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Abstract 

In the fall of 2009, I completed my field experience requirement for the degree of Master 

of Public Health with an internship experience with TriHealth Corporate Health in Cincinnati, 

Ohio.  Worksite health promotion has many health benefits for the employee as well as economic 

benefit for their employer and public value for the community as a whole.  By bringing together 

the knowledge and expertise of the public health sector and the resources of the workplace, great 

accomplishments can be made in improving overall wellness of employees as well as the 

community through this new and innovative partnership.  TriHealth Corporate Health’s core 

mission is to improve the health of the community they serve in the greater Cincinnati area.  One 

avenue in which TriHealth works toward that goal is through worksite health promotion 

programs.  These programs include health risk assessments, wellness screenings, health and 

wellness education, and health promotion programming.   My experience working with 

TriHealth Corporate health was truly unique, exposed me to a realm of public health I had not 

yet experienced, and put the knowledge gained through my coursework into practical 

application.     



 iii 

 

Table of Contents 

CHAPTER 1 - Worksite Health Promotion Programs Review   ...................................................... 1

Characteristics of Effective Worksite Health Promotion Programs   ........................................... 2

Worksite Health Promotion Programs and Behavior Change Theory   ........................................ 3

Benefit for Employers   ................................................................................................................. 4

CHAPTER 2 - TriHealth Corporate Health   .................................................................................... 5

TriHealth Corporate Health Mission, Vision, and Values   .......................................................... 5

The TriHealth Corporate Health Model   ...................................................................................... 6

Occupational Medicine   ............................................................................................................... 6

Share Nursing   ............................................................................................................................. 7

Concern Services   ........................................................................................................................ 7

Executive Health   ......................................................................................................................... 7

TriHealth Analytics   ..................................................................................................................... 7

Preventative Health Services   ...................................................................................................... 8

Corporate Contracts   ................................................................................................................ 8

Health Risk Assessment and Wellness Screening   .................................................................. 9

Health and Wellness Education   .............................................................................................. 9

Insurance Benefits Incentive Programs   ................................................................................ 10

ASPIRE! Health Coaching   ................................................................................................... 10

Community Initiatives   .............................................................................................................. 11

TriHealth Community Health Pavilion   ................................................................................. 11

City of Mason, Ohio   ............................................................................................................. 11

Inner-City Church Program with the Center for Closing the Health Gap   ............................ 12

CHAPTER 3 - My TriHealth Experience   ..................................................................................... 13

References   ..................................................................................................................................... 16

APPENDIX – Field Experience Products  ..................................................................................... 18

Emery Oleochemicals physical activity handout and quiz   ....................................................... 18

How Breast Cancer Affects a Family handout   ......................................................................... 20

Emery Oleochemicals October newsletter   ................................................................................ 21



 iv 

City of Cincinnati Rainbow to Healthy Living electronic newsletters   ..................................... 23

Dining Out lunch and learn power point presentation   .............................................................. 28

KDM informational brochures   .................................................................................................. 31



 1 

 

CHAPTER 1 - Worksite Health Promotion Programs Review 

With a large percentage of the population spending on average one-third of their day in 

the work place, it is fitting to see that the workplace is an appropriate and necessary avenue for 

public health interventions.   Just as public health programs have targeted children in the school 

system, it is justified that public health programs target adults at their place of work.  Worksite 

health promotion has many health benefits for the employee as well as economic benefit for their 

employer, and public value for the community as a whole.  By bringing together the knowledge 

and expertise of the public health sector and the resources of the workplace, great 

accomplishments can be made in improving overall wellness of employees as well as the 

community through this new and innovative partnership.   

 

Worksite health promotion programs often offer primary, secondary, and occasionally 

tertiary prevention efforts.  Primary efforts are characterized by programs that encourage those 

who are healthy to remain healthy and those who may be at risk for disease to make changes to 

prevent disease.  Examples of primary efforts include programming aimed at encouraging 

physical activity, increased consumption of fruits and vegetables, wearing of safety belts, safe 

heavy lifting techniques, and stress management techniques.  Secondary efforts are characterized 

by focusing on individuals who are already at a high risk because of lifestyle choices such as 

smoking, being sedentary, or having poor nutritional practices and show abnormal biometric 

values such as elevated blood glucose and cholesterol levels or hypertension.  Examples of 

secondary efforts include biometric screening with personalized feedback, weight loss programs, 

and smoking cessation programs.  Tertiary efforts include disease management efforts for those 

with existing disease conditions such as diabetes, cardiovascular disease, depression, and 

alcoholism.  Tertiary efforts often include programs designed to encourage compliance in taking 

medication and attending follow up visits with physicians and specialists, as well as providing 

support and education for family members (Goetzel 2008).    

