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MMMM Bi

Tbia iciveeiigaticm is m endeavor to ascertain too

different factora that influenced • group of seniors ebo

hare taton organised courses In home Kconoalcs throughout

their college training. Aaetre of the leek of authentic in-

formation in regard to toe atotivee tbat influence people in

the selection and purchase oi clotbing, and in accordance

witb eone of the suggestions n»de by ifla a Etbel ?belps, (1)

tlil* survey of a group of people »ith similar intereata and

education »as attempted.

Sinee there is a laak of organised infonaatlon on t tie

selection and porebaae of olotblng and tbe verioua motives

tbat influence tbe purebaaea of tbe consumer, it la hoped

tbPt by this investigation, e fe* Helpful facta end augges-

tiona may be diacoverad and made eveilable for the conauner's

use.

At tble tioe, there seem to bo five tea Jor reasons for

euob a atodyi

X* For tbe writer berself to become acquainted with

tbe poaalbllltlea or tbe problem and to secure sufficient

information to carry on tbe Investigation successfully.



2. To acquire eoaie information »e to »h«t extent

Kansas state grloulturel collage seniors h«ve applied their

training to homo eoononlcs.

S. To furnish authentic information from an organised

proop In regard to tbe factors that »ffeet the purchase

elot hing.

4. To aid In m understand tap; of the motives that la*

fluenoe tbe individual in tbe purchase of clothing.

5. To contribute authentic d»t? to tbe existing Infer*

aatlon re;**rdin~ clothing purchasing habits of tbe consumer.

RETIS, OP LITEP'TOTS

as a anil for this study of tbe factors that Influence

tbe clothing purchasing fa'blts of the Individual conaumar.

It aeoma necessary to define and discuss s few terms that

will ooour throughout the study. 31nce thla survey la ooo-

eernod with sons of tbe factors that Influence the purchase

of clothing It seems expedient that goods, utility, econom-

ic -cade, desires, wants, demand, motives, habits, eustoias,

Tiilna, Turohaain and consumption, should be cfrefullv de-

fined end those not Included In later diaeuasloaa sill be

explained at thla tlae la the order used bove.

According to Ely, (2) goals pre anything capable of

satisfying * bomaa sent, end possessing utility} utility is



the power to satisfy vasts ahleh may be serious, frivolous,

or even positively pamlelooat t»»lr oblact Is that wblob

give* them wtlll'7 In the eeonomle seme .

geoaamie geeds ere tfeeee (8) ahieta exist is quantities

less tbsn snff ieieut to ertlafy ell eente for f.*mi charac-

terised br (5) itenrclt*, eost and emetaaneeablllty. use's

deelree w the primary motives of his activity. They are

the dyaamie forces anleta, in order te settefy his w»ote»

motivate his behsvtor (4). ¥eey rise In eoueeloosnees ei-

ther Instinctlvel? or freai external stimuli, ftants ape

really tastes (a) ehieti have been repeated ao often that

they occupy the ooeeeioue attention of the individual tm he

attempts to satisfy hie went*. MMMNNl to Ely. de*and is

desire whloh la lntenae enough to lead to purchase, aotives

for florohase *•• (6) soleetive sr emotional, primary or

r*tiona. Habit Is reported selection (?) of the sane thing.

Ceetoma are h*bits follower* by messes of people. »s habit

is faeter la limiting Ma choice rod consumption of r.he

individual, ao custom limits the eholoe and consumption of

societies sod nittlaos.

johnsoo says. "Value expressed in terne of none:

is taosn in economics as price. 1
' ioroueslng then is (9) te

obtain or seeuxe ac one's wu by paying or primlaing to pay

e -Tics, consumption includes ail the prooveses (10) in the



see «T goods to the satiei'aefcion of biwa rati. .reductive

Mi—Titlnn (11) la the use or goods la the prednctlng of

other materials! final eoseSBption ia tba use of goods is tb*

direct setlafaetioB of aanta.

In order to understand tb* different ooiivw tost af -

feet the pursheslnr habits of individuals* a suzvey of wont

esse ssoaoadsts as? ia regard to individual aants ami da>

aires , will be helpful. Aooordi.it; to Career there are at

lemt three kinds of desires tr.at supply us sttfc Motives

for economic petlonj toe desire vor action tee desire Tor

esteem, and tba daelre for material goods, v.ben so incuire

•by -nan display abet aa cell ccaaoals activity (IS) as dis-

cover nt onee that It la boeaese they feel easts oblate they

eia to sstlefy. Man In season aitb tba lower anieala b»e

certain prleary sects lor food, clothing, end abelten there

are also bodily aants for rctterlel things, seeosdary aants

are beauty, frlea&s, sociability, Lerltti, ieosladge, sad

rirbteousuasa. ass) particular task of any eeoeomie order

(IS) la to secure the beat possible adjustment between the

vents of society and the asms of supplying? those aants.

Bature Fids ec in supplying us Mrsfc soeie fund'aental needs

such as sir. aster, ligbt, etc. There ete other needs that

Sea only be satisfied by individual effort* and these ars

tte ones tbet are continually enlarging sad groeing. For



», instead of being satisi'led * ltb eufflcient food,

an wishes « psrtioolar diab. Instead cf tbo skins of am*

|Wii f3r covering, .i« desire* • suit of clotboe. Instead

of • tent or a nolo In o rook for shelter, nan desires "

bOtWS tO llV* io.

Demand is tno eatlsfection doi-ived from goods or exper-

iences tbet bring -bout c Jaelre for a repetition of that

satiaf action, canau.ier'a danend for clothing ha* b*en siassl-

flod by Outnllllg (14) into ganorel demand (de^nd for

clothing <m socb ) I oX«bs or tj«?oup demand (varies in degree

of radiealness which tba consusaor sects* In style, msdol,

and price )( and imllTiflual demand (differs cltb his testes

and likings). i>*taod (15) denotes effective desire, tuit is,

doslvs cojplod with the ability to psjf tba current price

for the desired ohjest. Toe gnooval 1st of deaead is tbet

it vorlas directly with changes in the intensity of seats,

e&d inversely -ltb ebwges in the prices MM suet be paid

for the goods, .ban iesMeal insressos or daereases readily

ii response to prise, oh.-cgea, it la said to be elastic.

Mors desire for s commodity is not a demrad (IS) bet bseonss

effeetlve if intense enough to l*»d to ?crc'.,ja©. Doasnd is

the Tolo.ua of purchases of a commodity that sould be aade

at • given price. Tne quality am ejuantlty of the individ-

ual demands deterulaae, to a great extent, abat sill be a-



.

vrilr-ble for tbe eonnwr't aw end the prlee that sill be

UMIM'I'T to pay for it.

According to Ely, motives eueh va the endeavor to

a»tisfy ona'a personal vents for eelf-m^intenance, self-

preaervntlen , and tbe striving for the welfare of other* , »re

actuated by offeetlee for other Individual*, other Import-

•nt aotivee (16) wbieh be auggeets are tbe desire to gels

tbe esteem of one's fellows, tbe desire for power, tbe de-

sire for activity for Its own eetoe. and tbe desire for re-

ligion. Under tbe preesure of those motives, buaan beings

strive to poesees certain tblaga wnJeh ere called "goods"*

In examining these motives It aepecrs tUst tbe ooes

shiob are eonoerned eitb tbe acquisition of economic good*

end lnfluenoe tbelr consomptlon, ere those tbet should be

considered In • study of individual ourcbaeing heblta. Toe

elnesee of goods or utilities (17) which satisfy human aanta

are divided into materiel things end personal services. A

consider•tlon of cone of tbe motives tbet Influence the pur-

chase of noeds would bs included In a aommary of tbe Inform-

atlon concerning smte and deslrea.

ssnta r.rm eo far from being satisfied that most men

meat cork, cot beemoee of the pleasure they may darlve from

tbe exorcise of tbelr eapeelttee, or to give sn outlet to

tbelr natural energies of brain or muscle, but because they



aeed or crave the goode tt»ir mgei will buy. since the

deslro for a commodity o*rmot bo satisfied without the abil-

ity to i)py for It, on* em readil- see the reason for the

economist's definition for It.

Consumption la tbe phase oi life which, to moat people

faes isny problems (1Q)> it involves asny Interrelated prc-

eeaeee lei these ere little understood by tbe Individual

himself. Cbolee la generally influenced by use, while using

la sorely tbe f 1b«1 step wnlcb cbolee begun. It night be

a»id tbst the Individual *a e consumer has three seperete

problem; cbolee or budget asking, marketing or buying, and

the using of concrete commodities, consumption effects con"

trol end cwld>nce of tbe lnduetrlel activity, leads to tbe

problem of cbolee »nd of valuation. It la "a "eboosera" of

economic goods Hat consumers play their **>rt In the organ-

ization and direction of industrial affairs. Tbe problem of

eoneottptlon both es e» Individual process significant of

daily living, end no a collective nroceaa significant for

Its economic results, Is fundamentally t problem of cbolee

of selection between values* Hoyt devotee an entire chapter

to e*eh of the factors she considers M oneouaeloual" effect-

ing tbe consumption of tne consumer. These factors «rej (19)

interest, geographic environment, nationality, culture, orlee

Incme end lsss. Tbe state *»? affect tbe eoneumotlon of
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people la several eeya (20) j It uy provide trmm witr. cer-

tain aervicee, It any prohibit or regulate the eonaumptlOB

of certain srtlelee, or It my Modify conenmotlon by nffact-

ing the relative prices of goods In the market rbroo^h ite

system of taxation. In otfcer words (81), eoneomption la

non-rcttionallsedj the conauoer does not Josow what be wants

la such a way tb«t ho co select It with exeetltofle anon It

la displayed upon the market. I trial and error methec la

about the beat tbat can be hoped for. Furthermore, the con-

sumer la often unable to select the eoanadltlea which will

neat bla requirements wen when their desirable av»-lltiet

are f airly well known to bla. Tbere are three reasons for

tblas there la a aoercity of objective teata for tie hub 11-

ty of the eooauuer'a gooda, goods can In soae caeea be

weighed «nd measured, tfcey sill leod themselves to ebemleal

or physical testing. Such objective teata -src belntj devel-

oped only slowly And are applicable only In • relatively

small field, so many commodities which the conawaar eeea

are "bundlea of utilities", tbey serve not one purpose bat

several. Tbo consumer's problem la not eolved by the mere

exiatenee of teata of quality, be must know and be able to

apply tbfjau The consumer falls back upon prlco as a crite-

rion or quality. The final outcome of all tbeee factors la

the satisfaction of bown desires or needs. Carver eonaldera



tlon (22) a* consumption of Goods ic tbe product ion

of other <sooas» «nd the consumption of goods for the direct

satisfaction* derivad. That these rro not constant footers

Is explained through (23) tbo variation between individuals

er groups, v-rittion between piece* , end the variation be-

tween times.

The factors generally considered Important in ordo/ to

understand consumer acm*r.d , etui wblcb ere being studied In

this review of Infemotion ^re tbe standard of living, the

individual income, nersonel habits, sooiel customs, fashion

and stylo, advartinlmg, e:id tbe education and experience of

the consumer.

?aetora ere the cnuseo (24} tbet produce a result,

hence tbe choice of tbe abo«e group, -i'ue stand vd 01 living

(85) is a o»stoa»Ty or habitual eeale of living* Sly and

flicker say the standard of living is tbe ataouat of necessi-

ties, comforts, and conveniences which people ore aeoustomam

to enjoy. <ecorAing to Tuci'or (2»5), a staaderd of living is

a measurement of life expressed in • daily routine siiieb is

determined b? income end conditions under ahieh it 1b earned,

economic end eocl-il environment, a*d the cipneity for dis-

tributing tho lncorae. Tbe clous etsrdard of living is tbe

product of tbe ideals and resources of its members wblcb,

in turn, modify criteria and indicate whether tbe group has



M
reached the "ideal" steward of living or whether tb«j an

unable to toeep paee ritb fhe progress of civilisation. There

is a conatsat, though irrspulT rise or change in the stene>

«rfl of Hvinr as clvills"tion becomes more complex, indicat-

ing tbat the standard is the remit of environment , irolod-

lng time, in Addition to income, contained with elnss individ-

uality. Tba desire for a higher standard of living doeidea

the alaimun pay denandat by Industry, and operates to in-

crease earnings. Too ««ar people live eeoordlnr to their

socl«l set without consciously def "...ing their own standards

(87). eoanting tho eont of aatntainlng tram, or balancing

the coat elth the ratnm In "durable satisfactions of life".

lystrom reminds ns th*>t while standards appe»r *he same,

there are man? factors which vary tbsa (88), »*»»<; afcleb

ere raslal characteristics, far-tonel or individual differ-

artoee. historic changes, gmcgrepbie variation, occupational

and social variation, differences in education "od natural

ability, the slae of the family, end finally the amount of

aealtb and Insane* Sblle the eonsurw as an individual or

alaas nay be lad, stimulated, diverted, or otherwise inflo-

anoed In buying (89), there are certain roughly ascertain-

able Holts to tbo effasts anion may be exneeted to follow

attacks on the will of -he eonavaier. There are certain

limits be;ond which his earning power will not let him to,
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there are others less certain which limit big buying usleaa

bis savings impulses are atifled, tuere arc social and com-

mercial bablt barriers to oonauracr diversions, and last of

•11 > the appeals to the consumer may partly neutralise e<-efc

otbar by their multiplicity* The well-being, laoral end ec-

onomic, or any mm or class sill bo determined for the most

part by tba standard bo aecepts. Every ami abould aim at

giving !.le children at least aa high a standard aa bis oaa

(30). aad as flood an opportunity of realising it.

The personal laooae is an important cojs id ration as

so lni'luoooo in tba purchasing habits of tbe individual.

Money abicb comes to the family regularly or within a apee-

iflod time (31), abetbar as aompensatlon for aervlcee or for

tba uss of property, is considered Income. It is not the

sis* of tba Income, but tba amy it is spent, abicb determin-

es whether tba Individuals Ml successful in obtaining thoae

things abicb *•« believed to bs moat worth while in life.

The economic organisation of society being on a pecuniary

baaie glvea great importance to tba money income of the con-

aomer (38), since tba poeaeeslon of this money income gives

him power to command goode and servlcea wbleb be wlsbas te

eonawacr. Bslte informs us *b»t the reel income of people

and tbelr consumption are very similar since b«v1dp» of in-

dividuals are generally in the form of money aad not of
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goods, and tboa e»n be described and Neaejored «• physical

thlnrra and aarvJca* which bo receives or considers. 7b* In-

torn eencent »*>y bo poshed furtbar, and lneooe thou bt of at

• flow of aatltf actions received during a stated ported of

time. Tela iv-y be called the "peychle Income". Von ieser

(SS) soyo. "The higher the income, tbe more alowl? the value

of 00007 sill bo lowered oa t:« lneorae Increases. ° There

are soorees of Inoooos ra tbe aervleoa of voaeo. Smert

telle us ti,»t tbe unpaid services (84) esope both notice

ard aeseesment In the calculation of mono? Inoome. Too

services oi the bowsowlfe *ro ae ameb » source of r*«l in-

eo-ie as though they bad been puro'toaed In tbe morkot , and

tfcsy nmoont to let ua cay, one-iiftn of the vine of tbe

goods boegfafe and sold In tbe market. There are dlffereneea

In the qualities of goods. The aaaajarlsons of mono;.- incomes

ever neriod of time fall to reflect properly these Improve-

merits. Tbe sorkingmea nos spends ols lncoias fog coaaodlvlea

quite differently from those ior which tbe sorklagman of

1850 epent fcis. Comparisons between ooantrlee ore rendered

lnexao- for almil"r reasons. Tbe none; income frlla to

account for *uCb thlnR8 "• leisure, more congenial oocups-

tloo, improved <3ereonal relatione , the growth of freedom,

good Movement, and ©flection. leisure, for exeaple, al-

though not directly purchased Is, nevertbales a , a quasi-



eonnodity, and one to which people divert their eonsumption

me their lneo«ee becoae lnrger. ffielte iiforas os (SS) that

there ere lnecpjelltlee 1b the use of income i-ideh oocur

through differences In the Innate abilities of individuals

cod differences In Inheritance of property «nd environment

.

