated with more negative perceptions of body image and reduced positive perceptions of 

body image. 

The third hypothesis (H3) predicted that Kuwait's social media users' exposure to 

Western beauty standards influences their attitudes towards cosmetic and plastic surgery (CPS), 

which conditions their intention to undergo CPS. The results show that Exposure to Western 

beauty standards was significantly correlated with both attitudes towards CPS (r = .178, p < .01) 

and intentions to undergo CPS (r = .287, p < .01). This suggests that greater exposure to Western 

beauty standards leads to more favorable attitudes towards CPS, which, in turn, are associated 

with an increased intention to undergo CPS. 

The fourth hypothesis (H4) predicted that perceived subjective norms (media use, family, 

friends, aesthetic appeal) influence Kuwait social media users' motivation to engage in CPS. The 

results show that Perceived subjective norms of CPS were significantly correlated with several 
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motivational factors, including attitudes towards CPS (r = .488, p < .01), intentions to undergo 

CPS (r = .483, p < .01), and beliefs regarding CPS (r = .541, p < .01). This suggests that 

subjective norms, such as influences from media, family, and friends, strongly influence social 

media users' motivation to engage in CPS. All four hypotheses were supported, with significant 

correlations between social media use, exposure to Western beauty standards, and motivation 

(attitudes, intentions, beliefs, and subjective norms) related to CPS. 

The first research question (RQ1) focused on the significant predictors of body image 

perception. As shown in Table 4, an independent samples t-test was conducted to compare the 

perceptions of body image of individuals who have performed cosmetic or plastic surgery (CPS) 

and those who have not.   

Table 4: Independent sample t-test on perception of body image 

 
Performed CPS 

t df Sig.  

Positive body image Yes -.39 291 .348 

No 

Negative body image  Yes 1.85 289 .066 

No 

 

Results showed no significant difference in positive perceptions of body image between 

those who have performed CPS (M = 2.56, SD = .89) and those who have not (M = 2.61, SD = 

.97), t(291) = -0.39, p  >.05. For negative perceptions of body image, there was insignificant 

difference between those who have performed CPS (M = 3.98, SD = .72) and those who have not 

(M = 3.80, SD = .86), t (289) = 1.85, p >.05. This suggests that individuals who have performed 

CPS may not have any difference perceptions of their body image in summary, there were no 

significant differences in positive body image perceptions, and insignificant difference in 

negative body image perceptions between those who had undergone CPS and those who had not. 
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The second research question (RQ2) focused on the significant predictors of the 

subjective norms influencing CPS intention. Hierarchical regression was performed with 

demographic factors (age, education level, and income) entered in the first model, as shown in 

Table 5. The model was not significant [F (3,281) = 2.017, p > .05], accounting for 2% of the 

variance (R² = .021). 

Table 5: Subjective norms that influence the intention of Cosmetic and Plastic Surgery (CPS) 

Model Predictors β t R² 

1 Age .042 0.648 .021 

 
Education level .146 2.397* 

 

 
Income -.063 -0.950 

 

2 Age .032 0.569 .300 

 
Education level .127 2.426* 

 

 
Income -.067 -1.167 

 

 
Essential people in CPS decision -.074 -1.105 

 

 
Friends' views on CPS .104 1.372 

 

 
Celebrities’ views on CPS .065 0.935 

 

 
Motivation by CPS’s social acceptance .222 3.120** 

 

 
Support boosts CPS motivation .293 4.455** 

 

*P < .05 level, **P < .001, β = standardized coefficients  

Adding subjective norms, attitudes, and motivations for CPS in the second model 

retained significance [F (8,276) = 14.785, p < .01], accounting for 30% of the variance (R² = 

.300). Significant predictors include education level, motivation by CPS’s social acceptance, 

support boosting CPS motivation, and friends' views on CPS. Age and income were not 

significant predictors in the final model. 
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 The third research question (RQ3) focused on factors influencing intention to 

undergo CPS. Hierarchical regression was performed, as shown in table 6. The demographic 

factors (age, education level, and income) were entered in the first model, which was not 

significant [F (3,278) = 2.10, p > .05], accounting for only 2% of the variance (R² = .022).  

Table 6: Predictors of Intention to Undergo Cosmetic and Plastic Surgery (CPS) 

Model Predictors β t R² 

1 Age .047 0.728 .022 

 
Education level .149 2.431* 

 

 
Income -.045 -0.680 

 

2 Age .032 0.599 .403 

 
Education level .099 2.002* 

 

 
Income -.004 -0.064 

 

 
Use of social media -.004 -0.060 

 

 
Exposure to Western beauty standards .026 0.408 

 

 
Positive perceptions of body image .025 0.482 

 

 
Negative perceptions of body image .158 2.438* 

 

 
Attitudes towards CPS .139 2.206* 

 

 
Beliefs regarding CPS .254 3.980** 

 

 
Concerns and Risks Involved in CPS .098 1.759 

 

 
Perceived subjective norms of CPS .181 2.911* 

 

*P < .05 level, **P < .001, β = standardized coefficients 

In the second model, subjective norms, attitudes, and perceptions were added, 

significantly improving the model fit [F (11,270) = 16.54, p < .01], accounting for 40% of the 
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variance (R² = .403). Significant predictors included beliefs regarding CPS (β = .306, p < .01), 

motivation by CPS’s social acceptance (β = .293, p < .01), and support for CPS motivation (β = 

.222, p < .01). Other significant factors were positive perceptions of body image (β = .161, p > 

.05) and subjective norms of CPS (β = .201, p < .05), indicating that beliefs, social motivations, 

and body image perceptions play vital roles in influencing intention to undergo CPS. 
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Chapter 5: Discussion, Implication, and Conclusions 

 Introduction 

This chapter synthesizes the study's key findings and examines their broader 

implications. It discusses how the results align with or challenge existing literature, explores the 

study's contribution to the Theory of Planned Behavior (TPB), and highlights the practical 

applications of the findings for public health, cosmetic and plastic surgery practices, and mental 

health interventions. Finally, the chapter reflects on the limitations of the research and offers 

recommendations for future studies. 

Discussion 

Social Media Influence on Body Image 

The first and highly relevant generalization of the study under analysis lies in stressing 

the paramount role of social media in the Kuwaiti females’ body image source, including the 

internalization of the thin-beautiful Western standard. The findings show that Western slant's 

effects on beauty standards and sharing images on social media are also significant concerns 

affecting social media users in Kuwait. This finding follows the second hypothesis (H2) 

formulated for the current research, which stated that Western beauty standards would have 

positive and negative relationships with body image perceptions. The results indicated a negative 

Pearson coefficient correlation between the degree of exposure to these standards and positive 

bodily image (r= -.139, p< .05), and a positive correlation with negative perceptions (r=.636, p< 

.01). This corresponds with past studies where it was established that constant exposure to 

unrealistic beauty standards on social media platforms such as Instagram and TikTok results in 

body image distortion especially in women (Aparicio-Martínez et al., 2019; Fardouly et al., 

2015). In Kuwait, the effects are daily messages from social networks, television, movies, and 
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other media sources, where skinny, fair skin and certain facial features are prized. It is high, and 

additionally, the mentioned ideals are well incorporated into the culture through the application 

of programs like Instagram, where celebrities endorse cosmetic surgeries and unrealistic images. 

This is in congruence with Hypothesis 3, which stated that exposure to Western beauty standards 

would inform perceptions towards CPS, thus translating to more tendencies of performing the 

same. The analysis revealed positive attitudes toward CPS to be positively related to CP 

exposure (r=.178, p<.01) to be also positively related to the intention to undergo such surgeries 

(r=.287, p<.01).  

In Kuwait, this is exacerbated by cultural norms where, pre, importantly, the audience is 

placed in focus, emphasizing traditional beauty by cultivating modesty and natural looks in 

Yemeni women while at the same time remaining pressured by global standards of beauty. These 

findings support other research that utilized social media to explore societies’ increased embrace 

of cosmetic surgery to achieve the approval of cultural norms and boost self-esteem (Cohen et 

al., 2019; Markey & Markey, 2009). The findings of the study also show differences in gender 

on how social media affects the perception of body image in Kuwait. The social-cultural pressure 

that has cropped up is that of being associated with the Western standards of beauty, and this 

affects women more than men. Women affirmed that they had higher OS and a greater desire for 

cosmetic surgery. This supported the study’s hypothesis H4: The perceived community and 

media influences would significantly influence CPS intentions in women. This accords with 

research by Sari et al. (2022) showing how unfavorable social media-induced body image 

comparisons affect women more than men. 

Different societal pressures were identified for the men, which affect them more in terms 

of muscularity and fitness adequacy than in surgery. This is a result of the changing figure of 
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sexually desirable male body image in Kuwait, with progressive stress on grooming and fitness, 

but not cosmetic surgeries like their female counterparts (Penn, 2020). 

Theory of Planned Behavior (TPB) and CPS Intentions 

The Theory of Planned Behaviour (TPB) was used to guide the identification of 

predictors of CPS intentions in this study. TPB maintains that intention is influenced mainly by 

attitudes, perceived norms, and perceived behavioral control (Ajzen, 1985). Within the present 

research, these constructs were screened to understand their link and impact on CPS intentions in 

the people of Kuwait. The results demonstrate a highly significant positive relationship between 

the CPS attitude and the willingness to undertake the procedures. According to the findings, H1 

was confirmed; therefore, as the value of attitudes increased by one unit, the observed intention 

to go for surgery also increased (β=.139, p< .01). This result supports a core principle of the TPB 

that suggests that attitudes – or all personal evaluations of behavior are an essential determinant 

of intentions. The pattern of results is similar to past research, which has shown that having 

positive beliefs regarding cosmetic procedures predicts using these procedures to address 

appearance and self-esteem issues (Henderson & Brooks, 2009). 

Moreover, the fact that attitudes moderate the intention to gardens with the enhancement 

of CPS found that Kuwait now embraces cosmetic enhancements and sees them as necessary to 

uplift one’s value in society. This aligns with findings from other countries, whereby those 

people with positive attitudes towards CPS were more likely to either contemplate or undertake 

the processes (Markey & Markey, 2009). 

Subjective norms were also a significant predictor of CPS intentions of the study 

participants with a correlation coefficient of (β=.483, p< .01). This result partially supports 

Hypothesis 4 (H4), where it was hypothesized that subjective norms have a significant effect on 
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CPS motivation. According to TPB, perceived social norms enhance an individual's intention to 

undertake cosmetology surgery. This finding has supported previous research by stating that 

subjective norms are strong variables predictors in health-related behaviors, especially when it is 

a question of elective surgery related to societal beauty standards (Cialdini et al., 1990). They 

added that the effect of subjective norms is also supported by the impact made by social media 

influencers, including beauty and fashion icons. As mentioned in the results, experiments with 

photos of celebrities and influencers on Instagram and TikTok are positively associated with the 

intentions to undergo the CPS (β =.181, p <.05). At the same time, Kuwaitis look towards social 

validation by seeking agreement from social media personalities, similar to previous work in 

other cultures (Cohen et al., 2019). 

Subjective norms, operationalized as perceived social pressure to perform the desired 

behavior, were also significant predictors of CPS intentions. The findings of this research 

confirm Hypothesis 1 (H1) to the extent that perceived subjective norms had a positive impact on 

CPS intentions (β= .158, p< .05). This is in accordance with other research which shows that the 

perceived barriers have a direct relationship with cosmetic surgery decisions (Tang et al., 2022). 

The affordability of the surgery and availability in Kuwait has probably put much strength in 

perceived control and intentions. This is supported by the hierarchical regression test since 

beliefs in personal control of the surgery process were a predictor (R =.254, p<0.01). 

Overall, the results confirm the primary hypotheses of the study. Hypothesis 1 (H1) was 

supported, which predicted a relationship between social media use and motivation for CPS 

through attitudes, subjective norms, and perceived behavioral control. The study also verified 

Hypothesis 4 (H4), showing that subjective norms, including influences from friends, family, and 

media, significantly contribute to CPS intentions. Finally, Hypothesis 3 (H3), which predicted 
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that exposure to Western beauty standards would condition attitudes and intentions toward CPS, 

was also supported, reflecting the complex interplay between social media, cultural beauty 

standards, and individual decision-making in Kuwait. 

The findings reveal no significant difference in positive body image perceptions between 

individuals who have undergone cosmetic surgery and those who have not, as indicated in 

research question 1 (RQ1). This indicates that performing cosmetic surgery does not necessarily 

lead to enhanced self-image, aligning with studies suggesting that surgery can alter physical 

appearance but does not guarantee improved self-perception (Martinez et al., 2023). In contrast, 

negative body image perceptions showed only marginal differences, suggesting that 

dissatisfaction with one's appearance persists, regardless of surgical intervention. These results 

challenge the assumption that cosmetic surgery effectively resolves negative body image 

concerns, highlighting the complex psychological factors influencing body satisfaction. 

