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necessary or to his advantage in the past to cooperate with
his neighbors in this manner is more readily joining cooperae-
tive marketing groups in recent years. If this condition
exists, as 401 replies from these producers also seem to in-
dicate, it appears that cooperative marketing of wheat
through one central marketing agency would meet the approval
of the majority of the large producers of Kansas. Such an
agency would, in all probability, soon receive the support
of most of the larger producers as soon as they were assured
of its efficlency and facilities to successfully handle their
grainse

Studles of the relationship of storage facilitles of
cooperatives to the membership of large producers in the co-
operative revealed that as a rule in the area where there 1is
greater support of cooperative organizations by large
growers, the percentage of storage controlled by cooperatives
1s also larger.

Cooperatives in the southwest area owned 32.3 per cent
of the storage in that area in 1930. Seventy-two and four-
tenths per cent of the questionnaires returned from this
area were from members of cooperatives. In the northern
ares only 52.4 per cent of the replies were from members
and cooperatives in that area controlled but 17.8 per cent

of the storage in those counties.



































































