Habit le repented selection (36) of the seas thing.

K*n Is 8 creature of Instincts ->nd habits (57) end much of

tl-e eeoaomle activity of the individual bee to be Interpret-

ed »» the working out of lastlnet sod h<*it. ffe apeak for

example of such things t>s the Inst loot of workaaosbip, the

h*blt of Industry, end the beslt of sarins* U of the in-

stincts (53) te :d to find habitual forav of outlet. However

(59) , the progress of society depends In great part upon the

willtaS*ess of the individuals end groups to glee up the

bnblts aaJ customs and to adopt neu ones. Thie ellllngneae

In tern depends open greup reedlneea to edalt old habits to

revlcloning. In the l*st resort (40) , all habits ere forc-

ed in the services of Instincts, end the greet itejerlty of

bwaen inatinets function by being Modified through training.

The formation of habits (41) by the individual* of erch

generation Is an essential condition for she perpetuotion

of customs, and custom la the principal condition of ell

social orgs:: last Ion. 'ecording to Parker, ell anew, activ-

ity (43) la untiringly actuated by the demand for realise-
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tlon of the instinctive seats. In organising mb'i Instinc-

tive nature (43), bsblt baeoaes the ally of the status quo

end the foe «f whatever Is ass and different, 'ecordlng te

Janes, bsblt Is tee enoraooa fly sbeol of society. Its aoat

precious eonssrvat ive agent. For example, the flrat set-

tlers la thla country (44) endeavored st ones to reproduce

living condltloaa hero as they b'J been experienced In the

other country. They triad for e tie* to aaka their houses

of stone like tbs cottages they had left la England, regard-

less of tbs feet that sood see sore economical here, iiow

an habitual Interest often-tlaes refuses to budge ebon con-

ditions change la very sell illustrated shea people novo

from one locality to another. They cling, for instance, to

old diets which may be difficult to obtain, and hesitate to

try now foods. Purchasing resolves Itself into form of

habit (45) because the consumer soaee to expect certain

satisfactions froa a eoaaodity froa previous experience with

It.

Social customs are groep baaite and as auoh, influence

each individual. ecordlng to Ely, custom la tbe result of

habit (46) and la coatl -amiy broken into by our tendency to

iaitats a leader who proposes a new line of action. Customs

sad traditlona, shiobare deep seated and based on emotion,

sentlciont, and aifectlon, change less frequently than con-
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action- sbisb In many cases 1b superficial or • thle ve-

neer. Ic •>«!' society tradition affects ?wr t.hrofhte on t>e-

lltics.l, soolsl, en« religleee srbjects eMle custom !e com

important In ebweb end religion. Custom la sne of tbe fac-

tors In owr environment that Is erpecliUly important In de-

teralnlns the steward of livliiE»

The origin of tbe stsnd-Tfl of living <«7) le only par-

tially reveeled by stody of the Individual. It la neeee-

ary net only to consider tfco eoclil inheritance bat also

the total environment In order to appreciate » particular

stmiilejd end to understand the strength of habit and custom

in the eoneuoritiOD of cowaodltiee. Bomam netare olth Its

fundament »1 tendencies Ml lta net work of habitual reac-

tions (43) la tue ineeeepeble basis for tbe study of boman

choloee. There la a constant bettle ssged among classes,

nations* end raeos, on tbe basis of tbmir level of eonswsp-

tiaa. 7hc competing oow»r of the level of consumption (40)

depends not on whether M is hlnb, but whether It is sffl-

elant. if peepla to proportionally ;noro efficient In their

production than they ore in tbe esnunt of their consumption,

thee tboy ocn bold tboir o*n e.gainst the lewer level groups

Indefinitely, the habits of individuals and custoaa of the

groups (SO), as tbay affaet tbe consumption of goods, are

necessarily important limitations upon tbe freedom of choice

:



As habit Is • factor Halting the choice and consumption of

tbo individual so custom limits tr.e cbolce end eoneuoption

of societies end nationa.

Feabion Is the prevailing style (61) at say given

tire. That f esbiou Is not a trivial matter <aay b« aown by

tbo aaount of money spent annually for elotLlog and beauty

culture, unllto changes »bieb occur in every progressive

nation (52), changes in fasblon even though frequent, do not

necessarily mean progress. In fast tee opposite is often

the esse. Hew fashions In drees may lead us forward, but

jvst as often they lend us backward. Toe distinction be-

tween that vblob eonstltutuee progress and tbat wfalob is

characteristic of fesfcloo Is extremely important. In the

cpse of tbo former, tte sabstitute is elmoet always better

than the eld, ant better adapted to changed environmental

eondltons; In the latter c<*se, tMi la rarely true since

f ssblon can thrive only la e aoelal environment. The larger

the social group and the more advanced lta organisation, the

more Important will be the place accorded to fasblon. in

email eummuiiitles where the population rarely Changes ex-

cept when a new generation la born, fasblon is of relatively

little importance. Ridicule and acorn ere the ssnetlons

which force people to follow f ration, and the dissenter Is

powerless before then. To defy successfully a fashion which

has been accepted by the eommenity at large, one moat have



ead prestige back of lite* Today there are no Ian

which mats* us accept a f aabion. J.o fashion Is imposed upon

an individual by ciwil force. Oenerally, the acceptance or

rejection of e f ssbloa is left to tbe individual ead be is

free to aelce ble deelsion as to what Lis set ions sill be*

Tbe reels of fashion is large end is becoming increasingly

ec aitb tbe rapid a.vanceaent in met bods of manufacture. As

clothing is no* beooelng cheaper doe te the sodarn Method of

Manufacture, fashion is touching more and sure the different

articles sore until today there is little that Is free from

it. Tbe desire for approval did not die out as «an passed

throogh tbe different stages of civilisation. One of tbe

chief value* of clothing is that it enables poo pie to ad-

vertise themselves in a aey < be* wili *in tbe attention end

euslretlon of others. As e natural outcome of this, there

|M beer, c IsssMMI Mi ono das ha distinguish itsoU fron

enotbsr by tbe amount and t-,pe of clothing worn, benee dlf-

forenoea in style end quality, colors sere used from e*rll-

est tlaoa as a mesne of distinguishing the members of one

social group f roa those of another. Up te the esrly part of

tbe seventeenth century, in eastern nations It was possible

to locate tbe social status by tbe clothing worn. asonoale

ability is inclined to take tbe place of family position In

any parts of 'jaerieaj whet a person seer* to be no longer



la m important «r *b*t be baa. IB • very subtle say, It la

possible to display to tba world through the medium of dross,

the financial ability end tbua indirectly tno eoclal atatua

of tbe wearer.

According to tbe supreae court, advertising la tba

mere Identification and deemription apprising of quality

end plane. It baa no other object tban to draw attention to

the article to be eold. Sales promotion and rdvertlei:«g

(53) are wonderful alda then they go with the tide of con*

uner demand, not tboy appear helpless when In opposition.

Fashion and populrr trenda in usage ere determinants against

bleb many an elvcrniainG campaign and asll-leid plan be*

•job* to pieces. Duneen In "XarVmtlng* Ite problems and

Methods ", explains advertising as eeleemanebip on paper,

having the same function aa e member of a sales force; M
may be suggestive of wants, and desires; It nay be education-

al, but It doe* :.ot oloae a sale. Advert la tog may be said

to build up three general classes of demand; (34) expressed

conscious deaanfl Indicated In vbat la purchased at tbe pres-

ent time; unexpressed conscious demand, whereby plans are

-.ado for future purchases; subconeoloua demand, Indicated In

bat tbe consumer wests to see on tbe market with the poeal-

billty of buying. Jdvertisl^g tends to c reete these desires

(55) ablcb become demand and find expression in selecting
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consumer's goods to satisfy the following desires; tbe de-

sire for necessities, tbe desire for comforts, and tbe de-

sire for decencies and luxuries. In attempting to reacb a

decision in regard to tbe possible selection of some goods

designed to satisfy some desire, tbe consumer is confronted

vitb tbe multitude of (56) appeals to bis fancy. A few

years ago tbe consumer was concerned witb tbe simple task of

going to tbe store and getting tbe necessary article. How

tbe consumer iB confronted with selection, and often In ad-

dition Is confused bv many different appeals In the form of

advertising.

The education aid experience of the consumer, is an

especially strong force in determining what clothing will be

selected and purchased. There is a tendency (57) for con-

sumers to vary the amount of money tbey spend for consumable

goods, in direct proportion to the variation in their money

Incomes. Tbey rarely Increase their expenditures without

first having had an Increase in their income, because tbe

standard of living of each consumer is more or less definite-

ly fixed, and consumers as a whole have on hand at any

time very little reserve money. The broad conclusion that

women alone buy forty-eight and four-tenths percent of all

merchandise for family use (58) and aid in the selecting of

twenty-three peroent more, thus buying practically seventy-
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see owe ant of all the products v: ; in the ton*, lndleetee

that the rlrl should r:*ve deflrlte trpirinr. ccneertiing. the

dirties of a eonevner. Housekeepers ens ioereas* their a-

bility by practical experienee, and sdd to their knowledge

in oiociag poreb»*ee, by teo»ing that efficient buying is

based set only on priec, but Is rise concerto* rirfc e con-

sideration ox value, quality, rear, future inveetwestj by

-uowiug tbe awrlta w virions kinds of distribution met nod*

j

by kuovlug nA eoeperrtlng is e^oroe lest of stete and n*»

tlocal laws governing tee stanisrd* of handling raw and aan-

uf*etured product*, and kuosiag boa to identify asNfnctured

product* tbroBgto their trsdensrfcs, labels, aed Advert is log j

by kneeing ibs beet methods ef icwwfaotore and tte imaUtA

qualities ei various textiles} by personal experiments and

tests, keeoing definite records of «tl purchasing and oo-

opsratloD trite organised consumers. The points Jest, aade

are also enpbaelsed by both BaHerston and 'ndrevs. The

effisient buyer of textiles most keow the appropriate kind

of elotb to be used for tbe oeeeelos (39), sore or less do-

tertutied by tua aeare, oolor sad doelgn; know sbat she oan

afford to pay for itj ic.om abet valve she should be able to

get for eoney expended; sad kee* abstbsr tbe oaterial she

raoeivee is obnt it ia repreeented to be. Vbe problem of

pureUasiug (ui) reeolvea itself into those phases; tbe quae-



tlfcy of poroheelBE b? rtmm, irhoK Uj twy, when to buy, hou

cmb to tor, etti tbe aothoA of psylng for tl* purctroo. Tbe

Retail wwlwt'i Organ taction fourrf thn* abe+hor tho son-

•oner Dots « ooimcdlty or not, rod tfce oonjtifcy aho buys,

depends upon the else of tbo lncone, too rel«tlve expected

ecMifretioiae, Ml fcnblts in tmyJpc cciiaedJ.tiee, and the

prieee of tblc end o'ber r-rt Seles. Tbe technology of cod*

ttaptlen la concerned sith tbe protection (61) free aiirep-

roEorttlon aetl frradi eite euppiylng Information act only

In r*R« a to abet quality la Rood but also rtift la beat for

ow purpose, and abat ie bast not only la Itself, but also

best la proportion to price. Tbe couau.aptloo of awry indi-

vidual (02) Include* aouo ltetaa tbet ere puysieally acces-

sary, eoue tbet are desirable but diepeneoble. gooc tu>t ere

enjoyed but aca-essential, aot sosa tbat tbs individual re-

gards as quest ioeable. 'a en additional, eld in training

any act of speeding sfcoeld be tested by Its affect on tbe

broader social group* end tble tost .tay be applied In tvo

«*ya; ea regarde the forward loofcLg results en tbe spender*

tbose for snoa the spender la responsible.

In order to aMUe tbia Invest Igu ion a* ec. .prebar. a lve

a« possible, p study baa been -*de of tbe available date

froa previous Investlotions concerning tbe pwrotaee of

elotblns* Tbe varlooe atudies and sorveya »re sumsarlsed In



tbe folio* lag orders guwuioutei activity, eooraereial la-

Yeatlsatlona »od collage ro»e*rob.

cooordiag to tflas Hath 'Brian, on* of tbe unit lmport-

snt functions of tbe Bureau of Bom* Loooosaies (U>> Is to

carry on research end to disseminate information tust will

help In tbe batter utilization of agricultural products to

tbe homee and la the country. Tu* Division of lextilee end

Clotbln- Is concerned attb aaaiating woman la making * »**•

oe^nomleal and satlsfaetory selection and utilisation of

those fibers tost are a part of our agricultural progra.u.

projects undertaken are, proper clausing and csre of tost lias

vtleb considers problaaa in temperature and press urej siting

properties; researeb la durability baa bean began la tbe

experiment of testing eLoots from * hotel la wasbiagton.

Clothing for children baa been studied. Tbus by studying

from various vleepolnta tbe diff icultiaa being encountered

by consumers la tbe retail aarket, tbe Bureau baa bean able

to point tbe amy to • aura sane and eeooemloal utilisation

of America textile prodoets and la many oases to iatorwot

eoaeumer requirements to tbe oroducer effectively.

f- study of clothing expenditures of eigbty-elx fam

families of Franklin County, Ver.aont , reported by tbe Oalted

States Department of "rricvlt'.'re *nd Bureau of Extentioo of

tbe University of Vermont shows that tLe clothiag standards



of Vermont (64) ere sot ao high M ere tboae of Kentucky,

Ohio, or Alabama. Moreover, If the clothing expenditurea

for Vermont «re compered altb tboae for tan otbar et^tea

Included In tbe study toy Elrkpatriek (c.s.r.,*. Preliminary

Keport at, Mimeographed ) It la found tbat tba Vermont fern-

llloa have spent leae In doUori, and In percentages of all

family-living on clothing, than have the f Antilles of my of

the otber ten atntea. There la ver: little difference In

the omouat epent for clothing by farm and city fanlllea ex-

cept- In faalllea bavl»K relatively lerge Incouea. In

oral, tbe increase altb age Is toe preportlona apent on

beadareae and outer garraanta, la accompanied by c

lag deereaeee In the preportlona allotted, to uadorgarsenta

and footwear. The older glrla *nd their mother* bourht the

moat of their elotblbg ready-mnde, and there are fern

made samsonta for eone over nine yeare of age, and for

busbacaa.

The average quaatltlea and coata of the rt ifforant ar-

ticles of clothing purebmaed by farm f tallies of selected

localities of Ohio (66), Kentucky, Hlaeouri, and Kansea are

•a follovsi tbe average expenditure for clothing for each

family ranged from $800.90 In Banes* to #8fl7.a0 In aieeoorl.

since, homever, the -svora^ va^oe of all faraily living la

blgheet In tboae atatea having t.m blgbeet clothing expend-



Itare, the percentage »i ich doming fore* of the value of

•11 fsally li*la^, 1* preetleally tbe sa»e la alj foer,

states*

Aooag the ai*ay business firm* In foe (totted states,

three have been selected to represent the oomnerelal ftorn

Intersated In the raetter of clothing selection and <wrcha.se

(66). The astropolltan Life KKfcentien service bee »poroaeb-

ed this subject through "Thrift plane" and Budret-eork".

sobs of the literature evellnblo not sM| for policy holders

but else for others interested »re "The Seles Budget ,

"Tbe ?igniflcenee of tbe Budget", "Let Budge* Help", "gen-

ageaent ustbods", and "Bonoc and tbe Budget". Tbe United

States I>op*rt«ant of labor Bureau statistics gives » list,

detet January 1986, of flfty-tro establishments st;ose •*-

pfceyees buy collectively through lnforaul buying clubs es-

tablished and through tbe service of tbe eonmny purchasing

•gent. Tbe wort: of tbe telephone eon^any, which hes differ*

eat org.pnls«tions In tbe different states, is of interest

because of strt Is being done bore in Kaaees and In Nebraska.

Tbe division in Kansas oonduets e department which Is en*
corned with the savings *nd Invest seen a of the employee*.

