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ABSTRACT 

The years of World War II mark a time of significant sociological and cultural 

change.  In the United States, new technologies were introduced, and family structure 

and family economics changed.  These changes were reflected in the popular media, 

including housing design publications.  This thesis examines the design of the American 

house from 1935 to 1955 as presented in House Beautiful, originally The House 

Beautiful and first published in 1896, and how it changed during this twenty-year period.  

Seven themes were used to organize and describe change during this period.  These 

themes are:  1)  family structure and economics, 2) technology, 3) construction, 4) 

automobile, 5) site and spatial relationships, 6) status, and 7) privacy.  Changes in 

presentation of the house in House Beautiful are shown by comparing and contrasting 

feature house articles across the twenty-year study period. 

 The focus audience of House Beautiful magazine was what the publishers of 

House Beautiful characterized as the average American, while in fact the designs were 

not for the masses.  Rather, the magazine catered to the ideal image of the average 

American.  Trends discussed in relation to changes in house design include the 

following:  family stability and security, privacy, home-ownership, transportation, 

suburban development, the process of Americanization, quality of life, and household 

efficiency. 
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1 Introduction  

1.1 Purpose 

The years of World War II marked a time of social and cultural change in the 

United States.  New technologies were introduced and family economics changed.  

These changes were reflected in the popular media, including housing design 

publications.  House Beautiful was one of these publications. 

 Throughout its publication history1 House Beautiful claims the “average 

householder”2 as its focus audience.  Historically, much of the magazine’s content 

consisted of practical articles on household improvements, and advertisements for 

affordable decorating and furnishings.3  The magazine was more than a collection of 

pretty pictures; it provided guidelines for many aspects of living.  

 This thesis examines the way the American house was represented in House 

Beautiful from 1935 to 1955.  The examination focuses on how space was represented 

and how the representation of space changed during this twenty-year period.  Seven 

themes were used to make comparisons of a select set of feature articles across the 

study period.  These themes are:  1) family structure and economics, 2) technology, 3) 

construction, 4) the automobile, 5) site and spatial relationships, 6) status, and 7) 

privacy.  Trends identified in reviewing the literature on housing design before and after 

World War II were used to describe changes in the physical configuration of the house 

and the ways in which these configurations were represented in House Beautiful within 

each theme.   

                                                 
1 According to Frank Luther Mott, House Beautiful was first published in 1896. 
 
2 Mott, 1968, p. 155 
 
3 Ibid. 
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 In the theme family structure and economics, the trends are the pursuit of social 

and economic security, the image of the ideal household, and consumerism.  The three 

trends in the technology theme are entertainment technologies, cooling technologies, 

and increased efficiency.  There are two trends in the construction theme, which are 

increased housing demand, and the use of emerging materials and the development and 

use of manufacturing processes.  In the automobile theme, the two trends are change in 

street character, and increased automobile dependence.  The trends used in the site 

and spatial relationships theme are movement toward a self-contained household and 

increased popularity of suburbia.  In the theme status, the trends are the desire for 

assimilation and the desire for presentation of self.  Finally, the two trends in the privacy 

theme are increasingly private lifestyle and increased density of suburbia. 

 Changes in the presentation of the home are shown by comparing and 

contrasting a select set of feature home articles from 1935 to 1955.  This analysis 

assumes that, on a broad scale, the trends in American lifestyle are reflected in 

residential designs presented in House Beautiful.  Changes in space design are 

described and related to changing trends in the United States between 1935 and 1955.  

The analysis uses trends within each theme to interpret house form as presented 

in House Beautiful between 1935 and 1955.  Relationships between American lifestyle 

and house designs are presented in House Beautiful under each theme.   The 

discussion of each theme is divided into two sections.  The first section describes the 

trends.  The second section House Beautiful Designs describes each trend in relation to 

house designs in articles in House Beautiful.   The definitions were developed 

independent of House Beautiful content. 

In the second section, graphic examples from the House Beautiful designs are 

used to illustrate the text.  The discussion of each trend begins with house designs in the 

earliest stage of the study period, 1935 to 1942.  The discussion then moves to the 
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middle stage, 1943-1947, and finally to the latest stage, 1948-1955.  Relationships 

between trends and house configurations are identified and discussed by trend within 

each theme.  Article excerpts, such as floor plans, visually illustrate design changes over 

the course of the study period.  The discussion in Chapter Three is organized by theme. 

Graphic materials and text from House Beautiful are included in the discussion of 

each section and are used to illustrate the trends identified in that section.  In some 

cases, only the parts of a layout relevant to the discussion in each section are included 

in the text.  Appendix A contains the full-page layouts for all partial illustrations used in 

the discussion so that the information, of limited availability, can be used for future work. 
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Figure 1-1 Analytic Framework 
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Figure 1-1 (continued)  Analytic Framework 
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1.2 House Beautiful Background 

1.2.1 History 

House Beautiful, the magazine, was originally titled The House Beautiful 

referencing Robert Louis Stevenson’s poem.  ‘The’ was removed from the title in 1925.4 

Eugene Klapp and Blodgett Harvey of Chicago founded The House Beautiful in 1896.5  

Shortly thereafter, Herbert S. Stone and Company published the magazine, although the 

founders continued to contribute.6   In 1934, House Beautiful was sold to the 

International Magazines Company, owned by William Randolph Hearst.7  

By the 1930s, “House Beautiful…was a high-class, well-produced monthly book, 

lavishly illustrated, consisting of about a hundred pages and having a circulation of 

100,000 copies or more.”8  As distribution increased, the quality and content of the 

magazine changed in response to a larger audience with a variety of interests.  

Specialized articles, with titles such as “Three-Bedroom House With Two-car Garage for 

$8,650,” were common  between 1947 and 1963, and several articles within an issue 

addressed similar themes.9  According to Kathleen Endres and Therese Lueck, House 

Beautiful led the way for “practical, simple, tasteful houses and interior decoration.”10 

                                                 
4 Mott, 1968, p. 155 
 
5 Ibid 
 
6 Ibid, p. 156 
 
7 Ibid, p. 162 
 
8 Ibid 
 
9 Ibid, p. 163 
 
10 Endres and Lueck, 1995, p. 159 
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Color was introduced in House Beautiful in 1906 with three-color covers.11  

Although full-color plates were occasionally used after this, 12 “it was not until the late 

1930s that House Beautiful really adjusted to the magazines of the time, and it reached 

its full polychromous effulgence in the following decade.”13  Extensive use of color 

facilitated not only advertisements, but also effective presentation of house designs 

using diagrams, landscaping, and decorated interiors. 

1.2.2 Audience 

Throughout ownership changes, new editors, and publication acquisitions, House 

Beautiful retained its name and mission: “simplicity combined with beauty in the home.”14 

This dedication to a focus audience and a consistent purpose created a widely read and 

popular publication that reflected stable trends in the lifestyle and house design 

preferences of its audience, which in the thirties, forties, and fifties was the American 

upper middle class. 

Over the course of its life, House Beautiful absorbed a number of publications, and 

with them their audiences.  In its early years, the magazine was “designed for the 

average householder rather than for the rich home owner, or the professional builder, or 

decorator.”15  However, House Beautiful grew more upscale in its later years.16  In the 

                                                 
11 Mott, 1968, p. 159 
 
12 Ibid 
 
13 Ibid 
 
14 Ibid, p. 155 
 
15 Ibid 
 
16 Endres and Lueck, 1995, p. 163 
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study period, House Beautiful focused on a female audience and “attention to serious 

issues, seen through the female lens, characterized the wartime publications.”17   

Although the publication consistently claimed to be focused on the average 

American, “the ‘normal’ middle-class home was mostly a coveted idea, an advertiser’s 

dream, in the 1920s.”18  House Beautiful actually focused on the upper middle class.19 

While the cost of housing was lower in 1996 than in 1920, the hours of work required to 

earn a house increased.20  So, even though houses presented in House Beautiful’s 

feature articles are small compared to today’s standards, and may seem affordable, they 

were mostly out of reach of a typical or average family in the study period. 

1.2.3 Articles 

House Beautiful articles responded to national trends.  During the war years, the 

magazine suggested ways to adapt to new family structures.  As a result of housing 

shortages, women whose husbands were stationed elsewhere found themselves in 

empty households.  It was not uncommon for these women to create non-traditional 

households:  a couple and their married daughter or several women living as 

roommates.  House Beautiful responded to this trend with articles that described how to 

make a single bedroom in a woman’s parents’ house work for sleeping, entertaining, and 

correspondence.  For women who chose to create a household of roommates, House 

Beautiful described decorating for different tastes and creating living spaces that worked 

for all members of the household. 
                                                 
17 Zuckerman, 1998, p. 102 
 
18 Hoy, 1995, p. 152 
 
19 Mott, 1968, p. 157 
 
20 “Time Well Spent:  The Declining Real Cost of Living in America”, published by the 
Federal Reserve Bank of Dallas, describes changing costs in terms of hours of work 
rather than the dollar amount required to purchase a new home. 
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The focus of the articles in House Beautiful changed with trends in American 

lifestyles.  For example, when men returned from war, women no longer had to create 

improvised households with family and friends.  Instead, couples created households of 

their own.  They were anxious to purchase houses and House Beautiful articles provided 

valuable information on how to finance a house purchase, as well as the “proper” ways 

to organize the household. 

Responding to changing American lifestyles, House Beautiful consistently 

included feature house designs that reflected current trends.  The magazine hosted a 

house plan competition as early as 1898 and continued the house plan competitions 

throughout the life of the publication. Later, other feature articles, such as the Home 

Planner’s Study Course and the Pace Setter House, were regular features in House 

Beautiful.   

The Small House Competition (see Figure 1-2) began in 1927 and included built 

homes21 whereas earlier competitions were only paper presentations of house ideas.  

The Small House Competition was meant to be a “record of architectural trends in the 

country.”22  Entries were judged on excellence of design, economy in space and 

convenience of plan, adaptation to special requirements to lot and orientation, and skill 

in use of materials.23  The competition announcement suggested that readers would get 

“new and helpful ideas”24 for their own houses. 

                                                 
21 House Beautiful, January 1936, p. 26 
 
22 Ibid 
 
23 House Beautiful, January 1939, p. 25 
 
24 Ibid 
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Figure 1 - 2 “First Prize.”  (1939, January).  House Beautiful Magazine, v81, 25. 

 

Reacting to national trends triggered by World War II, the Small House 

Competition was replaced in 1943 with House Beautiful’s Home Planner’s Study Course 

(see Figure 1-3).  After the war, a primary concern was providing for the family and 

House Beautiful addressed this concern with its feature series House Beautiful’s Home 

Planner’s Study Course.  The study course included strategies to achieve home 
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ownership.  Its designs were diagramed into parts “any of which could be used 

alone…so that [a] totally different plan can have greater utility.”25 

 
Figure 1 - 3 “A Good Way to Acquire a Home – Anno 1947.”  (1947, March).  

House Beautiful Magazine, p 107. 

                                                 
25 House Beautiful, May 1946, p. 87 
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The Pace Setter, starting in 1948 (see Figure 1-4), was presented similarly to the 

Home Planner’s Study Course of the previous decade and reflected the postwar trend of 

home ownership for every successful family. According to Kathleen Endres and Therese 

Lueck “the ranch-style home, featured from 1948 to 1965, became one of the most 

popular housing forms and enjoyed strong support from House Beautiful.”26  This style 

was reflected in the Pace Setter, which “embodied basic principles which epitomize the 

best thinking of [the] times.”27  House Beautiful referred to American lifestyle trends with 

the key Pace Setter phrase “better your home…better your living.”28  By 1955, nearly an 

entire issue of House Beautiful was dedicated to the Pace Setter of the year.29 

                                                 
26 Endres and Lueck, 1995, p. 161-162 
 
27 House Beautiful, February 1948, p. 61 
 
28 Ibid, p. 70 
 
29 House Beautiful, February 1955 
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Figure 1 - 4  “A House to Set the Pace.” (1948, February).  House Beautiful 

Magazine, v90, 61. 
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Feature articles were used as source material in this study because they 

generally correlate chronologically with world events and the subsequent lifestyle trends. 

Sections from each feature article were digitally scanned and included in Appendix A.  

Figure 1-5 below marks world events between 1935 and 1955 and the correlating article 

sets:  House Beautiful’s Small House Competition, House Beautiful’s Home Planner’s 

Study Course, and House Beautiful’s Pace Setter House.   

At the beginning of the study period, from 1935 to 1942, House Beautiful hosted 

an annual house design competition titled House Beautiful Magazine’s Small House 

Competition.  Excerpts from the Home Planner’s Study Course represent the war years 

of 1943 to 1947.  From 1948 to 1955, an extensive article featuring the Pace Setter 

House replaced the house competition and home study course.  Although titled 

differently, these submissions were similar in content and provided a comparable set of 

articles.  Prize winning submissions from the Small House Competition (1935 to 1942), 

the Home Planner’s Study Course (1943 to 1947), and the Pace Setter (1948 to 1955) 

were analyzed for this study.  Articles focusing on outdoor space or innovations in home 

design were used to illustrate specific trends.  Figure 1 - 6 lists the feature articles 

included in the study.   

Study Period Timeline 
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Figure 1-5 Study Period  
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1935 

 

Small House 
Competition 

“Warm Shadows in Stone and Wood:  Honorable Mention Winner in Our 
Small House Competition.”  (1935, February).  House Beautiful Magazine, 
v77, 38. 
______ 
“Prefabricated – No Waiting.”  (1935, March).  House Beautiful Magazine, 
v77, 52 

1936  “First Prize for Houses for Houses Eight Rooms and Under.”  (1936, 
January).  House Beautiful Magazine, v78, 26-29. 

1937  “First Prize Award:  Class I.”  (1937, January).  House Beautiful Magazine, 
v79, 21-22. 

1938  “First Prize:  West.”  (1938, January).  House Beautiful Magazine, v80, 16-17.
______ 
“First Prize:  East.”  (1938, January).  House Beautiful Magazine, v80, 20-
21. 

1939  “First Prize.”  (1939, January).  House Beautiful Magazine, v81, 25-27. 

1940  “House Beautiful Magazine’s 12th Annual Small House Competition:  First 
Prize.”  (1940, January).  House Beautiful Magazine, v82, 15-17. 

1941  “First Prize.”  (1941, January).  House Beautiful Magazine, v83, 20-21. 

1942  “First Prize:  Class II.”  (1942, January).  House Beautiful Magazine, 84, 24-
25. 

1943 Home Planner’s 
Study Course 

“House Beautiful Magazine’s Home Study Course.”  (1943, August).  House 
Beautiful Magazine, v85, 44-45. 
______ 
“Here is the Perfect Back Yard – Take it as Your Goal.”  (1943, June).  
House Beautiful Magazine, v85, 32-33. 