 

Worksite health promotion programs have been shown to be effective in reducing 

tobacco use among employees, reducing dietary fat consumption, improving blood pressure, 
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reducing total serum cholesterol levels, reducing absenteeism due to disease or disability, and 

improving worker productivity and morale.  Other benefits associated with worksite health 

promotion programs include increased awareness of chronic diseases and the risk factors 

associated with their development, increased detection or diseases or risk factors for disease in 

earlier stages, referrals made for individuals needing medical assistance, and the creation of 

tailored and population-specific health promotion programs and educational materials (Goetzel 

2008). 

Characteristics of Effective Worksite Health Promotion Programs 
Benchmarked practices for effective worksite health promotion programs include the 

ability to: accurately assess the needs of the population, attract and retain participants, use 

multiple avenues of reaching participants, employ behavior change theory practices, and 

effectively measure program outcomes.  Another important factor in successful programs is the 

presence of an upper level management “champion” for the program who believes in the impact 

that the program will make and will be an advocate for the changes within the worksite and the 

culture of the organization (Lang 2009).  In order for employers to deliver a comprehensive 

worksite health promotion program, the program must include elements of employee health 

screenings and assessments with follow up procedures, health and wellness education, links to 

employee health services and resources, and a supportive culture and environment for healthy 

behavior changes (Goetzel 2008).    

 

High participation rates are also a key element in successful worksite health promotion 

programs.  The more employees who participate and complete the wellness programs, the greater 

overall effect they will have on the program’s success.  Avenues that have been shown as 

successful in increasing participation rates include giving incentives for participation, allowing 

employees to take time during the work day to participate in programs, and offering programs 

onsite.  Monetary incentives have been shown to be very effective and can often times be tied in 

with healthcare benefit costs (Goetzel 2008).     
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Worksite Health Promotion Programs and Behavior Change Theory 
One of the benchmarked indicators of a successful worksite health promotion program is 

having grounding in behavior change theory.  The social-ecological model for behavior change is 

an effective model for many worksite health promotion programs.  The social-ecological model 

describes behavior change as being influenced by different levels of an individual’s social 

surroundings.  Those levels include the individual, their relationships, their community, and the 

society (CDC.gov).  In a worksite health promotion program, influences at the individual level 

can include simply receiving educational materials or participating in a wellness screening.  The 

relationships at work are an important part of the behavior change model.  Individuals who work 

closely together on a daily basis can have a significant influence on one another’s success or 

failure in adhering to a healthy behavior change.  The worksite itself can be seen as a community 

in this model.  This community can embrace a very positive culture for change and healthy 

behaviors or it can be a very discouraging environment for making change.  When developing an 

intervention for the workplace, it is very important to assess the community level and strive to 

make positive changes that will encourage a positive culture for healthy behavior changes.  The 

workplace as whole can also be seen as the society level in this model.  It is necessary for there 

to be policies in place that encourage healthy behavior changes such as having healthy meals 

available at the workplace or allowing employees to take time out of their work day to complete 

health screenings, participate in physical activity, or attend health education sessions. 

 

Another behavior change model that is important in worksite health promotion programs 

is the transtheoretical model for behavior change.  The transtheoretical model stresses the 

importance of assessing an individual or organization’s readiness for change and delivering 

information accordingly.  The five stages of change include precontemplation, contemplation, 

preparation, action, maintenance and occasionally relapse.  An individual or organization in the 

precontemplation stage will not be ready for or to benefit from the same type of intervention that 

an individual or organization in the preparation or action stage would.  The “stages of change” 

framework is an essential step in the needs assessment process and reevaluation is necessary 

along the way to determine if the individual or organization has moved along the stages of 

change continuum.  An individual participating in a health coaching program may approach the 

program in the contemplation stage where he or she knows a change is needed and are exploring 
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options for change.  A few weeks later that individual may be in the preparation stage, taking 

steps to begin making a healthy behavior change.  The same can be true for an organization.  The 

organization may begin in the contemplation stage where management is aware of need to take 

action within the organization to promote healthy behavior change for their employees and are 

exploring the options of what a program of that nature might be like in their workplace.  During 

the preparation stage committees may be formed to begin plans to implement a health promotion 

program within their place of work.  Programs and materials tailored specifically to an individual 

or organizations current stage of change will be much more effective than those that are not 

(Prochaska 1983). 