The eraployaaa fill out a oard givieg '.selr expenditures .'.'or

each south and return it to the local office. From the

Northwestern Bell Division in llebraska, comes the bulletins



•Thrift* mA "Jteoossj" rad "Expense Record". On* Interesting

lllostration of boa the coatpflsy's plan la being carried out

easing the <3mnloy»es apoearad In *he coupany asgeslne (67)

"rise 'orthwostern Bell", Jnnuwjr, 1980. Hire salary >aa con

a id -mod »ltb the Uw of sue -••tin* s definite aatount for

•act Item of living:*

According to the Knight survey (66) baying by intui-

tion has been displaced by buying to swot the eonsuaor do-

and. whet la of even greater 1 portence (69) la the train-

tag of ovr oleee geede salesase, ao that tney een come in

eonstaat direct contest with our eoatottera, and ceo give

than the kind of constructive ndvica tbat tbeae people are

looking for, and neod.

One of tbe pioneer Invest i^ationa »ua done at the

university of Minnesota undor t.be dlrestloB of .'diss Ethel

Pbelpe. (TO) Tl>» qi>estloan* Ire aba used astaad people to

tttte the materials i-irchas A Id the last too years for eool

or allk service dresses, sad to Indicate tboes parehaaed by

%oe yard, tbosa resdy-raade , and those now In use. The facte

seeer-talned through this stody sere tbat wool sea sore wide-

ly osed than silk for eervloo dreseoaj Materials by tbe yard

sere *»et popular although all other fabries were not e-

queliy popular, "eeurete loforaation was not available con-

cern Ine peonle's ntirebaalnr, nnbita from the neint of vie* of

"



either wholesale or retail seies. Zta relation of atylo to

choice of aster lei for service dreecea could not be ascertain

ed. The uee of trade narloed fabrics for dreecea Ml Halted.

The eoneulsions were that tbera Is need for knowledge of

faerlss} wore should be known concerning tbe purnbeelag

lta of different groups of people e« regards clotutog, nod

concerning tbe basic reus ens or causae underlying a varia-

tion of habits acong auab groups* There Is still s place

for emphasis on fabric study la textiles and olotblag class-

es, especially on standard fabrics, and concerning tbe re-

lation between properties and usee of fabric.

» studj in "Further Data on Perebeelng Habits", was

carried on In 1921, (71) In addition to eome standardisation

work of aa earlier date. Over half of tbe questionnaires

sera froa noaeaakers, tbe remainder were turned in bj teaob-

ors and college students, conclusion reached were t.,at mora

abould be known concerning tbe purebaatng i sblts of differ-

ent groupo of people as regards clothing and concerning tbe

basic reasons or causes underlying a variation of these hab-

its among aweb groups. The study has given information as

to what people buy, none *a to why or abet tbey oupbt to boyi

aora information is needed. Information froa groups i cving

lower laooaes la desirable, out eease method other than tbe

general questionnaire aost be devised In order to obtain snob



date. There le a practical eeeeesity for knowing tut pur-

eheslnn habits of different groups because of the away types

represented In textiles »ud elothing classes, for • slsdlsr

reason definite Information ait~ut be desirable concerning

pranpt living In different .eogr aphis* 1 region*. Tbe entire

servey of whieh this study Is b pert indieatop that there la

still * nlaee for emphasis on fabric study In textiles and

clothing el««s work, especially on standard f«brlos> and

relation between tbelr properties and use. Tbe stele bsarted

response *nfl *ld« s :rsi*l Interest in ft. is piece of work

should pre** to be sufficient eneooragmmant lor future Is*

vestigatlon «lecg sinilrr lines.

Tbe purpose of this study (72) wee to determine tbe

Bl3« ef porehas tog center* from which farm faniline usually

boy certain eomaod itiee } for »ot articles tboy seuelly de-

pend upon neighboring village* and for want articles they

wjoelly go to the larger and move remote cities, iiost of

tbe f-allles gave tbe came of one vlUeo* or eity as the

usual buying center for ocmaoeityj but few mentioned teo

cr three centers for certain rrtleles. Almost sixteen \*r

eent ef tbe families reported that they purchased glngnmi

or pereales in two centers • stockings, women's shoes, and

cotton goods for afternoon dresses, were bought in different

cities. Rubber goods, and, to a aoro limited extent, aim's



and boy's Btcet, socio, shirts, overalls, rubbers, were i»»

ehaeed locally. The cities of ewr 10,000 nopoi««tion ere

little patronised for the above ertlolee. They -em patron-

ised iwaever for woman's ana children's ciot-Mug. mw'i «nd

boj'a setter clothing, 'nd to a less extent, for the «1w

Ito.i3 of house furnlsblnge. ainor articles if -asa's and

ehlldven's clo;hina sro bought In cantors from six to nlao

alios eeej, oat In general the more expensive artlelee of

clothing for all members of tfco family are bought In centers

ten Of more miles distant, seventy per oent of tfae 336

families bougfct on* M uora artieles from mail order boose*.

?be number of families buying any of the eommodltlPe from en

agent, a delivery truck, or nt auction la Inconsiderable.

Conclusions reacted »*ere t! at these femlllea tend to boy

groceries, supplies for Mi bouse, and tfce more ordinary

artidea of clothing In too small centers near borne, but go

to a larger euntcr <* e gre-iter distance for tbelr furnish-

ings, ana still farther paey for items of clothing about

ebleb they ere particular,

"iiotivee for Choice in Purchasing of Clothing" were

studied (73) aanng three groups of people; the trained col-

lege persoaj toe untmlned housewife; th| trained housewife

or buslnees soman. The findings from the study ore listed

in tbe order of their Iraportanoei beeomlngness of lime, be-
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eeuinspaae of color, to replace sorts owt ^ornants, to ee-

cure atttrbl of goad ejwtllty, Dmwm jew-weeta are sell

Ida, lose of tneodlng, ertsertleing , and to ewit -st^e teste.

jort then b*lf of the senen did not folia* • t>i*n of any

Idad in their purebaaing. Bouse*Ifa and bueinesa woaaa

f oilseed a plon awe then oolletje student. Women car* In-

flueaead by presioaa porohBsoo, and wy fa* of the* por-

easeed «t ooo tiae all the genaerite naarto* for the ••on.

The ^uoatiOD efalcb tblo study rtteapted to aasser *a,

(74} to coneuaara ato* w» Ifentity or ••etlon In tbelr por-

lUtu, Btici. observed objectively, nay be stated «c "Ian"?

The first part of It© atudy la s discission of tfce ature of

defend. The second part analyses a series of MM on expen-

diture for elotbinc altfc tba purpose of eetfblleMrg uniform-

ities lo behavior «t vsrloot lncor* lovela. If eoab exlat.

Expenditure for clotbire for tba varioea fmdly eesibera dia-

i>laye aeaa ;sr!:al uulforraltiss. ?be aifo'a expenditure la

unifoi-.a;:' lo*or tlrn that of the hunbonfl, at eecb loeomo

lovol. It ooata r»re to clothe re-role oerAern of the family

tiian male mesbera of the saaa ago er statue* though tba

difference is alight at tba loser age* CUtmna in prise paid

per article wltb obsnge in Ineoraa indicates » stlft in qoal-

ity of article bought. Tba quality and quantity purchased of

tie serious sr tic lee la email shea the price per unit la



large relative to the faally lccorae, cod when the period of

eonauaption for the ertiola la long, aapeelelly If longer

than tbt year of obeervatlon time. pparently, bo—aur, be-

havior of conauacra does follow certain patterna of suffi-

cient uniforraity to appear Is the atudy of their expenditures

baa data for large Duubera are analyeed.

A survey «sa aede to determine whether the tariff ac-

tually affected textile coneueratlon (75) aal If so, la abet

way and how aaaa, end the ef feet on each of the vari ua tex-

tile f lbera. such information would be helpful In textile

aoaf eoturing in foreoeatiug the relative deawnd for varioua

fabriee. It might alao point to the need for an educational

eaapalgn to forsatall undealrable ebengee la clothing beblte.

CorrelPtlona suggest that there ere other faetora Influencing

textile eonauaption to a aweb greater extent than the tariff.

Tteae faetora may include the economic well-being of toe in-

dividual, hia Individual purehaeiBg poser , a aurplua or abort

age In the supply ef the fiber* a ahlftlng of preference

from one fiber to another, the lncreaaad contaerelal ueee of

certain f lbera* and the ahlftlng of fsablona. It will bo

neeeaaary to determine the effeeta of tbeae other faetora on

textile eonauaption before the exact effect of the tariff

etc be definitely known.

A atudy of four Stata luatltutlona of Kaoeae (76} waa



>

aade In order to discover ehat tba Kmtu state Board of

Administration eonaldere tba niaiavo -cnual eoeta and re-

oxlronenta far slothing of ita dependent eoaen «nd girl*.

Tba par capita clotting eo#ta In tba roar Institutions, end

tba approxlaata eoat of en outfit, nre found to ba oraotl-

call? tba seme. Tba differences found In sctual oaney ooata

arc do* to tba aonbar of lnaatee, tba age, tba type of

peraona living lo tba different Institutions and tba differ*

eoee dee to tba larger olotlilng vardroba*

The study of the f actors influanelng tbe (77) sage

earner e perebeaoe nay be aeajmarlaad ea follossi tba overage

earning* of families atudled are <-ot enough to provide for

tba necessities of life; tbe eajority of children are of

aebool "ge and require * greater per cent of tbe Income

apart on tbem than ttiey do earlier or later la life; In most

caeae tbe faailiea studied did not plan for clothing arnend

Iturej a aaall percentage of acnaa bad training In aoboola

regarding eiotblns eonetructloo end aaleetionj relatively

a wU per cent of o.aao bare usrble baosladge la rec«rd to

eoanon fabrleai few of tba eeaen aaderetartl or kao« be* to

•ee a pattern and aafee over garments; eblMren** eiotblns

»«* generally n»de from aoehable oeterlalj In general, ln-

.' atalioent buyinc la a coanoa practice, it la tbe owtbod

used In tba parebeae of more expensive rtiele>* of clothing.



hatt, and eoataj tbe iwjority of swoon t« particular about

tbeir olotblag baeaoaa it gfcian team a goad appaaranae;

social aavfcars do not appreciate tba elgoiriowoe of cloth-

ing la aoolal earvioo.

I atudy of tne "Individual Ue*otlena to 3*11 Known

Braoda of laxtlloe", auonod that (78) tbere la a growing

tendency to purebaao treda-marked taactllaa. Mora branded

f rbriea end graatar variety ere purabeeod for draasos iuea

for other geroonte. Shootings, bl«:»ta* eafl bad spreads,

era mora frequently aoogbt by bnafl tuan other beusebold

text Ilea, sheets loading. Oaalrad braoda ara aara frequent-

ly obtained fron depart-cat stores than froa otbar aouroaa.

Tee principal ra«aon for selecting cpaclf 1c brawls la dur-

ability. 9o.:*n rel; largely upon tbair eas Jaftgaaot at

oaaltty 1c c Loosing uaereuded textiles. Tbe aajority of

ansa ara tilling to accept auostltuta* for a glean braod

because tt lc oftas siXf lcwlt to scout* tba daairaA brand in

a aacll toan. About bluety-por east of tba aoaao reporting

indicate that tbay soul* pay aort la order to bcee a wall

naan braod because of tba laancf aeturci a. _„,_,». „Aa ewaTaBtaa, see

graatar reliability sad satisfaction obt-alned.

according ta a survey on "The porebselns wears end

Baying Hablta of tba waabiagtoo Qnlaaralty student Body" it

«aa found (76) that over balf of tue total axpanditure of
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the mb anfl Nan students ni for clothing.

arymoA the lariat *ert of tbolr elothiag Money for droeeaa.

Tbe average prlee nor drees la .J51.S0, sad tbe aver*** em-

ber of dreeaea bowtbt par ye*r wan nine ana eeveoty-elgtt

hundredth*. The 9rle* r«nge* for somen** aoort eppsrel,

eoata ant shoes, lodleete rather Mgh average pure brae

rirleea for these artle lea.

MMMMM
a renew of the different atudlea pertainl".g to the

aeleetion anrt "wreheae of clothing, revealed" tbe noei for

nore exeat Information on 'nflirldu.il nwtlyee In buying, «m

ejeiBOatefl that there ml.-ht be value In an objective

tlonnalre. The nest taporten* coraWerstlona In making tbe

eeeetleanalre were to be nolo to separate end el**eify de-

elrod Aate, to a*** the time or tboa* aa***r5ng tbe ?t>**-

tlone, «nd to faellltPte tabulation and Interpretation of

the answers. I etud? or tfeia nature require* grove atoll*

arlty (1) »d homogeneity. In order to aeenr* Information

concerning group altb similar Interest* thla etudy a»a

**te aaang tboae atudenta »bo ear* reglatered a* aenlora

at Kansfa atrte Agricultural College, during tbe x'lrat aaaa

ter of 1929-30. The nlnety-fIre abo reaponded provided tbe

Information vblob co.aatltutee tb* bsala of tbla ti aala.



In orde; io eaoartain whether previous trelni c car-

ried ovor luto oolloge ectlvitiea, tie background section of

;ueetioaasire «** demoted to tho various factors tbat

night iofluotiec colloge girla lb the aeloetloa of clothing.

.tealiziag tfant purple interpret questions, differently

sod often do not understand ebat the tunetlou neaaa, the

f irat copy or tbe questionnaire *aa presented to, nod fIliad

out by four aeuiora »..o kiudly consented to answer ttso ques-

tions ao that tue content eua nrreugeuont of Ita aubject

natter oojld be c tacked. Froa fciwlr suggestions tin eopy

aes revieed ana than proaaotad to and snawered by toother

aer.ior. Ml final forot ki prepared sad aiaeegrapbed for

uaa aaj la included la ibe dlacuasioa. In ordor to find

out boa amy anawersd a-sU question Big results vara to-

talled in tabular torn, eod a suoaary of the outstnndlng

According to Tsble 1 seventy-eight of tLo tilnety-nve

aanlora bad aoa* tone scoaoalos training in bigb school, and

seventeen bad bob*. Tula aay tea explained la view of tbe

faet test graduation fr©« bigt eciool for tbia group covered

» period oi thirteen years; fourteen graduated betweoc 1014

and 1822. s period when boa* eeooouiioa a not ao highly or*

genised aa it la now. M tbe blgfc aebool eouraea t»\«m,

eoveaty-t«o oi this group took beginning clothing, oai
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and taaaty aaaaa advaaaad alothia*.. sla toek eoBrsaa la da-

alga • and al* t» fcoa* HMfMBt. boaaa fBroiablaga -ad 1»-

tarlor daaoratloa. OratantSaa froa Ligb tcL»l tcr this

jprowp aaaorred aataeea 1»1« nod 1«W. fortj-tbrac grataa*

Sa l«8o. Taa anaaera for -efala p*rt ci tba etoftjr ladia

ttmt Mas aara boats oaa yoar »au ana m baas tas yo-

folloalBfl graduation, ylxty-ta© aatared eolloga the yaar ot

graduation froa blgb acnes!, aad toe I'— ladsr ait oar taagat

aabool or eaters* ewaaaralal aetialtiae during tba iutarta.

The eeataaleat of ifclrty-tbree eaeaero* 1» addition to

teentj aaeau yewa. b*ee been epeat a? tola group it variooe

baalnaaa positions. ?be sesepat loBo reported aara llbrwy

ark} clerklag in bank, offloo, aaj etere» aaaaagraakf * aat

ooakYsspInf, teanty-seven taagat ssueeX bst aoau .;rodu«tl©n

froa high asboal aad tba aaalar year la eoXlege. seeen

taagbt aaa yaar, ant oaa teagtot ee-sae yews, tea average for

tbia group beta? tao and aaa-- -if yeure*

?lfty-tnree of tba nlsaty-iive ooXluaje settlors expect-

ad to eoaplets tba requirements for tba J.*lto»tt>gU»a Certlf-

lertee; taelee aojered Sa Foods and ifutritioaj oajers la

ether departaeata raagsd froa oaa to six* Taa tota enroll-

aant (Table I) for tba different eouraoa offarad soon to

vary ansa aara tbaa It actually doaa, baoaoaa se-ae eoureea

ara olactlae, aad ta otbera an axaalaafttaa e*e takes far

credit. Courses taken in other colleges are not listed.