Subjective norms, particularly social acceptance and the views of close acquaintances, 

significantly influence individuals' intentions to undergo cosmetic procedures (RQ2). Regression 

analysis demonstrated that the opinions of friends and support from significant others boost the 

likelihood of considering cosmetic surgery (β = .293, p < .01), highlighting the role of social 

pressure in shaping decisions about personal appearance. However, the influence of celebrities 

and influencers was less pronounced (β = .065, p > .05), suggesting that while public figures can 

set beauty standards, the opinions of immediate social circles often hold more sway in personal 

decision-making. 

The study identified vital predictors influencing individuals' intentions to undergo 

cosmetic surgery, with subjective norms and personal attitudes playing a central role (RQ3). 

Attitudes towards cosmetic surgery, shaped by exposure to Western beauty ideals, strongly 
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correlated with increased interest in surgery (β = .254, p < .01). The findings underscore the 

impact of social media platforms in perpetuating unattainable beauty standards, contributing to 

body dissatisfaction and motivating individuals to pursue cosmetic alterations as a form of social 

validation. These results are consistent with the Theory of Planned Behavior, which posits that 

intentions are influenced by perceived societal norms and personal attitudes. 

 Theoretical Implications 

The results of this study contribute to the development of the TPB in the Kuwaiti context 

and explore the role of social media on people’s CPS intentions. The TPB best understood CPS 

intentions in Kuwait, which deals with attitudes and subjective norms. The study's findings align 

with TPB’s postulates, both as a theory constructing social prediction and as an analysis tool, 

providing more novel insights on the relationship between social media, culture, and other 

aspects involving major concerns about health-related behaviors. 

In Western contexts, TPB has been applied to anticipate healthy behaviors. However, 

when TPB is used to fill the Kuwait socio-cultural context, Due to a mix of Bedouin cultural 

heritage and affiliated lifestyle with twentieth-century global culture, Kuwait serves as an ideal 

backdrop to study perceptions on CPS. This contribution confirmed the TPB; in particular, it 

revealed that attitude and subjective norms significantly influenced the CPS intentions. However, 

the study also shows that social cues regarding what is expected from a girl or woman and 

culture's role in those expectations shape these constructs somewhat differently than in the 

Western world. This paper offers evidence to prove that social media plays a vital role in the 

perception towards CPS, particularly the dissemination of Western arms of beauty contrary to the 

Kuwaiti culture. The significant and positive correlation with CPS intentions indicated that the 

more frequently they are exposed to pro-CPS social media images, the more favorable their 
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attitudes towards it are (β = .139, p < .01), supporting the TPB postulate where the attitude is a 

predictor of intention. This study also revealed that perceived behavioral control, a person’s self-

efficiency to undertake CPS, ranging from financial readiness to resource availability, was a 

predictor of CPS intention (β =.254, p <.001). 

The subjective norms in Kuwait concerning the opinions of family and friends and 

the perceived influence of social media also significantly influenced CPS intentions (β = .483, p< 

.01). This finding aligns with the TPB model. However, it also reflects the special facilitating 

conditions of social media, such as Instagram, which increase the perceived social pressure to 

adhere to beauty norms. In this study, the author posited that due to how social media exposes 

Kuwaiti consumers to beauty influencers and celebrities as culture bearers who inform normative 

beliefs about beauty and attractiveness, social media generates a significant CPS push. 

Social media, culture, and health-related behavior (CPS), for example, in Kuwait, are 

examples of how global beauty ideals interplay with local cultural norms. However, this study 

extends to a critical cultural dimension: modesty and self-presentation-related traditional values 

moderate the extent of social media's influence. Many of the women living in Kuwait are 

exposed to the Western beauty standards yet weigh the decisions of CPS against the societal 

beliefs about the modesty of the women who have this identity. Although TPB provides a 

complete model of intentions to commit CPS, it must be adapted to consider cultural specificities 

in non-Western settings, these findings indicate. 

This research can be summarized as extending the application of TPB by illustrating the 

cultural and social influences contributing to CCP intentions in Kuwait. This study again 

confirms the importance of attitudes and subjective norms in predicting health-related behaviors. 

Also, it presents some unique views into how social media and a culture's values collide to shape 
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such behaviors. Knowing this is important to designing culturally sensitive health interventions 

and policies for meeting the increasing demand for CPS in non-Western societies like Kuwait. 

 Practical Implications 

Study findings reveal that social media makes a significant contribution to body 

dissatisfaction and high levels of interest in cosmetic and plastic surgery (CPS) among Kuwaitis. 

All of this means there is a need for such public health policies to regulate how beauty standards 

are portrayed on social media platforms. The first recommendation is to enforce guidelines that 

mandate social media platforms and influencers to declare the use of digital enhancements, 

filters, and cosmetic surgery. This might even go some way to offset the spread of unrealistic 

beauty ideals propagated by platforms such as Instagram and TikTok that, researchers have 

shown, exacerbate body image concerns, especially in young women (Aparicio-Martínez et al., 

2019; Fardouly et al., 2015). These public health campaigns that encourage body positivity and 

inclusive notions of beauty are desirable tendencies to counterbalance the overall impact of 

Western beauty ideals. Such interventions may reduce the incidence of body dissatisfaction, 

anxiety, and depression associated with social media comparison, which are associated with poor 

mental health outcomes. 

The study provides critical insights for CPS practitioners in Kuwait into the psychosocial 

factors that influence patients’ motivations for surgery. Practitioners need to know that CPS 

motivations are not just to look good but have at least as much to do with cultural expectations, 

social media, and internalized beauty standards. Surgeons must incorporate discussions about 

these motivations during consultations to ensure patients have realistic expectations and to 

explore whether external pressures, such as societal norms or media portrayals, influence the 

decision. Understanding the role of subjective norms—family, friends, and social media 
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influencers—can guide practitioners in providing more comprehensive, ethically grounded care. 

Practitioners should also be mindful of the cultural duality in Kuwait, where modern global 

trends coexist with traditional values that emphasize modesty. 

The present research underlines the importance of developing mental health interventions 

to combat body dissatisfaction, especially among young social media users in Kuwait. Body 

dissatisfaction, which stems from the comparison of oneself with the perfect body as portrayed 

on social media platforms, has been found to have detrimental effects on the mental health of 

individuals, leading to poor self-esteem, anxiety, and depression (Cohen et al., 2019). Mental 

health professionals should provide body image counseling as a standard component of care and 

assist in changing people’s perceptions of their bodies for the better. Moreover, prevention 

programs that enhance media literacy may help young consumers avoid embracing the ideas 

presented in social media. Schools and community organizations should engage the services of 

mental health professionals to conduct sessions that can help the populace understand how social 

media affects body image and self-esteem. 

More so, through PR and advertising campaigns, the media influences the perception of 

beauty and encourages people to seek cosmetic treatments. These campaigns, usually 

spearheaded by influencers and celebrities, promote societal beauty standards. Kuwaiti PR 

vigorously employs Instagram and Snapchat, where beauty influencers advertise cosmetic 

procedures and display possible Western-like outcomes. Targeted advertising makes cosmetic 

surgery seem more standard and makes consumers want it when exposed to selected images. 

In addition to enhancing the physical advantages of CPS, PR and advertising work on 

psychological imperatives. These are why young people are more likely to be attracted by 

cosmetic surgery adverts – to gain confidence, self-esteem, and social acceptance. The current 
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study’s subjective norms results are consistent with these observations, as several participants 

mentioned that they felt compelled to conform to such standards by friends and celebrities. Thus, 

PR and advertising campaigns are critical to CPS decision-making; thus, the regulatory standards 

should embrace ethical promotion of products to avoid misleading consumers in the name of 

profit-making. 

CPS practitioners and policymakers should recognize these campaigns to encourage 

realistic and diverse representations of beauty. Educating the public on media literacy programs 

that explain how advertising campaigns impact the perception of beauty lowers the pressure from 

such content and enhances body image. Therefore, mental health interventions must address the 

cultural and social factors identified in this study to enhance the self-esteem and body image of 

young people in Kuwait, thereby decreasing the psychological pressure to conform to 

unattainable beauty standards. 

 Limitations of the Study 

Even though this study has yielded much success, it has main research weaknesses 

regarding the sample and the data collection methods. However, even though 300 participants 

can help assess intent to CPS and the effects of social networking sites on Body Image, it will 

not represent the entire populace of Kuwait. They used a convenience sampling method that 

limits the generalization ability of the observed outcomes. Another type of sampling bias is self-

selecting bias. This arises because only crowds friendly to the researcher and those willing to be 

used for the study were grouped. This means that the respondents who spend most of their time 

on social media or have had an initial interest in cosmetic surgeries could have offered far more 

responses than other nonsocial media users. 
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One of the limitations is the restriction in using self-reported data, in which the 

respondents only filled out the survey online. A strength of this method is the possibility of 

collecting adequate data within the context of social media, which is widely spread in Kuwait 

but has a response bias. The respondents may have made biased responses, especially where the 

respondents participating in the study were in a group, their borrowed physical appearance, and 

the fact that the study has a cosmetic surgery element caused a biased result. However, the cross-

sectional data in the study limits the research to examining coefficients of social media exposure 

with the perceptions of body image and the CPS intentions. 

For a similar reason, it would be strategically impossible for the study results to be 

generalized to a broader cultural and geographical scale. These findings are cross-sectional and 

based explicitly on Kuwaiti social media users; they cannot be generalized to other Middle 

Eastern or global users. Most Kuwaitis are nomads or Bedouin people and represent a 

combination of native and international trends regarding aesthetics and ethical standards. Such 

cultural features affect how individuals ‘deem’ their bodies and how they can choose in favor of 

or against aesthetic surgery. Therefore, it may be due to ordinary pressure and differences in the 

standard of beauty; the findings of this study cannot be generalized to non-Kuwaiti or non-Arab 

people. 

Similarly, applying the Theory of Planned Behavior (TPB) as the orienting theory in this 

study was beneficial. However, experience with culturally and religiously diverse non-Western 

nations may not be transferable. For instance, perceived control on behavior, that is, on 

performing Cosmetic surgery and aesthetic expectations in a given society, will differ 

significantly between liberal and religious or conservative societies. This requires more research 
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to establish the relationship between social media, cultural norms, and health-related behaviors 

within different cultures. 

 Recommendations for Future Research 

One glaring omission is the impact of social media on body image – over time and in 

parts of the world such as Kuwait. Most prior works, including this one, use statistical cross-

sectional data that gives short-term correlations rather than long-term trends or causation. 

Finally, future studies need to include the concept of time because simply attributing the 

correlates of social media to the effects suggests the problem will worsen over time as users 

spend more time exposed to the messages they disseminate. These studies could help to decide 

whether body image detrimental effects increased across time due to exposure to thin beauty 

idealizations or whether individuals managed to develop body image coping strategies and media 

literacy-fostering mechanisms through more exposure to thin beauty idealizations. 

This social media should prompt cross-cultural research to understand the effects of 

social media on the perception of body image. Exploratory research options for this study 

include comparing the specific experiences of Kuwait, where traditional values merge with 

global standards of beauty, to similar research done in other Middle Eastern countries or across 

the world. For example, research could contrast the impact of social media on the perception of 

body image in societies from Saudi Arabia and the UAE, which adheres to Islamic rules and 

conventions, and in societies with liberal values and which embrace Westernization. Kwan et al. 

mentioned that more such comparisons would give an understanding of how cultural norms 

account for social media and body image dissatisfaction. 

Extending this information source and identifying the extent to which particular 

microblogs alter BMI perceptions and CPS intentions is another implication. Different platforms 
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like Instagram and TikTok have different content – short-form videos, filters, and carefully 

selected images may influence the interaction of users with ideas of beauty in their manner. The 

trend is that platforms that promote visual content, such as Instagram, are likely to result in 

higher body dissatisfaction than platforms that promote textual content, such as Twitter or 

Facebook. Furthermore, the modulation of beauty influencers and the effects of algorithmically 

generated content (such as ‘fitspiration’ or ‘thinspiration’) feeds should be discussed to 

investigate how these features help the internalization process of aesthetics. 

However, this study recruited Kuwaiti men or women only; future research needs to plan 

for the vulnerable groups that are vulnerable or may be easily influenced by SNS, such as 

adolescents, people with underlying body image issues, or low self-esteem. Specifically, because 

adolescents are so vulnerable to social media pressures in general, the adolescent experience in 

Kuwait, a traditionally conservative country where students are still taught strict gender roles, 

but which is also saturated with media influences from around the world, merits additional 

research. Such research could analyze how effective specific interventions with these groups are 

in protecting them from the negative impact of social media on body image. 

Framing theory could be implemented to discuss the findings of this thesis further. The 

theory suggests that how information is presented (or "framed") influences perceptions and 

behaviors (Chong et al., 2007). In the case of this project, framing theory could consider how 

body-related information shared on social media enables particular framings of beauty impact. 