Benefit for Employers 
Most employers associate poor health in the workplace with reduced employee 

performance, reduced employee morale, increased absenteeism, and increased costs associated 

with healthcare.  The costs of poor health in the workplace include high medical, disability and 

workers’ compensation expenses, as well as increased employee absenteeism and employee 

turnover and reduced productivity across the board.  Over the last few years the amount of 

money employers spend on healthcare for their employees annually has been increasing 

exponentially.   A study conducted by the Kaiser Family Foundation and Health Research and 

Educational Trust (2006) estimated that employers spent, on average, $3615 in medical 

premiums for each employee with single person medical coverage and $8508 for those with 

family coverage.   In 2006, healthcare costs in the United States totaled close to $2.1 trillion 

dollars, which is about 16% of the gross domestic product (Poisal 2007).  On average, studies 

conducted have shown that employers who spent money on implementing a worksite health 

promotion program have seen returns on their investment at around $3.48 for every dollar spent, 

with much of the return coming from savings from medical expenses, reduced absenteeism, and 

increased productivity (Aldana 2001).  The significant rise in healthcare spending is problematic 

for employers as well as the community as a whole.  Worksite health promotion programs are 

one public health avenue helping to slow this spending trend and improve overall health in the 

community.   
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CHAPTER 2 - TriHealth Corporate Health 

TriHealth, in Cincinnati, Ohio, was created under a partnership between the healthcare 

organizations of Good Samaritan Hospital and Bethesda Hospital in 1995.  TriHealth Corporate 

Health is a division under the TriHealth umbrella dedicated to ensuring the health of community 

members through their place of employment within the greater Cincinnati area.  TriHealth 

Corporate Health is a not for profit organization divided into six specific programs of focus: 

Occupational Medicine, SHARE nursing, Concern Services, Executive Health, and Preventative 

Health Services.  My internship was focused in Preventative Health Services.  One of the 

premier goals TriHealth has set is to touch the lives of one out of every four individuals in the 

greater Cincinnati area.  They have met and exceeded that goal in each of the last few years.  

Corporate health alone touches the lives of 250,000 to 300,000 individuals in the Cincinnati area 

every year (P. Shannon, personal communication, November 9, 2009). 

TriHealth Corporate Health Mission, Vision, and Values 
TriHealth’s mission and vision is to improve the health status of all of the people they 

serve and in the community, and in doing so continue to be recognized as a model for integrating 

health and wellness in the workplace with the purpose of keeping employees and their families 

healthy and productive.   

 

TriHealth has six core values by which they operate.  The first value is to be good 

stewards of their resources by serving the community with their time, resources, and talents.  The 

second value is to be responsive to the needs of the community while also being respectful of the 

diversity in cultures and values.  The third value is to create a nurturing environment where 

diversity is valued, differences are recognized and embraced, personal growth is encouraged, and 

each individual’s self worth is enhanced.  The fourth value is that all people will be respected 

and treated with the same level of compassion.  The fifth value is ensuring excellence in the 

services that are delivered to customers and the community.  The sixth and final value is that the 

organization will build upon its spiritual roots as part of the Catholic Health Initiatives and 

operate by the values in which it was founded. 
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The TriHealth Corporate Health Model 
The TriHealth corporate health model aims to reach all organizations regardless of what 

stage of change they may be in and where their organization is on the health continuum.  The 

model starts with culture and vision, setting clear expectations for both themselves and the 

company that is being contracted with.  It is important at this point that strong leadership support 

for the program is established and that all members of the leadership team are in full and positive 

participation.  A needs assessment is conducted using data analysis of employee health insurance 

claims, workers’ compensation claims, absenteeism data, and program specific data.  From the 

results of the data analysis, the needs of that specific population are determined.  The population 

may be relatively healthy, so it would be appropriate to encourage general nutrition, fitness, 

stress management, and safety education programs.  The population may be at risk for 

developing chronic diseases, and it would be appropriate to encourage behavior modification 

programs and health coaching.  The population may have a high prevalence of chronic illness, 

and it would be appropriate to initiate disease management and medical compliance programs.  