?rellinlnery Inforation

Pld you tf»k» «ny
Yea

Boonomles coo mot In 1.1* school?
So Some

2. Cheek which courses you took In fal.~b acbool.
a. Beginning clothing
b. fdvaneed clothing
e. Design

~~~~~~~~~~~~~~~~
a. »m »QBag,»>ant
e. Otbor courses not listed bero

8* Sbon sere you graduated fro* bleb ecbool?_

4. Business or Professional exper lance
a* Typo of aorfc; number of years In each.

1. Vosra
2.

—
""Yeare

College Inf oraetlon

%•%•

1. Qlvm year you entered College
2. Boat department of Borne Beonomiea sro you .no Jorfn V IriT

S.

a.
b.
e.
d.
e.
f.
R.
b.
1.

Checu the yecr afceo you took there courses, or r.ive
others In Clotblne end Textile course* not listed bore

Dress r«sl^n
Clothing Construction
Millinery _
Textiles

~

' raatapoj

Textile Kconoaiee

&t& BS»£n
try

-

Clothing acoocoles
Other courses

. oorom c Juolor teate*



,

Factors .Met. Influence Individual Selection

Check tbo points cblcb describe 700, or add others *bleb are
deeded, «nd ablet Influence 700 In planning your clotbee*

1. Flcvre;
«. T«ll

1. Slender 3tout graceful -nf-uler

b. Sbort
1. Stout sieuder aroeeful ngiJl*r

c. Average or Median
1. Stout Slender Ungainly Graceful

2. Please check tbe etiareeterlatiee *hleb desci Ibe you.
a. Athletic Eappy High-strong
b. Dignified "1 ependHbie ""other tr<'lti
c« *g«resslve_ "TlracofMl
d. D-lnty Sincere
•• Ret ir kg
l . Cre-free"
g. Viveeloue"

ifreoiae
"TE»ey-goltis__
"Couserv ho

Check es'cb Item descriptive of dresses to your asrdrobe.

1. a.Broad collnre, yokes «nd frills
b.Full snd flaring sleeves
c .Decoration »t s»iet
d.Stiff aeterlwle
e.lonr lines
f.Brlcjbt colors

lino
~~

Soft .jj"terlola
Short line* Curved"lines"

tt.Dell flnleb mS^eFFT"

2. a.Long coll ra

lieut rai colors So lie"

Sblny flHTsrT

b.Vertical llr.es
e.saootb fitting sleeves'
d.Houtr-'l colors

Narrow belts
"bne piece dressee

Dull finish itrnterlPl
figured design "

8. o.Flst collars Bo. collars soft rolling
b.One piece dresi Plain fit V inn sleeve*
C.vertical lines
d.Soft »ntori»l_^
e.BrlRfct colors"*

elaborate deslr-noa materiel
TBderVte stiff High lustre

"

Plola colors Plaids
~~~



selection of color

1. Shot it your favorite color?
2. Cheek tbe colors you choose lor your eioMar..-

Blue 'Yelie
• .Eve:. in* dross

'Red'Oreen -Purple Block 'Brown 'Ten

ftxternoon tiroes r

Street dree*
b. i Inter ooat

"

nmr eoet~" "
e.Hnter bet

"

Sooner bet " i i

S .Drees sboei"""
Street eboee ' '

e.nnaerciotbl:»g" f
- t— r-

—

Z, Bern do you feci ebon set
»»ppy 'Seriooe *sxc it«

e.Yelloa '

ring
id'SOl

t

these colors; Check
eisa -frivolous -Dlctnlf led *0er*

i • i

b.Red "T """

CBlofeT"™ •"
—'T* " 1

d.Bluo "
"

,
~"

e.areori
r. Purple *

g .Brown
b.omnge
1

.
" lak •

"
1 "*

J, Self

5

k. Ten i -—- ' 1

1. Two-tones' '

a. Pirorea ' '
' "

4. Hark your reeaona for choosing colors Indicted fbovej
Broogbt out lights In belr color of eldn

IB lvldoalltyb. -ddod sparkle to eyes
e. B»s become aost practical color for general use
d. want a color different fro>s childhood clothes *

Can be »©rn for various oecnsloi:s
1. Coir: .-sing aorn that partlculsr WIBB

—
g. Uvea besuttful offeet, yet Isn't pronounced
b. Color sad lines sell balanced *

1. Leeds cbara to the coatu-e ———————
J. Used as an accent to the eostoae
if*

--•?•* I*- lo« of s one pbyslcol color ho be ea»baa ized"
1. Physical ebsreeterlstles seem altered
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a. Mde entbuaiaaa to t te soirit of tbe vesrer
B. One color e*ey to a»teb or replace

"

o. Soit»ol« *o y>ur needs
1.Occasion Buelneas Soboo I
2.?ge iaiett lndlviducl_

p. Suitsble -«i*:t. other articles cr co»tu,io
"

q. On* dominant color ia costume * '

r. Doe* not bring out undesirable ptiyBieel trait*
•• Otbar reuaona for cboice

*ttiat luiiueoces Year Selection of > obi let

Marie your flrat cnolce, xxx; second, xx; ibird, x;

1. ?i ice esked, reasonable for material
2. Ctc-jpoT to boy material 'na mm)m articles needed
5. Twltlng edaaufcane of salot for aurchese of rifts

"

4. Kolntjv© or friend insisted on purchase
***

5. Style end aatori»l -vera of novel pattern^
6. Prevailing stylo of sereon
7. Prevslllng atyla of sorssc regardless of

1

; price
e. need of use for "pproarlgtenaea*

8. Clor!: insisted on particular color
"

B. Color een be matched easily —
10. laundering does not fade color
11. Sunlight daaa not have not teeabla affect or, color
18. Material Beamed durable
IS. Material a decided beniTls Jlr.rncla.lly

—
1*. flaying for next year's supply of aeterleT
IS. Material gaara&teed fast color
16. Ijuedlnte need for aeterlsi r aj?ardlear of or Ice
17. a«toriel purebaaad on limited saoont of aboppii.r tl.ne^
18. aoteriel cleaaad ecaily aoaan't a boa soil easily

_

19. Purchased ttartal In nftar-by city dopertaent sales
"""**

20. Jiterial purchased oa a pleasure trip """"""

a. bargain financially special color
21. ordered from city depf.'rt.aent store, Id financed by »3I~~
22. Sent for because you wanted m apeciel aaterlel

""

a. Pall fin Is b s hiny
b. Rcvaraeoie aateri*l aoveiCy

"*""
*

'
' '

23. Sent for because you could not get deal red color

24. Cheaper ftum '-' m'i-' lUL li'us*
25. 'n agent persuaded you in pure baa li.,^

2S. Opportunity to buy something aade in a rorelsn country



87. Firmness of neeve desired
88. Moisture test proved aatarial satisfactory h^rlenlcS'lIy
88. Crushing cloth betseea finders proved no starch present"*

as slilnrr aatarial
50. tust.ro even over surface of notorial
51. Burning test proved notorial of vrio*
88. taeaderlng dett not shrink fibers undffly
33. Material to bo used In aeldog soeclf led SH'iele of cloTb-

Ing; Dross Coot Slip

Factors »bleh May Influence Vw in Selecting

1.
8.
3.
4.
3.
6.
7.
8.

9.
10
11.
18.
12.
14.
13.
16.
17.
18.

Dross
a. Chock xxx se first ebolees w a« second; and x as thW
Price of dress seeded reasonable for notorial
Speelel solos In local stores —
Special sales In near-by stores"

-
Suitable to yoor needs ege_"

color
activity

fitBosonIng In lino end .
novelty style regard lose of' price
One ablcb can be »orn for aore than one •
Can be sorn with different articles of eiotblnF
duce a different costuae effect
Style loads obem to personal appearance"

styu of season

od oro-

Ityle leads cbara to personal epoe* ranee
"""""

Style adds dlgalty to spirit of sparer yowthfolnees
Style end color brine out desirable features mm
Color creates enthusiasm In solrlt of ee"rer

""Color creates entbuslasa In solrlt of
Color not an unusual shade to tire of easily"
Color not effected by sonllgbt laundering"
Dress elll stay elesn readily "TET" care
Dress will not sbos soil easily
Dross affords «nple protection for" bogy
Other factors listed bora

Check the factors which Influence you in select tog boset
xxx, first choice; xx, second; x, third.

1. Heed of a certain color quality
8. wearing a particular brand

"
style ~~

3. color and style reg«rd less 'of'prIce
i. Color to correspond with color Of drels"
3. Color vlll not sboc soil easily
6. Color easily aatcbed

SCO OS
rest color

easily repotred



.

7. special Mice forj
*• *tz* color »hlte bo»e

8. sport boss chosen ——_—

_

e. seol cotton rayon mixed
9. Chosen for stormy soefcerT"""

—————

—

"• ''oo1 cotton aool and silk wool *nd rayon
10. otber factors

"~*~ ""

Cheek tbe r*ctors ebleb Influence you In selecting shoes;
xxx, first choice; xx, second) x, third.

1. Special as See of shoe regardless of price bealtfc sloe
2. Particular aake reeosnended to jroe inTTyle ~~
S. special nate for aporta street areas

—
4. Cbe^n atoe not expected 'To'" be repairST
6. «ay be aorn altb several Costarica because of

Material color pattern
6. Correct site for foot--? noes freedom of movement j

». Military bael r ift French
b. Tblett sole_ """"thin sole

sole
rbKber beel ana"

7. C»n be Kept id ood condition easily;
• • Patent leather c«lf skin kid

8. tippers alll wear out two soles eH'' 'heels
'

9. Shoes chosen for e Use tie conditions ""

Choc',,: the factors which Influence you In selecting • bet;
xxx, first cboee; xx, second; x, third.

1. Sped el sale of pet tern hats regardless of need
2. Bud of season sales, buying for next year
S. U**l sale*, beeavse of need ef het_

"~

4. Bought In near-by city special sales
*» Suitable colon ———

.

'
'

a. Business profession social
b. "go s 1 to f i gure"
o. Color or lope Out lie 1st In the' eyes
d. Conceals less attractive qua lit lee bt features
e. -dds light to the skin tones ,
f. Qivoe expression of dignity

————————
K* Creates spirit ttt rafineaenF"

ft.

b. Deerea«oc size impression of pfayeieml cbarsetariet lea
1. Repetition of sea* physical color tone
Style harmonises altfa otber articles of costu.se

~
"••olw_^shapo^

i>
_appr©pr lateness to indM!u»l '

7. Materlai"rrnTno* a Boa soil etaily —
8. let may be cleaned at hoaa roE

'

rlaweo
1

"easily
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9. Material bonajbt cai bet woe special
a. Specl«l color s lse need of
b, Specie! style .aeteFn slasfJ

Check the factors wblch Influenced you Id select So? a cost;
xxx, first; xx, aecoodj x, third.

1. Muter cost
a. a»teriel because of

1. Color aesve fabric texture
b. speeial SHS of eST^re«s*dIeI7 of priSe"""
a. Bowgbt at and of eeneon sales for next year
d. Bought for limited aeerian tlse "

e. Price esisea, reasonable for ec'E
f « Mil not shoe ueer quickly or soil egafly
g. Hay be worn for «oro than one season
to. Beegbt loolly near-by city e«t«io«: bouae
1. TTXawing

1. Appropriate for cost general souring
8. Hay be replaced e^siTj^ e leaned easily

*

cost
of u se for eogt of

b. local ones c ity sales cSTeloT bouae
o. Materiel '

""

1. Suitable for fjenerel *e«r afternoon «e»r
8. Easily cleaned doesn't alioa soil

"

S. Durable fibre »et>vo finish
*~~*

4. Fast color neutral "" brlRhf"
d. PreTaillnc style """"""""

1. Materiel for sa^aon color style
e. Other factors —

—

—

—

Cheek the footers ebieb Influence you in select Jn^ acces-
sories; xxx, first; xx, second; B, third.

1. Coatoae Jevolry;
a. Color accent iu cost one dominant color
b. Novelty pattern prove lllnr; style
c. Unususi articles S

————

.

1. Bought froa apeel*l sbipnent abroad
8. Beegbt In oeer-b? city

————

—

a. Sent for fro* large eh^tienT'tttfre "
'

"
d. otbsr reasons for purchase



Ctaek jour r«»m for pureb»alng glove*
1. Heed of intended oae lenptfc of sesr
9. SpeeialTleeTTror

». Muter ids w apart
b. Prefaced;-

I

"-clal " Occopetloael
S. a't-srl^l

—

—

—

—

•• Slllt aool c ot. 3D leet taor

4. Color
—

—

—

—

". Complete eoatu.TB hbiwi atyle use
b. Sill not eto* eoll «-'ally QBally cleaned*

5. Other reeaone for pure! using f?lo**e "
*

Cteck yoer reeeon for poreMalns; a eearf
1. Color

• . "ecent for coatowe report dominant color
b. s?ort ee»r e?se'!-l color mat color"

-
2. e»ter i«l-e tyle for efaeon riipirdTeae of nriee
3. EsBll? Cleaned c*m be ro-aecoratoa
4* Protection for ol".--r t>t co?t

~

9* mm with eveoin.r dreas --i't'ernooi. 'area*
6. Other feefcore

port

Cheek joer re*aoa for puroivietog nendiowet iefa
1. specie l eater!* 1 tree 1*1 color etyle
2. Bought on apeelil ealee need

-

of
t. Other reaaona for choice

——_—

.

Check leper toot fsetora In aelactlag ysur clothing

Style eelect**
a.Coat-winter

•port
frjraaeea
cODdereee?

-
d .tettr ofae*

e.Bedroom slippers
f.Bloosere "

«• t>ae
h.Stoei
l.Bat.
. .Olovea
te. i*)ndbif-
l«Se«rf
m^ollar-euff eo't
n.Bandkerchiefa
o.coatotie JeeelFy"
p.Compscta

.

Father 'Slot t»r : ir 'or Pi it- Self Help



Ci ec:< and eunr earefully
1. Do you boy locally? »t«t iifeinl articles
8, «l»t do yaw usually buy in e naigbborins tonn
3. what do yoo Day on tba installment plan?
4. What do you boy end eberge on on aceounii

3. abat garaants do yea usually buy reaay-aaaa
.

6. abet garaants do yon aMM for yourself
f . Ibtt do yon usually bo*e »««« for yoo_
8. *bo does yaur analog lor yaaj notber sister press-

0. CO you «»»r «n? special bread of; crlvo nana of brand
• . preatea Co^ta Shoe* 8*ta -^so

10. Bw» a»eb +la» tfo you »;M*n4 repeTrTn> your ciottiing
. Presses under oear hoee

Chock wbteto fretore inflrenee you in selaetin* your clotbloc
1. seed of garment Cert of
3. Kit of garsant or try log it on
S. Taking tbo opinion of others as to i it_
4. Coafortable feellnr of irsraiotit «hen on
5. *ay goraant is aaae «hore »"*«—,___
6. Peraonel eooro*el of nt l rated lata uoed
7. I)rea» e»n bo keot cleon Pel iy St\ lo
8. 3-raent needs bo altering »beu pure based
8. Sligbt alterations t,ives a aood bcrgalu
10. asraent coat 1* reasonable for material Id scasoa
11. aeteriel la on special sales counter
18. 5boe» on special sale
IS. Buying tb» h*t for the atnpo
14. 'ceeseoriss p:iya a ue« touch to too old goatmac
15. a-rawit will be*r soaring for mora than one gaaeoa_
Id. Otter reaaone for oorcrase

Check or ;lve approximate j<aou:vt» concerning expenses in
college,

1. Do yoo earn all your living in college? ¥es to
8. Receive all money from boota

S. Paying your way fros aaTlnri^
4. working for oart of your expenses

a. balf-ti— loaa tban balT
5. Are yaw naif -aucipor'- in - in College?

a. Partially *llo««tnce froa bona
6. Do you keep * jccora of hot you apand your aoaeyifYaa 80
7. Do yoo alio* * doftnita amount for clotbaeT rea Ha

"

6. Do tns gift* tbleb you raoalva as Christ««a gifts' usually
include a sufficient number for your naada of tbs follo*-
inr:
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a. Bend-are biofe
b. stocking!