Some recommendations could engage social media networks and influencers to use framing that 

depicts low-stress beauty standards, not imitating beauty standards of Western countries, 

possibly diminishing motives for CPS linked with body dissatisfaction. 
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The Health Belief Model (HBM) could also be implemented to discuss the findings of 

this study properly. The model posits that individuals' decisions about health behaviors are 

influenced by their perceptions of severity, susceptibility, benefits, and barriers (Champions et 

al., 2008). Self-efficacy could be applicable because this project used a similar measure from 

HBM: perceived risk and perceived severity of undergoing CPS. It would be helpful for future 

studies to explore the relationship between perceived health risk and perceived health benefit to 

peoples’ attitudes toward CPS in Kuwait by underlying aesthetic or reconstructive surgery 

environments. The stress placed on HBM variables in social media-based education programs 

could also sensitize the users to the risks and benefits of CPS more appropriately. 

Thus, future studies should investigate whether using media literacy interventions to 

teach social media users how to evaluate the content can be effective. These interventions could 

potentially decrease the detrimental effects of SM on body image by teaching people the 

difference between natural and altered representations and questioning beauty norms that are so 

prevalent in SM. These longitudinal investigations may show whether enhancing national media 

literacy improves body image and decreases the contemplation of cosmetic surgery. 

By addressing these areas, future research can deepen our understanding of social media's 

long-term impact on body image and help develop targeted interventions to mitigate its harmful 

effects. 

 Conclusion 

This study adds to the existing body of knowledge on the impact of social media on body 

image and CPS intentions in Kuwait and, more specifically, in the TPB context. The findings 

provide evidence that social media exposure to Western beauty standards has an active influence 

on the impressions of BIA and the intentions of CPS. More precisely, perceived control, 
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attitudes, and norms are the essential factors affecting the intentions to use CPS in Kuwait, which 

has developed an extension of TPB to non-Western countries. 

Another essential discovery is that more and more social media platforms contribute to 

the dissemination of thin/toned ideals with the further intensification of body dissatisfaction, 

especially among women. This is in line with the literature presented in this paper and other 

papers showing that the influence of social media on body image is prevalent across various 

societies worldwide. It was also found that Kuwaiti women had higher body dissatisfaction with 

their bodies than Kuwaiti men due to the social unrelenting of the Kuwaiti society that only 

accepts thin as beautiful and the powerful impact of Western orientation. In contrast, concerns 

about fitness and muscularity were significantly higher in men, patterns which are considered to 

be associated with different sorts of perceived social pressures. 

From a practical point of view, the findings have potentially significant public health and 

clinical relevance. It is a general recommendation for public health to address body images to 

encourage social media sites to limit the amount of beauty standards depicted to the general 

public. Educational interventions also in the form of positive media and body image advertising 

could help negate the effects of social media on mental health. Cosmetic surgeons and 

practitioners in Kuwait must take this study to realize this and focus on their actions' cultural and 

psychosocial causes, making practices more ethical and culturally responsive. 

The significance of these findings in terms of larger sociological and health writing is 

immense. As the population of Kuwait strives towards progressive changes in the country by 

integrating traditional and imported values and cultures, the concepts of moderation and 

beautification are significantly confusing for the population’s health. Overcoming these 

challenges by culturally appropriate intervention for promoting positive body image and critical 
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media consumption becomes paramount to reversing the increasing demand for CPS and 

enhancing the self-image of Kuwait. 

  



79 

References 

Ahadzadeh, A. S., Rafik-Galea, S., Alavi, M., & Amini, M. (2018). Relationship between body 

mass index, body image, and fear of negative evaluation: Moderating role of self-esteem. 

Health Psychology Open, 5(1), 205510291877425. 

https://doi.org/10.1177/2055102918774251  

Ajzen, I. (1985). From Intentions to Actions: A Theory of Planned Behavior. In: Kuhl, J., 

https://doi.org/10.1007/978-3-642-69746-3_2 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision 

Processes, 50(2), 179–211. https://doi.org/10.1016/0749-5978(91)90020-t  

Ajzen, I. (2001). Nature and operation of attitudes. Annual Review of Psychology, 52(1), 27–58. 

https://doi.org/10.1146/annurev.psych.52.1.27  

Ajzen, I. (2020). The theory of planned behavior: frequently asked questions. Human Behavior 

and Emerging Technologies, 2(4), 314–324. https://doi.org/10.1002/hbe2.195  

Al Naimi, T. N. (2021). Perception of Womanhood and Femininity among Qatari Women: A 

Qualitative Study Of (Doctoral dissertation). Retrieved from: 

https://qspace.qu.edu.qa/handle/10576/21618  

Al-Awidi, H. & Al-Furaih, S. (2023). Teachers' informal learning characteristics in using open 

educational resources about their innovative work behavior. International Journal of 

Information and Learning Technology, 40(2), 113-129. https://doi.org/10.1108/ijilt-03-

2022-0057  

Al-Enezi, K., Shaikhli, I., AlDabbagh, S., & Alhatem, K. (2017). The influence of the Internet 

and social media on purchasing decisions in Egypt and a comparison between Egypt and 

https://doi.org/10.1177/2055102918774251
https://doi.org/10.1007/978-3-642-69746-3_2
https://doi.org/10.1016/0749-5978(91)90020-t
https://doi.org/10.1146/annurev.psych.52.1.27
https://doi.org/10.1002/hbe2.195
https://qspace.qu.edu.qa/handle/10576/21618
https://doi.org/10.1108/ijilt-03-2022-0057
https://doi.org/10.1108/ijilt-03-2022-0057


80 

Kuwait. International Journal of Computer Applications, 178(5), 26–32. 

https://doi.org/10.5120/ijca2017915826  

Alfalih, A. (2016). Religion, culture, and management: A comparative study of the impact of 

Islam and Saudi culture on HRM practices of Indigenous and foreign-owned and 

managed corporations in Saudi Arabia. Retrieved from: 

https://wlv.openrepository.com/handle/2436/618494  

Al-Mahfedi, M. H. K. (2020). Cultural Hegemonic Discourse: From Imperialist Eurocentrism to 

Homogenizing Americentrism. International Journal of Linguistics and Translation 

Studies, 1(3), 20–34. https://doi.org/10.36892/ijlts.v1i3.94 

Almajnoni, R. S., Alharbi, M., Aljindan., F. K., AlSulami, L., Alsulami, N., Waiz, W., Alshrif, 

A., Almaghrabi, H., & Jastania, A. (2023). Acceptance and Attitude Toward Cosmetic 

Surgeries in the Western Region of Saudi Arabia: A Cross-Sectional Survey. Cureus, 

15(9). https://doi.org/10.7759/cureus.45292  

Al-Mutawa, F. S., Almutawaa, D. S., & AlJuma, D. H. M. (2023). The impact of socio-cultural 

structures on (un) veiling Western luxury fashion brands: perceptions of Kuwaiti Muslim 

women. Journal of International Consumer Marketing, 35(4), 367-387. 

https://doi.org/10.1080/08961530.2022.2135157  

Alqutub, K. R. A. (2018). Ashamed bodies: The struggle to change body ideals (Doctoral 

dissertation, University of Leicester). Retrieved from: figshare.le.ac.uk 

ALshammari, M. F. (2022). Social media celebrities and the role of public relations companies in 

improving the mental image of the masses towards them (An exploratory study in 

Kuwait). (52). Retrieved from: mecsj.com 

https://doi.org/10.5120/ijca2017915826
https://wlv.openrepository.com/handle/2436/618494
https://doi.org/10.36892/ijlts.v1i3.94
https://doi.org/10.7759/cureus.45292
https://doi.org/10.1080/08961530.2022.2135157
https://figshare.le.ac.uk/articles/Ashamed_Bodies_The_Struggle_into_Changing_Body_Ideals/10226438/files/18447722.pdf
https://www.mecsj.com/uplode/images/photo/Social_media_celebrities_and_the_role_of_public_relations_companies_in_improving_the_mental_image_of_the_masses_towards_them_.pdf


81 

Alsuwailan, Z. F. M. M. (2006). The impact of societal values on Kuwaiti women and the role of 

*education (Order No. 3235460). Retrieved from https://er.lib.k-

state.edu/login?url=https://www.proquest.com/dissertations-theses/impact-societal-

values-on-kuwaiti-women-role/docview/304976974/se-2  

Alvarez-Risco, A., Estrada-Merino, A., Rosen, M. A., Vargas-Herrera, A., & Del-Aguila-

Arcentales, S. (2021). Factors for implementing circular economy in firms in COVID-19 

pandemic: the case of Peru. Environments, 8(9), 95. 

https://doi.org/10.3390/environments8090095  

American Society of Plastic Surgeons. (2022). American Society of Plastic Surgeons. 

https://www.plasticsurgery.org/  

Anderson, J., Laughter, M., Hatch, J., Patel, P., Maymone, M., & Vashi, N. (2022). Shifting the 

standard of beauty: the beginning of the body inclusive model. Cureus. 

https://doi.org/10.7759/cureus.25584  

Ando, K., Giorgianni, F. E., Danthinne, E. S., & Rodgers, R. F. (2021). Beauty ideals, social 

media, and body positivity: A qualitative investigation of influences on body image 

among young women in Japan. Body Image, 38, 358-369. 

https://doi.org/10.1016/j.bodyim.2021.05.001  

Aparicio-Martínez, P., Perea-Moreno, A., Redel-Macías, M., Pagliari, C., & Vaquero-Abellán, 

M. (2019). Social media, thin-ideal, body dissatisfaction, and disordered eating attitudes: 

an exploratory analysis. International Journal of Environmental Research and Public 

Health, 16(21), 4177. https://doi.org/10.3390/ijerph16214177  

https://er.lib.k-state.edu/login?url=https://www.proquest.com/dissertations-theses/impact-societal-values-on-kuwaiti-women-role/docview/304976974/se-2
https://er.lib.k-state.edu/login?url=https://www.proquest.com/dissertations-theses/impact-societal-values-on-kuwaiti-women-role/docview/304976974/se-2
https://er.lib.k-state.edu/login?url=https://www.proquest.com/dissertations-theses/impact-societal-values-on-kuwaiti-women-role/docview/304976974/se-2
https://doi.org/10.3390/environments8090095
https://www.plasticsurgery.org/
https://doi.org/10.7759/cureus.25584
https://doi.org/10.1016/j.bodyim.2021.05.001
https://doi.org/10.3390/ijerph16214177


82 

Arafa, A., & Senosy, S. (2017). Pattern and correlates of cyberbullying victimization among 

Egyptian university students in Beni-Suef, Egypt. Journal of Egyptian Public Health 

Association, 92(2), 107–115.  https://doi.org/10.21608/EPX.2018.8948  

Aslan, A. (2021). The evaluation of collaborative synchronous learning environment within the 

interaction and community of inquiry framework: an experimental study. Journal of 

Pedagogical Research, 5(2), 72-87. https://doi.org/10.33902/jpr.2021269326   

Baer, H. (2018). Redoing feminism: Digital activism, body politics, and neoliberalism. In Digital 

Feminisms (pp. 25-42). Routledge. 

Barmpagianni, E., Travlos, A., Kalokairinou, A., Sachlas, A., & Zyga, S. (2013). Investigation of 

aggravating psychosocial factors on health and predictability of smoking and alcohol use 

in post adolescent students. Health Psychology Research, 1(2). 

http://dx.doi.org/10.4081/hpr.2013.937  

Beckmann, J. (2002) Action Control. SSSP Springer Series in Social Psychology. Springer, 

Berlin, Heidelberg. https://doi.org/10.1007/978-3-642-69746-3_2  

Berkowitz, L. (2000). Causes and consequences of feelings. Cambridge University Press. 

Blais A-R, Weber EU. A Domain-Specific Risk-Taking (DOSPERT) scale for adult populations. 

Judgment and Decision Making. 2006;1(1):33-47. 

https://doi.org/10.1017/S1930297500000334  

Bonell, S., Murphy, S. C., & Griffiths, S. (2021). Under the knife: Unfavorable perceptions of 

women who seek plastic surgery. PLOS ONE, 16(9), e0257145. 

https://doi.org/10.1371/journal.pone.0257145   

https://doi.org/10.21608/EPX.2018.8948
https://doi.org/10.33902/jpr.2021269326
http://dx.doi.org/10.4081/hpr.2013.937
https://doi.org/10.1007/978-3-642-69746-3_2
https://doi.org/10.1017/S1930297500000334
https://doi.org/10.1371/journal.pone.0257145


83 

Cacioppo, J. T., & Berntson, G. G. (1994). Relationship between attitudes and evaluative space: 

A critical review, with emphasis on the separability of positive and negative substrates. 