1944  “House Beautiful Magazine’s Home Planner’s Study Course.”  (1944, 
February).  House Beautiful Magazine, 86, pt. 1, 60-61. 

1945  “A Proper Dream House for any Veteran.”  (1945, January).  House 
Beautiful Magazine, v87, 35-37. 

1946  “House Beautiful Magazine’s Home Planner’s Study Course:  the First 
Postwar House.”  (1946, May).  House Beautiful Magazine, v88, pt. 1, 82-
83, 86-87. 

1947  “A Good Way to Acquire a Home – Anno 1947.”  (1947, March).  House 
Beautiful Magazine, v89, 100, 103, 104, 106, 107. 
______ 
“Industrialized Housing:  The Bright New Hope of the Building Business.”  
(1947, April).  House Beautiful Magazine, v89, 106-109, 120, 121. 

1948 Pace Setter 
House 

“A House to Set the Pace.” (1948, February).  House Beautiful Magazine, 
v90, 61, 62, 67-71. 

1949  “House Beautiful Magazine’s Pace-setter House for 1949.”  (1949, 
November).  House Beautiful Magazine, v91, 193, 204, 205, 210, 211. 

1950  “The American Style in a Pace-Setter House.”  (1950, June).  House 
Beautiful Magazine, v92, 92, 93, 100, 101. 

1951  “Defining the American Way of Life Executed in the New American Style:  
House Beautiful Magazine’s Pace-setter House for 1951.”  (1951, May).  
House Beautiful Magazine, v93, 135-137. 

1952  House Beautiful Magazine Presents the 1953 Pace Setter House.  (1952, 
November).  House Beautiful Magazine, v94, pt. 2, 199, 224-225. 

1953  “The Anatomy of a Pace Setter.”  (1953, November).  House Beautiful 
Magazine, v95, 217, 235-237. 

1954  “A Walk Through a Good House.”  (1954, November).  House Beautiful 
Magazine, v96 pt2, 208-211. 

1955  “Pace Setter house for 1955.”  (1955, February).  House Beautiful 
Magazine, v97, 63, 71, 83. 

Figure 1 - 6 Feature Articles 
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2 Discussion 

2.1 Family Structure and Economics 

2.1.1 Trends 

Three trends were used as a basis for interpreting Family Structure and 

Economics.  The first two trends were the pursuit of social and economic security and 

the image of the ideal household.  The third trend was consumerism, or the economic 

shift from a manufacturing-based economy to a service-based economy. 

2.1.1.1 Pursuit of Social and Economic Security 

The pursuit of social and economic security was a response to the previous 

conditions of the Depression as well as to the unpredictable years of World War II when 

jobs were not guaranteed and lives were unexpectedly lost.  After the War, the pursuit of 

social security was reflected in family structure, career choices, and housing design of 

the era symbolizing the pursuit of security in many aspects of life.  In a time when family 

life was often unpredictable and temporary war-related careers were ending, Americans 

sought greater security in their lives.   

 Home ownership was a product of the desire for security, according to Kenneth 

Kenneth Jackson, who states home ownership symbolized security.1  After World War II, 

owning a home, rather than renting living space or sharing a home with extended family, 

was seen as a strategy for achieving familial security.  Home ownership embraced 

society’s return to the nuclear family and its values.  Markers of these values included 

marriage, an established home, and the desire to successfully raise children.  According 

to Elaine Tyler May, home ownership fulfilled the desire for stability within the family and 

provided for the future. 2 

                                                 
1 Jackson, 1985, p. 50 
 
2 May, 1999, p. 51 
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2.1.1.2 Image of the Ideal Household 

The image of the ideal household required a stable family life and a beautiful 

house in a desirable location.  Marriage rates soared during and after World War II, and 

children soon followed.  The home became the symbol of the place to nurture and rear 

children.  Home environments were expected to be clean, attractive, and family-oriented.  

The popular definition of the American dream was the suburban home located safely 

away from the city with outdoor space for growing families.  It demonstrated the owner’s 

success.   

2.1.1.3 Consumerism 

Following World War II, there was a general shift from a manufacturing-based 

economy, which developed to provide goods and supplies during the War, to a service-

based economy that met the needs and wants of postwar Americans.  Postwar families 

entered a new era of economic abundance, and Americans across the country filled their 

acquired kitchens, bathrooms, and garages with the latest appliances, gadgets, and 

inventions, which years of depression and war had previously made impossible to 

acquire.  Consumerism became a way of life.3 

2.1.2 House Beautiful Designs 

2.1.2.1 Pursuit of Social and Economic Security 

Americans’ pursuit of social and economic security can be seen in changes in 

house design presented in House Beautiful between 1935 and 1955.  Upper middle 

class Americans felt secure in the 1920s.  Homes of the 1920s were open in character 

because people felt safe in the world.  Even after the feeling of security had disappeared 

with the advent of the Depression in 1929, House Beautiful continued to present similar 

house designs until well into the 1930s.  A feeling of security is reflected in the exposed 

                                                                                                                                                 
 
3 Hoy, 1995, p. 164 
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character of the exterior walls of the house, which provide little interior security, and the 

close proximity of the house to the street, which offers little protection for the family.   

The open characteristics of house design indicate that residents felt safe in their 

neighborhoods and did not feel a need to build a house for the purpose of protection.  

These characteristics are reflected in House Beautiful designs. 

Restricted by streets and neighboring houses, the feature design from 1936 (see 

Figure 2 -1) was compact.  The character of the openings indicates the degree of 

security desired for the family.  Windows were punched directly into living spaces and 

occasionally reached out into the semi-public realm: note the bay windows in the living 

room and dining room (see Figure 2 - 2).  The windows provided sight lines into spaces 

used for family activities, and are located on all facades, or sides of the house.  No side 

of the house is completely protected from the public.  Additionally, the terrace is open to 

passers-by exposing the family to the public, while the service porch is tucked behind 

the garage and is the most secure entrance to the house.  These conditions are typical 

of designs from the late 1930s in House Beautiful, although not the practice of most 

Americans. The open character of house design is reminiscent of the inherent safety felt 

by Americans in their neighborhoods prior to the Depression.   
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Figure 2 - 1 “First Prize for Houses Eight Rooms and Under.”  (1936, January).  House 

Beautiful Magazine, v78, 28. 

 
 
 
 
 

 
                                 

 

 

 
 
 

Bay
Window

 Punched     
 Window 

Figure 2 - 2 1936 Window Openings 

By the mid 1940s to the early 1950s, after World War II, house design took on a 

protective character. This change in character, a result of the pursuit of social and 

economic security, is reflected in House Beautiful designs.  The ranch style house 

became popular.  In Crabgrass Frontier: the Suburbanization of the United States, 

Kenneth Jackson describes postwar housing as symbolizing stability and permanence,4 

which is most effectively portrayed in the ranch style house.  According to Elaine Tyler 

 

                                                 
4 Jackson, 1985, p. 50 
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May in her book Homeward Bound:  American Families in the Cold War Era, the ranch 

house “offered a sense of security as well as privatized abundance.”5  House Beautiful 

did not feature the stereotypical three bedroom, one bath ranch of post-war suburbia.  

Feature designs in the late 1940s and early 1950s followed a trend toward introverted, 

secure design that demonstrated characteristics described by Elaine Tyler May and 

Kenneth Jackson.    

The ranch style Pace Setter house presented in 1948 (see Figure 2-3) was set 

on a large suburban or country lot.  The far-reaching, enveloping nature of the ranch 

style created a secure, introverted house that contrasted with the exposed designs of the 

late 1930s and early 1940s.  The enclosed layout created a protected inner courtyard 

(see Figure 2-3, detail Y) to be used by the family.  The pool and the lawn (see Figure 2-

3, detail Z and X) provided buffer spaces between the street and the house, further 

securing the inner courtyard.  Deep roof overhangs provide visual security to the interior 

from passersby and no walls are immediately adjacent to the street.  The characteristics 

shown in the 1948 example are typical of housing presented in House Beautiful in the 

late 1940s and early 1950s. 

 

                                                 
5 May, 1999, p. 154 
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Home ownership was used to achieve economic security.  In the late 1930s and 

early 1940s, House Beautiful did not address home ownership as a trend in house 

design.  By the mid 1940s, House Beautiful responds to the trend by advocating home 

ownership.    

While the desire for social and economic security, the image of the ideal 

household, and a consumerist lifestyle were strong, achieving these desires was often 

difficult.  The combined affects of depression in the 1930s and war in the early 1940s 

resulted in few housing starts.6  Thus, according to Kenneth Jackson, “there were 

virtually no homes for sale or apartments for rent at war’s end.”7  A variety of strategies 

were used to create housing for postwar families.  One result of this variety was a rapidly 

expanding suburban housing stock. 

Home ownership within cities was seen as undesirable for the middle-class.  

Because of the high cost of housing, the threat of crime, and the lack of space, couples 

with young children looked to suburbia to find affordable, safe, and spacious homes.  

Suellen Hoy states “well-constructed, inexpensive suburban housing with modern 

conveniences attracted young people who wanted to raise their children outside 

crowded and unsafe city neighborhoods.”8   

In addition to providing inexpensive houses, suburban home ownership also 

encouraged family security and fulfilled the needs of the nuclear family with one of its 

key features, the lawn.  It provided a clean, safe outdoor space for children to play and 

for families to interact.  Although not a new idea, the lawn gained importance in postwar 

house design.  Kenneth Jackson states “…lawns provided a presumably ideal place to 

                                                 
6 Jackson, 1985, p. 232 
 
7 Ibid 
 
8 Hoy, 1995, p. 168 
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nurture children.”9  The lawn, a house feature that was not available in the city, added to 

the popularity of owning a home in the suburbs. 

  In 1947, House Beautiful presented phased construction as a method to enable 

a returning veteran to easily become a homeowner.  In her book Chasing Dirt:  The 

American Pursuit of Cleanliness, Suellen Hoy states, “Owning a home represented, 

above all else, the quintessential American dream.”10    According to House Beautiful, 

home-ownership, and thus security, were within reach of every American – if they 

adhered to the magazine’s suggestion that they build in phases.  The phases of 

construction were concurrent with the development of the post-war nuclear family.  For 

example, a small starter home and garage, just large enough for a newly married couple, 

was the first phase in home ownership.   In March 1947, House Beautiful described the 

development of a starter home with a combined living/dining/sleeping area, a kitchen, 

and a bathroom.  The house was constructed at the northeast corner of a hypothetical 

lot (see Figure 2-4).  The garage shared the west wall of the starter home.  Although 

essentially a one room apartment, the starter home fulfilled the needs of a couple in the 

first phase of establishing a family.   

                                                 
9 Jackson, 1985, p. 59 
 
10 Hoy, 1995, p. 167 
 

 

23



 

 
 
 
 
 
 

Main 
House

Garage

Property Line                  N↑

Starter 
Home 

 

 

 

 

 
 
 

 
Figure 2 - 4  1947 Site Diagram 

 

With appropriate planning, the owners could later construct the main house along 

the west edge of the property to accommodate their growing family.  When construction 

was complete, the former residence would become the guesthouse.  The garage, built in 

the first phase and adjacent to both the guesthouse and the main house, was 

conveniently located for all construction phases. 

The site of the 1947 design (see Figure 2-5) indicated the suburban location of 

the house.  The large lawn (see detail X in Figure 2-5) provided the secure outdoor 

space required for raising children, which was not readily available to city dwellers.  In 

addition, the suburban house presented in 1947 included characteristics of the ranch 

style house, which symbolized security in its enveloping nature and secure outdoor 

spaces.  By presenting a strategy for home ownership attainable to anyone, House 

Beautiful recognized American’s pursuit of security and the desire for nuclear family 

values. 
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2.1.2.2 Image of the Ideal Household  

House designs in the late 1930s and early 1940s communicated an ideal 

household image, or the exterior impression that a family makes to its peers, using 

formal layouts focused on entertaining guests. Prior to World War II, servants’ quarters 

that marked an established household with economic security prior.  The House 

Beautiful Small House Competition design for 1937 (see Figure 2-6) was made up of 

small, enclosed spaces designed for specific uses, (e.g., hall (see detail X in Figure 2-

6), living room (see detail Y in Figure 2-6), dining room (see detail Z in Figure 2-6)).  

Two upstairs maids’ bedrooms (see detail \ in Figure 2-6) connect with a lower level 

kitchen by a separate stairway (see detail ] in Figure 2-6).  The only spaces for children 

were the upstairs bedrooms (see detail [ in Figure 2-6) far removed from formal adult 

entertaining.  Encouraging interaction among family members was not a priority in 

design.    This award winning design focuses on the house as an entertaining venue 

rather than an environment for child rearing.  The outdoor spaces, the garden (see detail 

^ in Figure 2-6) and the lanai (see detail _ in Figure 2-6), are designed for entertaining, 

not for family recreation and interaction. 
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By the late 1940s and early 1950s, the image of the ideal household in House 

Beautiful emphasized family interaction rather than formal entertaining.   In 1954 (see 

Figure 2-7), family interaction was encouraged through open, adjacent living spaces, 

such as the dining room (see detail X in Figure 2-7) and living room (see detail Y in 

Figure 2-7),  and the kitchen (see detail Z in Figure 2-7) and family room (see detail [ 

in Figure 2-7).  In addition, specific spaces were dedicated to children’s activities, such 

as the play yard (see detail \ in Figure 2-7) and family room (see detail [ in Figure 2-

7), indicating that space for nurturing children was a key factor in house design in the 

1950s.  While servant spaces (see detail ] in Figure 2-7) were still included in the 

design, they were not integrated into the main house as in earlier designs.  Now they 

were located adjacent to the carport.  The ideal household image presented in House 

Beautiful in the early 1950s was a home that was the domain of the family and provided 

family-oriented living spaces.  

 

28



 

 

Figure 2 - 7 “A Walk Through a Good Hous
Be

  

It was nearly as important to give the appearance o

was to live in the ideal household.  This message of the id

communicated through exterior space design.  To ensure 

House Beautiful’s position on the characteristics of the ide

the Perfect Backyard – Take it as your Goal (see Figure 2

characteristics of the ideal house included play spaces for

leisure spaces for adults; an arrangement that encouraged

and hedges enclosing the lot created a secure space, and

vegetable garden suggested permanence and home owne

 

29
X

e.”  (1954
autiful Ma

f the idea

eal house

that reade

al house,

-8) were w

 children 

 family in

 the kitch

rship.  In
Y

Z

[

\

]

 
, November).  House 
gazine, v96 pt2, 208. 

l household as it 

hold was often 

rs understood 

 articles like Here is 

ritten.  The 

that were adjacent to 

teraction.   Fences 

en garden and 

 order to appeal to an 



expanded audience with varying needs and finances, the magazine qualified its 

message saying “we don’t say the quantities of each thing are right for you.”11  Thus, 

home owners could work toward achieving the ideal household image presented in 

House Beautiful. 