'

«. faata
d. stap-ma
e. Taotb-paiW"
f. Poadar

Jfollet *etar_
""Soap
Breaeieroe

ummh .

9. It your clo<-;W ««vt(i in nuaber quality fn"y"-lna
to »©at tbt standard of year 3roapt~s"a So

10. bob aocb do you tbink you spent for eXoTTTlnlTTurlnt: your
rreabaaa year lo Collare

11. Boa auct do you think you epont for clot bin!* flurlnj*
preparation for your Free baas year in eollep*

12. Boa aocb do you t.lnk you tpant at a .soobo lore" TrT
18. .bat are you eoateaplat jnfi tpond In r at e Senior^
14. Bat aocb do you tpand for clothing in taaaar
15. Boa aueb of clot; 1:.;- you buy In

during tee Collogo yasr
16. Boa aocb do yoa utuelly tpand or o lot bins dor It; r: the

Collage yotr dor iu s teelve montbe

i do you use

Budget information

m

.at
i

Ho"^T rent 03 1 for in-

naaer carefully pleato
1. DO you believe In a budgot? ?ot
2. To abat extent do you keep a budget.

a. ..bole year of taolvo aontbt
b. Fa* aontbt (teuton) ______
e. sebaol year '

d. Far tatitur
S. It your bud rer »ccurtto?

aoooraey
4. Katiaata tuat proportion of aoney you tpand for the fol-

io tings
e. Qatar %praentt b. Undergtraesta
e. ccettorlat ______

—»-——-—

4. Op-keep of clothing
1. Repair Clean in r;

2. Svppllee for "elaanlDF at bo«a
"

'ltarian
a. abet proportion of aonay tpant for eToTbing do §H Ultal

on t-coeweaa Jaaalry b. 'rtif iclel floaara
•Fur trjaaing d .B»ndbtBt tp aatcfc coetaae
a.Caeoretlva pint f.Coatoao butt
g.Bandkerci.lefa fa. Scarfa
i.Csllar and eufi tttt J.Hoge
k.otber essential eeeattoriat



ChecV the reasons you feel Import ar, t for keeping

a. Eliminate* the purchase of non-essential

a

b, Prevents undo* expenditure of some living'
e. Allows for purcbs.se of bettor articles of
d. Equalises tha amount of expenses
e. Record of purchase—for future reference
f

.

Prevents undue expenses In wardrobe for
£• Prevents purchase of Interior natorluls
b. Other reasons for keeping a badge

t

Describe the articles you brought with you which you h .ve

not worn since your arrival at College;
Garment 'itu bor ' flasBai

Dresses '

Cotton
Linen ' *

sua '

< 2
."tool '' *

a. '

Coat "»'

i tor
Sprlng__
aiort
Sweater

KM
port
StreeF
Dross

r.'.a

WDiVcr

Sport
nose **"

'5111c' «
""

*

Cotton"
T;OOl

J J



see. I

TABLE I PRELIMINARY INFORMATION

Home Economics Taken in High School
49

•coursea 'Yea *No 'Begin-' Adv- 'Design 'Inter-tH.Mgt. 'House 'Bouse '

•ciothJciotb 1 'Decorl •Furn-'Plenning'
•Number ' VS'l?' 72 ' 37 ' 6 • 1 • 3 • 1 • 1 •SunnS
see. II

'__*.-

Year of Graduation from High School

'Year '1914 '1919'1920 '1921 '1922 '1925 '1924 '1925 "1926 '1927 'Yraiome
NO. 1

".-.-I ' »-__-•. .•-.—
t .|,

12 ' 18 • 43
•

see. Ill

1 Year • 1916*
• Number' 1 •

•- • •__

Year Enrolled Id College

XMt< 1921'
3 '

«.

1922'
2 I

1923'
3 '

1924'
10 •

a

1925'
16 '

,__ i.

2 '— •_.

1926'
50 •

1927'
e '

.... *

Sec. IV Business and Professional Experience

' Teachin:-
'Yeare' 1 ' 2 » 3 • 4 • 5 Y 6
1 NO. ' 7 ' 6 • 6 ' 4 ' 2 ' 1
l___ !_______ •___»___ ' _ •___ «_

' 7 '

' 1 '

' Library

.._>___.
2

Commercial

'

29j '

20 '

Sec. V Speoial Preporation -bile in College

'Courae 'Smith 'pood- "Diet- "Ed'App- 1 Inst. 'h.Ec 'Cloth- 'social '

'BUfcbes'Nutr-'etlos' 'Art 'Admln-'Ed.- ' 'Service'
'Number' 53'12 l 4'3 , 6 , 6 • 6 • 4» 1 '

'« 'nim • • ----- I _______ I ______ » _____ I_____ •_______

'

See. VI Enrollment in college Courses Related to Clothing

i

•Clothing I_~
'Clothing II
'Clothing III
'Clothing IV____
t Textiles .
•costume Design I—
•costume Design II.
•Applied Dealer I__
'Applied Design II.
'History of Costume
•iiouse Furnishings

Sophomore Junior ' Senior*

13 13 '

45 27 12 •

7 48 •

1 6 '

6 SB 27 *

24 ' 20 6 *

7 8 6 •

16 11 1 '

4 1 8 1 4 »

1 1 1 4 i

1 10 22

,

82
89
55
6

91
90
21
71
17
6

38



Tbe Mat Important elements In person ullty tbet Influ-

ence tbe girls In tbe selection of their clotting ere In-

cluded In Table IX. After totalling tbe data available from

tie answers given by tbe girls, It was. found tbet tbe majorl-

ty (Table II section Z) considered tbemsolvea to be of t be

average type, dignified, happy, dependable, sincere and con-

servative. Twenty of tbe tell slender girls (Table II sec-

tion II) shosed a preference for neutral colors, soft doll

f inlsbsd Materials, end a one piece dreas with smooth fit-

ting sleeves. Tba tall stoat girls preferred solid colors,

long lines, flat collars, smooth fitting sleeves and a oae

pleee dress.

Tbe body of tbe investigation ess concerned with tbe

factors ableb might in any say influence tbe individuals

selection of clothing. uostlons aere listed in such a way

that tba Importance given ay one enaver could be esjlly aeen

Slnee it would be impossible in this limited study, to dis-

cuss every feater listed in each case, tbe five moat popular

end tbe three least influential motlvea for purchasing have

been selected for the general discussion and summary of tbe

study.



.

:

TABLE II FACTORS IKPL0EKCIHO IHDIVIDOAL SELECTIOfc

See. I Number Eetlmeting Phyalcel end Mental Traits

Average
Slendar
stout
Graceful
Angular



TABLE II ___
.

S«Q. IX jiumbera Cbeoklng Details Conaidered in Coatume

TALL ' SHORT ' AVE RACE
r* I t-t

1.1 '•»'&* » 3'fe' ft ' ' J» I hi
«.

1 ! f ! I! 1! I* f ' • 1* f* 1
a s a; «;

M
: & : s; 9: s* $

1 r4*

' E1 ITEM

i-:
— —«*•*»*•«-• •»— "•« ««>••* *••* *•«•««•> • *»*•*• * *«»*••.. * •>«»• *.»•* '*..,« ' «_..»
•colon '

» Bright 11 ' 1 ' 1 ' 2 » ' » ' 15 » '1 ' 8 *

» Hautral 20 , 4 , 1 , 7 , 6 , 4 , 1
, ^8 I 5 , 2 r 2 '

J
Solid ' 18' S'l' 8' 8' 4 '1'B' 8' 4 ' 2 •'>»» *-•*•*• ,»«aa ' »*.» >HMM| '•»•» >«««M '—«•'•••• '•.•*• '•*«.«». '•MM •

•i.inae
• Long ' il'5 , l'6 , 4 , 8« 'BO'B' 4 ' 1 '

' short B i

J
• i » ' » 1 ' '2

' Vartlee] IS' 5*1' 7' 3 ' 3 • 1 ' 81 ' 3* 2 ' 1 '

' Conrad ' 16 ' 1 ' 6'2 ,
l l l , 80 , 8» 8

'——1
•oocorat-'
• iJalat 8

J
1

J
• 1

J J J J

2 1 4 | 1

'ajitorial 1

• soft ' 24 ' 4 ' 1 • 7 ' 6 • 4 • 1 • 18 • 8S » 2 < 4 '

• Stiff 2' • 1 • « » «i • 4 •

•D.fiuiBh' 24'4'1'7'7'4' • 16 • 20 ' 2 4 '

'Br.i'inlab 5 ' 8 • • 4 * 10 • 10 '•• *»—»- '«"—•— '*••» '—«•• '«*.»>»i»-..M _l IMWW lMWW« «•—.. 1 »____ mmm '

'Collar* •

' Kouo 12 ' 1 ' ' 2 ' 3 • • e ' 5 ' 5 » 2 •

• Broad ' 12 '

J J
1 • ' 1 » 1 » 4 • 4 » 1 •

' long • • J .1 ' 1 ' 3 '
, 3 , 4 , 4 ,

* Roll ' 18 ' 2 « 5 » 1 ' 1 ' 7 • 15 ' 15 ' ' 1 '

' 7lct ' 15 ' 5 ' 4 ' C ' 1 ' 8 ' 12 ' IS 2 »

*«>••••• 1 ••*• •••*'•—• '*«••- *•«« '»WW«W 'Wnw •»•»» '«•»« '«,•_.•„ 1 •»— "

'Slaeve '

• Pull ' 3 » • ' » » i a • 6 1 6 •
!

' smooth * 23
J

5 j 7 ' 7
J

1 '15 • 20 ' 20 • 2 ' 4 •

•Droaa '

• 1 Piece' 18
J

C ' • 6 » 7 » 1 • 15» 18 » 18 1 2 4 '
1 PiBia ' 11

J
1

J
'

J

8
J

1
J

»» 8 ' 8 ' '
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Through the pwwtl of the answers gives concerning

the selection of ooljr, msny interesting points Mr* re-

vealed. The different details are totalled la Table Hi.

Blue «aa discovered (Table III soot ion I) to bo the favorite

eolor of more than a third of t be grasp end aa* eeed fer both

afternoon and street dreaaee. Kext In laraortonee for all

oeeaatona aere black and bro.n, with tea preferred for aom-

or war. <*»e-tbird of tbo group indicated e preference for

green for afternoon dresses. Yellow, rede, end orchid were

least popular for general wear.

The reactions to color seemed to be definitely psycho-

logic el. (Tabl* III section II) Blue eni Oreen erected a

feeling of happlnees. Blaok produced seriousness, *It bough

brown and whit* sere wore Influential la giving s feeling of

solemnity, hues of red end green brought about a fooling of

frivolity or gelfcy. There aero three times as many who be-

lieved that black gave a fooling of dignity, then of those

who experienced this fooling la regard to wearing bine,

brow, white or tea. In connection with these enswere, e

few Indicated that the style and fit of the garment de-

termined their eolor reaction while a few reasons, not llst-

od In the questionnaire, were aided sucb as "color has no
effect on my disposition"; »i feel ,11 washsd oot when wear-

lag white"} "I do not like brown at all"; -yellow and purple



TABLE III SELECTION OF COLOR

54

sec. I dumber Selecting Color

i

• 'Blue Yellow 'Red areen Purple 'Bleck Brown Ten 'Orchid*
•Fsvorlte ' 32 4 5 ' 16 i 2 13 6 • 1 '

'evening l l i

• Dress— ' 21 11 ' 9 23 8
i

W 4 ' 2 '

'Afternoon' 1 i

* Dress— 1 46 6 13 33 8 ' M 89 22' '

'Street t i

* trees — ' 42 S 5 19 1 48 44 30' '

'sinter ' • •

• cost-—-• 10 1 1" 46 39 17' '

'Summer '
i i

1 28 7 56' '

'winter-b«t 26 e 7 1 ' 47 39 23' '

•suMter-h-'t 20 I
1 5 9 3 1 9 1 2 48' '

'rrese-tboos 6 1 78 31 14' '

'Street i i

' sboes— ' 4 > 60 44 13' '

'Underdo tb- 3 7 4 9 3 1 8 6' '

'_—,__._-__ '____ ------ '#•>»> ______ ______ '__-—_. _____ --__.—__

'

Sea. II Number of nenotions to Colors

i

i

'Yellow

—

'Red
'Bl-Ck—

-

'Blue—
'Oreen—
'Purple---
'Brosn—

e

'Orange—
'pink
• bite
•Ten—

—

'Two-tone-
'Flgured—

Btppy 'Serious '5Jtclte4 'solemn Prlvolus Dignified'
31 • 8 4 10
11 ' 26 1 12 2 »

f ' 36 1 16 1 I 66 '

43 ' 15 1 1 1 3 ' 26 •

44 ' S > 4 1 4 1 6 1 o i

8 ' 8 13 1 9 6 l 11 •

21 ' 28 1 ' 18 1 26 •

16 • 8 20 8 1 6 ' 8 »

37 • 1 ' 6 2 IS 1 8 *

27 ' 10 1 18 3 21 •

22 • 19 10 8 ' 21 '

22 ' • 6 8 6 8 »

21 ' 2 11 1 ' 15 ' 5 '

_-— ——- *— -»_____ _______ -___-_JL_ . _________'



.

m feel ill"

of the reasons (?*bl* III section III) most im-

portant in the cfcoioe of color, if one may joege from the

response* received, sere suitebilits for various occasions,

suitability for ecstisse details, suitability for so boo1 need,

brought out color of skin, and a practical color for general

us*, six pr*f*rr*d to s*ar colors different from those

aorn aben children, one «a« influenced by financial ores-

sure, end another by ber busband's preference*



Sec. Ill

TABLE III SELECTION OF COLO»

Kiciodi for Choice of color

number
ueaaoue 'cbeo^iR
Bmptmslze oolor of hair—— — ——

'

38
Empbaalie color of eldn———————— • 72
E*phnaiae oolor of eyoa——————— • 59
Greet* indlviduolll-.y •— I 48
Prsctlc l color—————————-.— ' H
Different from ohilduooo- — '

For various occasions———————

»

87
color In Beeioo————— • se
Beautiful effact———————— * 43
ell balanced la oolor end pi-ttern——

'

47
Aatis ota ?im to coetuuie-— —~-——-• 49
For costume recent————.. _.* 33
in repeat ptysicrl oolor————' 45
•Vo alter phyeieal ourraoteriatlcs——

'

IS
Creates enthusiasm—— -

—

——__' 33
:• sy oolor to maten————..' 34
Suitable to occasion— ———_——4 59
Sultrble for buaineee——— 1 7
Suitrble for acbool—-—.-_._ I 74
Suitable for »pe—————^.___._ 1 l/k

Suitrble for lieif»ht——————

'

37
Suitrble for irdiviaunl— ' 00
Suitrble for eoatuaie——————

'

80
Dominant color In costume———————

'

43
Pbyeical tr»ite unnoticed —-' 36
Llkea of iwnb«.td———-— —

«

Financial pressure————— —-_•

:



.

m

Tablo IV ebosa tte reason pod tba Boater or students

aerking first, aeeond, and third choices it! regard to the

selection of tba arteriole usad for eloti&Dg. Sixty Indi-

cated that tbey bevgtt the faorio to suite a special gwrneot.

Forty-aoToo aald that the price eras tho strongest Influence

in too aelection of too material, thirty-two checked dora-

bllity, nd twenty-eeron fastness of colors to laundering

and to ligbt. Tba totals indicate that price ass tba strong-

oat influence tu fabric selection, while durability, launder-

ing qualities and buying tba material to swte dresses at

boa* aoro next In ioportonoo. The influence of clerk, »gesk

or a aatl order bona* aoro tba loast inpertant Influence.



.

TABLE IV SELECTION OF FABRIC .