Finally, the population may have a large number of individuals who are disabled due to injury or 

illness, and it would be appropriate to begin disability management programs and prevention of 

escalating disability programs.  The outputs for all companies, regardless of their needs, include 

reporting program outcomes, data on the estimated return on their investment in the health 

promotion program, and program satisfaction.  A key component throughout the entire process is 

effective communication not only between TriHealth and the company, but also within the 

company itself.  

Occupational Medicine 
Occupational Medicine aids employers in the Cincinnati area in delivering necessary 

work related medical services to their employees.  Services provided include drug screening, 

workers’ compensation-related medical care, worker rehabilitation services, and worker safety 

assessment and training.  The occupational medicine centers are located at both the Good 

Samaritan and Bethesda hospitals, several work capacity centers located throughout the greater 

Cincinnati area, and a mobile unit.  Occupational Medicine’s medical staff is available on call for 

evening and night shift needs and is able to deliver services on site when needed. 
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Share Nursing 
SHARE Nursing exists to provide the expertise of a medical professional on the work site 

who has the resources of the entire TriHealth system at his or her fingertips.  SHARE nurses 

spend as little as a few hours a week at the client’s place of business to as much as having several 

full time nurses on staff during all business hours, depending on the needs of the client. 

Concern Services 
Concern Services exists to provide employees with the assistance and support they need 

to deal with life’s issues while remaining productive members at their place of employment.  

Concern offers services including family and marriage counseling, disability management, 

alcohol and drug counseling, financial counseling, and smoking cessation programs.   

Executive Health 
Executive Health offers top level preventative health services to those who hold upper 

level management positions within their business.  The goal of this program is to ensure that the 

individual has a concise and thorough total health examination in a relaxing and enjoyable 

atmosphere.  The belief behind this program is that for an organization to be healthy, it is 

necessary that the leaders within the company themselves be healthy. 

TriHealth Analytics 
TriHealth Analytics takes information gathered from employee insurance claims, health 

risk assessments, wellness screenings, and worker absenteeism and runs statistical reports to 

inform employers of the overall health of their employees.  This information helps employers 

and the TriHealth team decide what the health needs of that business’s employees are and what 

interventions may be appropriate and needed.  It also gives baseline information and feedback on 

where the company’s health has been and what benefits have resulted from any health 

interventions that have been offered.  As an impartial third party TriHealth Analytics has access 

to information that employers would not have under current HIPPA regulations.  TriHealth 

Analytics is able to provide employers with valuable information while still protecting the 

privacy of the employees. 
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Preventative Health Services 
Preventative Health Services provides medically-based health and wellness programming 

to employers and the community in the greater Cincinnati area.  The two major areas through 

which Preventative Health Services offers their services are employee health and community 

wellness.  Through employee health services, TriHealth partners with local employers to offer 

health and wellness services to their workers.  These services range from running onsite fitness 

centers, administering health risk assessments and health screenings, administering wellness 

education and incentive programs, offering health coaching sessions to individuals, to helping 

develop and administer insurance benefit programs. 

Corporate Contracts 
TriHealth Corporate Health has contracts with a very wide range of companies.  

Companies range is size from very large with eight to ten thousand employees such as Procter 

&Gamble, GE, and the City of Cincinnati, to smaller companies with fewer than 200 employees.  

Companies also vary greatly in the amount and depth of programming they desire for their 

employees.  The Archdiocese of Cincinnati is in its first year of partnership with TriHealth and is 

currently only offering health risk assessments and wellness screenings for their employees.  On 

the opposite end of the spectrum, the City of Cincinnati currently offers their employees a wide 

array of health programming with the incentive of cash benefits that can be earned by 

participating in wellness programs, engaging in regular physical activity, keeping current with 

preventative health screenings and so on.  Employees of the City of Cincinnati can earn up to 