Psychological bulletin, 115(3), 401. https://doi.org/10.1037/0033-2909.115.3.401  

Cash, T. F., & Deagle III, E. A. (1997). The nature and extent of body‐image disturbances in 

anorexia nervosa and bulimia nervosa: A meta‐analysis. International journal of eating 

disorders, 22(2), 107-126. http://dx.doi.org/10.1002/(SICI)1098-

108X(199709)22:2%3C107::AID-EAT1%3E3.0.CO;2-J   

Cash, T. F., & Smolak, L. (2011). Body image: A handbook of science, practice, and prevention 

(2nd ed.). Guilford Press. Retrieved from: books.google.com 

Cash, T. F., Phillips, K. A., Santos, M. T., & Hrabosky, J. I. (2004). Measuring "negative body 

image": Validation of the body image disturbance questionnaire in a nonclinical 

population. Body Image, 1(4), 363-372. http://dx.doi.org/10.1016/j.bodyim.2004.10.001  

Cash, T. F., Theriault, J., & Annis, N. M. (2004). Body Image in an Interpersonal Context: Adult 

Attachment, Fear of Intimacy, and Social Anxiety. Journal of Social and Clinical 

Psychology, 23(1), 89–103. https://doi.org/10.1521/jscp.23.1.89.26987  

Caso, D., Schettino, G., Fabbricatore, R., & Conner, M. (2020). “Change my selfie”: 

Relationships between self‐objectification and selfie‐behavior in young Italian women. 

Journal of Applied Social Psychology, 50(9), 538-549. 

http://dx.doi.org/10.1111/SPSS.12693  

Cavallini, M., Cirillo, P., Fundarò, S., Quartucci, S., Sciuto, C., Sito, G., … & Signorini, M. 

(2014). Safety of botulinum toxin a in aesthetic treatments: a systematic review of 

clinical studies. Dermatologic Surgery, 40(5), 525-536. 

https://doi.org/10.1111/dsu.12463 

https://doi.org/10.1037/0033-2909.115.3.401
http://dx.doi.org/10.1002/(SICI)1098-108X(199709)22:2%3C107::AID-EAT1%3E3.0.CO;2-J
http://dx.doi.org/10.1002/(SICI)1098-108X(199709)22:2%3C107::AID-EAT1%3E3.0.CO;2-J
https://books.google.com/books?hl=en&lr=&id=bxPuCP9nCZoC&oi=fnd&pg=PR1&dq=Body+image:+A+handbook+of+science,+practice,+and+prevention+(2nd+ed.).&ots=POdS8vkjeG&sig=JY4zvtlphQBP_bvNZOLi0d7aNDY
http://dx.doi.org/10.1016/j.bodyim.2004.10.001
https://doi.org/10.1521/jscp.23.1.89.26987
http://dx.doi.org/10.1111/jasp.12693
https://doi.org/10.1111/dsu.12463


84 

Cecon, R. S., Franceschini, S. do C. C., Peluzio, M. do C. G., Hermsdorff, H. H. M., & Priore, S. 

E. (2017). Overweight and Body Image Perception in Adolescents with Triage of Eating 

Disorders. The Scientific World Journal, 2017, e8257329. 

https://doi.org/10.1155/2017/8257329  

Chae, H. (2022). Factors associated with body image perception of adolescents. Acta 

Psychologica, 227, 103620. http://dx.doi.org/10.1016/j.actpsy.2022.103620  

Chakrani, B. (2022). Language ideologies and policies at work: obstructing Arabic instruction 

from the French colonial era to the present. Lingue Culture Mediazioni - Languages 

Cultures Mediation (Lcm Journal), 8(2). https://doi.org/10.7358/lcm-2021-002-chak  

Chang, S. H., Chen, W. P., Cho, I. C., & Ahn, T. J. (2014). Comprehensive Review of Asian 

Cosmetic Upper Eyelid Oculoplastic Surgery: Asian Blepharoplasty and the Like. 

Archives of Aesthetic Plastic Surgery, 20(3), 129-139. 

http://dx.doi.org/10.14730/aaps.2014.20.3.129  

Chen, H., Jablonski, N., Chick, G., & Yarnal, C. (2019). Caught between “light skin is beautiful 

and tanned skin is attractive”: how bicultural socialization shapes attitudes toward skin 

color aesthetics. Asian American Journal of Psychology, 10(4), 326-340. 

https://doi.org/10.1037/aap0000154  

Chen, J., Ishii, M., Bater, K., Darrach, H., Liao, D., Huynh, P., … & Ishii, L. (2019). Association 

between the use of social media and photograph editing applications, self-esteem, and 

cosmetic surgery acceptance. Jama Facial Plastic Surgery, 21(5), 361-367. 

https://doi.org/10.1001/jamafacial.2019.0328  

https://doi.org/10.1155/2017/8257329
http://dx.doi.org/10.1016/j.actpsy.2022.103620
https://doi.org/10.7358/lcm-2021-002-chak
http://dx.doi.org/10.14730/aaps.2014.20.3.129
https://doi.org/10.1037/aap0000154
https://doi.org/10.1001/jamafacial.2019.0328


85 

Chen, T., Lian, K., Lorenzana, D., Shahzad, N., & Wong, R. (2020). Occidentalisation of beauty 

standards: Eurocentrism in Asia. International Socioeconomics Laboratory, 1(2), 1-11. 

Retrieved from: www.academia.edu 

Champion, V. L., & Skinner, C. S. (2008). The health belief model. Health behavior and health 

education: Theory, research, and practice, 4, 45-65. 

https://www.academia.edu/download/49289960/Health_Behavior___Health_Education_b

ook_4th_Ed.pdf#page=83 

Chirico, F., Colella, G., Cortese, A., Bove, P., Fragola, R., Rugge, L., ... & Tartaro, G. (2021). 

Non-surgical touch-up with hyaluronic acid fillers following facial reconstructive 

surgery. Applied Sciences, 11(16), 7507. http://dx.doi.org/10.3390/app11167507  

Chong, D., & Druckman, J. N. (2007). Framing theory. Annu. Rev. Polit. Sci., 10(1), 103-126. 

https://www.annualreviews.org/content/journals/10.1146/annurev.polisci.10.072805.1030

54  

Cialdini, R. B., Reno, R. R., & Kallgren, C. A. (1990). A focus theory of normative conduct: 

Recycling the concept of norms to reduce littering in public places. Journal of personality 

and social psychology, 58(6), 1015. https://doi.org/10.1037/0022-3514.58.6.1015  

Cohen, R., Newton-John, T., & Slater, A. (2018). ‘Selfie’-objectification: The role of selfies in 

self-objectification and disordered eating in young women. Computers in Human 

Behavior, 91, 227–235. https://doi.org/10.1016/j.chb.2017.10.027  

Cozma, R., & Muturi, N. (2021). It’s Not All Doom and Gloom: Protection Motivation Theory 

Factors That Reverse the Negative Impact of Social Media Use on Compliance and 

Protective Health Behaviors. Southwestern Mass Communication Journal, 37(1). 

http://dx.doi.org/10.58997/smc.v37i1.99  

file:///G:/Projects/Projects/2023-%202024/Masters/Plastic%20Surgery%20thesis/www.academia.edu
https://www.academia.edu/download/49289960/Health_Behavior___Health_Education_book_4th_Ed.pdf#page=83
https://www.academia.edu/download/49289960/Health_Behavior___Health_Education_book_4th_Ed.pdf#page=83
http://dx.doi.org/10.3390/app11167507
https://www.annualreviews.org/content/journals/10.1146/annurev.polisci.10.072805.103054
https://www.annualreviews.org/content/journals/10.1146/annurev.polisci.10.072805.103054
https://doi.org/10.1037/0022-3514.58.6.1015
https://doi.org/10.1016/j.chb.2017.10.027
http://dx.doi.org/10.58997/smc.v37i1.99


86 

Craddock, N., Ramsey, M., Spotswood, F., Halliwell, E., & Diedrichs, P. (2019). Can big 

business foster positive body image? qualitative insights from industry leaders walking 

the talk. Body Image, 30, 93-106. https://doi.org/10.1016/j.bodyim.2019.06.004  

D’Amico, R. A., Saltz, R., Rohrich, R. J., Kinney, B., Haeck, P., Gold, A. H., ... & Eaves III, F. 

(2008). Risks and opportunities for plastic surgeons in a widening cosmetic medicine 

market: future demand, consumer preferences, and trends in practitioners’ services. 

Plastic and reconstructive surgery, 121(5), 1787-1792. 

http://dx.doi.org/10.1097/PRS.0b013e31816c3c49  

Damiano, S. R., Hart, L. M., & Paxton, S. J. (2015). Development and validation of parenting 

measures for body image and eating patterns in childhood. Journal of Eating Disorders, 

3(1), 5. https://doi.org/10.1186/s40337-015-0043-5  

Damiano, S. R., Paxton, S. J., & Wertheim, E. H. (2015). How do children internalize the thin 

ideal? A longitudinal examination of weight-related teasing, body image, and eating 

pathology in boys and girls. Journal of Clinical Child & Adolescent Psychology, 44(1), 

43–56. https://doi.org/10.1080/15374416.2013.814539  

Darling-Wolf, F. (2014). Imagining the global: Transnational media and popular culture beyond 

East and West (p. 201). University of Michigan Press. 

Dastidar, S. (2021). The impact of students’ perceptions of online learning environments on 

students’ satisfaction in the context of covid-19 pandemic. Studies in Learning and 

Teaching, 2(3), 61-72. https://doi.org/10.46627/silet.v2i3.84  

De Blacam, C., Kilmartin, D., Mc Dermott, C., & Kelly, J. (2015). Public perception of Plastic 

Surgery. Journal of Plastic, Reconstructive & Aesthetic Surgery, 68(2), 197–204. 

https://doi.org/10.1016/j.bjps.2014.10.008  

https://doi.org/10.1016/j.bodyim.2019.06.004
http://dx.doi.org/10.1097/PRS.0b013e31816c3c49
https://doi.org/10.1186/s40337-015-0043-5
https://doi.org/10.1080/15374416.2013.814539
https://doi.org/10.46627/silet.v2i3.84
https://doi.org/10.1016/j.bjps.2014.10.008


87 

de Vries, D. A., Vossen, H. G. M., & Valkenburg, P. M. (2019). Do social media affect our body 

image? Adolescents' body image dissatisfaction in the Netherlands and Sri Lanka and the 

role of Instagram. Sex Roles, 80(11-12), 670–683. https://doi.org/10.1007/s11199-018-

0929-2  

de Vries, D. A., Vossen, H. G. M., & van der Kolk – van der Boom, P. (2019). Social Media and 

Body Dissatisfaction: Investigating the Attenuating Role of Positive Parent–Adolescent 

Relationships. Journal of Youth and Adolescence, 48(3), 527–536. 

https://doi.org/10.1007/s10964-018-0956-9  

Dehdari, T., Khanipou, A., Khazir, Z., & Dehdari, L. (2015). Predict the intention to perform 

cosmetic surgery on female college students based on the theory of reasoned action. 

Military Caring Sciences, 1(2), 109-115. https://doi.org/10.18869/acadpub.mcs.1.2.109  

Denadai, R., Araujo, K. M., Junior, H. S., Denadai, R., & Raposo-Amaral, C. E. (2015). 

Aesthetic Surgery Reality Television Shows: Do they Influence Public Perception of the 

Scope of Plastic Surgery? Aesthetic Plastic Surgery, 39(6), 1000–1009. 

https://doi.org/10.1007/s00266-015-0577-6  

Dion, K., Berscheid, E., & Walster, E. (1972). What is beautiful is good. Journal of Personality 

and Social Psychology, 24(3), 285–290. https://doi.org/10.1037/h0033731  

Doorn, J., Bergh, D., Böhm, U., Dablander, F., Derks, K., Draws, T., … & Wagenmakers, E. 

(2020). The SPSS guidelines for conducting and reporting a bayesian analysis. 