 
Figure 2 - 8 “Here is the Perfect Back Yard – Take it as Your Goal.”  (1943, June).  

House Beautiful Magazine, v85, 32-33. 

 
2.1.2.3 Consumerism 

Consumerism as a trend can be seen in changes in house design shown in 

House Beautiful between 1935 and 1955.  In the late 1930s and early 1940s, 

consumerism was not important and House Beautiful designs rarely included amenities 

that were not at least partly integrated with house construction. For example, the feature 

design in 1935 (see Figure 2-9) indicated the location of the kitchen (see detail X in 

                                                 
11 “Here is the Perfect Back Yard – Take it as Your Goal.”  (1943, June).  House 
Beautiful Magazine, v85, 33. 
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Figure 2-9), but did not specifically identify appliances.  Similarly, the living room (see 

detail Y in Figure 2-9) was identified as a space, but did not include references to 

specific uses, such as watching television or listening to a radio. 
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women could afford enough amenities and conveniences to live up to their aspirations 

and gain a piece of the Good Life.”12  Further, Elaine Tyler May describes post war 

housing as a “consumer-oriented dream house.”13  House Beautiful presents 

consumerism as an important factor in its feature plans providing for every activity, 

necessary or not.   

The feature House Beautiful design in 1946 (see Figure 2-10) highlighted new 

uses, such as an all-purpose room (see detail X in Figure 2-10) and a hobby room (see 

detail Y in Figure 2-10), which included a workbench and a tool storage area as 

accessories.  The air conditioning room (see detail Z in Figure 2-10) provided space for 

the newest developments in climate control devices. In addition to new spaces, which 

would eventually be filled with consumer purchases, the kitchen (see detail [ in Figure 

2-10) and living room (see detail \ in Figure 2-10) reflected consumer desires.  The 

kitchen included a variety of the latest appliances: a garbage disposal, a dishwasher, 

separate frozen foods storage and vegetable drawers, a clothes washer, and a clothes 

drier.  Similarly, expectation of additional acquisitions is implied by a living room that 

clearly provides space for a radio and television.   

                                                 
12 Hoy, 1995, p. 163 
 
13 May, 1999, p. 143 
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2.2 Technology 

2.2.1 Trends 

Technological trends and innovations cover three categories:  entertainment 

technologies, cooling technologies, and technological devices resulting in increased 

household efficiency.   

2.2.1.1 Entertainment Technologies 

Emerging entertainment technologies, such as Television, influenced the 

American lifestyle during the 1930s, 1940s, and 1950s.  They contributed to the 

tendency to stay home rather than go out.  This trend is consistent with the postwar 

desire for stable, family-oriented households.  Television became a popular form of 

indoor entertainment and replaced many social activities outside the house. 

2.2.1.2 Cooling Technologies 

 Grueling summer temperatures have long inspired creative cooling methods.  

Passive cooling techniques used trees for shade and created cross ventilation using 

window and door placement to effectively cool their building. Early settlers built dugout 

homes, whose nearly impermeable soil insulation allowed them to stay cool in the 

summer and warm in the winter.  Sod homes, a later variation of the dugout, provided 

similar benefits.  The two techniques were often combined to create hybrid homes that 

were insulated by soil.  Stone was another common building material that insulated 

structures and helped maintain cool nighttime temperatures following hot summer days. 

With the development of balloon-framing techniques and an expanding railroad, 

the use of native materials in construction was no longer required.  Homebuilders began 

using cheap lumber to quickly and affordably construct porches and outbuildings to help 

keep their buildings cool.  Large porches were used to shade windows and doors and, in 

the early twentieth century, sleeping porches provided well-ventilated sleeping areas.  
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Tall ceilings, attics, and transom windows maximized the cooling powers of windows and 

porches by providing spaces for hot air to escape the main living areas.  Floor vents 

carried the hot air from the ceilings of one floor to the next story, then on to the attic.  

Transom windows allowed hot air to escape interior rooms and flow through hallways.  

Knowledgeable builders used these techniques to create an effective, non-mechanical 

cross-ventilation system. 

The porch provided a comfortable living environment by taking advantage of 

breezes.  It was often the most comfortable part of the house in hot summer months.  

The coolness provided by the porch drew the inhabitants outside.  As the most 

comfortable summer space in the house, it was only natural that socializing moved to 

this space and the porch became the summer parlor.  In addition to entertaining guests, 

family members sat on the porch and watched their neighborhoods – a form of 

entertainment that did not require them to leave the house. 

 Later, attic fans enhanced the designed cooling systems, drawing warm air into 

the uninhabited space and forcing it outside.  Attic fans were invented in the late 

nineteenth century but were not available to the average homeowner until the early 

twentieth century.  Mechanical air conditioning was invented in 1902, but was not 

common in homes until the mid twentieth century.  In the 1950s, builders began moving 

away from the design-based approach and instead began to rely on mechanical systems 

that employed bulky ductwork and noisy fans.  Air conditioning in the home became 

widespread, and new cooling technologies reduced indoor air temperature as much as 

twenty degrees during the summer months.  As designers relied more heavily on 

mechanical cooling systems, many design-based cooling techniques were lost or 

forgotten.  Buildings became more and more fossil fuel dependent as cooling technology 

supplanted passive cooling techniques.   
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2.2.1.3 Increased Efficiency 

 The ideal household image required a well-managed and efficient household.  

Technological developments increased efficiency throughout the household, but the 

trend was most apparent in the kitchen.  Dishwashers, garbage disposals, and food 

storage devices were the norm in postwar houses.   

2.2.2 House Beautiful Designs 

2.2.2.1 Entertainment Technologies 

Design responses to changes in entertainment technology were most evident in 

the design of entertainment areas.  Purchases of new entertainment technologies 

increased.  According to Kenneth Jackson “the postwar years brought unprecedented 

prosperity in the United States as color televisions, stereo systems…”14  Changes in 

entertainment technology influenced the layout of interior spaces and their relationship to 

exterior spaces.  The widespread use of television contributed to the conversion from 

extroverted to introverted residences.   

In the late 1930s and early 1940s, household entertainment focused on 

socializing with family members, and occasionally with invited guests. House Beautiful 

designs illustrate the trend of socialization as entertainment through the design of 

gathering spaces.  In House Beautiful’s 1940 design (see Figure 2-11), the family dined 

on the terrace (see detail X in Figure 2-11), gathered in the living room (see detail Y in 

Figure 2-11), and read, wrote and reflected in the library (see detail Z in Figure 2-11).  

The spaces were clearly defined.  For example, the living room was located on the 

middle level, so it was separated from other entertainment functions.   The dining terrace 

became a gathering space at meal times and it was adjacent to the kitchen to be easily 

                                                 
14 Jackson, p. 246 
 
15 Ibid 
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served.  The space was easily used by family or guests because it was clearly 

accessible from the guest parking and arbor.  The library provided entertainment of a 

more reflective nature, such as reading.  The library has no direct exterior connection, so 

it is a space used by family or specific guests, rather than large crowds. 
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By the mid 1940s, the living room was a radio and television entertainment area.  

Combining uses that were separated in earlier designs, House Beautiful’s 1946 design 

(see Figure 2-12) featured a Living and Dining room combination adjacent to the 

entrance and to the kitchen. Spaces for the television (see detail X in Figure 2-12) and 

radio (see detail Y in Figure 2-12)  flanked the fireplace indicating that entertainment 

technologies were a standard element of entertainment spaces in the mid 1940s. 

 

X 

Y 

Figure 2 - 12  “House Beautiful Magazine’s Home Planner’s Study Course:  the First 
Postwar House.”  (1946, May).  House Beautiful Magazine, v88, pt. 1, 86. 

  

The popularity of the television for entertainment was high in the late 1940s and 

early 1950s; the television had acquired its own space instead of simply a corner in the 

living room.  House Beautiful’s 1953 design (see Figure 2-13) included a TV/guest room 

(see detail X in Figure 2-13) separated from, but adjacent to the living room (see detail 

Y in Figure 2-13). This separation of spaces indicates that the use of the television 
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became frequent enough to disturb other activities.  Thus, it was moved to an adjacent 

location encouraging the development of the TV room. 

Figure 2 - 13  “House Beautiful Mag
(1952, November).  H

2.2.2.2 Cooling Technologies 
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described by Kenneth Jackson.  Throughout the late 1930s, 1940s and early 1950s, 

comfort devices were an integral part of home construction and influenced the social 

functions of spaces. 

In the late 1930s and early 1940s, the porch was a standard element in house 

design.  House Beautiful’s 1936 prize winner (see Figure 2-14) included two porches, 

one on the first floor adjacent to the dining room and living room (see detail X in Figure 

2-14), and one on the second floor adjacent to two bedrooms (see detail Y in Figure 2-

14).  These two spaces provided comfortable, cool environments for all uses including 

gathering, dining, and sleeping.   
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By the 1950s, design-based cooling was once again part of House Beautiful’s 

presentation.  Rather than providing a porch for the worst conditions or attempting to 

cool the air in an entire house, House Beautiful suggested a design that planned for 

several conditions.  The 1955 Pace Setter (see Figure 2-16) featured a variety of 

outdoor spaces “so whatever is wrong with the weather…you can always go to the other 

side of the house and find different conditions.”17  The courtyard (see detail X in Figure 

2-16) is enclosed on all sides to provide protection in bad weather, as is the walled 

garden (see detail Y in Figure 2-16). The porch (see detail Z in Figure 2-16) and dining 

terrace (see detail [ in Figure 2-16) are protected with overhead canopies for 

intermediate weather.  The terrace (see detail \ in Figure 2-16) has minimal protection 

in the form of a few trees and vegetation and can be used in good weather. 

                                                 
17 House Beautiful, February 1955, p. 83 
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Figure 2 - 16  “Pace Setter House

2.2.2.3 Increased Efficiency 

The trend toward increased efficienc
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Figure 2 - 17  “First Prize:  West.”  
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Figure 2 - 18 “House Beautiful Magazine’s Home Planner’s Study Course:  the First 

Postwar House.”  (1946, May).  House Beautiful Magazine, v88, pt. 1, 86. 

 

By the early 1950s, activities regained their individual spaces as in the late 

1930s, but the detailed descriptions of appliances and storage devices from the mid 

1940s remained.  Kenneth Jackson states, “frost-free freezers, electric blenders, and 

automatic garbage disposals became basic equipment in the middle-class American 

home.”19  House Beautiful’s 1952 Pace Setter (see Figure 2-19) included a separate 

                                                 
19 Jackson, p. 246 
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pantry (see detail X in Figure 2-19), kitchen (see detail Y in Figure 2-19), breakfast 

room (see detail Z in Figure 2-19), and laundry room (see detail [ in Figure 2-19) that 

connected with each other.  The plan also labeled equipment for sinks, a refrigerator, a 

washer, and a drier, suggesting that an efficient kitchen could be a series of well planned 

spaces. 
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2.3 Construction 

2.3.1 Trends 

Two trends affected construction.  The first trend is the increased housing 

demand after World War II, and the second is the use of emerging building materials and 

manufacturing processes. 

2.3.1.1 Increased Housing Demand 

The increased housing demand was caused by soldiers returning from World 

War II.  Many were anxious to marry and start families, creating a demand for single-

family housing.  American soldiers and their wives embraced suburban ‘starter’ homes 

because they were both affordable and immediately available. 

2.3.1.2 Implementation of New Building Materials and Manufacturing Processes 

The implementation of new building materials and manufacturing processes 

influenced the affordability and availability of postwar housing.  Materials and 

manufacturing processes originally developed for the war effort were adapted to the 

residential building industry.  New and readily available materials were cheaper than 

building methods prior to World War II.  Implementing the industry processes developed 

for the war effort, manufactured houses were available quickly and filled the immediate 

need for housing. 
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2.3.2 House Beautiful Designs 

2.3.2.1 Increased Housing Demand 

The affects of demand for housing can be seen in the changes in house design 

shown in House Beautiful between 1935 and 1955.  The focus audience of the magazine 

shifts from the upper middle class in the late 1930s and early 1940s, to young couples in 

the mid 1940s.  In the late 1940s and early 1950s, the focus returns to the upper middle 

class.   

In the 1930s, architects designed small houses, but a small house was not 

necessarily a mark of status or income.  Use of an architect suggests that the homes 

were designed for established families who were upgrading, rather than for young 

couples who were just beginning to establish their homes.  House Beautiful featured the 

small house competition in the late 1930s and early 1940s, indicating that good house 

designs were not required to be large.  The feature design in 1939 (see Figure 2-20) 

received first place in the small house competition and was designed by well-known 

architect Richard Neutra.20  A house designed by an architect was out of reach for most 

young couples. 

                                                 
20 First Prize.  (1939, January), House Beautiful Magazine, v81, 26. 
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Figure 2 – 20  “First Prize.”  (1939, January), House Beautiful Magazine, v81, 26. 

 

In contrast to the small houses of the late 1930s that were designed for the upper 

middle class, designs in the mid 1940s were small houses for the young couples who 

wanted to establish a household.  Attempting to keep up with the post-war housing 

demand, the building industry standardized construction materials and methods in 

suburban house construction.  The standardized design for suburban houses generally 

included a living room, a kitchen, a bathroom, and two or three bedrooms.  The garage 

was attached to the rectilinear house.  Because standardized designs could be 

constructed quickly, suburban housing fulfilled the increased demand for housing after 

World War II.   

One disadvantage of standardized suburban houses was the tendency toward 

repetition, although some variation did occur, usually in the relationship between the 

garage and the house.  In the article Industrialized Housing (see Figure 2-21), the 
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magazine claims seven hundred forty different options could be achieved by changing 

design features, such as the “garages, porches, roofs, colors, materials and placement-

of-houses-on-land.”21  Recognizing the tendency toward repetition, the article promoted 

the variety of designs available, even though each option uses the same floor plan.  

Specific focus was placed on the yard, which was easily customized for each family (see 

Figure 2-22).  House Beautiful illustrates several options for the exterior space of 

standard house designs, suggesting that it was possible for readers to achieve a 

customized home in standardized suburbia. 

                                                 
21 “Industrialized Housing:  The Bright New Hope of the Building Business.”  (1947, 
April).  House Beautiful Magazine, v89, 108. 
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Figure 2 - 21 “Industrialized Housing:  The Bright New Hope of the Building 

Business.”  (1947, April).  House Beautiful Magazine, v89, 108. 
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Figure 2 - 22  “Industrialized Housing:  The Bright New Hope of the Building Business.”  

(1947, April).  House Beautiful Magazine, v89, 120, 121. 
 

By the late 1940s and early 1950s, the increased demand for housing after World 

War II had been met.  The interwar tendency toward small houses was in its last stages 

and the desire for architect-designed houses, present in the late 1930s, returned. House 

Beautiful designs returned to focus on the upper and upper-middle class with 

customized house designs on specific lots.   