Reasons for cnoosine: Bo. Checking

Price reasonable————
Cheeper to moke article-—
Gifts bought at a sale———
Influence of relative or friend
Kovel style and material———
Fashion———

—

style regardless of price———

—

style regardless of neod———

—

Style regardless of use.
.'.tyle regardless of ^pproprieteneas—-

—

Influence of clerk——————
Color easily aiEtcbed—————

—

Fast to lpundering——————

—

Fr^t to sunlight- —
Durable material——————
Material a bargain—
Buying for next year——————
Guaranteed f r>et color———— -—-—

—

olmmedlat* need————-——.
purchased on limited time————

—

Material cleans easily——————
Does not show soil easily———-——

—

nearby city sales— — •*»
Pleasure trip bargains-
Special color bought on trip———

—

Ordered from city store——-

—

ordered dull finished material from city-
ordered shiny meterlal ———>n t
Ordered reversible material———

—

—
Ordered a novelty— ———

—

ordered for special color———.—

—

Cheaper from catalog house————
Influance of jigsnt————

—

Buying foreign product— ——
Firm weave desired————.——...
moisture test reliable————-——

_

No stareh present——
Even lustre in materials—
Burning test sstlsfecfcory——«.

Fiber strength desired-
Laundering does not shrink——'
Material for dress———
aaterinl for coat————

—

material for slip———

choices '

3 '

IS'
27'
27'
19'
24'
21'
16

«

10*
11

»

7»

19 •

26 •

11
!IS 1

14 •

16 •

18

»

17

»

20'
30*
18 •

22'
9'

16
J7»

10'

10 •

5»
4«

G«
8'

16'
11'
12*
15'
7'

IS'
12

»

12 •

6'

12 •

21 •

4«
8«

1 1 2 '

47 • 25
J

28 I 16 •

7 ' 13 '

3 ' 8 »

e 1 10 I

14 1 24 »

3 ' 4 •

9 » 6 *

6 • 6 '

8 • 3 *

8 1 1
!

9 i l4 i

27 1 25 »

16 1 12 '

38 ' 33 '

16 » 17 '

3 1 12 *

21 • 20
5 • 15 •

3 • 9 '

22 > 24 •

18 ' 29 •

4 7 |

4 i 7 i

3 13 •

2 1 '

3 5 '

1 1 8 •

8 '

2 8 •

8 15 •

4 3 '

1 1 '

6 '

9 83 •

3 ' 4 •

8 ' 19
J

6 ' 7 1

3 ' 5 '

3 19
14 ' 16 *

M ' 7 1

10 • 3 '

22 1 6 •
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I

Tbe Inapectlon of reaponaes totalled la section I

Table V Indicate that there are f lve outatending factor

a

that influence the peraoa aelaotlsg the dreee itaelf , and

four tnet have little affect oa tbe parobaear. :rbe most In-

fluential factor* ware aoitoblllty to neede, beeoialijg etyle,

price , end length of service. Tboee laaet coneidared ware

apodal aelea loecily, aaloa la nmarby cities, novelty atyle,

and tbe paycbologleal effeet.

iable V liecfclon II above that tba moat Important potato

la too aelectioa of boae aore color, quality t and bue to

eorrsanond »lth dreaa and a hoe*. In tbe eeleetlon of ahooa,

(section III Table V) color suitable for tbe eoatwse, mili-

tary bael, material aolteable for too eosttaae, pattern soit-

able for ti» costume, and color eu! table for the eaneclal

dreaa b*ve tbe blcheet Bomber of cbeohe. Many other reaaone

aeejed to be of equal importance 1b eeeeod end third eholcee

aeeordlag to tbe totals found.

It aaa interesting to notice tbe i—tun oheeklng the

dominant influences relating to the cboloe of tfce hat.

(Table v seetloa V) yorty-tso eiweked color aoltable to

eoetome, thirty-nine approprlKtcnmaa , thirty-five b"m»nioue

at.le, taeuty-eevea need, and t«enty-aix eneoe* Tbe lesser

lnf lneacoa aore havlag a bat made, cleaning awn it lea and

soeclal a«loa.



. 60

3
2

1

s

Wc-^iHCVii-tOlOCMt-OOCOCMC-CDOI
^l-^r-li-i^r-IMrH^r-lr-d-li-lrHr-li-l

««
!

o^< « m >a> iocs wo mo co r*ri»)ia«*OMDOo * i

o — )

"°
#H i

1
SB

•rtocoyjiowe-ww me-rHtooiOHOiajcoow-!)!!* !

Q * 3« N O 1© wlWrtHfl NHMUrlri j

8
M

i'lii
: :

!

1 1 1

!

i illltiill iiiBillSill

1 1 1 I

; :

:

; ; s

iii

Hi

i « I | 1 1 O fa • I 111

1

!

i

i

III• IIIB i i

tall (0*|l lit.
1 1 1
8|*

?.

1

i

i oil 3 £
£ E

1

q o * <s

*J -: 1

:

° i '© 1 1

*| i J

H
i B r4 O o 1 i-l +> 1 1

jo o cua u O t* I i

... 1 ;.,

i o *» 1 O
iii ' <> +» ft (ihi (0*4 1 <M

>:) f '.< fc 1. 1 J I q » f»
CO O O B «< O. • -P •* Ha
E i-4 oaa >>xi u >,•* o
O B c. *> n CD H '-" 8 H « «

• 1

1

1 1

1

\l4)1
iii

• (XIE i

If!

1

! ** 1 SSM « ExHtlx CD
h»B«H+»-PBB3«! »

1 «
i ho

£°^i l +-- i-l O-nfaC 9Sl!t)CH«l
J-P8

IOC<~<+»«>BB0B >H!.riOIOO S* O, B 9 t* <3
1 r-1 B 2 f O
1 <B c U Q4-' ac (HAXIIl
i s:o-t'4> ^«* a o cjcj
1 f. a B a >>SfcS6DflHOH
1 U, o p +>m x> +> ctoaA
i »n ci.S»ijB a'M+>+> as
f fcOJ3»«C*'i.«OC'!)>'. •
rl 3h — ££ s £ .0 si -P

at m «•«

ItllftfllAllffII
a a 8) fc li •» fl

«rf»l s 3 » n
b 66o«
B B B >. P. B»r*111
t.H<-» O O O Q c. r- ' o ri B o *> •* a e C
tJ*a..p+=-^»-«'H*»+J « B B t*> <-4<-iO

OriHHriH

a

• »! r-i i sBoocaBBa
B C£J)A'r<<rt4>4]XI B

!-•

o o o-p += *» 3
nri* BOBBh *« h B B Bgc • eHiiHrioHoom

•

|

B XCartirirl u
a. to co to en co 8

g | £ • * !>• f- *< *>rtHHHtllOOOCO+3
-tJ -l-

JJ 0-HOOfc.».k«
(ajBtBOScOCOCOOTO'-CJOCRO

cfl cc



.

61

TABIK V P ACTORS E.FLOEfcCINO OtRJIHHT SEIECTIuU

Sec. II itoee

BMHfe
IC holes

'

timber c boosing

Heed of * eortsln color—'
Need for quality———'
earing psrtleulrr brr-ud—

'

wesrint; particular style--*
Color pnd style rssariUae*'

of prloe—

'

Color corresponds with drees
Color corroeoonds with shoee
Color will rot atoa soil
Color fast—-—————

'

Color eaeil? irtcuaci——

'

Color easily repaired——'
Speolol riBko for b1*o—~-

•

special make for color——

•

fthite lose- '

wool sport hoae chosen——

'

Cotton sport hose cl.oeea—

*

Rayon sport hose chosen— 1

Mlied Tiber sport hose——'
fool for stormy weather—'
Cotton for stormy weather-'
.00 1 sod Silk for sinter—'
ool end Rsyon for aiator-'

61
52
10
S

1
49
49
5
15
11
7
li
7
1
10
4
8
4
10

10
1

IlCholoe'
19
17
13
15

8
£4
13
7
10
12
12
1

14

3
3
3
8
5
1
e
1

III Choice
14
10
20
14

16
16
17
17
14
18
13
6

14
5
7
7
4
8
8
S
10
6
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TAB1E V p/CTO.KS IHFLnBNCINO GARMENT SELSJTIOK

Sec. Ill IbMM

Reason '

m i
special shoe regardless r>riee
Health shoe—— -'

Matee reeoewendod to vou— •

Shoe In st-le—•— -'

Special make for sport*—

'

Special fcr street——— •

special for dress——-•

Cheap sroe. ro* repaired—

•

ore with severe 1 costumes'
materiel of ehoe 1

color of shoe—'
pattern of ri.se— •

Allows rreedow of movement'
•erv heel -•

Flat heel— — I

p.; heel---———-•

Thick sole on shoe—- •

Thin sole on shoe———

'

Rubber heel and sole——

»

Rips ir; ->oort condition eanilv
?"tent leather-—

—

—

—

i
Calf el-ln- •

Uppers will wot out tiro '

soles and heels '

oboes for climatic neofle—

'

Number Choosing
ioir«'ii chi ice ' III Choice'
e • 8 15 •

U I 6 6 •

6 ' 6 7 •

I 18 9 •

15 • 8 7 •

18 • 16 i
•

84 » 18 & •

1 • 2 7 •

50 • 26 14 '

40 ' 20 14 '

27 ' 20 IS 1

17 1 1
48 • 9 18 '

I 1 4 4 •

ia
J

8 IE '

3 ' 5 S '

10 ' IS 19 '

4 « 1 7 4
lfl • 7 17 •

ie • 11 11 »

li ' 24 « '

10 i 17 9

16 • 21 1 IS •

6 ' 12 is •
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TABUE V FACTOPS XWLUHNC KJ'r 3EUCTI0K

Sec. XV The n«t

'Reasons
'I Choice

sale of pattern h«ta——

'

ft

Buying next ye*r« hett——

'

S
loc»l l^les, need of h»t-—

'

87
Bought in near by city—---

'

4
-isl sales in ci+ ———

'

Suitable color, business-—

*

12
Profession r"» bet —I 7
suitable color for social— 1 8
Color suitable tc Rpe—— -• J8
Color suitable for size—-' 19
Color suitable to figure---' 20
Color brines out eyo 00 lor- 1 20
Color edds lirtt to salsi 1 1

*
19

FLysloal features concealed' 17
Gives expression of dignity' 9
Creates spirit reilneaent—

'

16
Decreases phyeioe.1 features' 11
Reoe-ts puyslosl color-——

'

14
Style hfraonious wi^h nolort 43

Style In costume ' 36
Style tirrconlona in shape • 26
AppropriPteness————

'

59
:i°terlal tn<»t sboip soil easily 9
H"-t nay be o leaned at bo ' 3
Wy be retrlmmed e-?»il•-— • 1
sterial bought, b«t soeolal 1
Spatial color tint,-— -' 3
Special slse in artsmusses' 4
Bead of hat—————--•

Special style———— • 8
Spoclel material————

•

1
Speelel shape————— • g
Br*, for school—— —

'

Kur.bcr CtooslDR
II Choico

4
5
15
B
a
6
4
19
7
11
11
26
22
11
15
15
5

IS
20
5

14
17
17
15
5
2
2



:

Section V of Tnbls v shew* tt at the eolor of the

rial, length of service, reasonableness of jwlee, fcind of

fabric, end trtasilng epproprlnto to the ooat »»re most In-

fluentlei Id the selection of a sinter eoet, while need for

the coat, Sfterlal suitable for general n>r, neutral color,

durability of fiber rad use of the co-t were opperraost In

isnortsaee In the selection of tiie sonaer cost. ?!ie lesser

Inf lueoeee In tbe selection of oth winter and som-ier eo»t

nere length of service, ordering from another torn, special

trisMlog and tbe color of the coet.



TABUS V FACTORS IllFlOHiCIKO GARJffiKT SELKCTIOH 65

t

see. v A wlnt

'Reason

er Coat

number Choosing
• I Choice • ilCholce* III Choice*
* Material because of color* 61 13 » 14

J

• Material because of we<=ve* 9 • 13 • 13 '

1 Bee suae of the fabric 37 > 22 • 11 '

* Material for texture ' 2d • 18 • 17

Make of eoat regardless price 1 4 1 II
• Bought for next year * 18 13 ' I '

' Bought for limited earing
* 'rice asked, reasonable *

3 ' 1 * 8 '

48 1 25 • 14 '

' Hill not show *9*r quieklj 26 • 24 • 10 <

• Kill not soil easily 9 ' 27 • 8 '

1 worn more than one sereon' 52 1 18 • 16 <

• Bought locally ' 15 11 ' 12 '

' Bought nearby city
* Bought of catalog house •

11 11 20
I ' 5 1

1 Appropriate trimming on eoat 96 11 * 14 '

' For genersl we^r 21 20 ' 12 '

1 Trimming replaced easily ' 4 ' 8 1 12 '

' Cleaned easily 6

ir Coit

14 ' 15

i

A Sunri

-t-r~— K—

—

^jjj
'I Choice
* 61
' 29

'II Choice* III Choice
7

' 15 * 10

|

' Cost of eoat-—~——

—

' I 19 1 12
• Local sales—— — 9 ' 8 * 9

* 8 6 • 15
' purchased from oatslog H- 1 1 1 • 4
1 Material, suitable genera L

ear ' 52 ' 20 1 17
• Suitable afternoon wear ' 4 • 13 • 4
' material easily cleaned 1 19 ' 23 * 12

12 1 21 • 10
1 31 ' 23 ' 12
• 10
1 14

I 17 •

' 17 •

1 uoo='u«e of riniah— — 11
9

25
1 32

1

1 xo •

19 •

8

• Brirht finish color-
15
4

' material and style, sessor i 9 1 15 * 20 1

a
' Color and style, season 12 1 22 » 16 •

1 Style of season———— 1 17 16 * 12 •

P — »«» —— —————— '
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The eoetwn Memorise inelnfled tn the eurvey war*

eosturn Jeeelry, gloves, scarfs, and bandteercbiefe. Tbe-

majority Qboae toittaw Jjewolr? (Table VI seetlce I) for the

color Mowt to tbe oosttne. The greater ssrtmi ebose gloves

for p definite use. (?*ble VI section II) "Mniosal re-

quirements la the selection of tbe ^lams vers spool 1 used,

to oomplete a oast use, a eertela Material, ana to he easily

eleened.

nearly one-half of the grewp chose a scarf (?able VI

aeetloB ill) for its color accent In tbe costune. Other

popolT reasons for tbe choice of tbe scarf were *s the

protect ioa for a collar, beerose It eoolft be eselly clecced,

or It »ae espeeJally good for sport eeir.

Table ¥1 section IV shows tbet tbe need for tbe bend-

teerebief was the most Important consideration sblle a spe-

cial style of bandkerohlef sas of llttls Interest to tbe

group*
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T'BLE VI FACTORS XHPLOENCIKO SELECTIOJi OF COSTUME ACCESSORIES

sec. i

MSB
Selecting Costume Jeaelry

Color accent in costume
Dominant color In costume
Kovelty pattern——
Prevailing etyle——

—

From foreign country—
Boupbt In nearby city—

—

rent for from olty-——

-

Nu.-nber Cbooslnp-
I Cholce'II Choice

4
5
4
3
7
2

i

i

i

i

i

i

i

11
11
1C
16
3

14
3

III cholee
13
13
IS
13
7

14
8

see. II Selecting Gloves

Seed of gloves——

—

Intended use for gloves-
Length of aear-——

—

Getting gloves for » inter-
cet ting gloves for summer—
Sport gloves needed—
Professional need of gloves

-

Gloves for social needs—
..loves for ooeup. tional needs

* Silk gloves desired———

"

1 "Ool cloves needed—
Cotton glovee———

—

Lest her cloves needed—
Color completes costume-
Color rnd style of eesson—
Useful color————
.111 net etov soil eieili—
Efislly oleaned——

—

Mfcmi
Choice

66
IS
13
30
6

10
4
11
7
3
7
3
36
44
2

12
9

13

Choosing
II Choice

7
16
15
14
10
6

11
6
6

14
e
12
14
4
16
13
17

III Choice
20
16
16
23
16
18
o

13
8

20
7
17
25
28
lo
16
20
14
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T''BLE VI TtCPORS IUFLUET<CINO SELECTION OF COSTUME CCKSSORIES

Sac. Ill Selecting & SChrf

| Reason fcuaiber Choosing
I Choice II Choice III Choice •

' Color accent ror costume 46 6 27 •

• Kepest dominant oolor—

—

9 < 12 ' 9 '

* Color for apart wear— § 12 < 12 '

9 6 ' 16 •

1 Pact color—————— 3 1 9 '

' Katerlal-atyle for aeaeon- 1 2 6 12 •

1 Regardless of price— 6 •

! 12 1 14 15 •

Can be re-decorated—— 8 1 1 5
• Protection for coat collar 28 17 M
1 on. altb evening dreaa— 1 S i '

' For afternoon wear—

—

6 14 9 •

* For aport wear———

—

1 10 » 22 1

'———————— 1———— •>——-— ——.-.._

'

sec IV

Reason

handkerchiefs

Special water 1 al—

—

3peolal color—————

.