Psychonomic Bulletin & Review, 28(3), 813-826. https://doi.org/10.3758/s13423-020-

01798-5  

https://doi.org/10.1007/s11199-018-0929-2
https://doi.org/10.1007/s11199-018-0929-2
https://doi.org/10.1007/s10964-018-0956-9
https://doi.org/10.18869/acadpub.mcs.1.2.109
https://doi.org/10.1007/s00266-015-0577-6
https://doi.org/10.1037/h0033731
https://doi.org/10.3758/s13423-020-01798-5
https://doi.org/10.3758/s13423-020-01798-5


88 

Dunkin, C. S. J., Pleat, J. M., Jones, S. A. M., & Goodacre, T. E. E. (2003). Perception and 

reality—A study of public and professional perceptions of plastic surgery. British Journal 

of Plastic Surgery, 56(5), 437–443. https://doi.org/10.1016/S0007-1226(03)00188-7  

Đurović, D., Tiosavljević, M., & Šabanović, H. (2016). Readiness to accept western standard of 

beauty and body satisfaction among muslim girls with and without hijab.Scandinavian 

Journal of Psychology, 57(5), 413-418. https://doi.org/10.1111/sjop.12315   

Engeln-Maddox, R. (2006). Buying a Beauty Standard or Dreaming of a New Life? Expectations 

Associated with Media Ideals. Psychology of Women Quarterly, 30(3), 258–266. 

https://doi.org/10.1111/j.1471-6402.2006.00294.x  

Evans, J. and Mathur, A. (2005). The value of online surveys. Internet Research, 15(2), 195-219. 

https://doi.org/10.1108/10662240510590360  

Fardouly, J., Diedrichs, P. C., Vartanian, L. R., & Halliwell, E. (2015). Social comparisons on 

social media: The impact of Facebook on young women's body image concerns and 

mood. Body Image, 13, 38–45. https://doi.org/10.1016/j.bodyim.2014.12.002 

Fardouly, J., Diedrichs, P. C., Vartanian, L. R., & Halliwell, E. (2015). Social comparisons on 

social media: The impact of Facebook on young women's body image concerns and 

mood. Body Image, 13, 38–45. https://doi.org/10.1016/j.bodyim.2014.12.002  

Fardouly, J., Willburger, B., & Vartanian, L. (2017). Instagram use and young women’s body 

image concerns and self-objectification: testing mediational pathways. New Media & 

Society, 20(4), 1380-1395. https://doi.org/10.1177/1461444817694499  

Fischetti, F., Latino, F., Cataldi, S., & Greco, G. (2020). Gender differences in body image 

dissatisfaction: The role of physical education and sport. 

http://dx.doi.org/10.14198/jhse.2020.152.01  

https://doi.org/10.1016/S0007-1226(03)00188-7
https://doi.org/10.1111/sjop.12315
https://doi.org/10.1111/j.1471-6402.2006.00294.x
https://doi.org/10.1108/10662240510590360
https://doi.org/10.1016/j.bodyim.2014.12.002
https://doi.org/10.1016/j.bodyim.2014.12.002
https://doi.org/10.1177/1461444817694499
http://dx.doi.org/10.14198/jhse.2020.152.01


89 

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention, and behavior: An introduction to 

theory and research. Addison-Wesley. Retrieved from: https://philpapers.org 

Fitch, K. (2017). Seeing ‘the unseen hand’: Celebrity, promotion and public relations. Public 

Relations Inquiry, 6(2), 157-169. http://dx.doi.org/10.1177/2046147X17709064  

Foster, D. W., & Rodriguez, D. (2018). Who gets to be sexy? Race, power, and attractiveness in 

the United States and Brazil. Social Forces, 96(4), 1515–1538. 

https://doi.org/10.1093/sf/soy048  

Fraser, S. J., Al Youha, S., Rasmussen, P. J., & Williams, J. G. (2017). Medical Student 

Perception of Plastic Surgery and the Impact of Mainstream Media. Plastic Surgery, 

25(1), 48–53. https://doi.org/10.1177/2292550317694844  

Frederick, D. A., Buchanan, G. M., Sadehgi‐Azer, E., Peplau, L. A., Haselton, M. G., & 

Berezovskaya, A. (2007). Desiring the muscular ideal: Men's body satisfaction in the 

United States, Ukraine, and Ghana. Psychology of Men & Masculinity, 8(2), 103-117. 

http://dx.doi.org/10.1037/1524-9220.8.2.103  

Frederick, D. A., Forbes, G. B., Grigorian, K. E., & Jarcho, J. M. (2007). The UCLA Body 

Project I: Gender and Ethnic Differences in Self-Objectification and Body Satisfaction 

Among 2,206 Undergraduates. Sex Roles, 57(5), 317–327. 

https://doi.org/10.1007/s11199-007-9251-z  

FREDERICK, D., Forbes, M., Gentle, B., Reynolds, T., & Walters, T. (2015). Beauty standards 

(1st edition). The International Encyclopedia of Human Sexuality. Retrieved from: 

academia.edu 

https://philpapers.org/rec/FISBAI?all_versions=1
http://dx.doi.org/10.1177/2046147X17709064
https://doi.org/10.1093/sf/soy048
https://doi.org/10.1177/2292550317694844
http://dx.doi.org/10.1037/1524-9220.8.2.103
https://doi.org/10.1007/s11199-007-9251-z
https://www.academia.edu/download/35445599/MCarpenter_Beauty_Standards.pdf


90 

Frith, K., Shaw, P., & Cheng, H. (2005). The construction of beauty: a cross-cultural analysis of 

women's magazine advertising. Journal of Communication, 55(1), 56-70. 

https://doi.org/10.1111/j.1460-2466.2005.tb02658.x  

Garrison, D., Anderson, T., & Archer, W. (2001). Critical thinking, cognitive presence, and 

computer conferencing in distance education. American Journal of Distance Education, 

15(1), 7-23. https://doi.org/10.1080/08923640109527071  

Gaudio, S., Brooks, S. J., & Riva, G. (2014). Nonvisual Multisensory Impairment of Body 

Perception in Anorexia Nervosa: A Systematic Review of Neuropsychological Studies. 

PLoS ONE, 9(10), e110087. https://doi.org/10.1371/journal.pone.0110087  

Gender, Age, Weight Status, Race/Ethnicity, and Socioeconomic Status. Journal of Adolescent 

Health, 47(3), 290–296. https://doi.org/10.1016/j.jadohealth.2010.02.004  

George, L. (2021). Kanduras ‘Khaleeji style’: Investigating Gulf masculinities and dress. Critical 

Studies in Men’s Fashion, 8(1-2), 73-91. http://dx.doi.org/10.1386/csmf_00033_1  

Ghryani, G. A., & Omar, H. A. A. (2021). The role of social networks in improving mental 

image of public relations department in service institutions–an apply study on uber and 

careem companies as a model–: ية لإدارةدور شبكات التواصل الاجتماعي في تحسين الصورة الذهن  

. مجلة العلوم الإنسانية و–بالتطبيق على شركتي أوبر وكريم أنموذجا–العلاقات العامة في المؤسسات الخدمية  

131-148), 2(5الإجتماعية,  . 

Glanz, K. and Bishop, D. (2010). The role of behavioral science theory in development and 

implementation of public health interventions. Annual Review of Public Health, 31(1), 

399-418. https://doi.org/10.1146/annurev.publhealth.012809.103604  

Gonçalves, T. A. D. F. (2018). Demystifying Saudi Arabia: Is Western Fashion Changing 

Middle East´ s Most Segregated Country? How to Approach It in Business Terms? 

https://doi.org/10.1111/j.1460-2466.2005.tb02658.x
https://doi.org/10.1080/08923640109527071
https://doi.org/10.1371/journal.pone.0110087
https://doi.org/10.1016/j.jadohealth.2010.02.004
http://dx.doi.org/10.1386/csmf_00033_1
https://doi.org/10.1146/annurev.publhealth.012809.103604


91 

(Master's thesis, Instituto Politecnico do Porto (Portugal)). Retrieved from: 

search.proquest.com  

GÓRSKA, D., ŚWIERCZ, K., MAJCHER, M., Małgorzata, S., MAJCHER, M., PIKULICKA, 

A., … & KULBAT, M. (2023). Influence of social media on developing body image 

dissatisfaction and eating disorders. Journal of Education Health and Sport, 22(1), 56-62. 

https://doi.org/10.12775/jehs.2023.22.01.005  

Grabe, S., Ward, L. M., & Hyde, J. S. (2008). The role of the media in body image concerns 

among women: A meta-analysis of experimental and correlational studies. Psychological 

Bulletin, 134(3), 460–476. https://doi.org/10.1037/0033-2909.134.3.460  

Grammer, K., Fink, B., Møller, A., & Thornhill, R. (2003). Darwinian aesthetics: sexual 

selection and the biology of beauty. Biological Reviews, 78(3), 385-407. 

https://doi.org/10.1017/s1464793102006085  

Griffiths, S., Murray, S. B., & Touyz, S. (2016). The prevalence and adverse associations of 

stigmatization in people with eating disorders. International Journal of Eating Disorders, 

49(4), 381–394. https://doi.org/10.1002/eat.22475  

Grower, P., Liu, J., Lohse, B., & Smith, S. W. (2019). The effect of peer-related comments on 

body dissatisfaction and risky weight loss behaviors among US college women. Journal 

of Health Communication, 24(9), 709–719. 

https://doi.org/10.1080/10810730.2019.1666474  

Grower, P., Ward, L. M., & Trekels, J. (2019). Expanding Models Testing Media Contributions 

to Self-Sexualization. SAGE Open, 9(2), 215824401984890. 

https://doi.org/10.1177/2158244019848905  

Grunig, J. E., & Hunt, T. (1984). Managing public relations. Holt, Rinehart & Winston. 

https://search.proquest.com/openview/1a10f0e82a7e41efc184163192463eff/1?pq-origsite=gscholar&cbl=2026366&diss=y
https://doi.org/10.12775/jehs.2023.22.01.005
https://doi.org/10.1037/0033-2909.134.3.460
https://doi.org/10.1017/s1464793102006085
https://doi.org/10.1002/eat.22475
https://doi.org/10.1080/10810730.2019.1666474
https://doi.org/10.1177/2158244019848905


92 

Haddad, F. G., & Dhoest, A. (2023). Beauties and Beasts: The Representation of National 

Identity Through Characterisation in Syrian Lebanese Pan-Arab Dramas. In The Palgrave 

Handbook of Screenwriting Studies (pp. 485-506). Cham: Springer International 

Publishing. http://dx.doi.org/10.1007/978-3-031-20769-3_26  

Hall, R. (2016). Light supremacy vis-à-vis non-white immigrants as racism in the 21st century: a 

question of color. European Scientific Journal Esj, 12(29), 62. 

https://doi.org/10.19044/esj.2016.v12n29p62  

Henderson-King, D., & Henderson-King, E. (2005). Acceptance of cosmetic surgery: Scale 

development and validation. Body Image, 2(2), 137–149. 

https://doi.org/10.1016/j.bodyim.2005.03.003  

Henderson-King, D., & Henderson-King, E. (2005). Acceptance of cosmetic surgery: Scale 

development and validation. Body Image, 2(2), 137–149. 

https://doi.org/10.1016/j.bodyim.2005.03.003  

Henriques, M., Patnaik, D., Henriques, M., & Patnaik, D. (2020). Social Media and Its Effects on 

Beauty. In Beauty—Cosmetic Science, Cultural Issues and Creative Developments. 

IntechOpen. https://doi.org/10.5772/intechopen.93322  

Hirsch, H. (2011). Personal grooming and outward appearance in early Muslim societies. Al-

Masaq, 23(2), 99-116. http://dx.doi.org/10.1080/09503110.2011.580629  

Howell, B., Diessner, R., & Robinson, R. (2017). Self-actualization and the tragedy of beauty. 

Journal of Humanistic Psychology, 60(2), 227-243. 

https://doi.org/10.1177/0022167817696836  

http://dx.doi.org/10.1007/978-3-031-20769-3_26
https://doi.org/10.19044/esj.2016.v12n29p62
https://doi.org/10.1016/j.bodyim.2005.03.003
https://doi.org/10.1016/j.bodyim.2005.03.003
https://doi.org/10.5772/intechopen.93322
http://dx.doi.org/10.1080/09503110.2011.580629
https://doi.org/10.1177/0022167817696836


93 

Ibrahim, N. (2022). Classical standard arabic versus modern standard arabic:a theoretical 

framework الآداب و العلوم ةي. مجلة کلی:إطار نظر ثةيالفصحى الحد ةيالفصحى مقابل اللغة العرب ةياللغة العرب  

  https://doi.org/10.21608/jfhsc.2023.287722 .الإنسانية جامعة قناة السويس ,5)43 ,(150-76

ISAPS (2024). Surgical and non-surgical procedures of CPS worldwide. Available at: 

www.isaps.org  

Islam, S. and Darzi, M. (2022). Understanding the impact of situational factors on green 

purchase intention in retailing: a study of young consumers. Asian Journal of Economics 

Business and Accounting, 273-286. https://doi.org/10.9734/ajeba/2022/v22i23872  

Iwabuchi, K. (2002). Recentering globalization: Popular culture and Japanese transnationalism. 

Duke University Press. 