In 1950, House Beautiful’s feature design (see Figure 2-23) was modest in size, 

but was customized for climate control on a specific site, as indicated by the sunlight 

path diagram for the orientation of the house.  The customized nature of the house a 

contrast to the standardized nature of house designs presented in House Beautiful  in 

the mid 1940s.  The garage was separated from the house creating an outdoor 

courtyard area (see detail X in Figure 2-23).  Further contrasting the industrialized 

housing from the mid 1940s when houses were located in close proximity to one another 
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(see Figure 2-24), the 1950 design was illustrated without neighboring structures (see 

Figure 2-25).  This contrast in presentation of site suggests House Beautiful’s return to 

individualized, rather than standardized, house designs. 

 

X

Figure 2 - 23  “The American Style in a Pace-Setter House.”  (1950, June).  House 
Beautiful Magazine, v92, 94.  

 
  

 

54



 
Figure 2 – 24  “Industrialized Housing:  The Bright New Hope of the Building 

Business.”  (1947, April).  House Beautiful Magazine, v89, 107. 
 

 
Figure 2 - 25  “The American Style in a Pace-Setter House.”  (1950, June).  

House Beautiful Magazine, v92, 92. 
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2.3.2.2   Implementation of New Building Materials and Manufacturing Processes 

The implementation of new materials and manufacturing techniques can be seen 

in the house designs shown in House Beautiful between 1935 and 1955.  Prior to World 

War II, designs in House Beautiful embraced traditional building materials and 

processes, rather than the innovative techniques that are illustrated in post-war 

construction.  For example, the 1935 prize winner was titled Warm Shadows in Stone 

and Wood (see Figure 2-26).  The house was constructed using these materials in a 

traditional design.  The middle section of the house is stone and the wings are wood 

frame.  
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Figure 2 – 26  “Warm Shadows in Stone and Wood:  Honorable Mention Winner in our 

Small House Competition.”  (1935, February).  House Beautiful Magazine, v77, 38. 
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In contrast to the traditional methods presented in this feature article, House 

Beautiful also illustrated prefabricated housing in 1935 (see Figure 2-27).  However, it 

was not a feature design, indicating that while manufactured housing was available, it 

was not yet particularly popular.  Its lack of popularity may have been due to the 

industrial character of the space with an exposed steel panel system and a small interior.  

To counterbalance the industrial character, House Beautiful recommended the use of 

mirrors and other furnishings to create more traditional interior living spaces.  

Nevertheless, prefabricated housing as presented in House Beautiful in 1935 did not 

appear to have widespread appeal. 
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Figure 2 - 27  “Prefabricated – No Waiting.”  (1935, March).  House Beautiful Magazine, 
v77, 52 
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Mass production in the building industry in the mid 1940s focused on housing 

components and materials, rather than on the entire structure as illustrated in the late 

1930s and early 1940s.  The development of building materials was “evolutionary rather 

than revolutionary”22 and, with the conclusion of World War II, materials developed and 

used during the war were adapted and transferred to the building industry.  Traditional 

materials were in short supply after the war, but new materials were readily available.23  

Plywood, first used in airplane manufacturing in World War I 24, quickly became a 

standard product in postwar houses.   

A key to providing affordable homes was the mass production of houses.  The 

growth of factory and developer-owned suburbs provided an opportunity to build nearly 

identical houses at a rapid pace.  This decreased the house prices, enabling builders to 

meet the immediate demand for single-family homes.  This process of building single 

family houses was expedited by balloon frame construction, a framing system where the 

vertical studs span the entire height of the building, which was both quick and affordable.  

According to Kenneth Jackson, “the balloon frame was as important as mass 

transportation in making the private home available to middle-income families and even 

to those of more marginal economic status.”25  Kenneth Jackson further states that, 

“within a generation, home building was transformed from a specialized craft into an 

industry.”26   

                                                 
22 Jester, 1995, p. 34 
 
23 Ibid, p. 41 
 
24 Ibid, p. 132 
 
25 Jackson, 1985, p. 125 
 
26 Ibid, p. 127 
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House Beautiful’s 1947 article “Industrialized Housing:  the Bright New Hope of 

the Building Business” illustrates the influence of new materials and manufacturing 

processes on postwar housing in America.  The article (see Figure 2-28) leads with an 

image of an assembly line and plywood storage walls waiting to be painted.  The 

inclusion of the assembly line images in House Beautiful indicates that in 1947 the 

magazine was beginning to embrace the needs of the average person shopping for 

housing in postwar America.  Since the materials and components of the houses were 

standardized, the resulting houses were quickly assembled, and affordable to purchase. 

Average Americans embraced manufactured housing to meet postwar housing needs. 
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Figure 2 - 28 “Industrialized Housing:  The Bright New Hope of the Building Business.”  

(1947, April).  House Beautiful Magazine, v89, 106. 
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In the 1950s, House Beautiful designs once again focused on customized 

designs, but often using building materials new to house construction.  For example, 

House Beautiful’s feature design in 1953 (see Figure 2-29) illustrated the use of a non-

traditional material, concrete, in house construction.  The magazine illustrated the 

advantages of using new materials in house design, such as customizing the design and 

increased usable square footage. 

A key design feature was the levels, or stories, of the house that cantilevered 

over one edge (see Figure 2-30).  This design feature was made possible through the 

use of concrete and provides exterior gathering space on each level.  In addition, the flat 

concrete roof allowed the space to be used for socializing.  Accessed via concrete steps 

from the arrival court below, the flat roof became a roof garden and dance floor (see 

detail in Figure 2-30).  Using concrete in house construction allowed the owner to 

maximize the square footage of the house, as well as create character-defining design 

features such as the cantilevered concrete levels.  
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X 

Figure 2 - 29 “The Anatomy of a Pace Setter.”  (1953, November).  House 
Beautiful Magazine, v95, 237. 

 

Figure 2 - 30  “The Anatomy of a Pace Setter.”  (1953, November).  House Beautiful 
Magazine, v95, 236, 237. 
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2.4 Automobile 

2.4.3 Trends 

Two trends comprise and interpret the Automobile section.  The first is the 

change in street character with increased automobile use, and the second is increased 

automobile dependence. 

2.4.3.1 Change in Street Character 

The automobile changed the character of the streets in suburbia.  Even though 

the street had been an active thoroughfare for carriages, bicycles, pedestrians, and the 

occasional automobile, the increasing use of the automobile resulted in a number of 

negative affects.  Increased speeds and density reduced street safety for children and 

pedestrians.  As a result, the demand for a safe and enjoyable outdoor space was met 

by the development of the backyard. As people moved to their backyards, street use for 

non-automobile related activities decreased, which in turn reduced opportunities for 

unplanned socialization. 

2.4.3.2 Increased Automobile Dependence 

Automobile dependence and the resulting need for automobile storage 

restructured house design in the late 1930s, 1940s, and early 1950s. Houses were 

designed with the automobile in mind. Convenient access and prominent display of the 

automobile were important factors in designing what was to become an automobile-

oriented house. 
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2.4.4 House Beautiful Designs 

2.4.4.1 Change in Street Character 

The affects of the automobile on street character can be seen in changes in 

house design shown in House Beautiful between 1935 and 1955.  The design of the 

house and street in the late 1930s and early 1940s is social.  For example, House 

Beautiful’s feature design in 1938 (see Figure 2-31) includes an elaborate front entry 

garden (see detail X in Figure 2-31).  The prominence of the garden indicates that 

guests were expected to arrive at the front of the house.  In the 1930s, the service 

entrance, used for deliveries, was located on the side of the house, further emphasizing 

the importance of the main entrance garden and the use of the street for social 

interaction.   

Figure 2 – 31 “First prize: West.”  (1

 

X

 
938, January).  House Beautiful Magazine, v80, 17. 
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By the mid 1940s, when families were relying heavily on the automobile to 

conduct every-day business, the function of the street became utilitarian, rather than 

social.  According to Kenneth Jackson, “the life of the sidewalk and the front yard … 

largely disappeared, and the social intercourse that used to be the main characteristic of 

urban life … vanished.”27  As the sidewalk and lawn disappeared, the backyard became 

the place for recreation and gathering.  House designs began to turn away from the 

street.  For example, House Beautiful’s feature design in 1944 (see Figure 2-32) showed 

prominent exterior uses on the side of the house opposite the street, which was 

accessed through a courtyard via automobile.  A pool was adjacent to the summer porch 

(see detail (1) in Figure 2-32), an outdoor dining sun pocket (see detail (2) in Figure 2-

32) was adjacent to the dining room and kitchen, and a grass lawn (see detail (3) in 

Figure 2-32) that could be used for recreation.  Eventually, the street took the place of 

the service alley and the backyard took the place of the front yard, entry, and porch. 

                                                 
27 Jackson, 1985, p. 279-280 
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(2) 

(1) (3) 

Figure 2 – 32 “House Beautiful Magazine’s Home Planner’s Study Course.”  (1944, 
February).  House Beautiful Magazine, v86, pt. 1, 60. 

 
By the 1950s, few exterior uses were adjacent to, let alone exposed to, streets, 

which were often noisy, fast-paced, and dangerous.  According to Kenneth Jackson, 

“streets [were] no longer places to promenade and to meet, but passageways for high-

powered machines.”28  Outdoor living moved to the back yard patio, and the front porch 

as a place to socialize atrophied.   

The exterior spaces of House Beautiful’s 1955 design (see Figure 2-33) reflect 

the change in street character.   According to Kenneth Jackson, the house was now 

designed for the automobile-oriented family rather than the pedestrian.29  The courtyard 

(see detail X in Figure 2-33) took the place of the front porch and accommodated 

                                                 
28 Jackson, 1985, p. 281 
 
29 Ibid, p. 269 
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pedestrian traffic as well as automobile traffic from the motor reception hall (see detail Y 

in Figure 2-33).  An entrance to the kitchen (see detail Z in Figure 2-16) from the motor 

reception hall provided for utilitarian uses, such as unloading groceries. The walls of the 

courtyard (see detail X in Figure 2-33), the motor reception hall (see detail Y in Figure 

2-33), the workshop (see detail [ in Figure 2-33), and the walled garden (see detail \ 

in Figure 2-33) created a barrier between the undesirable street and the outdoor living 

areas of the house.  Outdoor socialization took place in the areas that were isolated from 

the street:  the porch (see detail ] in Figure 2-33), dinning terrace (see detail ^ in 

Figure 2-33), and terrace (see detail _ in Figure 2-15).  Additional protection was 

provided by plantings and roof overhangs. 

_ 

^ 

 

X

Figure 2 – 33 “Pace Setter House for 1955.”  (195
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2.4.4.2 Increased Automobile Dependence 

The affects of increased automobile dependence can be seen in changes in 

house design shown in House Beautiful between 1935 and 1955.  At the initial point of 

automobile popularity, former stable stalls were often retrofitted to store the automobile.  

As homeowners began to recognize the convenience offered by the automobile for daily 

life, its storage became a key part of house design.  At first, the garage was its own 

structure, although it was sometimes linked to the house with a walkway.  According to 

Kenneth Jackson, “by 1935…the garage was beginning to merge into the house 

itself…,”30 but a detached garage was not uncommon.  Eventually, automobile storage 

would connect seamlessly to the house. 

In the late 1930s and early 1940s, House Beautiful designs showed the 

automobile storage incorporated into house designs.  The feature design in 1940 (see 

Figure 2-34) included a garage that was attached to the main structure by a covered 

walkway.  The walkway provided access to the house, but automobile storage was not 

fully integrated with the house, suggesting that it was not yet seen to be essential.  In 

addition, the walkway and automobile storage were used to screen the outdoor service 

uses, such as the drying yard (space for clothes lines), from public view.  Visitors 

approached the house from the street on a path to the front entry without passing the 

garage.   

                                                 
30 Jackson, 1985, p. 252 
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Garage 
Formal Visual 

Screen

Guest 
Access 

Figure 2 – 34 “House Beautiful Magazine’s 12th Annual Small House Competition:  First 
Prize.”  (1940, January).  House Beautiful Magazine, v82, 17. 

 

As automobile storage moved to the front of the lot, convenient to the street, the 

structure of outdoor service spaces changed.  Exterior recreation spaces moved to the 

rear of the house. By the 1940s, House Beautiful began to show integration of the 

garage and house.  The feature design in 1944 (see Figure 2-35) presents a house that 

embraces the garage as a house feature.  The courtyard (see detail \ in Figure 2-35), 

located at the front of the house, became a key design feature, as did the attached 

garage (see detail X in Figure 2-35).  Here the garage is still considered auxiliary and is 
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attached to service spaces, such as the laundry (see detail (1) in Figure 2-35) and 

kitchen (see detail (2) in Figure 2-35).   

 

(1) (5) 

(3) 

(2) 
(4) 

(6) 

Figure 2 – 35  “House Beautiful Magazine’s Home Planner’s Study Course.”  (1944, 
February).  House Beautiful Magazine, 86, pt. 1, 60. 

 
In this example, the garage continued to screen exterior service spaces from 

public view, but the close proximity of the garage to the main house created the need for 

a boundary between exterior service and recreation spaces. In response to the close 

proximity of the garage to the house, House Beautiful designs show partitions between 

the exterior service spaces adjacent to the garage, and the exterior recreation spaces 

adjacent to the interior gathering spaces (see Figure 2-36).  In the figure below, the living 

room (see detail (1) in Figure 2-36) and dining room (see detail (2) in Figure 2-36) 

connect to the exterior recreation spaces:  the grass (see detail (3) in Figure 2-36) and 

the outdoor dining sun pocket (see detail (4) in Figure 2-36).  Similarly, the kitchen (see 

detail (5) in Figure 2-36) and garage (see detail (6) in Figure 2-36) connect to the 

exterior service spaces:  the drying reel (see detail (7) in Figure 2-36) and the vegetable 

garden (see detail (8) in Figure 2-36). In earlier designs with detached garages, the 
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exterior service spaces were located close to the garage while the exterior recreation 

spaces were located near the house.  The attached garage in 1944 connected 

automobile storage to the house, and the exterior service spaces to the exterior 

recreation spaces.  The drying reel (see detail (3) in Figure 2-36) was next to the child’s 

play area (see detail (4) in Figure 2-36) and the vegetable garden (see detail (5) in 

Figure 2-36) was adjacent to the outdoor dining sun pocket garden (see detail (6) in 

Figure 2-36). 