$500 every year and the money earned can be used for personal medical expenses including 

prescription and over the counter medication, medical and dental co-pays, or toward their health 

insurance deductible.   Each company is offered a program that is tailored specifically to their 

individual desires and needs.  All companies are encouraged to offer health risk assessments and 

wellness screenings to their employees as resource for baseline measurements and needs 

assessment.  Most companies will pay for each employee’s health risk assessment and wellness 

screening, and particularly if the individual is enrolled in the company’s health insurance 

program.  Health risk assessments and wellness screenings are often times also offered to 

spouses of employees who are covered under the employee’s health insurance plan.   
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Health Risk Assessment and Wellness Screening 
Health risk assessments and wellness screenings are an integral part of each company’s 

health promotion program.  The health risk assessment is completed using the Wellsource 

Population Health Management Systems software.  Assessments can be completed either online 

or on a scantron form.  The health risk assessment uses questions targeted at identifying certain 

behaviors that indicate a presence or absence of certain health risks.  Number values from 

wellness screenings are also inputted into the data base for each participant and are then assessed 

along with the answers to the lifestyle questions.   The Wellsource Health Risk Assessment also 

measures the participants’ readiness for change level and indicates which stage of change (from 

the Transtheoretical model) each participant is in.  The Wellsource Health Risk Assessment tool 

also gives information pertaining to the total group of individuals who took the assessment from 

a certain population.  

 

Company wellness screenings are usually conducted on site.  Participants are asked to fill 

out a waiver before beginning the screening.  The health risk biometric screening begins with a 

blood lipid panel and glucose measurement using a blood sample from a finger-stick that is then 

analyzed using a Cholestech machine.  The participant is then weighed and has his or her  height 

and waist circumference measured.  The height and weight measurements are used to determine 

the individual’s body mass index.  The participant’s height and weight is also used for a body fat 

measurement using a hand-held bioelectrical impedance device.  The participant’s blood pressure 

is then measured using either an automatic or manual blood pressure cuff.  Once all 

measurements are gathered and recorded, usually about ten minutes after the participant begins 

the process, a member of the wellness staff sits with the participant to provide feedback on the 

results of their measurements.  Feedback is usually done verbally and takes about two to five 

minutes depending on the participant’s level of engagement and number of health risks. 

Health and Wellness Education 
Health and wellness education programming is offered to any company that desires a 

more comprehensive program.  Health education programming and materials are often designed 

specifically for individual companies based on their needs assessment.  Typical health education 

materials and programming include monthly or weekly newsletters, lunch and learn 
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presentations, health fairs, informational brochures, and other handouts.  Health promotion 

incentive programs are also often offered to employees as well.  Examples of incentive programs 

include walking programs utilizing pedometers, physical activity logs, fruit and vegetable 

consumption incentive programs, and breast cancer awareness programs.  Health promotion 

incentive programs are also designed or tailored to the specific needs of each company and the 

population that will be participating.     

Insurance Benefits Incentive Programs 
A new trend that TriHealth Corporate Health has been seeing is companies desiring 

insurance benefits programs tied in with their wellness programming.  There are several different 

models that have been used to offer insurance benefits as an incentive for participating in health 

promotion programs.  As described before, the City of Cincinnati offers an incentive program to 

their employees where individuals can earn money that may be used toward health expenses by 

participating in wellness activities and staying current with their preventative screenings.  USI 

Midwest of Cincinnati, a financial services company, now offers a tiered insurance plan for their 

employees.  The plan consists of three tiers with the top tier being the least expensive with the 

next two tiers being progressively more expensive.  Employees can qualify for the top tier by 

having biometric values being within healthy or normal ranges.  Individuals with biometric 

values that are in the health risk ranges are placed in one of the lower two, more expensive tiers.  

Those individuals in the bottom two tiers can earn points by participating in health promotion 

programs, completing preventative health screenings, and completing physical activity logs.  A 

certain amount of points earned will give the participant access to the top tier and less expensive 

insurance premium.  Spouses of employees who are enrolled in the employee’s insurance plan 

are often also encouraged to participate in these programs.  Insurance benefits incentive 

programs are designed to encourage healthy behaviors that will hopefully in turn help to reduce 

medical costs for both the employer and the employee. 

ASPIRE! Health Coaching 
Aspire Health Coaching is a service offered to corporate contracts seeking a more 

comprehensive program for their at risk employees.  The Aspire program is a twelve week, one-

on-one health coaching program designed to assist individuals who are at risk for developing 

chronic diseases, or already have chronic disease conditions, in making healthy lifestyle changes.  
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Health coaches are trained in motivational interviewing strategies and use the stages of change 

model in helping individuals decide what lifestyle changes need to be made, what avenues for 

change will be most beneficial for that individual based on their current stage of change, and 

assist in the maintenance process once the healthy behavior has been adopted.  After the twelve 

week program is completed, follow up meetings are conducted at the three month, six month, 

and twelve month time periods after the end of the initial twelve weeks. 