Izydorczyk, B., Truong Thi Khanh, H., Lizińczyk, S., Sitnik-Warchulska, K., Lipowska, M., & 

Gulbicka, A. (2020). Body dissatisfaction, restrictive, and bulimic behaviors among 

young women: A Polish–Japanese comparison. Nutrients, 12(3), 666. 

http://dx.doi.org/10.3390/nu12030666  

Jones, G. (2011). Globalization and Beauty: A Historical and Firm Perspective. EurAmerica, 

41(4). http://dx.doi.org/10.4337/9781782548188.00009  

Jung, J. (2018). Young women's perceptions of traditional and contemporary female beauty 

ideals in china. Family and Consumer Sciences Research Journal, 47(1), 56-72. 

https://doi.org/10.1111/fcsr.12273  

KAEWPRADUB, N., KIATRUNGRIT, K., & HONGSANGUANSRI, S. (2017). Social media 

use, body image, and psychological wellbeing: A cross-cultural comparison of Thailand 

and the United States. Journal of Medical Internet Research, 19(3), e83. 

https://doi.org/10.2196/jmir.9836  

https://doi.org/10.21608/jfhsc.2023.287722
http://www.isaps.org/
https://doi.org/10.9734/ajeba/2022/v22i23872
http://dx.doi.org/10.3390/nu12030666
http://dx.doi.org/10.4337/9781782548188.00009
https://doi.org/10.1111/fcsr.12273
https://doi.org/10.2196/jmir.9836


94 

Kheir, K. A. (2008). The foreign policies of Arab states: the challenge of globalization. 

American Univ in Cairo Press. 

Ko, D. (2005). Cinderella's sisters: A revisionist history of footbinding. Univ of California Press. 

Retrieved from: books.google.com 

Konstan, D. (2014). Beauty: the fortunes of an ancient Greek idea. Oxford University Press. 

Retrieved from: books.google.com 

Kroon Van Diest, A. M., & Perez, M. (2019). Marital status, relationship quality, and desire to 

avoid pregnancy among monogamous young adult women. Journal of Pediatric and 

Adolescent Gynecology, 32(1), 39–44. https://doi.org/10.1016/j.jpag.2018.07.004  

Kuipers, G. (2015). Beauty and distinction? The evaluation of appearance and cultural capital in 

five European countries. Poetics, 53, 38-51. https://doi.org/10.1016/j.poetic.2015.10.001 

Kuipers, G. (2022). The expanding beauty regime: Or, why it has become so important to look 

good. Critical Studies in Fashion & Beauty, 13(2), 207-228. 

http://dx.doi.org/10.1386/csfb_00046_1  

Laham, M. (2020). Made up: How the beauty industry manipulates consumers, preys on 

women's insecurities, and promotes unattainable beauty standards. Rowman & Littlefield 

Publishers. Retrieved from: books.google.com 

Leahy, R. L. (2017). Cognitive therapy techniques: A practitioner's guide. Guilford Publications. 

LeMarkey, C. and Markey, P. (2009). Correlates of young women’s interest in obtaining 

cosmetic surgery. Sex Roles, 61(3-4), 158-166. https://doi.org/10.1007/s11199-009-9625-

5  

Levine, M. P., & Murnen, S. K. (2009). "Everybody knows that mass media are/are not [pick 

one] a cause of eating disorders": A critical review of evidence for a causal link between 

https://books.google.com/books?hl=en&lr=&id=mbIwDwAAQBAJ&oi=fnd&pg=PR9&dq=Cinderella%27s+sisters:+A+revisionist+history+of+footbinding&ots=h7q737OET8&sig=9lEagS_6UY9hEOMzkwbQFPNwyxU
https://books.google.com/books?hl=en&lr=&id=mbIwDwAAQBAJ&oi=fnd&pg=PR9&dq=Cinderella%27s+sisters:+A+revisionist+history+of+footbinding&ots=h7q737OET8&sig=9lEagS_6UY9hEOMzkwbQFPNwyxU
https://doi.org/10.1016/j.jpag.2018.07.004
https://doi.org/10.1016/j.poetic.2015.10.001
http://dx.doi.org/10.1386/csfb_00046_1
https://books.google.com/books?hl=en&lr=&id=sgPzDwAAQBAJ&oi=fnd&pg=PR9&dq=Laham,+M.+(2020).+Made+up:+How+the+beauty+industry+manipulates+consumers,+preys+on+women%27s+insecurities,+and+promotes+unattainable+beauty+standards.+Rowman+%26+Littlefield+Publishers.&ots=AZXWjium9P&sig=4VngAAoIYm6gUVOB7NN-dpclBoY
https://doi.org/10.1007/s11199-009-9625-5
https://doi.org/10.1007/s11199-009-9625-5


95 

media, negative body image, and disordered eating in females. Journal of Social and 

Clinical Psychology, 28(1), 9–42. https://doi.org/10.1521/jscp.2009.28.1.9  

Levitan, R. D., Masellis, M., Basile, V. S., Lam, R. W., Kaplan, A. S., Davis, C., . . . Kennedy, J. 

L. (2006). The dopamine-4 receptor gene associated with binge eating and weight gain in 

women with seasonal affective disorder: An evolutionary perspective. Biological 

Psychiatry, 60(9), 992–996. https://doi.org/10.1016/j.biopsych.2006.04.014  

Lewer, M., Bauer, A., Hartmann, A., & Vocks, S. (2017). Different Facets of Body Image 

Disturbance in Binge Eating Disorder: A Review. Nutrients, 9(12), 1294. 

https://doi.org/10.3390/nu9121294  

Liebelt, C. (2019). Beauty and the Norm: an Introduction. Beauty and the norm: Debating 

standardization in bodily appearance, 1-19. http://dx.doi.org/10.1007/978-3-319-91174-8  

Lips, H. M. (2016). A new psychology of women: Gender, culture, and ethnicity. Waveland 

Press. Retrieved from: books.google.com 

Lipson, S. M., Stewart, S., & Griffiths, S. (2020). Athleisure: A qualitative investigation of a 

multi-billion-dollar clothing trend. Body image, 32, 5-13. 

http://dx.doi.org/10.1016/j.bodyim.2019.10.009  

Lodi, H. (2020). Modesty: A Fashion paradox: Uncovering the causes, controversies and key 

players behind the global trend to conceal rather than reveal. 

Lofrano-Prado, M. C., Prado, W. L. do, de Piano, A., Tock, L., Caranti, D. A., Nascimento, C. 

M. O. do, Oyama, L. M., Tufik, S., de Mello, M. T., & Dâmaso, A. R. (2011). Eating 

disorders in adolescents: Correlations between symptoms and central control of eating 

behavior. Eating Behaviors, 12(1), 78–82. https://doi.org/10.1016/j.eatbeh.2010.09.008  

https://doi.org/10.1521/jscp.2009.28.1.9
https://doi.org/10.1016/j.biopsych.2006.04.014
https://doi.org/10.3390/nu9121294
http://dx.doi.org/10.1007/978-3-319-91174-8
https://books.google.com/books?hl=en&lr=&id=CzmpDAAAQBAJ&oi=fnd&pg=PR3&dq=Lips,+H.+M.+(2016).+A+new+psychology+of+women:+Gender,+culture,+and+ethnicity.+Waveland+Press.&ots=CL_81iLeuh&sig=pmpuK5eYFaWQWvUsCJ0KJorYgQk
http://dx.doi.org/10.1016/j.bodyim.2019.10.009
https://doi.org/10.1016/j.eatbeh.2010.09.008


96 

Madan, S., Basu, S., Ng, S., & Ching Lim, E. A. (2018). Impact of culture on the pursuit of 

beauty: Evidence from five countries. Journal of International Marketing, 26(4), 54-68. 

http://dx.doi.org/10.1177/1069031X18805493  

Madan, S., Basu, S., Ng, S., & Lim, E. (2018). Impact of culture on the pursuit of beauty: 

evidence from five countries. Journal of International Marketing, 26(4), 54-68. 

https://doi.org/10.1177/1069031x18805493  

Maqsood, A., Batool, S., & Zaffer, N. (2022). Consumption patterns of South Korean Content: 

Cross-cultural acceptance of romance and beauty among Pakistani Youth. Journal of 

Policy Research, 8(3), 329-338. Retrieved from: jprpk.com 

Marasca, D. X. (2020). Exporting and Moulding Ideals of Beauty: Boom of the South Korean 

Cosmetic Industry in the Era of Globalisation. Retrieved from: lup.lub.lu.se 

Markova, I., & Azocar, C. (2021). Body Ideals of Undergraduate Women and the Proliferation of 

Social Media: An Exploratory Study. Family and Consumer Sciences Research Journal, 

50(1), 76–92. https://doi.org/10.1111/fcsr.12412  

Markowitz-Elfassi, D., & Tsfati, Y. (2019). How does beauty shape political television news? 

The effect of Israeli politicians’ facial attractiveness on the tone of their news coverage. 

Journalism, 20(10), 1397–1414. https://doi.org/10.1177/1464884916688548  

Markus, H. and Kitayama, S. (1991). Culture and the self: implications for cognition, emotion, 

and motivation. Psychological Review, 98(2), 224-253. https://doi.org/10.1037/0033-

295x.98.2.224  

Martinez, M., Dixit, D., White, M., & Rieder, E. (2023). Motivations for seeking cosmetic 

enhancing procedures of the face: a systematic review. Dermatologic Surgery, 49(3), 

278-282. https://doi.org/10.1097/dss.0000000000003702  

http://dx.doi.org/10.1177/1069031X18805493
https://doi.org/10.1177/1069031x18805493
https://jprpk.com/index.php/jpr/article/view/104
https://lup.lub.lu.se/student-papers/record/9023439/file/9023440.pdf
https://doi.org/10.1111/fcsr.12412
https://doi.org/10.1177/1464884916688548
https://doi.org/10.1037/0033-295x.98.2.224
https://doi.org/10.1037/0033-295x.98.2.224
https://doi.org/10.1097/dss.0000000000003702


97 

Melisse, B., Beurs, E., & Furth, E. (2020). Eating disorders in the arab world: a literature review. 

Journal of Eating Disorders, 8(1). https://doi.org/10.1186/s40337-020-00336-x  

Miller, L. (2006). Beauty up: Exploring contemporary Japanese body aesthetics. Univ of 

California Press. Retrieved from: books.google.com 

Mitchell, C., Dinkha, J., Kononova, A., & Matta, M. (2014). A body of dissatisfaction: a study of 

the effects of media imperialism in Kuwait. American Journal of Humanities and Social 

Sciences, 2(1), 76-87. http://dx.doi.org/10.11634/232907811402471  

Moehlecke, M., Blume, C. A., Cureau, F. V., Kieling, C., & Schaan, B. D. (2020). Auto-imagem 

corporal, insatisfação com o peso corporal e estado nutricional deadolescentes brasileiros: 

Um estudo nacional. Jornal de Pediatria, 96, 76–83. 

https://doi.org/10.1016/j.jped.2018.07.006  

Montemurro, B., & Gillen, M. M. (2013). Wrinkles and sagging flesh: Exploring transformations 

in women's sexual body image. Journal of Women & Aging, 25(1), 3-23. 

http://dx.doi.org/10.1080/08952841.2012.720179  

Mortada, H. H., Alqahtani, Y. A., Seraj, H. Z., Albishi, W. K., & Aljaaly, H. A. (2019). 

Perception of Plastic Surgery and the Role of Media Among Medical Students: Cross-

Sectional Study. Interactive Journal of Medical Research, 8(2), e12999. 

https://doi.org/10.2196/12999  

Nagar, I. and Virk, R. (2017). The struggle between the real and ideal. Sage Open, 7(1), 

215824401769132. https://doi.org/10.1177/2158244017691327  

Nagara, M. R. N. D., & Nurhajati, L. (2022). The construction and adoption of beauty standard 

by youth female as the consumer of k-beauty products in Indonesia. Jurnal Riset 

Komunikasi, 5(2), 258-277. http://dx.doi.org/10.38194/jurkom.v5i2.543  

https://doi.org/10.1186/s40337-020-00336-x
https://books.google.com/books?hl=en&lr=&id=gm0ofss0tJsC&oi=fnd&pg=PP7&dq=Miller,+L.+(2006).+Beauty+up:+Exploring+contemporary+Japanese+body+aesthetics.+Univ+of+California+Press.&ots=hF57-n4mCJ&sig=Sd0DtaMm3sIMBxYIE9GDnAd3NAs
http://dx.doi.org/10.11634/232907811402471
https://doi.org/10.1016/j.jped.2018.07.006
http://dx.doi.org/10.1080/08952841.2012.720179
https://doi.org/10.2196/12999
https://doi.org/10.1177/2158244017691327
http://dx.doi.org/10.38194/jurkom.v5i2.543


98 

Naini, F. B. (2011). Facial aesthetics: concepts and clinical diagnosis. John Wiley & Sons. 

Ogilvie, M. (2005). The semiotics of visible face make-up: The masks women wear.  

Ohannessian, C. and Vannucci, A. (2020). Social media use and externalizing behaviors during 

early adolescence. Youth & Society, 53(6), 871-893. 

https://doi.org/10.1177/0044118x20901737  

Parkison, S. G. (2021). Irresistible Beauty: Beholding Triune Glory in the Face of Jesus Christ. 