(6) 

(7) (8) 

Exterior Service 
Spaces 

(1) (5) 

(4) 
Exterior Recreation

Spaces (2) 

(3) 

Figure 2 - 36 Boundary Diagram, “House Beautiful Magazine’s Home Planner’s Study 
Course.”  (1944, February).  House Beautiful Magazine, 86, pt. 1, 60. 
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By the early 1950s, automobile dependence was a standard way of life for most 

Americans.  Automobile storage had evolved from a single-car detached garage behind 

the house into a double-car attached garage on the front of the house, discouraging the 

social interaction that might occur at the front of the property, unless it was automobile 

related.  Children playing basketball and bicycling were the exceptions.  The nearly flat 

slab of the driveway supported both activities.  According to Kenneth Jackson, “the 

tendency [garage attached to house] accelerated after World War II, as alleys went the 

way of the horse-drawn wagon, as property widths often exceeded fifty feet, and as the 

car became not only a status symbol, but almost a member of the family, to be cared for 

and sheltered.”31  The garage became a prominent feature in the front of the house, and 

the evolution of the backyard from a service area to an activity destination was complete.     

Designers’ attempts to create seamless connections between the interior of the 

automobile and the interior of the house played an important role in house design. Since 

shopping, socializing, and working were now dependent on the automobile, the garage 

became “the link between the home and the outside world.”32  Although the garage had 

taken on a new symbolic function, convenient access to other service spaces was still 

required. So there was often access to the kitchen from the garage.  

In 1955, House Beautiful’s feature design (see Figure 2-37) illustrated the motor 

reception hall (see detail X in Figure 2-37) as a key design feature.  It was located 

adjacent to the service spaces for convenient access when unloading groceries or 

supplies, but was also visible from the courtyard.  Reminiscent of the entry gardens of 

the late 1930s and early 1940s where guests would approach the house, the courtyard 

(see detail Y in Figure 2-37) provided views into the motor reception hall.  The 

                                                 
31 Jackson, 1985, p. 252 
 
32 Ibid, p. 251 
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automobile had become part of House Beautiful’s ideal household image in postwar 

America.  Well-designed automobile storage, the motor reception hall, had to be 

convenient, attractive, and prominent. 

 
 

 

Figure 2 – 37 “Pace Setter house fo
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2.5 Site and Spatial Relationships 

2.5.1 Trends 

Two key trends are used to interpret Site and Spatial Relationships.  The first is 

the movement toward a self-contained household.  The second is the increased 

popularity of suburbia. 

2.5.1.1 Movement Toward a Self-Contained Household 

The movement toward a self-contained household is a response to the postwar 

desire for a secure household.  Often, suburban home ownership provided this 

environment.  Homes in suburbia were located further from the workplace and shopping, 

so there were fewer unplanned trips outside the house.  As a result, the suburban family 

became a self-reliant household with less connection to its proximate community than 

pre-war households. 

2.5.1.2 Increased Popularity of Suburbia 

The increased popularity of suburbia provided newfound space to postwar 

households across the country.  In suburbia, larger lots meant fewer size restrictions on 

house design and greater availability to the average American.  Small cookie-cutter 

houses were developed for the middle income family, while at the same time, house 

designs of the upper class became more expansive. 
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2.5.2 House Beautiful Designs 

2.5.2.1 Movement Toward a Self-Contained Household 

The affects of increased independence of the American family, as households 

became more contained and less interactive with the community, can be seen in 

changes in house design shown in House Beautiful between 1935 and 1955.  Prior to 

World War II, designs in House Beautiful provided for interaction with the community and 

tended to be linear in design. For example, the feature House Beautiful design 

presented in 1938 (see Figure 2-38) was a linear arrangement of spaces, which were 

primarily oriented along the street.  The exterior space in the front of the house (see 

detail X in Figure 2-38) was nearly equal in size to the exterior terrace in the back of the 

house (see detail Y in Figure 2-38).  Both spaces were intended for use.  The linear 

design suggested an extroverted lifestyle where the activities of the interior spaces were 

easily connected to those of the exterior. Most interior spaces had views to both the front 

and back of the house.    Passers-by along the street were easily observed from inside 

the house, and family activities on the terrace (see detail Y in Figure 2-38) or front 

garden (see detail X in Figure 2-38) were usually visually accessible to neighboring 

households. 
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Figure 2 - 39 “House Beautiful Magazine’s Home Planner’s Study Course:  the First 
Postwar House.”  (1946, May).  House Beautiful Magazine, v88, pt. 1, 86-87. 

 

The conversion from the community-dependent house to the self-contained 

house in House Beautiful was complete by 1955.  The feature design presented in 1954 

(see Figure 2-40) was fortress-like with minimal openings on unprotected sides, 

suggesting controlled interaction between the house and the surrounding environment.  

For example, the north wing (see detail X in Figure 2-40), containing the children’s 

bedrooms, has small groups of windows, while the east wing (see detail Y in Figure 2-

40), containing gathering spaces, has walls of windows with site trees providing privacy.  

The contrasting openings mark the difference in use.  The children’s space required 

more protection. The house embraces the children’s play yard on three sides, and there 

is a retaining wall on the fourth.  The primary entrance to the house is the carport, which 

is consistent with the trend toward automobile dependence discussed earlier in the 

chapter.  Further, few details of the site are shown outside the exterior walls of the house 

indicating that the features or character of the spaces beyond the boundaries are less 

important than the interior spaces used by the family. 
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2.5.2.2 Increased Popularity of Suburbia 

The increased popularity of suburbia affected the house design shown in House 

Beautiful between 1935 and 1955.  It can be tracked in the design of outdoor space.  

Prior to World War II, designs in House Beautiful did not focus on exterior spaces that 

were not structurally tied to the house.  For example, the feature design in 1937 (see 

Figure 2-41) included porches (see details X and Y in Figure 2-41) on the front and 

back, as well as a side garden (see detail Z in Figure 2-41) with a lanai (see detail [ in 

Figure 2-41).  All of these exterior spaces are adjacent to the main house, or are 

connected to the home with walls.  Detail of the spaces beyond the edges of 

construction is not included, indicating that the available space for outdoor space 

associated with the house was low in the late 1930s and early 1940s. 

 

81



 

Fi
gu

re
 2

 - 
41

 “F
irs

t P
riz

e 
A

w
ar

d:
  C

la
ss

 I.
”  

(1
93

7,
 J

an
ua

ry
).

H
ou

se
 B

ea
ut

ifu
l M

ag
az

in
e,

 v
79

, 2
1-

22
.

Y
 

X
 

Z
 

[
 

 

 

82



The shear abundance and overwhelming supply of developable land in suburbia 

meant that it was affordable, but house construction costs remained similar to costs in 

the city.   Suburban homes of average homeowners were often small due to the great 

need for housing and limited budgets.  As a result, the backyard or back patio was a 

popular way to add living space to the household with little additional cost.  Eventually, 

the backyard, which came to feature recreation, socialization, and relaxation areas, 

became a destination for the family, and occasionally guests.  According to Kenneth 

Jackson, “the idealization of the home as a kind of Edenic retreat, a place of repose 

where the family could focus inward upon itself, led naturally to an emphasis on the 

garden and lawn.”33   

In April of 1947, House Beautiful included an article titled “Industrialized Housing:  

The Bright New Hope of the Building Business”, which detailed the house designs of the 

average homeowner.  The publication recognized the need for customization of design 

with limited finances and, in response, included custom landscape design options (see 

Figure 2-42).  The only variation in house design was the orientation of the house, or the 

location of the garage, but the lawn could be an affordable way to capture space and to 

customize housing in suburbia. The article shows different types of boundaries, including 

hedges, fences, and paths.  Different styles of site design, such as curvilinear and 

rectilinear, and different means of garage access, such as straight from the street or 

rotated ninety degrees, were used to individualize neighboring lots and to add interest to 

the view from the street.  In all cases, house designs included backyard spaces.  By the 

late 1940s and early 1950s, House Beautiful designs embraced the lawn as the ideal 

setting for the suburban house. 34   

                                                 
33 Jackson, 1985, p. 59 
 
34 Ibid, p. 54-55 
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 In the late 1940s and early 1950s, house designs included expansive outdoor 

spaces, taking advantage of abundant suburban land. House Beautiful’s feature article in 

1955 (see Figure 2 – 43) illustrated extensive landscaping that incorporated several 

exterior spaces, including the terrace (see detail X in Figure 2-43), porch (see detail Y 
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in Figure 2-43), dining terrace (see detail Z in Figure 2-43), walled garden (see detail [ 

in Figure 2-43), and courtyard (see detail \ in Figure 2-43).  In addition, barriers 

indicated a lawn (see detail ] in Figure 2-43) adjacent to the playroom.  The exterior 

gathering spaces were located in the rear of the house, consistent with Wilson-Doenges’ 

statement describing “more indoor lifestyles, busy lifestyles with jobs with long 

commutes, and homes that are focused on the backyard.”35  However, the front of the 

house was not ignored.  The barriers that enclosed the lawn adjacent to the playroom 

also bordered the lawn at the front of the house (see detail ^ in Figure 2-43).   

 

 

 

 

 

 LAWN

 

 LAWN 

Figure 2 – 43  “Pace Setter House for 1955.”  (1955, Febru
M

 

                                                 
35 Wilson-Doenges, p. 267 
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2.6 Status 

2.6.1 Trends 

Two major trends are used to interpret Status.  The first is the nationwide desire 

for assimilation.  The second is the desire for presentation of self in house designs.   

2.6.1.1 Desire for Assimilation 

Assimilation as a trend means to be proud to be an American and to fulfill the 

standards of the American way of life.  From the country’s beginning, immigrants desired 

to ‘fit in’ – to become respectable and acceptable to those who had come before them.  

Generally, establishing complete Americanization was the first step toward presenting 

higher levels of social standing.  After World War II, it was important for project the 

qualities of a good American.   

2.6.1.2 Desire for Presentation of Self 

The desire for presentation of self depends on the image that a family presents 

through its house, possessions, and way of life.  Home ownership, the design of exterior 

spaces, and automobile ownership indicated status.  If a family was able to present a 

high status image, they were assumed to be high status. 
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2.6.2 House Beautiful Designs 

2.6.2.1 Desire for Assimilation 

Historically, the house was used to show assimilation into American society.  

This can be seen in house designs shown in House Beautiful between 1935 and 1955.  

The desire for, and therefore the effort towards, Americanization was not a new trend 

and the markers of Americanization changed constantly, often in response to national or 

world events.  In the early twentieth century, Americanization was marked by one’s 

ability to keep house.   

A clean household was a housekeeping requirement in the American way of life.  

Those who did not perceptibly fulfill this requirement were somehow less American than 

their neighbors.  According to Suellen Hoy, in the early twentieth century, “Americans 

were beginning to grasp and accept the notion that to be clean meant to be respectable, 

publicly responsible, and healthy.”36  During years of war, cleanliness became not only a 

measure of respect, but also a measure of Americanization and acceptance.  Thus, 

according to Suellen Hoy, “keeping clean was not only healthy; it was patriotic, success-

driven, and very American.”37  Further, Suellen Hoy claims that the only way to ensure 

cleanliness was through home ownership.38   

Homeownership, most often obtained in suburbia where housing was affordable 

and available, came to represent being a good American in a clean and safe suburban 

setting, but also represented economic success.  The suburban way of life “complete 

with breadwinner and homemaker, provided evidence of the superiority of the American 

                                                 
36 Hoy,1995, p. 7 
 
37 Ibid, p. 123 
 
38 Ibid, p. 156 
 

 

87



way of life.”39  In addition, Kenneth Jackson states that “the American nouveaux riches 

embraced the notion of conspicuous consumption in the form of ornamental real estate 

and decided that the most fashionable way to display great wealth was to invest in a 

rural estate of appropriately grand dimensions.”40  While ornamental real estate was not 

realistic for the average American, the concept of land ownership easily transferred to 

homeownership as a mark of status.41  A family who owned land conveyed a high 

degree of status by fulfilling a trait of the American upper class. 

Strategies for attaining homeowner status appeared in the magazine as early as 

1938.  One of House Beautiful’s feature designs in 1938 (see Figure 2-44) was awarded 

to a compact and affordable design for a small family, with future additions possible.  

This design allowed for immediate purchase and, as a result, increased status at a 

minimum expense.  The starter house included a dining room (see detail X in Figure 2-

44), living room (see detail Y in Figure 2-44), bedroom (see detail Z in Figure 2-44), 

kitchen (see detail [ in Figure 2-44), and garage (see detail \ in Figure 2-44) on the 

first level.  The plan shows a future bedroom wing (see detail ] in Figure 2-44) and a 

future service wing (see detail ^ in Figure 2-44) that could be added to the house when 

the family could afford it. 

                                                 
39 May, 1999, p. 149 
 
40 Jackson, 1985, p. 88 
 
41 Ibid, p. 53 
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Figure 2 – 45  “A Good Way to Acquire a Home – Anno 1947.”  (1947, March).  House 

Beautiful Magazine, v89, 106. 
 

 

In the early 1950s, when post-war home ownership had been achieved by many 

Americans, continuing pursuit of Americanization can be seen in house designs 

presented in House Beautiful.  The pace setter designs in House Beautiful introduced 

the American Style in 1951 (see Figure 2 – 46).  The appropriately titled article “Defining 
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the American Way of Life Executed in the New American Style” (see Figure 2-46) claims 

that the design “symbolizes what the average American now has, or can reasonably 

expect to achieve by his owner endeavors under the American democratic system.”42 

                                                 
42 “Defining the American Way of Life Executed in the New American Style:  House 
Beautiful Magazine’s Pace-setter House for 1951.”  (1951, May).  House Beautiful 
Magazine, v93, 135. 
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Figure 2 - 46  “Defining the American Way of Life Executed in the New American 

Style:  House Beautiful Magazine’s Pace-setter House for 1951.”  (1951, 
May).  House Beautiful Magazine, v93, 135. 
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According to House Beautiful, the American style in 1951 (see Figure 2 – 47) 

included three attributes: privacy, outlook, and climate control.43  Privacy was achieved 

by placing the house behind an existing row of trees.  Outlook, or pleasant views, was 

attained with the placement of windows overlooking the garden.  Shade trees and the 

orientation of the house to breezes provided climate control. Readers of the magazine 

who incorporated these attributes into their house designs achieved a high degree of 

Americanization. 

 
Figure 2 - 47  “Defining the American Way of Life Executed in the New American 

Style:  House Beautiful Magazine’s Pace-setter House for 1951.”  (1951, May).  House 
Beautiful Magazine, v93, 137. 

                                                 
43 “Defining the American Way of Life Executed in the New American Style:  House 
Beautiful Magazine’s Pace-setter House for 1951.”  (1951, May).  House Beautiful 
Magazine, v93, 136. 
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2.6.2.2 Desire for Presentation of Self 

The house indicated the owner’s success, or status, and can be seen in the 

house designs in House Beautiful between 1935 and 1955.  Status was expressed 

through ownership of the house, automobile, and other possessions.  The exterior of the 

house was an important marker of status because the exterior design was readily seen 

by passers-by.  House designs based on a well-known building or features associated 

with success were common.  One example is a formal entry garden reminiscent of well-

known estate gardens. Similarly, a house in the modern style designed by an architect 

marked a household that could afford luxuries. Further, Kenneth Jackson states, “the 

well-manicured yard became an object of great pride and enabled its owner to convey to 

passers-by an impression of wealth and social standing.”44 

Automobiles were important status symbols, as was automobile storage. 