Community Initiatives 
TriHealth corporate health has a strong commitment to utilizing their talents and 

resources to help those in the community.  Several community initiatives have been taken on to 

fulfill this commitment. 

TriHealth Community Health Pavilion 
The TriHealth Health Pavilion is a medical health fitness facility that is open to the 

community for membership.  The Pavilion staff is made up of credentialed fitness professionals, 

physical and occupational therapists, registered dietitians, and is monitored by physicians to 

ensure safety and quality for its members.  Along with fitness programming, the Pavilion also 

offers preventative health risk reduction and therapeutic lifestyle change programming.  These 

programs include weight management and nutrition classes, children’s programs, prenatal 

exercise classes and warm-water therapy classes for those with arthritis.  The Pavilion also  

offers medical rehabilitation services for members of the community through cardiac, 

pulmonary, and physical rehabilitation services, as well as orthopedic and sports physical therapy 

programs.    

City of Mason, Ohio 
TriHealth has a special partnership with the City of Mason.  As well as offering worksite 

health promotion programming to the City of Mason employees, TriHealth Corporate Health 

also partners with the City of Mason to offer community wellness programs to the entire 

community in Mason and the surrounding areas.  Through this partnership the City of Mason and 

TriHealth have sponsored health and safety fairs at the Mason Community Center, a 

cardiovascular health risk screening and health fair, a Live Well healthy lifestyles ten week 

health behavior change program, as well as many other health promotion programs. 
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Inner-City Church Program with the Center for Closing the Health Gap 
TriHealth Corporate Health had a unique opportunity to work with the Center for Closing 

the Gap in Cincinnati in the fall of 2009.  The Center for Closing the Gap is a non-profit 

organization dedicated to help eliminate health disparities in minority populations through 

advocacy, community outreach, and education.  Through this partnership TriHealth was able to 

develop and run a twelve week wellness education program in five inner-city churches in 

Cincinnati.  The churches chosen for the program served primarily African American 

populations.  The twelve week program consisted of eighteen members from each congregation 

participating in two educational sessions each week.  The first weekly meeting included at least 

thirty minutes of low-impact physical activity followed by a thirty minute physical activity 

educational session.  The second meeting each week consisted of nutrition education delivered 

by a registered dietitian on the odd number weeks, and spiritual wellness classes on the even 

number weeks.  Each church congregation team accumulated points for their team member’s 

participation which was used as a competition between the five churches to encourage 

participation.  The outcomes of this program have not been evaluated at this time. 
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CHAPTER 3 - My TriHealth Experience  

Through my internship with TriHealth Corporate Health I have gained a very unique and 

valuable experience.  Previously I had only briefly been exposed to corporate health models 

through course work and journal articles.  Having an internship that focused on worksite health 

promotion programs introduced me to a new target population and the challenges and rewards 

that are associated with working with these populations in a workplace setting.  The employee 

populations that are touched by TriHealth’s corporate health services range from the highly 

educated researchers and engineers at Procter & Gamble and GE Aviation to the less educated 

“blue collar” workers at Emery Oleochemicals and GE manufacturing.   

 

Program planning and evaluation are key elements in delivering effective worksite health 

promotion programs.  TriHealth prides itself in its willingness and ability to tailor its programs to 

the specific populations at each contract site.  It is important to recognize that the same 

educational materials and programs will not work across the board with every worksite 

population.  Most educational materials and programs are created or reformatted for each 

worksite that they are administered to.  Part of my responsibility as an intern was to help create 

new educational materials and programs as they were needed.  On average, I created at least one 

educational handout every week.   

 

For the City of Cincinnati, I was in charge of creating six weekly e-mail newsletters 

highlighting the importance of incorporating a variety of fruits and vegetables into one’s diet.  

Information presented in those newsletters included tips for incorporating fruits and vegetables 

into the diet, health benefits, and recipes featuring fruits or vegetables of that week’s color.   