Midwestern Baptist Theological Seminary. Retrieved from: search.proquest.com 

Penn, L. (2020, November 4). History of Beauty Standards in the Arab World. Arab America. 

https://www.arabamerica.com/history-of-beauty-standards-in-the-arab-world/  

Penn, M. (2020). Beauty and Body Image in the Arab World: A Study of Influences and Trends. 

Routledge. 

Perloff, R. M. (2014). Social media effects on young women’s body image concerns: Theoretical 

perspectives and an agenda for research. Sex Roles, 71(11-12), 363–377. 

https://doi.org/10.1007/s11199-014-0384-6  

Perloff, R. M. (2014). Social media effects on young women’s body image concerns: Theoretical 

perspectives and an agenda for research. Sex Roles, 71(11-12), 363–377. 

https://doi.org/10.1007/s11199-014-0384-6  

Pieterse, J. N. (2019). Globalization and culture: Global mélange. Rowman & Littlefield. 

Retrieved from: books.google.com 

Pike, K. and Dunne, P. (2015). The rise of eating disorders in Asia: a review. Journal of Eating 

Disorders, 3(1). https://doi.org/10.1186/s40337-015-0070-2  

Piryankova, I. V., Stefanucci, J. K., Romero, J., De La Rosa, S., Black, M. J., & Mohler, B. J. 

(2014). Can I recognize my body's weight? The influence of shape and texture on the 

https://doi.org/10.1177/0044118x20901737
https://search.proquest.com/openview/3b41fd86ea0eb34999be8bac2a336116/1?pq-origsite=gscholar&cbl=18750&diss=y
https://www.arabamerica.com/history-of-beauty-standards-in-the-arab-world/
https://doi.org/10.1007/s11199-014-0384-6
https://doi.org/10.1007/s11199-014-0384-6
https://books.google.com/books?hl=en&lr=&id=QfCYDwAAQBAJ&oi=fnd&pg=PR1&dq=Globalization+and+culture:+Global+m%C3%A9lange&ots=AiBDZKGCFn&sig=lZRsaZdIyxH6asZirtsA6WS6LWY
https://doi.org/10.1186/s40337-015-0070-2


99 

perception of self. ACM Transactions on Applied Perception (TAP), 11(3), 1-18. 

http://dx.doi.org/10.1145/2641568  

Prianti, D. D. (2018). Towards the westernized body: a popular narrative reinforced by men's 

lifestyle magazines in Indonesia. Inter-Asia Cultural Studies, 19(1), 103-116. 

http://dx.doi.org/10.1080/14649373.2018.1422351  

Quinn, S. C., Hilyard, K. M., Jamison, A. M., An, J., Hancock, G. R., Musa, D., & Freimuth, V. 

S. (2017). The influence of social norms on flu vaccination among African American and 

White adults. Health education research, 32(6), 473-486. 

https://doi.org/10.1093/her/cyx070    

Ragalye, R. (2012). (Cos) playing Culture: Reimagining the Kimono in Modern-Day Kyoto 

(Doctoral dissertation). Retrieved from: ida.mtholyoke.edu 

Regmi, P., Waithaka, E., Paudyal, A., Simkhada, P., & Teijlingen, E. (2017). Guide to the design 

and application of online questionnaire surveys. Nepal Journal of Epidemiology, 6(4), 

640-644. https://doi.org/10.3126/nje.v6i4.17258  

Rhodes, G. (2006). The evolutionary psychology of facial beauty. Annual Review of Psychology, 

57(1), 199-226. https://doi.org/10.1146/annurev.psych.57.102904.190208  

Rodgers, R. (2015). The relationship between body image concerns, eating disorders and internet 

use, part ii: an integrated theoretical model. Adolescent Research Review, 1(2), 121-137. 

https://doi.org/10.1007/s40894-015-0017-5  

Sabiston, C. M., Pila, E., Vani, M., & Thogersen-Ntoumani, C. (2019). Body image investment 

in physical activity scale: Development and preliminary evidence of validity in young 

adult women. Body Image, 30, 32–42. https://doi.org/10.1016/j.bodyim.2019.05.006  

http://dx.doi.org/10.1145/2641568
http://dx.doi.org/10.1080/14649373.2018.1422351
https://doi.org/10.1093/her/cyx070
https://ida.mtholyoke.edu/handle/10166/993
https://doi.org/10.3126/nje.v6i4.17258
https://doi.org/10.1146/annurev.psych.57.102904.190208
https://doi.org/10.1007/s40894-015-0017-5
https://doi.org/10.1016/j.bodyim.2019.05.006


100 

Sari, M., Ayuningtyas, C. D., Cristin, S., & Rahyadi, I. (2022).  Beauty of women from ideal 

appearance and understanding of beauty standards: a literature review. INFOKUM, 10(5), 

Article 5. https://doi.org/10.58471/infokum.v10i5.1124  

Sari, N. T., Nurmasitoh, T., & Maulina, L. (2022). Social media use and body dissatisfaction: A 

study among female university students in Indonesia. Heliyon, 8(1), e08513. 

https://doi.org/10.1016/j.heliyon.2022.e08513  

Sawalha, I., Shamieh, J., & Fendi, U. (2017). Insights on the influence of the attributes of the 

arab culture on crisis communications. International Journal of Crisis Communication, 

1(1), 21-28. https://doi.org/10.31907/2617-121x.2017.01.01.04  

Seo, Y., Cruz, A. G. B., & Fifita, ‘Ilaisaane ME. (2020). Cultural globalization and young 

Korean women’s acculturative labor: K-beauty as hegemonic hybridity. International 

Journal of Cultural Studies, 23(4), 600–618. https://doi.org/10.1177/1367877920907604  

Shahani-Denning, C. (2003). Physical attractiveness bias in hiring: What is beautiful is 

good. Hofstra Horizon, 14-17. Retrieved from: hofstra.edu 

Shen, K. N., & Khalifa, M. (2020). Facebook Usage among Arabic College Students: 

Preliminary Findings on Gender Differences. International Journal of E-Business 

Management, 4(1), 53–65. https://doi.org/10.3316/informit.012298742644432  

Shen, Y., & Khalifa, M. (2020). Gender differences in the use of social media for news: The 

mediating role of perceived news knowledge and perceived social presence. Computers 

in Human Behavior, 102, 137–146. https://doi.org/10.1016/j.chb.2019.08.001  

Shoraka, H., Amirkafi, A., & Garrusi, B. (2019). Review of body image and some of 

contributing factors in Iranian population. International Journal of Preventive Medicine, 

10(1), 19. https://doi.org/10.4103/ijpvm.IJPVM_293_18  

https://doi.org/10.58471/infokum.v10i5.1124
https://doi.org/10.1016/j.heliyon.2022.e08513
https://doi.org/10.31907/2617-121x.2017.01.01.04
https://doi.org/10.1177/1367877920907604
https://www.hofstra.edu/pdf/ORSP_Shahani-Denning_Spring03.pdf
https://doi.org/10.3316/informit.012298742644432
https://doi.org/10.1016/j.chb.2019.08.001
https://doi.org/10.4103/ijpvm.IJPVM_293_18


101 

Silva, D., Ferriani, L., & Viana, M. C. (2019). Depression, anthropometric parameters, and body 

image in adults: A systematic review. Revista Da Associação Médica Brasileira, 65, 

731–738. https://doi.org/10.1590/1806-9282.65.5.731  

Singh, J., & Kaur, R. (2021). Influencing the intention to adopt anti-littering behavior: an 

approach with modified TPB model. Social Marketing Quarterly, 27(2), 117-132. 

https://doi.org/10.1177/15245004211013333    

Sisti, A., Aryan, N., & Sadeghi, P. (2021). What is beauty? Aesthetic Plastic Surgery, 45(5), 

2163-2176. Retrieved from: https://link.springer.com/article/10.1007/s00266-021-02288-

2  

Slevec, J. and Tiggemann, M. (2010). Attitudes toward cosmetic surgery in middle-aged women: 

body image, aging anxiety, and the media. Psychology of Women Quarterly, 34(1), 65-

74. https://doi.org/10.1111/j.1471-6402.2009.01542.x  

Spiller, H. A., Griffith, J. R., Guze, T. L., Ricks, S. K., & Zane, H. (2020). Characteristics of 

individuals seeking treatment for compulsive sexual behaviors in a substance use disorder 

treatment setting. Sexual Addiction & Compulsivity, 27(1), 30–46. 

https://doi.org/10.1080/10720162.2019.1678379  

Steroidal, A., de Faria, J., Nicaretta, B., & Boriani, F. (2011). Autologous fat transplantation 

versus adipose-derived stem cell–enriched lipografts: a study. Aesthetic Surgery Journal, 

31(6), 682-693. https://doi.org/10.1080/1022298.2011.1678379 

Stice, E., Shaw, H. E., & Marti, C. N. (2013). A meta-analytic review of eating disorder 

prevention programs: Encouraging findings. Annual Review of Clinical Psychology, 9, 

289–315. https://doi.org/10.1146/annurev-clinpsy-050212-185544  

https://doi.org/10.1590/1806-9282.65.5.731
https://doi.org/10.1177/15245004211013333
https://link.springer.com/article/10.1007/s00266-021-02288-2
https://link.springer.com/article/10.1007/s00266-021-02288-2
https://doi.org/10.1111/j.1471-6402.2009.01542.x
https://doi.org/10.1080/10720162.2019.1678379
https://doi.org/10.1080/1022298.2011.1678379
https://doi.org/10.1146/annurev-clinpsy-050212-185544


102 

Suk, L. (2019). Beauty in black and white? race, beauty, and the 1926 fox film photogenic 

beauty contest in brazil. Latin American Research Review, 54(4), 909-926. 

https://doi.org/10.25222/larr.4 

Swami, V., Coles, R., Wilson, E., Salem, N., Wyrozumska, K., & Furnham, A. (2010). 

Oppressive beliefs at play: associations among beauty ideals and practices and individual 

differences in sexism, objectification of others, and media exposure. Psychology of 

Women Quarterly, 34(3), 365-379. https://doi.org/10.1111/j.1471-6402.2010.01582.x  

Swami, V., Frederick, D. A., Aavik, T., Alcalay, L., Allik, J., Anderson, D., . . . Zivcic-

Becirevic, I. (2010). The attractive female body weight and female body dissatisfaction in 

26 countries across 10 world regions: Results of the international body project I. 

Personality and Social Psychology Bulletin, 36(3), 309–325. 

https://doi.org/10.1177/0146167209359702  

Tang, L., Rifas-Shiman, S., Field, A., Austin, S., & Haines, J. (2022). Self-reported total screen 

time and viewing modes are associated with body dissatisfaction, disordered eating, and 

cosmetic surgery intentions among young adults. Nutrients, 14(10), 2027. 

https://doi.org/10.3390/nu14102027  

Tiggemann, M. (2004). Body image across the adult life span: Stability and change. Body Image, 

1(1), 29–41. https://doi.org/10.1016/S1740-1445(03)00002-0  

Tiggemann, M., & Slater, A. (2014). NetGirls: The Internet, Facebook, and body image concern 

in adolescent girls. International Journal of Eating Disorders, 47(6), 630–643. 

https://doi.org/10.1002/eat.22345  

https://doi.org/10.25222/larr.4
https://doi.org/10.1111/j.1471-6402.2010.01582.x
https://doi.org/10.1177/0146167209359702
https://doi.org/10.3390/nu14102027
https://doi.org/10.1016/S1740-1445(03)00002-0
https://doi.org/10.1002/eat.22345


103 

Todosi, R. E. (2014). Westernized ‘Easthetics’: Understanding Surface, Depth and Individuality 

in Contemporary Modest Wear: An Ethnography on Hijab Wearers and Designers in 

Britain. Nottingham Trent University (United Kingdom). 

Trafimow, D. (2009). The theory of reasoned action. Theory & Psychology, 19(4), 501-518. 

https://doi.org/10.1177/0959354309336319  

Van Den Berg, P. A., Mond, J., Eisenberg, M., Ackard, D., & Neumark-Sztainer, D. (2010). The 

Link Between Body Dissatisfaction and Self-Esteem in Adolescents: Similarities Across. 

https://doi.org/10.1016/j.jadohealth.2010.02.004  

Verplanken, B., & Tangelder, Y. (2011). No body is perfect: The significance of habitual 

negative thinking about appearance for body dissatisfaction, eating disorder propensity, 

self-esteem and snacking. Psychology & Health, 26(6), 685-701. 

http://dx.doi.org/10.1080/08870441003763246  

Vignoli, L. (2018). Branding strategies and social media influence on the consumers shopping 

behavior as the keys to success in the Chinese beauty market. 

http://hdl.handle.net/10579/12321  

Vuong, A., Jarman, H., Doley, J., & McLean, S. (2021). Social media use and body 

dissatisfaction in adolescents: the moderating role of thin- and muscular-ideal 

internalization. International Journal of Environmental Research and Public Health, 

18(24), 13222. https://doi.org/10.3390/ijerph182413222  

Wilcox, Dennis L., Glen T. Cameron, and Bryan H. Reber. Public relations: Strategies and 

tactics. Pearson, 2015. Retrieved from: books.google.com 

Williams, S. (2024, January 25). The Evolution of Beauty Standards Throughout History. 