Attached garages were important in the owner’s attempt to send status messages.  A 

household that could afford space to shelter an automobile was a high status household.  

According to Suellen Hoy, “Americans had become dependent on their cars.  People 

who could not yet afford to buy one began to see it, along with the suburban tract house, 

as part and parcel of the American dream.”45  Dependence on the automobile made this 

amenity, often a necessity, a near universal symbol of success. 

Furnishings and appliances also reflected status.  The more luxuries a family 

could afford, the higher their status. One woman recalls, “her family had ‘achieved’ a red 

carpet in their parlor!  Bright colors on the floors and walls indicated a new level of 

prosperity”46  As with technological trends in the kitchen, the bathroom became a 

                                                 
44 Jackson, 1985, p. 60 
 
45 Hoy, 1995, p. 174 
 
46 May, 1999, p. 115 
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showplace,47 according to Elaine Tyler May, and the “utilitarian bath towel [was] visually 

linked to the world of elegant fashion with a drawing of a woman wearing a fur stole,”48 

according to Kenneth Jackson. 

In the late 1930s, a few home owners increased their status by hiring an 

architect.  House Beautiful architect identification was included in the title of several 

small house competition entries.  For example, one feature house in 1938 was designed 

by architect Gardner A. Dailey (see Figure 2-48) and the other by architect Edwin 

Maxwell Loye (see Figure 2-49). The 1939 house was designed by architects Richard 

Neutra and Peter Pfisterer (see Figure 2-50).  By identifying the architect in each small 

house competition entry, House Beautiful created a standard that many Americans 

hoped to achieve in their quest for higher social standing. 

                                                 
47 May, 1999, p. 156 
 
48 Walker, 2000, p. 113 
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Figure 2 - 48  “First Prize:  West.”  (1938, January).  House Beautiful Magazine, v80, 16. 

 

 
Figure 2 – 49  “First Prize:  East.”  (1938, January).  House Beautiful Magazine, v80, 20. 
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Figure 2 – 50  “First Prize.”  (1939, January).  House Beautiful Magazine, v81, 26. 
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Status symbols in the late 1930s were also visible in the design of exterior space. 

The garden layout in the 1938 Honorable Mention category (see Figure 2-51) mimicked 

formal European gardens, a common practice in the design of housing for the upper 

class.  House Beautiful’s presentation of house designs based on well-known work 

indicates a desire by Americans to present a high status.  Basing their gardens on 

designs with high status, owners could suggest that they had attained an equivalent 

degree of status.  In the figure below, the entry garden (see detail X in Figure 2-51) 

features a geometrical layout of the plantings similar to those of classical garden 

designs. 

 

X

Figure 2 – 51 “First Prize:  West.”  (1938, January).  House Beautiful Magazine, 
v80, 17. 

 

In 1953, House Beautiful illustrated ideal features of the perfect backyard (see 

Figure 2 – 52), which included space for adults to relax, as well as play space for 

children.  In this example, status was achieved by suburban home ownership and 
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provided a propert environment for raising a family.  Customizing the exterior space, 

which incurred unnecessary expense, marked an even higher level of status.  Although 

the exterior spaces, better known as backyards, were customized, the house designs 

themselves remained similar. 

 
Figure 2 - 52 “Here is the Perfect Back Yard – Take it as Your Goal.”  (1943, 

June).  House Beautiful Magazine, v85, 32-33. 
 

During the late 1940s and early 1950s, House Beautiful returned to customized 

house design as a vehicle for sending status messages.  In 1955, the feature design 

was the Pace Setter house, which is described by House Beautiful  as “a standard 

against which you may measure your own homes…”49  Status was measured in terms of 

how many Pace Setter features, such as the motor reception hall (garage), the family 

                                                 
49 Pace Setter House for 1955.  (1955, February).  House Beautiful Magazine, v97 pt1, 
p. 63. 
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room, climate control design, or state-of-the-art kitchen, a family could afford in their 

house.   

The automobile is prominent in House Beautiful’s feature design in 1953 (see 

Figure 2-53).  After leaving their automobile in the guest parking area, guests passed by 

the carport and arrival court before entering the house.  Similarly in 1955, guests entered 

the house through the courtyard that was adjacent to the motor reception hall (see 

Figure 2-54).  The prominent locations of the arrival court and motor reception hall, as 

well as the combined uses of formal entry and convenient automobile access for the 

residents, suggest that automobile storage was a popular way to send status messages.  

While the automobile had become a necessity in post-war suburbia, it was also a symbol 

of success and conveyor of status and, therefore, placed in a highly visible location.   
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ENTRY 

Figure 2 – 53 “The Anatomy of a Pace Setter.”  (1953, 
November).  House Beautiful Magazine, v95, 236. 
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Figure 2 - 54  “Pace Setter house for 1955.”  (1955, February).  House Beautiful 

Magazine, v97, 83. 
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2.7 Privacy  

2.7.1 Trends 

Two trends are used to interpret Privacy.  The first is the move toward a private 

lifestyle.  The second is the increased density of suburbia. 

2.7.1.1 Increasingly Private Lifestyle 

A lifestyle focused on privacy developed after World War II.  Postwar Americans 

focused on traditional family values in an attempt to redirect focus away from 

international conflict.  Strengthening family life became a priority and resulted in an 

increased desire for privacy in the home.  Childrearing took the place of entertaining as 

the primary function of the home.  Similarly, family entertainment within the home, 

consistent with the theme of nurturing children, took the place of community activities.   

2.7.1.2  Increased Density of Suburbia 

The development of suburbia, with its nearly unlimited space and isolation, 

provided the perfect place for the private, single-family home that large numbers of post-

war families desired.  Dependence on automobiles reduced the amount of unplanned 

neighboring.  At the same time, auto-excursions began to consume more family leisure 

time, further reducing the time families spent neighboring.  The automobile tended to 

isolate families in their suburban homes and encouraged privacy rather than interaction 

with neighbors.  As the private house in suburbia became more popular, suburban 

density increased.  As a result, privacy within the household, which initially was a key 

attribute of suburban housing, became more difficult to achieve.   
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2.7.2 House Beautiful Designs 

2.7.2.1 Increasingly Private Lifestyle 

The affects of increased isolation and an increasingly private family lifestyle can 

be seen in house designs shown in House Beautiful between 1935 and 1955, 

specifically in the rise in popularity of the ranch style house in the 1940s.  In the late 

1930s and early 1940s, House Beautiful designs focused on compact layouts that 

offered privacy within individual rooms by using buffer spaces between them, while at 

the same time encouraging interaction with the community with prominent entrances and 

large front windows.  Individual spaces, and their uses, were clearly defined.   

The feature design in 1936 (see Figure 2-55) illustrates clearly defined spaces 

offering privacy within each space.  Buffer spaces, such as the hall and pantry, provided 

maximum privacy in the gathering spaces, such as the dining room and the living room.  

A hall (see detail X in Figure 2-55) separated the living room (see detail Y in Figure 2-

55) from the dining room (see detail Z in Figure 2-55), and a pantry (see detail [ in 

Figure 2-55) separated the dining room (see detail Z in Figure 2-55) from the kitchen 

(see detail \ in Figure 2-55).  Large windows on the main façade (]) encourage 

interaction between the interior and exterior. People in the main interior gathering areas 

could easily view passers-by on the street or sidewalk, at the same time, passers-by 

could see people inside the house.  
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Figure 2 - 56  “House Beautiful Magazine’s Home Planner’s Study Course:  the First 
Postwar House.”  (1946, May).  House Beautiful Magazine, v88, pt. 1, 86-87. 
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By the late 1940s and early 1950s, the popularity of the ranch style house was 

prominent in House Beautiful.  Key characteristics of the ranch style house presented in 

House Beautiful included multiple wings of rooms, open interconnected interior spaces, 

a fully or partially enclosed exterior courtyard, and integrated automobile storage.  These 

characteristics ensured that the house was autonomous, and thus very private.  The 

ideal house, according to Kenneth Jackson, was “a self-contained unit, a private 

wonderland walled off from the rest of the world.”51  According to May, the ranch style 

house, which exuded “a sheltered look of protection and privacy, surrounded by a tamed 

and controlled natural world,”52 became popular across the country, especially in 

suburban America. 

The feature House Beautiful design in 1948 (see Figure 2 – 57) illustrated the 

ranch style.  The long, asymmetrical wings of the house enclosed a courtyard with a 

number of uses, including a swimming pool (see detail X in Figure 2-57), garden room 

(see detail Y in Figure 2-57), and an outdoor dining area (see detail Z in Figure 2-57).  

Enclosed on all sides and accessible only through the house, the courtyard was a 

private oasis for the family, and its protective nature was ideal for child rearing.  The 

interior spaces also encouraged interaction within the family.  Rather than the clearly 

defined rooms of the late 1930s, interior spaces in the ranch style house were 

interconnected.  Transparent partitions (see detail [ in Figure 2-57) provided sight lines 

between the dining room (see detail \ in Figure 2-57) and the entry (see detail ] in 

Figure 2-57), and windows into the courtyard from nearly every interior space increased 

awareness of the activities of the household. 

                                                 
51 Jackson, 1985, p. 58 
 
52 May, 1999, p. 154 
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Figure 2 - 57  “A House to Set the Pace.” (1948, F
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1930s and early 1940s designs, encouraging interaction among family members.53  A 

partial wall separates the dining (see detail X in Figure 2-58) and living room (see detail 

Y in Figure 2-58), and the fireplace separated the study (see detail Z in Figure 2-58) 

and living room (see detail Y in Figure 2-58).  The motor reception hall (see detail [ in 

Figure 2-58) provided convenient automobile storage, which was essential for the auto-

dependent private suburban lifestyle.  By providing enclosed exterior space, 

encouraging family interaction with combined interior spaces, and including convenient 

automobile access, the ranch style house in House Beautiful epitomized the private 

lifestyle in postwar America. 
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[ 

Figure 2 - 58  “Pace Setter house for 1955.”  (1955, February).  House Beautiful 
Magazine, v97, 83. 

  

 

                                                 
53 Massey, p. 93 
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2.7.2.2 Increased Density of Suburbia 

The affects of increased density in suburbia from 1935 to 1955 can be seen in 

the change of privacy strategies in house design shown in House Beautiful.  Specifically 

feature designs changed from the extroverted urban house to the introverted suburban 

house.  Prior to World War II, the magazine focused on houses within urban areas and 

only an occasional country house.  As part of a community, where privacy in the 

household was not a key reason for the location of the house, the designs did not focus 

on providing privacy for the residents.  In fact, daily interaction with delivery people and 

neighbors was expected, so an unobstructed view to the street was convenient. 

House Beautiful’s feature design in 1937 (see Figure 2-59) was an extroverted 

house in an urban setting.  High density was a characteristic of city life, so close contact 

with neighbors was unavoidable. The plan did not include site information beyond the 

location of the garden (see detail X in Figure 2-59) and lanai (see detail Y in Figure 2-

59), indicating that the land belonged to a neighbor.  The exposed outdoor spaces, 

entries, and a majority of the windows faced the exterior of the property, which was 

bound by a street and visible to passers-by. The extroverted nature of the house allowed 

interaction between the residents and the activities of the neighborhood.   
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Houses outside urban areas in the late 1930s were considered country houses 

rather than suburban homes.  For example, in House Beautiful’s 1941 design, the 

resident, who was also the architect, described the couple’s desire for seclusion as a key 

factor in the design.  The small house (see Figure 2-60) was designed to take advantage 

of existing stone outcroppings and streams, which also served as a barrier to adjacent 

development, thus ensuring privacy on the property.  In addition, the floor plan was 

customized for the needs of residents who wanted a combined living and dining space 

(see detail X in Figure 2-60) for entertaining, as well as a study (see detail Y in Figure 

2-60) that could serve as a guest room if needed.  Both main spaces on the first floor 

featured large windows (see detail Z in Figure 2-60), suggesting that privacy was 

achieved through location, rather than through design features. 

 

Z 

X 

Y 

Z 

Figure 2 – 60 “First Prize.”  (1941, January).  House Beautiful Magazine, v83, 21. 
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In the mid 1940s, House Beautiful illustrated the first stages of the introverted 

suburban house, which turned its back on the community to create a private domain for 

the family.  The feature House Beautiful design in 1946 (see Figure 2 - 61) illustrated the 

transition from extroverted to introverted house design.  Embraced by wings of the 

house, the back patio (see detail X in Figure 2-61) became the focus of the house, 

rather than the front facing garden of the late 1930s.  The wings of the house, the 

carport (see detail Y in Figure 2-61) on the west and the bedroom wing on the east (see 

detail Z in Figure 2-61), established the boundaries of the lot, providing maximum 

privacy for its residents.  Further, most exterior spaces were accessible only through the 

house, the entry was less significant to the overall design, and a majority of the windows 

occurred on the sides of the house away from the street, which enhanced the privacy of 

the design. 

Figure 2 - 61  “House Bea
Postwar House.”  
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to assist the war effort.  The typical war suburb, made up of small, nearly identical 

houses, was created for factory workers and was located adjacent to the factory.  At the 

conclusion of the war, when the war effort no longer required high production, residents 

of the surrounding communities were forced to find work and housing elsewhere.  

Automobile oriented post-war families found affordable housing in suburbia.  Kenneth 

Jackson states “the purchase of an automobile… released the potential home buyer 

from confining choice of residence to one convenient to a bus or trolley line.”54  The 

population of suburban areas increased across the country.  The post-war suburban 

ideal was best expressed in 1947’s “Industrialized Housing:  The Bright New Hope of the 

Building Business” (see Figure 2-62) featuring a view of a neighborhood of compact 

houses in close proximity to each other.  There was no access, except by car, and the 

streets were more prominent than the houses.   

 
Figure 2 - 62 “Industrialized Housing:  The Bright New Hope of the Building Business.”  

(1947, April).  House Beautiful Magazine, v89, 108. 
 

                                                 
54 Jackson, 1985, p. 181 
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An increasing number of families were making their homes in suburbia, where 

housing was affordable and available.  As the popularity of life in suburbia increased, the 

density in suburban housing areas increased.  Privacy, which was a key characteristic 

that initially made suburban housing popular, became difficult to achieve.  According to 

Kenneth Jackson, “privacy and solitude disappeared as the populous streamed outward, 

blighting the rural charm that had lured them in the first place.”55   

In reaction to reduced privacy, fences between houses became standard, and 

emphasis was placed on ensuring privacy through the design of outdoor spaces.  The 

front yard became a buffer zone between the public street and the private household.  At 

the same time, the backyard became a private oasis for the family and their close 

friends.  Often, privacy of exterior spaces was emphasized through zoning, or the 

designation of use for specific outdoor spaces. 