Speolal style-»——
Sowht on special go lea—

-

Need of handkercbiefe—--
Launder easily———
Accent for costume———

-

Always use white———
School supply-rlft supply

Choice
11
10
2
9
56

number Choosing
II Choice

18
16
8

14
6

[II Choice
21
18
11
19
21
1



Those answering tbe questionnaire were from differ**

Met ions of the state, froa the varying ©aawors It Mama

that there arc certain environmental Influences in the ham
and base eosnunlty (Tablo VII Section I) tu«t materially

affect trie selection of clothtag* section I of Pablo VXI is

devoted to * study of tbe difforont economic inf iuonoes that

affect tbc college girl in the selection of u\r clothing.

It elao illustrates toe varying aotuoda used in tbe pursues*

of tbeir elothJ»e, "boat ooe-tbird of the greup indicated.

tost tbe aotber Helped in cnoosiug tue coat, dresses, betu-

robe, sfcoes. bets and glove*, others said fcbat e sister and

friend helped in choosing co ta, drestec, sboes and bat*.

Tbe personal lnf lncaees least lewortant were tbe father and

tb* husband, other rersons added vers "If any one assists

it is anther"} n
l any *** a friend's advlee, but 1 deeide for

ayself *; "sometimes b friend assists in selecting outer

ganasnte"; "rid is Incidental sod occasional"; "i select all

witb tl« aid of s!^ sister".

Ilaety-tTO out of tfeo ninety-live poople (Table VII

section II) indicated tbat tfcey buy a lissinsnl sbsn tfaoy need

it. Jttgfcty-flvs answers snowed tbey especially ooasldersd

tbe fit of the garment abac it ess on. and wbetbar others

thought it was satisfactory. Seventy-nine ebeeked tbe cost

of the garment as very important, end seventy-el;;bt tbc
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It neeosaerT to nv tbe prMit xor a»re than «m so -son.

?wen*y«*wo indicated that tbey MlMt • certain brand of

Shorn, #n4 tweotyttoine buy • speoial broad of bose, shiie

twelve »»M that tbey a* oot etHUw o brood wuon selecting

Many interesting f«* ••*• revealed In Section III

?*ble VII, »be nost lmnortan* being sixteen buy everything

nt tbe hoe* store, while flfty-tao buy aone clothlug locally.

Eleven buy torn things la a nearby eity, and six buy all

their clothing i« tbe neighboring eltles. Two buy oo tbo

installment plan when A horn, wad fifty-four buy nothing by

tt>«t arrengn-aent. Ob* Indicated tbnt aba buys elaost every-

thing oo a charge account, three said suary uaa sucu as -<v-

renf^wtent entirely, while iorty-elx ooeoieed that tbey boy

nothing on that plan*

Fourteen said tboy were able to find tbo dreaoea tbey

wanted (Table VII section IV) In toe local store*, twenty-

f two eetpeet to buy their dreesea In a neighboring city*

Sixty-three cheeked dresses, tbirty-six uaderooar, twelve

bloomers, «a being owebases rwdy-fwde. Twenty-four made

their own slips. Twelve did their own sewing, eleven hire

tbeir sewing done, ten sold tbey bad the work done by their

sister, and twenty-three sold tbeir mother made tbeir cloth-

ing.
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Seo. I

TABLE VII SELECSIOK OF ClXi'"KZKa

Pergonal Iniluencea in selecting awrmente

ClOthla.-,

Copt-t. inter——
Co^t-s^wner—
Coat-Spor t—

—

T)re* sep——

—

Underweer—

—

Bsthrobe—

—

Bedroom-e Upper
Blooaera—-—

—

Eo«e—
Shoes———
Itj in
"loves——-
BendBsga——

—

3c*rf—-

—

Collsr&cuira—
Hendkerehiofa—

Coetume Jewelry-
corniceta—

—

Number cheeking Influence 0* •

Father 'Mother iiSMf 'friend'MUBb*.^ .one
1 54 10 13 '

a 1 27 1 15 • 11 '

9 13 i 7 ' 10 '

1 ' 55 18 15 '

16 8 8 1
1 H ' 7 2 ' ' 1

1 ' 8 1 8 ' 2
!

» 8 1 5 ' 4 » 2
6 ' 11 1 8 1

5 17 14 15 • 1
18 18 ie l
17 3 12 ' l 1
7 ' g 11 ' l 1
7 S ' e • l
6 3 2 '

1 5 5 4 • 3
a 4 18 ' 1
i 4 11 ' 1



TABLE VII SELECTION OP CLOTHING

72

.teaaone for selection of Clothing

Reasons for choice * Mo. Cheers

Iieed of gawaent——

—

Cost of garment———

—

i'it oi' jjaruent--——

—

Opinion of others———
coafortuble feeliug---—

-

construction of garment—
..here gariront was msue-—
Personal epprovsl——

-

litt/odlete need————

—

liaelly eleacad— —

—

Utyle oi" dreae———

—

;.eeds no altarin*—

—

flight nlterotione aeeded-
re*sonable cost———
In aeaaon«—————

-

Special anlea

—

»«
Speel&l sl.oe s«.le~ —
Sh»pe of hat—-——

—

Seeded accoaaories— ---—
Lanctb of service——
Individual style-——

—

peeial brand of dreaeea—
special brand of coat—

—

Special brand of shoes—
SpMial breed of Lose—
speoisl brand of fc^+,.—

—

92
75
85
S3
84
75
6

65
49
se
u
R4
£S
79
46
14
22
7
m
76
1
4
7
32
29
3
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TABLE VII SKLECT1CK OF CLOTHIKO

Sec. Ill Number Indicating Method of purchase

Method used » Yes ' Eo
i i

Local buying ' 18 * 10
Nearby city • 1 ' 11
Installment • • 54
C barge aeeount ' 46
„„,,, ii _ n i _ 'i„ L , «»__«

All M borne

See. IV
mm —

Items bought

number Checking ^etbod of Purchase

'Loesl'city

Hats——

—

"-resses—

—

coats--—
sboes—

—

Hose——
: ecossitles-
Dnderwear—
oceBBories-

Pabric-pleee
Eruge—

—

Brassiere—
Ulooraers—
Slip——

—

Outer-gerraeuts
Pajamas—

—

6
14
8

12
9
4
3
3

9
25
19
15
2

1 install- ' Hired Charged :. dO' : ii-de'

! ' i 1 1 44 1 •

• 3 • 17 > g 63 ' 38 1

ii

' 1
1 1
I a

1 1

2

33 '

1 '

4

36 '

2 1

6 '

12 '

2 '

3 '

5 •

2 '

28 1

6 1

1 '

4 '

24 '

y made) H.uade aMM ho le made
«.»«.•.—..«.-».«.«.«. •>-••.. ... —•-•«.•._ •eftWeMsfc f



In view of tti© f«ot tbs* college girls nave different

prebleae in regard to tbeir upkeep wueu students, it seeied

«rtvi*»ble to obtain Information ccncerciB .- tiie various

sources or tbeir ieeeae, and to obtain otter iaforaa' ion In

recard to tee actbods they use to eeloet sad purchase tbeir

clothing*

Ofee girl said ace «i psjiag tar way froa laharltsnce

money (Table VIII Section X), another s*W ebe »•* borrowing

none? for nor ese in college, anu four answered that they

were aolf-eupwwtlng while la collage. Twelve pitswerefi that

they wore paying tbelr way froa previous eaviiigo. twelve

were working for * part of tbair eapenaea dories tbeir

aenior year, end alxty reeeirod all tbelr money from bene.

Sixty reported that tuey were .** lnooping any record of nee

they spent tbelr money and it wee aaoy of tela eame sixty who

said that <MV resolve ell tbelr aoney froa boas. Fifteea

students said tbey allow a do* iaite aaoant of anaey for

Clothing expenses.

A nutaber resorted glf ta tf-ey receive relieve tbaa

from poreboaln : aooe neoeeaitiee. Over beif said they were

supplied with enough tiaadlRireblef*, scarfa* toilet water.

and bloeswre for tbelr needs. Tooth paste sad eeep were

received by two In sufficient quantity to leeep tbaa supplied.

the approximate expenses for the clot blag needs of the



.

group dvring tfce feesr yvrt in collets (TaMe VIII seeMon

II) (Ho. I and IX) varied from ?15 -.0 £750.

Realising tb"t ttoa stales ehnoce rapidly and tbat «<

stwdonte neve twain out of school a fe» years, betvan begin-

ning tjjelr course and tioir senior year, provision sas tvd»

le too qwestMaaeir* (Table VIXX section TIT) to find oat

toes many bed ease garnents wtth tbara Thleh tt»y Tere B0I

muring* Tsent7-tbree aaId they had aero ell *be clothing

tbey brooRht altb then. Tuonty-nieo ftfll sgl »ae»er tbia

question, of u
.bo others sbo ausvoi-od, flftoon said they had

cotton oreascs eitb MM by bad not voru because ?bey

bad bod no need for tbeaj tsenty-four if>ld fe«t fcboy fc«a «

slls dress *ltb t'cwa ehlcn eltier oe-ded renoaeaia-r, or tbet

there bad baee ee oec»elon Sat earing, or tb*t they ex^eet*

ed to Ms* it later la tua year. Otber reasons for not •«**-

lag tr.e different gar.i»..ta eere because M wOlor, fit, style,

season, materiel, and In need of repair.



TABLE VIII 1KC0ME AKD KXPEXDI'KJKE 76

see. I Source of Inoome and Factors In its Distribution

IttM

Earning all your 11vie In Colle«e-———

—

i.eceive all money from home————
Receive most, of the money from home———

—

Faying wey from savings-————

—

Borrowed money for exoenaes In college———
Paying wey from an inheritance allowance——
working half time for expenses———.

lug leee then neir tl/.e for expenses--

—

self -support in i* In college————.
partially eelf-eupportinn—————

—

Receive an allowenoe from home———

—

keeord keot of money spent————

.

Definite amount allowed for clothing——.
Jifts supply needs of handkerchiefs-——- -

lifts supply needs for hose——————
.lies supply needs for vests— ———__.
Olfts supnly needs for step-ins————
Gifts supply needs for tooth-pntto———

—

(lilts supply needs for powder-
Uiits Bupply neods for toilet water-
Gifts supply needs for soap.
GlftB BUpply needs for brassieres-
lifts supply ne >ds for ties——

—

Gifts sup .ly needs for scarfs—
Gifts supply needs for bloomers-
clothing adequate In number—————

—

Clothing adequate in quality——-—.
Clothing adequate In kind————.
Clothing Pdequate to meet group standard-

ly. Checks
COS
5
60
e
12
1
1
6
•3

4
17
37
60
15
59
24
11
20
1

18
3fa

2
12
5

48
SI
er
63
GO
25

HO
77

..1
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T'BIE VIII IBCOffl mr> EXPENDITURE
77

See. II No. I Approximate expenses during e deslr-n^ted period

' Freshman Fresawn Sophomore * Junior Sen lot
**tre»sretlon yew yerr ' :.-> . . :. . bate
' " T!o. »mt- II" Be- Ho".

1 "

'sVt»'M« i .

-

tk>;
"" -'

.
-

'

• 1 $15 1 lie 1 *25' 1 \1£ 1 v45 •

• 8 20 1 20 11 50' 1 i ao 5 50 •

' 2 25 2 20-3C> 2 i.U
'

l • 26 1 60 •

' 5 30 5 25 2 76' 7 ' 50 4 75 •

1 2 40 1 30 1 0' 8 1 C»J 1 90 '

' 14 SO 8 35 2 90' 8 ' 75 12 ' 100 I

' 1 1 50-73 » 3 40 18 ' 100' 2 1 ao 1 120 »

' 1 1 60 1 tOaMJ 1 1 110' 2 1 90 5 125 •

• 7 73 13 30 1
1 12d* 11 1 100 12 150 *

• 8 80 1 60 12 150' S 1 125 6 175 •

• 29 100 11 75 1 160' 12 ' 150 14 200 •

1 4 120 2 30 2 175' 3 ' 175 6 250 •

1 10 IM 1 12 100 9 200' 14 * 800 I 300 «

• 1 175 ' 2 110 2 250' S 1 250 1 500-350
1 2 200 1 125 1 2 300' 2 ' 300 1 200-400
• 1 225 1 140 1 " 560' 1 1 350 1 750 '

' i 890 i 150 2 500' 1 * oOO
' i ssc i

l
2
8

175
200
250
300

i

i

i

i

1 1 700

1 500 •

— '.

i

-.--..'
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TABIii VIII IKCOME AKD EX?KNDITuT«

See. IX NO. II .Approximate expeuces during a deelgnnted period

Sumner School Year Tralve months '

' Ho. 1 "mount ' NO. 1 "mount 1 BO. Amount '

• a $18 1 .iO-i. 1 v.
1.-20 '

• 7 1 BO 1 1 25-50 1 2 25 »

• 11 ' 85 1 1 1 M 1 30 •

• 4 1 SO ' 1 ' 55 8 1 50-60 •

• 2 1 60 •- m J 70 '

• 26 1 50 50-00 1 2 1 75 '

' 2 • GO 1 50 6 100 •

' 3 1 7S 1 1 70 2 100-185 '

1 4 ' 100 i 1 78 4 125 »

' S 1 150 4 75-100 12 1 150 '

• 1 17B 1 80 *-> 150-200 '

10 100 1 £ 175 »

' 2 lo-2S 1 120 1 ieo •

' 1 -50 4 128 8 1 200 •

• 1 -70 11 150 *r 200-275 »

1 2 75-100 S 150-200 1 1 820 •

• 1 30-50 3 178 ' 1 S?3 '

bose only 1 175-200 1 250 •

• 2 nothing 5 200 2 200-300 •

• 2 little 1 ' 228 8 300 •

8 250 1 325 •

5 300 3
1

550 '

300-400 •

1 130-140 a 400 '
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TABIE VIII IBCOME AHD EXPENDITURE

S9c.HI -lea Hot Bona In Collage

!
*° ' Oerunt

•

HO. heasoea i'or not wearing eaoh '

• a
>

1 SpriniT oob-c 1 uofc needed *

• 24 1 Silk dreesoa < 7 need reaodalling-. orn out
I a ti

1 no oeoaalon, poor Inter •

1 sool dreesee 1 9 repnlr and remodelling needed'
i n it

1 out oi' atyle—color *

1 N It 1 weinnt, l'lt, do not like It '

' 1 1 inter cat 1 ' no oeoaalon •

1 8 1 sweaters 6 color, a-oylo oeoaalon '

1 2 ' BInter ceota 2 color, fit, stvle •

• 3 1 Street ar>d Dresi 1
»

anoos 2 color '

• 4 ' Linen dreases 4 aoaaon, style , materlol •

1 3 ' Spring beta 1 3 eeigon, i'lt, color * •

» 1 ' Sport coat 1 no occasion, style '

1 1 ' pair 31U; ;»sc 1 solof , use •

' 1 1 cotton boao 1 no uee •

' 1 1 wool hose 1 ' season >

' 1 1 sport slioee 1 1 ' condition •

1 15 1 cotton rireaaec 1 too cool •

i n n « ' no need of -out of at vie '

», , |-
,

ID i: 1 tired of it •



80

Of tbe college eooreeg devotee considerable

tiae to the mridng and keeping of • budget, It baa proved

interesting to aee toe amy of tbe girl* olio sro no* eenlora

have e ayeWaatie method for recording finance*, or for

planning tbstr clothing neede*

Sixty-nine (Table JX Section Z) out of the ninety-five

indieeted tbat tbey believe in toe value of a budget. Teenty

nine said tbat tbey iceep a budget during the aebool year,

and ton keep one for twelve months. Eighteen thought their

budget accurate and twenty-seven believed th*t tbey eoold

not rely on their budget accuracy. Five of the twenty-seven

aid tb«t tbey bad a varied amount to spend which made It

iaposaible to eep a budget correctly, in view of the fee*

tbat their aontbly allowance fro* now varied, tone celd

tbet tbey could not even plan exoenaee. Others a aid tbat

tbelr Inaccuracy was due to poor planning, laefe: of following

or revising the budget, and carolesaly ™«de records.