VANCHIER. https://vanchier.com/the-evolution-of-beauty-standards-throughout-history/  

https://doi.org/10.1177/0959354309336319
https://doi.org/10.1016/j.jadohealth.2010.02.004
http://dx.doi.org/10.1080/08870441003763246
http://hdl.handle.net/10579/12321
https://doi.org/10.3390/ijerph182413222
https://thuvienso.hoasen.edu.vn/handle/123456789/9880
https://vanchier.com/the-evolution-of-beauty-standards-throughout-history/


104 

Woekel, E. D. (2005). Dancing mosaics: influences on the body images of elite adolescent 

female dancers (Doctoral dissertation, University of British Columbia). Retrieved from: 

open.library.ubc.ca 

Wolf, N. (2002). The Beauty Myth. New York: HarperCollins. Retrieved from: alaalsaayid.com 

https://dx.doi.org/10.3389%2Ffpsyg.2021.648289  

Wolff, K. (2021). COVID-19 vaccination intentions: The Theory of Planned 

Behavior, optimistic bias, and anticipated regret. Frontiers in Psychology, p. 12. 

https://dx.doi.org/10.3389%2Ffpsyg.2021.648289  

Xie, Q. & Zhang, M. (2013). White or tan? A cross-cultural analysis of skin beauty 

advertisements between China and the United States. Asian Journal of Communication, 

23(5), 538–554. https://doi.org/10.1080/01292986.2012.756046  

Xu, X. (2019). Is “Beautiful Female Something” Symbolic Capital or Symbolic Violence? That 

Is a Question. SAGE Open, 9(2), 2158244019850236. 

https://doi.org/10.1177/2158244019850236  

Xu, Y. (2019). Social media and body dissatisfaction: Investigating the attenuating role of 

positive self-presentation and collective self-esteem in the social media context. Journal 

of Health Communication, 24(9), 720–729. 

https://doi.org/10.1080/10810730.2019.1667848  

Yamamotova, A., Bulant, J., Bocek, V., & Papezova, H. (2017). Dissatisfaction with one's own 

body makes patients with eating disorders more sensitive to pain. Journal of Pain 

Research, 1667–1675. https://doi.org/10.2147/JPR.S133425  

Yang, L., Ji, L., Wang, Q., Xu, Y., Yang, G., Cui, T., … & Zhen, S. (2022). Vaccination 

intention and behavior of the general public in China: cross-sectional survey and 

https://open.library.ubc.ca/soa/cIRcle/collections/831/831/items/1.0077038
http://alaalsayid.com/ebooks/The-Beauty-Myth-Naomi-Wolf.pdf
https://dx.doi.org/10.3389%2Ffpsyg.2021.648289
https://dx.doi.org/10.3389%2Ffpsyg.2021.648289
https://doi.org/10.1080/01292986.2012.756046
https://doi.org/10.1177/2158244019850236
https://doi.org/10.1080/10810730.2019.1667848
https://doi.org/10.2147/JPR.S133425


105 

moderated mediation model analysis. Jmir Public Health and Surveillance, 8(6), e34666. 

doe: 10.2196/34666 

Yang, Z. J. (2015). Predicting young adults’ intentions to get the H1N1 vaccine: An integrated 

model. Journal of Health Communication, 20(1), 69-79. 

https://doi.org/10.1080/10810730.2014.904023  

Zamani, E. D., Giaglis, G. M., & Kasimati, A. E. (2015). Public relations crisis and social media: 

An investigation into extant and prospective consumers’ perceptions through the lens of 

attribution theory. Journal of theoretical and applied electronic commerce research, 

10(2), 33-52. http://dx.doi.org/10.4067/S0718-18762015000200004  

  

https://doi.org/10.2196/34666
https://doi.org/10.1080/10810730.2014.904023
http://dx.doi.org/10.4067/S0718-18762015000200004


106 

Appendix 1: Survey Questionnaire  

Dear Friend,  

You are invited to participate in a research study titled "Social Media Influence on Self-

Image and Motivation for Cosmetic and Plastic Surgery in Kuwait." This academic study aims to 

investigate our perceptions and attitudes towards cosmetic and plastic surgery in Kuwait. If you 

agree to participate in this study, you will complete an online questionnaire. It will take you 

about 20 minutes to complete the survey.  

The study is approved by Kansas State University's Institutional Review Board 

(IRB#12260). No known risks are associated with this research study; however, you may stop 

anytime if you feel uncomfortable responding to any questions.  

By continuing with this survey, you affirm that your participation is optional, you are at 

least 18 years of age, and agree that the information may be used in the research project 

described above.  

To continue with this survey, click "Continue" or "Exit" to leave the survey. 

- Continue  

- Exit  

 

Filter Questions  

Are you a Kuwaiti individual? 

A. Yes  

B. No (skip logic to exit survey) 

Are you aged 18+?  

A. Yes 

B. No (skip logic to exit survey) 

 

Q1 

In the following question, please tell us how frequently you use the following social media 

platform daily.  

Social media Never 

(1-2 

hours) 

Very Little 

Time 

(2-3 hours) 

Moderate Amount 

of Time 

(3-4 hours) 

Most of the 

Time 

(4-5 hours) 

All the Time 

(Longer than 5 

hours) 

Facebook      

Instagram      

X (formerly Twitter)      

TikTok      

LinkedIn      

Snapchat      

Pinterest      

YouTube      

Google+      

Tumblr      

WhatsApp      

Other 

(specify) 
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Q2A 

Please indicate the extent to which you agree or disagree with each statement by selecting 

the appropriate option from the scale provided. 

Question Strongly 

Disagree 

Disagree Neither 

Agree nor 

Disagree  

Agree  Strongly 

Agree 

I frequently encounter cosmetic and 

plastic surgery content on social media. 

     

I feel more inclined to consider cosmetic 

and plastic surgery after viewing such 

content on social media. 

     

Social media content about cosmetic and 

plastic surgery enhances my knowledge 

about these procedures. 

     

After watching social media content on 

cosmetic surgery, I believe that social 

media is a reliable source of information. 

     

I often feel pressure to conform to the 

beauty standards I see on social media. 

     

 

Q2B 

Please indicate the extent to which you agree or disagree with each statement by selecting 

the appropriate option from the scale provided. 

Question Strongly 

Disagree 

Disagree  Neither 

Agree 

nor 

Disagree 

Agree  Strongly 

Agree 

Exposure to Western beauty standards on 

social media positively influences my body 

image. 

     

I frequently view the images of beauty on 

social media as favorable comparisons for 

my body image. 

     

The positive feedback on cosmetic surgery 

posts on social media impacts my self-

esteem. 

     

Positive comments on social media about 

different body types boost my self-image. 

     

Social media inspired me to embrace my 

unique beauty and body positivity. 

     

 

 

 

Q2C 



108 

Please indicate the extent to which you agree or disagree with each statement by selecting 

the appropriate option from the scale provided. 

 

Question Strongly 

Disagree 

Disagree Neither 

Agree 

nor 

Disagree  

Agree  Strongly 

Agree 

Seeing Western beauty standards on social 

media leads to a negative perception of my 

body image. 

     

I believe my self-esteem is negatively 

affected by the beauty standards depicted on 

social media. 

     

I often feel dissatisfied with my body after 

viewing Western beauty standards on social 

media. 

     

I experience negative feelings about my 

body when comparing it to Western beauty 

ideals on social media. 

     

I am more aware of my body's flaws when I 

see Western beauty standards represented on 

social media. 

     

 

Q3A 

Please indicate the extent to which you agree or disagree with each statement by selecting 

the appropriate option from the scale provided. 

Question Strongly 

Disagree 

Disagree  Neither 

Agree nor 

Disagree  

Agree  Strongly 

Agree  

I believe that having cosmetic surgery would 

help me feel better about myself. 

     

I think cosmetic surgery is an excellent way to 

improve my self-esteem. 

     

If I could afford it, I would consider having 

cosmetic and plastic surgery to make myself 

feel happier. 

     

People are more socially rewarded when they 

improve their appearance through cosmetic and 

plastic surgery. 

     

I would seriously consider cosmetic surgery if I 

thought it would help me advance in my career. 

     

 

                               

 

Q3B 
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The following questions are designed to know your intentions to undergo cosmetic and 

plastic surgery, influenced by exposure to Western beauty ideals on social media. Please 

indicate the extent to which you agree or disagree with each statement by selecting the 

appropriate option from the scale provided. 

Question Strongly 

Disagree 

Disagree  Neither 

Agree nor 

Disagree  

Agree  Strongly 

Agree  

I am currently considering cosmetic surgery 

to improve my self-image. 

     

I see cosmetic surgery as a personal choice 

that I am likely to make for my satisfaction. 

     

If a relative underwent cosmetic surgery and 

were pleased with the results, it would make 

me  

more open to considering it 

     

After viewing Western beauty ideals on 

social media, I feel more inclined to 

consider cosmetic and plastic surgery for 

myself. 

     

Social media exposure to Western beauty 

has increased my interest in learning about 

cosmetic and plastic surgery options. 

     

 

Q4 

Please indicate the extent to which you agree or disagree with each statement by selecting 

the appropriate option from the scale provided.  

 

Question Strongly 

Disagree 

 

Disagree  Neither 

Agree nor 

Disagree  

Agree  

 

Strongly 

Agree  

I feel that people important to me support 

the decision to engage in cosmetic and 

plastic surgery (CPS). 

     

My friends' views on cosmetic and plastic 

surgery influence my motivation to consider 

it. 

     

The opinions of celebrities or influencers on 

social media about CPS impact my 

motivation to engage in such procedures. 

     

I am motivated to consider CPS because I 

perceive it as a socially accepted practice. 

     

The encouragement from my social circle 

would significantly increase my motivation 

to undergo CPS. 
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Q5 

Please indicate the extent to which you agree or disagree with each statement by selecting 

the appropriate option from the scale provided. 

 

Question Strongly 

Disagree 

Disagree  Neither 

Agree 

nor 

Disagree  

Agree  

 

Strongly 

Agree  

I believe that undergoing cosmetic and plastic 

surgery (CPS) can improve a person's self-

esteem. 

     

In my opinion, the benefits of CPS outweigh 

any potential risks. 

     

I feel that people who have had CPS generally 

strongly influence others in society. 

     

My attitude towards CPS is positive because 

it can enhance one's appearance. 

     

If I believed CPS to be effective, I would be 

more likely to undergo the procedures myself. 

     

 

Q6 

Please indicate how likely or unlikely you are to agree with each statement by selecting the 

appropriate option from the scale provided. 

Question 

Extremely 

unlikely 

 

Unlikely 

 

Neither 

unlikely 

nor 

likely 

 

Likely 

 

Extremely 

likely 

 

Seeing images of cosmetic procedures on social 

media makes me aware of the potential risks 

involved. 

     

I believe that frequent exposure to cosmetic 

surgery posts on social media could lead 

someone to underestimate the risks. 

 

     

After viewing cosmetic procedure posts on 

social media, I feel concerned about the 

possible complications. 

     

 

Demographics 

 

1. Gender 

a) Male 

b) Female 

c) Prefer not to answer.  

2. Education: What is the highest level of education you have completed? 
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a) Less than high school 

b) High school graduate 

c) Some college 

d) Diploma  

e) Bachelors degree 

f) Higher education (e.g., master's and above) 

3. What is your yearly income? 

a) Less than 10,000 Kuwaiti Dinar 

b) 10,001 - 20,000 Kuwaiti Dinar 

c) 20,001 - 30,000 Kuwaiti Dinar 

d) 30,001 - 40,000 Kuwaiti Dinar 

e) More than 40,000 

4. Marital status 

a) Single 

b) Married 

c) Divorced 

d) Widow/widower 

5. Occupational status 

a. Student 

b. Employed 

c. Non-employed 

d. Others 

Please answer the following questions to inform us about your experience with CPS. 

1. Have you performed CPS? 

a. Yes 

b. No 

2. If yes, is your intention to perform CPS for medical reasons? 

a. Yes 

b. No 

3. If not, do you intend to perform CPS? 

a.         Yes  

b. No 

 

Thank you for your participation. If you have any questions about this research protocol, please 

contact Mohammed Alfares (malfares@ksu.edu) or Nancy Muturi (nmuturi@ksu.edu). 

Questions or concerns about your rights as a research participant may be directed to Lisa Rubin, 

Chair, Committee on Research Involving Human Subjects, 203 Fairchild Hall, Kansas State 

University, Manhattan, KS  66506, (785) 532-3224. 
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