House Beautiful designs in the late 1940s and early 1950s demonstrate the final 

step in conversion from the extroverted city house to the introverted suburban house.  

The feature design in 1955 (see Figure 2 – 63) illustrates the private, introverted nature 

of the suburban houses presented in the magazine.  The design includes five exterior 

spaces associated with the house.  The variety of exterior spaces available to the 

residents ensured that there was always the appropriate space for any type of event or 

desired degree of privacy.  The house became self-sufficient with little need for the 

family to leave.   

Additional design characteristics emphasize the private, introverted character of 

the design.  The sides of the house exposed to the street had few windows and entries, 

while the rear of the house opened onto private outdoor spaces, such as the porch (see 

detail X in Figure 2-63), dining terrace (see detail Y in Figure 2-63), and walled garden 

                                                 
55 Jackson, 1985, p. 136 
 

 

115



(see detail Z in Figure 2-63), indicating that interaction between the private exterior 

spaces and the interior of the house was encouraged.  Access to the house was strictly 

controlled.  The only access point was the courtyard (see detail [ in Figure 2-63), which 

was easily monitored from most interior spaces.  The ideal house presented in House 

Beautiful  had evolved from an urban, community oriented design to a suburban, private 

family domain. 

 

X
Y

Z 

[

Figure 2 - 63  “Pace Setter house for 1955.”  (1955, February).  House Beautiful 
Magazine, v97, 83.  
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3 Summary of Findings 
 

Since its initial publication in 18961, House Beautiful has been a leader in 

presenting the American lifestyle.  The magazine consistently responded to national 

trends in its feature house design each year.  The continual adaptation of House 

Beautiful to national trends makes it a good source for examining how space in 

American households was presented and how it changed from 1935 to 1955.   

This thesis identified a key change in house design during the study period as 

presented in House Beautiful: the transformation of the pre-war compact, extroverted, 

urban house to the postwar sprawling, introverted, suburban house.  National trends, 

which were identified in the literature, encouraged the change.  The transformation was 

tracked from 1935 to 1955 using the annual feature house designs in House Beautiful. 

Trends, such as stability and security, private family lifestyle, home-ownership, 

transportation, suburbia, Americanization, quality of life, and household efficiency, 

identified in the literature, were used to facilitate the investigation of changes in house 

designs.  After the trends were identified, a content analytic technique was used to make 

comparisons across the study period. The changes occurred in seven themes:  1) family 

structure and economics, 2) technology, 3) construction, 4) the automobile, 5) site and 

spatial relationships, 6) status, and 7) privacy. The seven themes provided a framework 

for studying the characteristics of House Beautiful designs in the early, middle, and late 

stages of the study period. 

                                                 
1 Mott, 1968, p. 155 
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3.1 Findings by Theme 

3.1.1 Family Structure and Economics 

The primary design change resulting from trends in Family Structure and 

Economics was the transformation of the home from a place to host guests to a place to 

nurture children.  The desire for social and economic security, the image of the ideal 

household, and the consumer lifestyle triggered changes in the use of space within the 

home.  House Beautiful designs reflect this change. 

Because of economic depression, Americans felt a desire for security in the 

1930s.  Homes of the 1920s were open in character because people felt safe in the 

world.  Even after the feeling of security had disappeared with the advent of the 

Depression in 1929, House Beautiful continued to present similar house designs until 

well into the 1930s.  As World War II engulfed the nation, the magazine reacted with 

designs that focused on interior defensible spaces and advocated home ownership for 

all Americans.  By the late 1940s, House Beautiful was a strong purveyor of the 

suburban ranch style house, which fulfilled Americans’ desires for security. 

The concept of the ideal household image also influenced House Beautiful 

designs.  The ideal household in the late 1930s and early 1940s was a place to entertain 

guests, no matter that most people did not have the means to fulfill the idea.  As 

Americans’ values changed, so did the household image.  In the late 1940s and early 

1950s, the ideal household focused on family interaction rather than formal entertaining.  

As a result, protective, suburban homes became popular. 

The consumerist lifestyle influenced House Beautiful designs.  In the late 1930s 

and early 1940s, designs did not identify household amenities.  Consumerism after 

World War II swept the nation and House Beautiful designs provided for the latest 

accessories and appliances, often in the entertainment and kitchen areas. 

118



3.1.2 Technology 

Technological innovations changed designs in House Beautiful.  As the number 

of technological innovations increased, the role of the house as a showcase became 

more common.  Americans across the country incorporated three types of innovations 

into their houses:  entertainment technologies, cooling technologies, and increased 

efficiency. 

Entertainment technologies changed the lifestyle presented in House Beautiful.  

Socializing was the primary form of entertainment in the late 1930s and 1940s, and 

house designs provided spaces intended for social gatherings.  Designs from the mid-

1940s indicated locations for the television and radio.  By the late 1940s and early 

1950s, entertainment technologies had significantly reduced the amount of time spent 

socializing, so much so that an entire room was dedicated to television viewing. 

Cooling technologies affected house designs in House Beautiful by encouraging 

exclusively indoor living rather than a combination of living strategies in response to the 

weather and seasons.  Initially, designs included porches that provided for several 

climatic conditions.  From the early 1940s to the early 1950s, porches became obsolete 

as mechanical cooling became more feasible and common. 

Kitchens presented in House Beautiful reflected the trend toward increased 

efficiency during and following World War II.  Prior to the War, kitchen designs were 

simple and did not specify the location of appliances and equipment.  When efficiency 

became a priority, House Beautiful began to focus on the uses within the kitchen and 

recommended the best locations for everything from the freezer to the garbage disposal.  

By the early 1950s, kitchens incorporated the latest in efficiency as well as the ideal 

layout. 
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3.1.3 Construction 

The implementation of new building materials and manufacturing processes 

caused a change in the design practices presented in House Beautiful.  House designs 

went from custom designs to houses that were affordable by the masses and featured 

new building materials and manufacturing processes. 

When housing demand increased after WWII, House Beautiful responded 

accordingly.  Content moved from architect-designed, urban houses to standardized 

suburban houses.  Variations of the same floor plan were an attempt to create a sense 

of customization in a mass-produced standardized housing stock. 

The implementation of new building materials and manufacturing processes 

helped to create affordable and available housing.  In the late 1930s and early 1940s, 

House Beautiful featured designs executed with traditional materials.  However, the 

magazine was quick to embrace mass produced housing.  New materials and an 

assembly line approach to house construction provided immediate affordable houses to 

Americans across the country.  When the housing demand decreased, House Beautiful 

again featured architect-designed houses, but with new materials. 

3.1.4 Automobile 

The automobile triggered a fundamental change in house design.  Designs in 

House Beautiful evolved from pedestrian oriented houses to automobile oriented 

houses.  Two trends that occurred were a change in street character and increased 

automobile dependence. 

In the late 1930s and early 1940s, House Beautiful designs focused on 

socialization, which often occurred on the street-facing façade.  Through the 1940s, the 

character of the street became more utilitarian and house designs in House Beautiful 

focused less on the front of the house.  Backyards became popular.  In the late 1940s 

and early 1950s, House Beautiful designs focused on the rear or interior of the lot. 
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Automobile dependence increased greatly between 1935 and 1955.  House 

Beautiful designs adapted to the increased dependence with various designs of 

automobile storage.  In the late 1930s and early 1940s, automobile storage was 

associated with and sometimes attached to the house, but was not directly accessible 

from the house.  In addition, it was usually located at the rear of the lot with other service 

activities.  By the mid 1940s, automobile storage was becoming integral to house design 

in House Beautiful, and design focus began to shift away from the street.  In the late 

1940s and early 1950s, ideal automobile storage was convenient to the house. 

3.1.5 Site and Spatial Relationships 

Trends in site and spatial relationships caused a key change in designs 

presented in House Beautiful.  House designs went from community oriented to family 

oriented residences.  The two trends that caused the change were the movement toward 

a self-contained household and the increased popularity of suburbia. 

In the late 1930s, House Beautiful presented designs for community-dependent 

houses that were open to the street and provided easy communication paths between 

the house and the street.  In the mid 1940s, House Beautiful presented designs that 

related less to the street, and unplanned community interaction decreased.  By the late 

1950s, self-contained house designs were popular and community interaction was rare. 

The use of outdoor space in House Beautiful designs also reflects the increased 

popularity of suburbia and the change from community-oriented to family-oriented house 

designs.  Initially, in the late 1930s, exterior spaces were physically connected to the 

house.  With the suburban population on the rise in the mid 1940s, residents established 

defensible space and customized their homes, which were often identical to the 

surrounding homes, using outdoor space.  By 1955, exterior spaces served as rooms 

that were fully integrated with the house design. 
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3.1.6 Status 

Status has long been reflected by physical possessions.  The nationwide desire 

for assimilation and the desire for presentation of self were trends that influenced a 

change in House Beautiful designs.  Portraying status changed from an architect-

designed house in a desirable location a house that was a showcase for possessions, 

such as entertainment technology, furniture, automobiles, and other luxuries. 

Assimilation into American society was reflected through homeownership.  In the 

late 1930s and early 1940s, House Beautiful included house designs that were small 

and affordable that could be expanded at a later date.  Similarly, in the mid 1940s, the 

magazine presented phased construction as a way to attain home ownership.  In the late 

1940s and early 1950s, House Beautiful addressed assimilation by prescribing the ideal 

characteristics of American style. 

The desire for presentation of self was a driving force in portraying status.  In the 

late 1930s, architect-designed houses with exterior spaces in House Beautiful reflected 

a high degree of status for its owners.  Customizing exterior spaces was a way for 

residents to demonstrate their status in the mid 1940s.  By the late 1940s and early 

1950s, the magazine returned to reflecting status through custom, architect-designed 

residences and with spaces to display possessions, such as storage space for 

automobiles, kitchens with the latest gadgets, and rooms for television viewing. 

3.1.7 Privacy 

Two trends triggered House Beautiful to present increasingly private house 

designs:  an increasingly private lifestyle and the increased density in suburbia.  The 

resulting designs changed from houses open to passers-by to houses that were 

enclosed and secure. 

In the late 1930s and early 1940s, House Beautiful designs provided privacy by 

using buffer spaces such as hallways between living spaces.  As the desire for privacy 
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increased, the magazine responded by providing designs with fewer connections to the 

exterior.  By the early 1950s, the ranch style house was a popular design to achieve a 

privatized family lifestyle. 

As life in suburbia became more popular, and its density increased. strategies to 

achieve privacy within the home became desirable.  House Beautiful designs in the late 

1930s and early 1940s reflected urban living where interaction with neighbors was 

unavoidable and rural houses on large parcels of land where privacy was easily 

achieved.  In the mid 1940s, the magazine designs began to present the introverted 

suburban house as an ideal way to achieve familial privacy. When rural houses were not 

feasible, other privacy-providing design tactics included fences, front yard buffer spaces, 

and backyard gathering spaces.  In the early 1950s, House Beautiful designs had 

become the introverted suburban house that provided protected inner courtyards, 

sheltered entrances, and strategically placed windows.  
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3.2 Findings by Article Type 

3.2.1 The Small House Competition (1935-1942) 

 The early study period, from 1935 to 1942, included feature articles in The Small 

House Competition.  Prior to World War II, House Beautiful illustrated traditional house 

designs.  In the late 1930s, designs for the Small House Competition, which had its final 

year in 1942, were often compact, urban houses that were extroverted and encouraged 

interaction between the family and the community.  Automobiles, non-traditional 

materials, and the latest appliances or gadgets were not integral to the design of these 

houses.   

3.2.2 Home Planner’s Study Course (1943-1947) 

 In 1943, The Small House Competition was replaced with the Home Planner’s 

Study Course, which was contemporary with American trends related to World War II.  

During the war, House Beautiful designs changed in reaction to a lack of social and 

economic stability.  The magazine featured the Home Study Course to help people plan 

for homeownership after the war using phased construction.  The Home Study Course 

appeared during the transitional period from the extroverted house of the 1930s to the 

introverted house of the 1950s. 

3.2.3 Pace Setter (1948-1955) 

 As the country recovered from the affects of war, the feature article in House 

Beautiful also changed.  The Pace Setter was introduced in 1948 as a way to showcase 

the newest trends in house design.  The introverted ranch style house characterized 

post-war designs in House Beautiful.  After years of upheaval during World War II, 

American families desired secure home environments that focused on a private, family-

oriented lifestyle.  The ranch style house fulfilled this need through its design 

characteristics and suburban site.  In addition, the ranch style house presented in the 
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Pace Setter articles was outfitted with integrated automobile storage and technological 

advances that were indicative of an introverted, family-oriented household. 

  

125



4 Bibliography 
 
Ackerman, Marsha E. (2002).  Cool Comfort:  America’s romance with air-conditioning.  

Washington, D.C.:  Smithsonian Institution. 
 
Albrecht, Donald ed. (1995).  World War II and the American Dream:  How Wartime 

Building Changed a Nation.  The MIT Press:  Cambridge, Massachusetts. 
 
American Institute of Architects (1949).  Regional Climate Analyses and Design Data:  

The House Beautiful Climate Control Project. 
 
Ames, David L. and McClelland, Linda Flint (2002).  Historic Residential Suburbs:  

guidelines for evaluation and documentation for the national register of historic 
places.  Washington, DC: National Park Service. 

 
Braverman, Jordan (1996).  To Hasten the Homecoming:  How Americans Fought World 

War II through the Media.  New York, New York:  Madison Books. 
 
Baxandall, Rosalyn and Ewen, Elizabeth (2000).  Picture Windows:  How the Suburbs 

Happened.  New York, New York:  Basic Books. 
 
Busch, Akiko (1999).  Geography of Home:  Writings on Where We Live.  New York, 

New York:  Princeton Architectural Press. 
 
Carey, James W. (1988).  Communication as Culture:  Essays on Media and Society.  

New York, New York:  Routledge. 
 
Carney, T.F. (1972).  Content Analysis:  A Technique for Systematic Inference From 

Communications.  Winnipeg, Canada:  University of Manitoba Press. 
 
Colomina, Beatriz (1999).  The Lawn at War: 1941-1961. In Georges Teyssot (E.d), The 

American Lawn (134-153).  New York, New York:  Princeton Architectural Press. 
 
Cooper, Gail (2002).  Air-conditioning America:  Engineers and the Controlled 

Environment, 1900-1960.  Baltimore, Maryland:  The Johns Hopkins University 
Press. 

 
Dolan, Michael (2002).  The American Porch: An Informal History of an Informal Place.  

The Globe Pequot Press:  Guilford, Connecticut. 
 