 

I also worked on an informational brochure series for KDM, a printing company in 

Cincinnati.  The informational brochure series provided information on nutrition, physical 

activity, sleep, measuring one’s health status, and smoking cessation.  The brochures will be used 

as part of the beginning programming for KDM’s worksite wellness program.   
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Another very unique project I began working on towards the end of my internship 

experience was an educational program on cooking healthy meals.  This project came about as a 

request from one of the shift employees at Emery Oleochemicals.  As a working single parent of 

three children, he was having difficulties figuring out how to provide healthy meals for his 

family.  He explained that he did not have very much experience grocery shopping or cooking 

and wanted ideas and direction on ways to provide pleasing and healthy meals for him and his 

children.  Knowing that this individual’s situation was probably not a unique one and that many 

other employees at the plant were more than likely facing similar dilemmas, we decided this was 

a great opportunity for an educational program that could make a significant impact.  I began 

designing a tool kit that included a booklet of recipes that were healthy, “kid friendly”, and easy 

to prepare, a basic kitchen tools checklist of all the basic materials needed to prepare meals at 

home, and grocery shopping information checklist.  This project was not completed by the end of 

my internship experience, but I plan to complete it and help present the information for TriHealth 

this spring.   

 

Other smaller educational information and programming projects I worked on included 

breast cancer awareness information, physical activity educational materials, health education 

presentations, and various monthly newsletters. Along with creating educational materials I was 

very involved in the inner workings of many of the worksite wellness programs.  These 

responsibilities included tracking program participation data, organizing program materials, 

developing end reports, and sending out communication materials to participants. 

 

Another very large part of my field experience included assisting with the onsite 

programming for the various contracts.  At the beginning of my internship I was trained in how 

to collect a blood sample by a finger-stick procedure for the purpose of blood lipid and glucose 

measurement for wellness screenings.  I was also refreshed on how to take an accurate blood 

pressure, measure body composition using a bioelectrical impedance device, and accurately 

measure waist circumference.  I was also trained in TriHealth’s procedures for giving oral 

feedback of wellness screening results.  Depending on the size of the wellness screening event I 

could assess anywhere from twenty to three hundred individuals in the course of the screening.  

While I enjoyed taking part in all aspects of the wellness screenings, I especially enjoyed the 
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opportunity to give feedback.  As a registered dietitian I enjoy getting to sit down with 

individuals and talk with them about their health and lifestyle behaviors.  I also helped organize 

and deliver nutrition related information for different health fairs.  It was very rewarding to get to 

work with the community in this type of setting. 

 

Another very unique and rewarding aspect of my field experience was the opportunity to 

participate in the ASPIRE! Health Coaching training program.  Through this program I was able 

to refresh my counseling strategies and motivational interviewing skills and put the behavior 

change models that I had learned through my coursework into practical application.  Following 

my internship experience, I will be working as a health coach for the TriHealth organization.  

 

Other unique and rewarding experiences I was able to take part in during my field 

experience included participating in the Nutrition Council’s Worksite Wellness Roundtable 

discussion on implementing nutrition labeling practices at the worksite.  The wellness team from 

the University of Northern Kentucky presented their “Healthy U” nutrition program that 

encourages and supports students, faculty, and staff at the University in making healthy choices 

in their campus dining centers.  Another unique opportunity I was able to take part in was the 

inner-city church program with the Center for Closing the Health Gap in Cincinnati.  I attended 

one of the weekly fitness sessions with a member of the TriHealth team and got to experience 

first hand what the program was all about and connect with the people this program was 

impacting.  I was truly amazed at the enthusiasm and level of commitment of the participants.  I 

look forward to learning what the outcomes of that program are after it is completed and 

hopefully seeing the program continue in the coming years.  Finally, the experience of seeing 

several different models for health insurance benefit incentive wellness programs and how they 

work from both the employer and employee perspective was very enlightening, especially at this 

period in time where healthcare reform is at the forefront of many national discussions.  

 

I am very thankful for the experiences and knowledge that I have gained through this 

field experience project.  It has definitely helped me to broaden my view of public health and 

how wellness programming and education can be administered to the community, and the 

benefits and challenges that are associated with it. 
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APPENDIX – Field Experience Products 

Emery Oleochemicals physical activity handout and quiz 
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How Breast Cancer Affects a Family handout 
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Emery Oleochemicals October newsletter 
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City of Cincinnati Rainbow to Healthy Living electronic newsletters 
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Dining Out lunch and learn power point presentation 
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KDM informational brochures  
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