Estiaatea on the cost of costuaea (Table IX Section II)

ranged from twelve «nd ooe-fourtb par cent to ninety pea> eent

•t the clothing allowance for outer aaraeate; one per eent to

thirlry-f ive par cent for undargarmeatei one to seventy per

ootit for aeeoeeorles (Tablo IX Section IV Ho. I and II) while

tbe ostlantea on actual aoney spent varied proportionally,
one to ten per cent of tbe clothing allowance (Table K
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Section XII) *aa aoeat for reprlr of clothing* one to fifteen

per cent for cowasreinl cleaning; one to fifteen per cent

for supplies for ole*nlng at boos, «bA on* to fifteen per

cent for ex |ease of altering of the clothing.

An Itemised study of tbe proportions of the ellomaee

pent for asoessories is Included in Tebls XX seetieo XT

lues it gives sows percentsjss that can be oanpared srith

tbe total oaount spent for tbe clothing.
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TABIE IX BUDOBT INFORMAT 101; 82

see. I Factors fleeting organization of The budget

No.checking'' item
i.

' Believe a budget helps In purchasing problems'
1 do not bother to keep a budget-
i

i

i

i

i

i

Keep a budget for the entire year——

-

Keep » budget for a season of the year-
Use a budget for tbe school year——

—

use a budget for the summer months-
Individual budget considered accurate-
Personal budget considered not reliaolo-

69
12
10
7
29
2
18
27

Reasons for inaccuracy or budget- -So. c beeIcing

Hot worked out accurately——— —

—

DO not plan carefully enough———
Neodee amounts underestimated————

.

Varied amount to spend—————.
Kot alteys followed or revised—— -

—

Get what I need whether in budget or not—'
iio t.ot liet every article purehaeed—--—-

'

po r.ot adhere strictly to my purchase plan—'
Have been usii.r budget just three month*——••

Make some garments———————

'

nifta affect planning of expenses———'
Keep record only of expenses— ———

'

Sot itemised- — — >»>>>

'

po not take time to keep it————-'
careless reoord———————• •

Careless la making and keeping--——-'

Important reasons for keeping e budget——i;o->ChecW
-

"

"
-

1

Eliminates the purchase of non essentials—
provents undue expenditure in one plsce—
Allows for purchase of better articles—
Equalizes the amount of expenses———
Reference for future purchases
prevents purchase of inferior materials-
-revents undue exoenses during one yoor-
Makes possible for savings———

56
37
45
51
50
20
49
2
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TABLE IX BUDGET IHFORHATION

sac. II Clothing Expenses

* Outer Garments Under garments 1 Accessorlea
'HO» % *KO ' | TJO ' %

\
HO 1 JJ'HO 1 i^o' '* 'No' JS'No' i'l

1-- '-._'.. MM* '--i--- --1--1-- '.— '-- '•».. '—•— •__'_.>
« i»i8i» i $20 '6 ' * 1" 1' 1' 2« 1'1/S 2; 1« 1; *•

2'l|' 2' 5'• 2' 10* 1 100 '1 1

,

1' 4» 1'10' 6'l/5
• V 15» 1 121'1 'l/3< 6' 5' 2'1S' 4'l/4 4' 2' S'10'
• 4' 25' 1 125 '5 2/3 1' 7' 1'25' 1'1/B l»2i» 1'IS'
• 1' 85« 1 140*2 '3/5' 8'10' 2'SO' l'l/6 V 3' 1'20'
• 1' 45' 2 160' 2'12' ' • • ' 2' 4' 1'25'
»12' 50' 2 1 200' 9'15» » « • 17' 5' 1'75'
• 2" 56* 1 1 8 '20' ' ' ' 1« 6» ' '

• V se» t 7'25» • 1 •
1 V 8« ' •

• 5' 60' • 5«30» ' « » ll'lO' ' '

• 5' 65' 1 1'55' ' • » • 4i 18 i 1 1

i 41 74 1 1 1 1 1 1 1 1 1'20' ' '

• 8' 75' '
1 • ii«i 1'70' » '

» 31 80' I • 1 • 1 1 • 111
' 2 '75-80 1 • iiit > 1 • • •

' 1' 85* • 1 1 1 • 1 1 • 1 • •

• 2' 80' 1 • iiit • •••—

'

— •— •'

5' 1/10

•

2' 1/20'
1'1/15'
1'1/12'
3' 1/8'
1' 1/6'
1' 1/4'

1

1

1

1

1

1

1

1

1

1



TABLE IX BUDGET INFORMATION

Sec. Ill Expenses for Upkeep of Clotting

•Allowance for repair
•l.o

4 '

4 •

3
1 •

12

»

8 '

4 '

•

i

t

i

• i

•Ko

2 »

3 I

4 •

5 '

i

10'
i

t

i

t

:.o'

5
15*

1' t '

V 1/8*
1' 1/5'
I'l/lO'
l'l/l2'
l'l/SO'

1 Allowance for cleaning bills'
1 Mo ' ft' we

'

HO

,„,!,

r
i
i

i
i

6
2

• 12
' I
• 1
• 10
• 1
' 1

i
1.5'
2
3i«
3
4
6
6
7
10
12
15

it
l «4-e

6
10
15
12

1/8'

V6
.

L/10'
'1/15'
>\/Si'
'1/25'

84

'HO
J

s
6
2

I
1

' 2
• 1

Allowance for Altering

1
2
S
I
8

10
15

HO'

1

1

' NO

10« 1
2' i

' Allowance for
% • BO • Jt • Ho

•——*» '—— '__..
'1/30' 5 • 1 •

'l/lo
'1/12'
' 1/6'
i •

i i

i i

i 2 '

3 '

5 '

8 '

10 •

10 I

«.

cleaning
$ * No' %

10' i"'i/so"
2' 1 «1/12

' 1 '1/16
1 ' 1/6

i

i i



TABLE IX BUDGET INFORMATION

see. xv Ho 1 costume Expenses Itemized 85

' Costume Jtowelry Plovers Pins
l^^maa^tttfaat——<t»it1>Wti>t»««4>—*W»—«#'
•BO' iS'Ko' «.

,NO» % •HO^'Ko' f *K0* ^ 'Ho' ii •Mo 1 i '

'15» 1' 1' 3yr.' 1«S/10' 1*1' 1'5-iO' l'l/lOi* 1 1 ' l'l/8M
• 5 1 8' 1' .16 ' I'1/IO 1 5'5' I 1 a. ' l'l/ooia'.os 1 l'l/lO'
• 2« 3« 1» 1.50» l'lA6' i ' 1' 50^' • • 2» 2' ' '

• 6*5 » 2« 5.00' l'l/90' » • 2»none« ' ' 1' 5» '

1 i»io« 1'lO.eO 1 l'l/25' ' • • • • • •
i

1
i

• 2aone » ' l'l/20' • ' ' ' ' ' j • •

• sMSMM ' Costume Kets 'Coeaietios '

'Ho' $ ' Mo' Jjf 'KO* % •ho" % 'Ho' & 'Ho' JS •HO' Jt't.o' %'

' 1'.5 • l'lOyr.' 1*1/8 • 2» 1 ' 1'25^» I'l/ao'iO'lO' l'l/6
• 4' 1 ' 1' 1 ' l'l/bO" 2' 2 ' 2' 15» l'l/6 ' 1»12' l'l/S
• 6' 2 ' 2' 8 • Vl/25' l"->3» • ' l'l/lO' 1'20' l'l/t
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TABLE IX BODGET INFORMATIOH

See. IV Mo 2 costume Expenses Itemized

iiOSO

' so ' t M 1 2.0
•

• 2 2 Z ' 10 yr \J l/c •

• 8 2-5 2 1 12 yr 5/5 •

• 8 4 — '15-20 lA '

' 6 5 1 1 20 i/e •

' | 8 ' 25 i/ie '

• 8 7 1 • 50 1/4 '

' 8 1 • 45 1/2 *

• 2 i ' £ 1/10 •

' 4 10 t 1 1/15 '

' 1 1 15 i

' I *a;
i

1 1 60

Expenses considered by housewife

>;lfe 'e «llo»anoe for clothing *7$£
Allowance for nuBbands clotsicK 1

?-!-,.

'Remarks concerning expenses
we males not allowance
Buy by necessity end directly
teeu In school ever siiice carriage:
get Ouiy *uat X used 6iid ua two tftise



In order to MiwbU the outstanding factors that have

been discovered, a summary, Tabic X, baa b««n prepared. Ac-

cording to the findings, tb* moat important influences that

effect olotblog selection are physique, oolor, material, the

garment ltaelf, and different baton influences. Since the

individual is more Interested in tbe dress tban any other

garment, it seamed most aortb anile to emphasise tbe out*

stendln? influenees that pertain to tbe selection of a dress.

for example sixty-five indicated that toe need *•* tbe most

Important reason for purctesiag a dress. Is looking ore: tbe

important f rctora determining tbe selection of tbe other

garments. It m found that sixty-one s»ld that tbe need vas

tbe moat Important influence in tbe selection of their nose*

Forty-nine considered costume unity to be es peel ally import-

ant when selecting ebons, and forty-two said that tbe style

of tbe b«t determined tbeir selection. It ass tbe style that

influenced sixty-one in making their choice of a sinter coat

although it ass need of t he coat when purchasing one f»r sum-

mer, sixty-eigbt sere fca seed of gloves when tbe purchase

«se made, ana forty-five considered costume unity when select-

in- the scarf. P*ty-six pure based handkerchiefa when in

Bee* of them.

Considering the points made, it is evident that though

tbe need ess uppermoat in tbe minds of tbe girls, they
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sldered design principle* «d endeavored to apply town 1b

electing their clothing.

Mammary

The aotlvos eoggeoted In the questionnaire ar* listed

and arm given In tbe order of their Importance.

The majority of tbe grasp studied h <*e bad clothing

courses In high sofcool rtd about two-thirds of them entered

oollero In tbe fall of tbe acme yeer that they were grad-

uated from tigh school. According to tbe results obtained,

more then half of tbe group or* planning to teach seme

phase of home economics after graduation from college.

Tbe greater number considered themselves to be of an

•versus slender tvpe, dignified, happy, dependable, sincere

and conservative. Twenty of the tall slender girls showed

preference for neutral colore, soft dull finished notorial

end a one piece dress with smooth fitting aleovea. Tbe tall

stout girls preferred solid colors, long lines, flat collars

s.:»otb fitting sleeves and a one piece dreas.

Blue was tbe favorlto color of more than a third of t he

group and «•* used for both afternoon and atreet dresses.

Too-thlrds said that tbey felt dignified when soaring black.

If on* may Judge from tbe responses the girls gave concern-

•:
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iiiR the offset of color on theaselvas, we may conclude that

although type, and fit of garment* aaa thought important,

they realise tnet oolor create* raany different mental re-

eotions on the wearer herself.

Twenty-three s?id that this year they bad aorn all the

clothing brought to college. Seven 8 aid that they hid silk

dresses ahich Deeded remodelling before they cooM he worn.

Five indiected th^t there b«d boon no ceeesion to wear •

particular silk dress. Mine wool dresses were listed as

need in | remodelling aafl repair in order to be of use, snd

five said that the wool dresses thoy bad not worn were out

of style snd of unsuit ble color. Nine cotton dresses had

been used because they were either out of style or there had

been no occasion for wearing the dresses, fboot one-fourth

of the proup indicated thst they did their own garment clean-

ing.

Sixty receive all their expense «oney from hone. Al-

though sixty said they Vept a record of the money spent,

seventy-four showed by ti elr rnswers that they flo not ellow

a definite amooct for clothing. Twelve work for nart of

their expenses, and twelve have nsia their way frow personal

savings.



Teo-tblrda of tto group said rtrnt tbedr ciotnirg aaa

for present dmAo. According to tbo greflter nua»

bar of replies, the e»ther easiate in aeleetlng tto outor

garaente and probably a bo la tto ono rto holpad to ohooae

tbo ready-awda g*ra»»ta they wear. Fourteen a«ld they

bought ttelr rea3y<*u<do clothing la tbo collage toan ratbor

than in tbo bona cinauuilty.

The bono economics glrlo in tfcie college ore required

to too* boa to plan aad keep a budget, wbiob may explain «by

tbirty-niao out of tba ninety-five planned aad toot a cloth-

ing budget, and aoat of tbo others Appreciated ita valoo.

The aajofity eonsideral oo*t to bo 1 iportant, yot in most

ceeee, tboy acre unable to giro accurate Information in

gard to details of coot. Ketimates of what tboy expected to

•pond during their aonlor year varied from ono expecting to

•pond forty-flTe dollar*, to ono saying tbet her'e would

amount to %750. Twelve estimated tbolr je>arly clothing

expenaes to t» oso hundred dollars, twelve aald ono hundred

fifty, and fourteen gave two hundrod dollars ae an ootiart*

of oranaoa for their senior year. Estimates on eeats of

different pnrt. of a ooatume varied to aoob an extent that
no dependence ea. be plaeed on tbo (tfvm, though they are
found in Table ix Section IV.

91
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It *«a evident tfcst the girls know the d IffWont factor

•lostsnts tbet otonMi be eonsiderod *ce» selecting * garment,

but In may eases definite Dler.nl>.g and aseurate evaluation

of tho laportaao* of the different detail* b»e been overlook-

ed.

It is neoeseary tbrt a thorough review of all books

tb-t In »oy way ae? relate to clothing md its purchase

should be cade before any one is prepared to nebs a stud; of

the consuner'e pure Basing habits.

f. questionnaire ufcleb is epuoreutiy aatisf sotory for s

group tc anew intelligent ly, may leek many essentials and

sons oarts leek the uceeae ry content for eatisf ->etory

tabulation.

yroa the answers to tixo quoalons, the students appear-

ed to be iBforned m& recognised the essentials necessary for

sueeeesfnl expenditures, bat in aany eases they bad failed

to apply their knowledge.

It sa« definitely brought oot In the study tbst tbs

different principles in design sore reoognlsnd sad more or

less intelligently applied.

*bero seeeod to be no indication of careful planning

in regard to expenditure for t he Blowing end repair of

clothing.
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After a careful avalwiutiaa of this study, there hw to

b* sevsr^l possible problems tl-t will bo worth additional

study nod i&vastlgstlea:

1. scientific icforr.irtiOTi should be secured tb-b will

give a writable basis for a 11 elotbtog problem of eollege

girls. *or exra*ple» studies should be made oi' olcU

expenses; or tbe evaluation of t la» cad. money iti the care

and repair of clothings of factors ttttl rtotoraiae shot

eollege girl* should ewifl for different gixrwento; of t be

value of selectla£ clothing before or at tfco tin© of Deed;

of ataodards suitable to use la the aeloctioo of read

clothing.

8. may additional iirrestlgttioaa ttajuld bg aedo con-

cerning determination and evaluation of ti» exact factors or

aotives MM influence tbe aeleotioa art puvensae Of cloth-

ing, sucb aa boa aneh expenditure of suae; la Juetlf tad to

eider to o» in style* of tbe Ittgitteate coats that are

eary to keep within • special social groepj boa aboil tbe

olotr.lnc standards for any professional group be aeti**tod;

bos an lad ivldual nay determine bis standard to tbe aatter

Of eelaction nad poreuise of olocfeiug.
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