Douglas, Susan J.  (1994,1995).  Where the Girls Are:  Growing Up Female with the 

Mass Media.  New York, New York:  Random House. 
 
Ednres, Kathleen L., and Lueck, Therese L. eds.  (1995).  Women’s periodicals in the 

United States:  Consumer Magazines.  Westport, Connecticut:  Greenwood 
Press. 

 
Federal Reserve Bank of Dallas. (1997 Annual Report).  Time Well Spent:  The 

Declining Real Cost of Living in America:  Author. 
 

 

126



Groat, Linda, and Wang, David.  (2002).  Architectural Research Methods.  New York, 
New York:  John Wiley and Sons, Inc. 

 
Hurley, Andrew (2001).  Diners, Bowling Alleys, and Trailer Parks:  Chasing the 

American Dream in Postwar Consumer Culture.  New York, New York:  Basic 
Books. 

 
Hoy, Suellen.  (1995).  Chasing Dirt:  The American Pursuit of Cleanliness.  New York, 

New York:  Basic Books. 
 
Ierley, Merritt (1999).  The Comforts of Home:  The American House and the Evolution 

of Modern Convenience.  New York, New York:  Three Rivers Press. 
 
Jackson, Kenneth T. (1985).  Crabgrass Frontier:  The Suburbanization of the United 

States.  New York, New York:  Oxford University Press. 
 
Jester, Thomas C. ed.  (1995).  Twentieth-Century Building Materials:  History and 

Conservation.  New York, New York:  McGraw-Hill Companies. 
 
Krueckeberg, Donald A. ed. (1983).  Introduction to Planning History in the United 

States.  New Brunswick, New Jersey:  Center for Urban Policy Research. 
 
Massey James C., and Maxwell, Shirley (2004). Old-House Journal.  After the War:  

How the Rush to House Returning Vets Recast Suburbia, March/April, 88-95. 
 
May, Elaine Tyler.  (1999).  Homeward Bound:  American Families in the Cold War Era.  

New York, New York:  Basic Books. 
 
Mott, Frank Luther (1968).  A History of American Magazines.  V5:  Sketches of 21 

Magazines.  Harvard University Press:  Cambridge Massachusetts.  
 
Motz and Broane.  Making the American Home. 
 
Rybczynski, Witold (1992).  Looking Around:  A Journey Through Architecture.  New 

York, New York:  Penguin Books. 
 
Schoenauer, Norbert (2000).  6,000 Year of Housing.  New York, New York:  W.W. 

Norton and Company, Inc. 
 
Spigel, Lynn (2001).  Welcome to the Dreamhouse:  Popular Media and Postwar 

Suburbs.  Durham, North Carolina:  Duke University Press. 
 
Tebbel, John and Zuckerman, Mary Ellen.  The Magazine in America:  1741-1990. 
 
Walker, Nancy A. ed. (1998).  Women’s Magazines 1940-1960:  Gender Roles and the 

Popular Press.  Boston, Massachusetts:  Bedford/St. Martin’s. 
 
Walker, Nancy A. (2000).  Shaping Our Mothers’ World:  American Women’s Magazines.  

Jackson, Mississippi:  University Press of Mississippi. 
 

 

127



Wilson-Doenges, Georjeanna (2001).  Environment and Behavior.  Push and Pull Forces 
Away From Front Porch Use.  V33 n2, March 2001.     Sage Publications, Inc.  
pp264-278. 

 
Wood, James Playsted (1971).  Magazines in the United States.  New York, New York:  

The Ronald Press Company.  3rd ed. 
 
Wright, Gwendolyn (2001).  Building the Dream:  A Social History of Housing in America.  

Cambridge, Massachusetts:  The MIT Press. 
 
Zuckerman, Mary Ellen  (1998).  A History of Popular Women’s Magazines in the United 

States, 1792-1995.  Westport, Connecticut:  Greenwood Press. 
 

 

 

128



 

Appendix A:  Articles 

129



 

 
Warm shadows in stone and wood:  honorable mention winner in our small house 
competition.  (1935, February).  House Beautiful Magazine, v77, 38. 

130



 

 
Prefabricated – No Waiting.  (1935, March).  House Beautiful Magazine, v77, 52.

131



 

 
First prize for houses for houses eight rooms and under.  (1936, January).  House 
Beautiful Magazine, v78, 26. 

132



 

 
First prize for houses for houses eight rooms and under.  (1936, January).  House 
Beautiful Magazine, v78, 27. 

133



 

 
First prize for houses for houses eight rooms and under.  (1936, January).  House 
Beautiful Magazine, v78, 28. 

134



 

 
First prize for houses for houses eight rooms and under.  (1936, January).  House 
Beautiful Magazine, v78, 29.

135



 

 

 
First Prize Award:  Class I.  (1937, January).  House Beautiful Magazine, v79, 21. 

136



 

 
First Prize Award:  Class I.  (1937, January).  House Beautiful Magazine, v79, 22. 

137



 

 
First prize:  West.  (1938, January).  House Beautiful Magazine, v80, 16. 

138



 

 
First prize:  West.  (1938, January).  House Beautiful Magazine, v80, 17. 

139



 

 
First prize:  East.  (1938, January).  House Beautiful Magazine, v80, 20. 

140



 

 
First prize:  East.  (1938, January).  House Beautiful Magazine, v80, 21. 

141



 

 
First prize.  (1939, January).  House Beautiful Magazine, v81, 25. 

142



 

 
First prize.  (1939, January).  House Beautiful Magazine, v81, 26. 

143



 

 
First prize.  (1939, January).  House Beautiful Magazine, v81, 27. 

144



 

 
House Beautiful Magazine’s 12th Annual Small House Competition:  First Prize.  (1940, 
January).  House Beautiful Magazine, v82, 15. 

145



 

 
House Beautiful Magazine’s 12th Annual Small House Competition:  First Prize.  (1940, 
January).  House Beautiful Magazine, v82, 16. 

146



 

 
House Beautiful Magazine’s 12th Annual Small House Competition:  First Prize.  (1940, 
January).  House Beautiful Magazine, v82, 17. 

147



 

 
First prize.  (1941, January).  House Beautiful Magazine, v83, 20. 

148



 

 
First prize.  (1941, January).  House Beautiful Magazine, v83, 21. 

149



 

 
First prize:  class II.  (1942, January).  House Beautiful Magazine, v84, 24. 

150



 

 
First prize:  class II.  (1942, January).  House Beautiful Magazine, v84, 25. 

151



 

 
House Beautiful Magazine’s home study course.  (1943, August).  House Beautiful 
Magazine, v85, 44. 

152



 

 
House Beautiful Magazine’s home study course.  (1943, August).  House Beautiful 
Magazine, v85, 45. 

153



 

 
Here is the perfect back yard – take it as your goal.  (1943, June).  House Beautiful 
Magazine, v85, 32. 

154



 

 
Here is the perfect back yard – take it as your goal.  (1943, June).  House Beautiful 
Magazine, v85, 33. 

155



 

 
House Beautiful Magazine’s Home Planner’s Study Course.  (1944, February).  House 
Beautiful Magazine, v86, pt.1, 60. 

156



 

 
House Beautiful Magazine’s home planner’s study course.  (1944, February).  House 
Beautiful Magazine, v86, pt. 1, 61. 

157



 

 
A Proper Dream House for Any Veteran.  (1945, January).  House Beautiful Magazine, 
v87, 35. 

158



 

 
A Proper Dream House for Any Veteran.  (1945, January).  House Beautiful Magazine, 
v87, 36. 

159



 

 
A Proper Dream House for Any Veteran.  (1945, January).  House Beautiful Magazine, 
v87, 37. 

160



 

 
House Beautiful Magazine’s Home Planner’s Study Course:  The First Postwar House.  
(1946, May).  House Beautiful Magazine, v88, cover. 

161



 

 
House Beautiful Magazine’s Home Planner’s Study Course:  The First Postwar House.  
(1946, May).  House Beautiful Magazine, v88, pt. 1, 82. 

162



 

 
House Beautiful Magazine’s Home Planner’s Study Course:  The First Postwar House.  
(1946, May).  House Beautiful Magazine, v88, pt. 1, 83. 

163



 

 
House Beautiful Magazine’s Home Planner’s Study Course:  The First Postwar House.  
(1946, May).  House Beautiful Magazine, v88, pt. 1, 86. 

164



 

 
House Beautiful Magazine’s Home Planner’s Study Course:  The First Postwar House.  
(1946, May).  House Beautiful Magazine, v88, pt. 1, 87. 

165



 

 
The Porch Came Down and Has Gone to Work.  (1946, December).  House Beautiful 
Magazine, v88, pt. 2, 202. 

166



 

 
The Porch Came Down and Has Gone to Work.  (1946, December).  House Beautiful 
Magazine, v88, pt. 2, 203. 

167



 

 
A Good Way to Acquire a Home – anno 1947.  (1947, March).  House Beautiful 
Magazine, v89, 100. 

168



 

 
A Good Way to Acquire a Home – anno 1947.  (1947, March).  House Beautiful 
Magazine, v89, 103. 

169



 

 
A Good Way to Acquire a Home – anno 1947.  (1947, March).  House Beautiful 
Magazine, v89, 104. 

170



 

 
A Good Way to Acquire a Home – anno 1947.  (1947, March).  House Beautiful 
Magazine, v89, 106. 

171



 

 
A Good Way to Acquire a Home – anno 1947.  (1947, March).  House Beautiful 
Magazine, v89, 107. 

172



 

 
Industrialized housing:  the bright new hope of the building business.  (1947, April).  
House Beautiful Magazine, v89, 106. 

173



 

 
Industrialized housing:  the bright new hope of the building business.  (1947, April).  
House Beautiful Magazine, v89, 107. 

174



 

 
Industrialized housing:  the bright new hope of the building business.  (1947, April).  
House Beautiful Magazine, v89, 108. 

175



 

 
Industrialized housing:  the bright new hope of the building business.  (1947, April).  
House Beautiful Magazine, v89, 109. 

176



 

 
Industrialized housing:  the bright new hope of the building business.  (1947, April).  
House Beautiful Magazine, v89, 120. 

177



 

 
Industrialized housing:  the bright new hope of the building business.  (1947, April).  
House Beautiful Magazine, v89, 121. 

178



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 61. 

179



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 62. 

180



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 67. 

181



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 68. 

182



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 69. 

183



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 70. 

184



 

 
A House to Set the Pace. (1948, February).  House Beautiful Magazine, v90, 71. 

185



 

 
House Beautiful Magazine’s Pace-setter House for 1949.  (1949, November).  House 
Beautiful Magazine, v91, 193. 

186



 

 
House Beautiful Magazine’s Pace-setter House for 1949.  (1949, November).  House 
Beautiful Magazine, v91, 204. 

187



 

 
House Beautiful Magazine’s Pace-setter House for 1949.  (1949, November).  House 
Beautiful Magazine, v91, 205. 

188



 

 
House Beautiful Magazine’s Pace-setter House for 1949.  (1949, November).  House 
Beautiful Magazine, v91, 210. 

189



 

 
House Beautiful Magazine’s Pace-setter House for 1949.  (1949, November).  House 
Beautiful Magazine, v91, 211. 

190



 

 
The American Style in a Pace-Setter House. (1950, June).  House Beautiful Magazine, 
v92, 92. 

191



 

 
The American Style in a Pace-Setter House. (1950, June).  House Beautiful Magazine, 
v92, 93. 

192



 

The American Style in a Pace-Setter House. (1950, June).  House Beautiful Magazine, 
v92, 94. 

193



 

 
Defining the American Way of Life Executed in the New American Style:  House 
Beautiful Magazine’s Pace-setter House for 1951.  (1951, May).  House Beautiful 
Magazine, v93, 135. 

194



 

 
Defining the American Way of Life Executed in the New American Style:  House 
Beautiful Magazine’s Pace-setter House for 1951.  (1951, May).  House Beautiful 
Magazine, v93, 136. 

195



 

 
Defining the American Way of Life Executed in the New American Style:  House 
Beautiful Magazine’s Pace-setter House for 1951.  (1951, May).  House Beautiful 
Magazine, v93, 137. 

196



 

 
House Beautiful Magazine Presents the 1953 Pace Setter House.  (1952, November).  
House Beautiful Magazine, v94, pt. 2, 199. 

197



 

 
House Beautiful Magazine Presents the 1953 Pace Setter House.  (1952, November).  
House Beautiful Magazine, v94, pt. 2, 224. 

198



 

 
House Beautiful Magazine Presents the 1953 Pace Setter House.  (1952, November).  
House Beautiful Magazine, v94, pt. 2, 225. 

199



 

 
The Anatomy of a Pace Setter.  (1953, November).  House Beautiful Magazine, v95, 
217. 

200



 

 
The Anatomy of a Pace Setter.  (1953, November).  House Beautiful Magazine, v95, 
235. 

201



 

 
The Anatomy of a Pace Setter.  (1953, November).  House Beautiful Magazine, v95, 
236. 

202



 

 
The Anatomy of a Pace Setter.  (1953, November).  House Beautiful Magazine, v95, 
237. 

203



 

 
A walk through a good house.  (1954, November).  House Beautiful Magazine, v96 pt2, 
208. 

204



 

 
A walk through a good house.  (1954, November).  House Beautiful Magazine, v96 pt2, 
209. 

205



 

 
A walk through a good house.  (1954, November).  House Beautiful Magazine, v96 pt2, 
210. 

206



 

 
A walk through a good house.  (1954, November).  House Beautiful Magazine, v96 pt2, 
211. 

207



 

 
Pace Setter House for 1955.  (1955, February).  House Beautiful Magazine, v97 pt1, 63. 

208



 

 
Pace Setter House for 1955.  (1955, February).  House Beautiful Magazine, v97 pt1, 71. 

209



 

 
Pace Setter House for 1955.  (1955, February).  House Beautiful Magazine, v97 pt1, 83. 

210


	title
	abstract
	i_Table_of_Contents
	iii_List_of_Figures
	Living in the American Style
	title
	abstract
	i_Table_of_Contents
	iii_List_of_Figures
	text
	1_Introduction
	Introduction
	1.1Purpose

	2_Discussion_compressed
	Discussion
	
	
	
	
	In the late 1930s and early 1940s, House Beautiful designs showed the automobile storage incorporated into house designs.  The feature design in 1940 (see Figure 2-34) included a garage that was attached to the main structure by a covered walkway.  The
	In this example, the garage continued to screen exterior service spaces from public view, but the close proximity of the garage to the main house created the need for a boundary between exterior service and recreation spaces. In response to the close pro
	By the early 1950s, automobile dependence was a standard way of life for most Americans.  Automobile storage had evolved from a single-car detached garage behind the house into a double-car attached garage on the front of the house, discouraging the soci
	Designers’ attempts to create seamless connection






	3_Conclusion
	Summary of Findings

	4_Bibliography
	Bibliography






